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Fall-Winter Buyers’ Directories 


Values of the Maskless Screen _ 
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“AN AMERICAN IN PARIS” WOW! 


Nationwide grosses for M-G-M’s glorious Technicolor musical run- 
ning 15% ahead of “Show Boat,” 23% ahead of “Great Caruso,” 18% 
ahead of “Annie Get Your Gun.” In Boston (2 theatres) biggest in 5 
years. Providence, Syracuse, Akron, Pittsburgh best in 5 years, except 
“Battleground.” Frisco, New Orleans, Evansville top “Battleground.” 
5th week Frisco, Cleveland, New York (Music Hall). 


(continued) 
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“ACROSS THE WIDE MISSOURI” BIG! 


M-G-M’s spectacular Technicolor adventure is thrilling the fans 
everywhere. Outstanding business for a socko Clark Gable offering. 


“CALLAWAY WENT THATAWAY” ee 


TWO IMPORTANT TRADE SHOWS! 
“WESTWARD THE WOMEN” — NOV. 15th 


a) 
gw. Everything you've heard is true. A Giant attraction by the producer and 





LOS ANGELES 





For holiday happiness! It’s Christmas-New Years fun for all! The oa 
talked-about comedy of the year because IT KIDS THE PANTS OFF 
“TV COWBOYS. When the idol of millions can’t be found and they 
substitute a dead-ringer cowboy, it’s uproarious. Everybody who’s 
watched TV westerns will scream with laughter. Preview in New York 
last week repeated Coast Preview raves. Book it fast for the holidays. 
Marquee names: Fred MacMurray, Dorothy McGuire, Howard Keel. 


sik AR RAP a NET dasa eee 


director of “Battleground.” A new idea: The story of 200 husband- 
hungry women on a perilous pioneering adventure. Great for women. 
Exciting for men. Robert Taylor, Denise Darcel and exceptional cast. 
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ITS A BIG COUNTRY” — NOV. 16th (42-8) 

A world of entertainment with names to fill several marquees: Ethel 

~ Barrymore, Gary Cooper, Van Johnson, Gene Kelly, Janet Leigh, 

~ Fredric March, William Powell and eight more. Something different 

for the fans, packed with humor, heart-throbs, excitement, humanity! 
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Motion Picture Servies Co. 
ewel Box Preview Thea. 
RKO Screen Room 932 N. Jersey Ave., N. 
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..sand from WARNER’ BROS, ¢ 








throbbing jungle-dru 
\ the sfeaming Everglades 
Swamp-wilderness 
aflame with wild 
unseen menace / 














Blade i in his hand, blood in his eye — 
as Captain Quincy Wyatt, Swamp-Fighter, in the war 
against the savage Seminole Tribe 
wxiMARI ALDON 
as the captive beauty 


sen ry or IVEN BUSCH MARTIN RACKIN oe er MILTON SPERING 
omer &Y ACYL WALSH # UNITED STATES PICTURES oro sero WARNER BROS. 


MUSIC BY MAX STEINER 





Take a yo helping Non 
of MITZI GAYNOR. (You ISX 
can't have too much!) 
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Blend in DENNIS DAY for 
lilting lyrical flavor. 


RARE 
RECIPE 
FOR 


A 
THANKSGIVING 


Add a virile man-sized portion 
of DALE ROBERTSON. 


Spice with JAMES BARTON 
for lightness and tang. 


Sift together with 
selected YOUNG STARS 
for effervescence 
and sparkle. 


Mix all ingredients thoroughly with taste 
and discretion and let it heart-warr for 
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BSE 
Send your order in RIGHT NOW 
to 20th’ Century-Fox, sole purveyor 


of this delectable divertisement. Serve — 
hot to your theatre guests for Thanksgiving. 
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An Arbitration System 


FTER negotiations break down in any dispute which is not 
A to be settled by force, all that is left is litigation or 
arbitration. 

The point would seem at hand where no exhibitor or dis- 
tributor who goes to court can feel any advance confidence 
about what the ultimate verdict may be or its final effect on 
his own business. The complexity 4 the motion picture busi- 
ness already has resulted in weird and contradictory decisions. 
The very nature of the judicial process where time is allowed 
to run on and costs up also makes litigation unsatisfactory for 
many commercial matters. 

All these circumstances have tended to increase interest in 
arbitration. While it is true that no arbitration system is neces- 
sary to put arbitration into practice, it is undeniable that a 
system would do much to facilitate its use. Benefits to be 
expected from a good arbitration system would be: |. an 
increase in harmony in the business through avoidance of or 
prompt settlement of disputes; and, 2. a decline in the amount 
of litigation. 

All those who believe in arbitration as a speedy means of 
settling disputes or as a refuge from the law courts have reason 
to be pleased with the action taken by the Allied convention 
in directing the board of directors to explore an “‘all-inclu- 
sive" industry arbitration system. The action, approved by the 
board the day after the convention closed, came as something 
of a surprise because until a few days before the meeting 
opened there was doubt that arbitration would be an im- 
portant feature of the agenda. Until recently Allied spokes- 
men generally have been opposed to an arbitration system. 
On the other hand for more than a year the Theatre Owners 
of America has been advocating such a system. 


system can be worked out. In the Herald poll of exhibitors 

on this subject (published in the issue of January 27, 1951) 89 
per cent were found to be in favor of arbitration. At that 
time, 57 per cent expressed themselves as favoring arbitration 

anels including an exhibitor, a distributor and an outsider. 
ae than 5 per cent wanted all outsider arbitrators and 39 
per cent suggested arbitrators drawn from the industry only. 

Discussion at the Allied convention made it clear that a 
number of members object to arbitrators selected by the 
American Arbitration Association or a similar outside group. 
In practice it might be difficult for the one exhibitor and one 
distributor arbitrator to mutually agree on a third, and pre- 
sumably deciding, arbitrator if the selection were restricted 
to members of the industry. These and many other problems 
would have to be decided, after agr + was reached with 
the distributors on the broad outlines of a system of arbi- 
tration. 

So far as the courts are concerned, there is little likelihood 
of any objection to a motion picture arbitration system. Rather, 
it is to be expected that the courts will endorse almost any 
method. 

Whether or not any progress will be made this year on an 
industry arbitration system depends a good deal on how lit- 
erally the Allied board of directors takes the suggestion of 


. | is much too early to know whether an industry arbitration 
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THE HERALD INSTITUTE 


Elsewhere in this issue Motion Picture Herald 
announces the establishment of The Herald In- 
stitute of Industry Opinion. Its purpose is to pro- 
vide a facility for furnishing the industry with 
information about the current thinking of ex- 
hibition, production and distribution, and also 
representative views on public attitudes towards 
motion pictures. 

It is indeed true that, in the words of the an- 
nouncement, “We do not know enough about the 
trend of public thinking, soon enough. We, as an 
industry, do not know the concensus of our own 
thinking, soon enough.” 

The Herald Institute intends to serve the indus- 
try and every one in it by providing data on trends 
through material supplied by its three panels— 
exhibitor, producer and distributor. Each panel is 
organized on a broad and a thoroughly represen- 
tative basis. 

Reports of the Institute will be published in the 
Herald. The Institute should prove to be one of 
the most valuable services ever sponsored by the 
Herald. 





the convention that it seek an “all-inclusive” system. Arbitra- 
tion may die a-borning on the definition of "all-inclusive." 
The catalogue of items mentioned for the system in the Allied 
convention resolution is all-embracing: a. clearance and prints. 
b. competitive bidding, c. film rentals, d. forcing of pictures, 
e. illegal setting of admission prices, f. runs, g. any other im- 
portant problems aeecting the operation of the motion picture 
industry. 


list is presented to distributors on a "take it or leave it" 

basis. They won't even take a second look. 

The Herald survey showed that exhibitors place chief em- 
phasis on clearance and runs as subjects for arbitration. Bid- 
ding comes next. The Allied demand on “film rentals" doubt- 
less will fall on deaf ears and that probably is just as well. 
Rentals are subjects of negotiations and occasionally of con- 
ciliation but hardly fit for arbitration. If they were, some ex- 
hibitors, as well as distributors, might be in for surprises. The 
fair deal would hit both ways. 

The points in the Allied list covering “forcing of pictures” 
and “illegal setting of admission” seem out of place. It is not 
likely that distributors would agree to arbitrate subjects al- 
me held illegal by the courts. Protests of exhibitors to to 
sales execufives, either directly or through exhibitor organi- 
zation leaders, would seem to be better than arbitration for 
the handling of alleged instances of forcing or fixing of ad- 
mission prices. 

It is not possible to forecast what type of arbitration will 
finally be established but it would not be rash to assert that 
the industry will not prosper for long unless arbitration is used 
to alleviate some current problems. 


is safe to predict that there will be no arbitration if that 








Percentage Problem 


To THI 
Of course 


EDITOR 

everyone has his own _ pet 
reason for what is wrong with the industry 
ind how to cure it. In my opinion there is 
right about the present setup, but as 


there are 


much 
few things § are perfect, some 
things needing improvement 

I have never understood the policy of th 
distributors of setting a percentage deal up 
increasing the 


amount, 


then 
this set 
is some explanation for this 


to a certain gross and 
percentage on all above 
Perhaps there 
Yet if an exhibitor is penalized for a higher 
rT naturally makes hin 
thus 


SS On a picture it 
his expenditures for advertising, 
hurting the gross rather than helping it 


With this to face an exhibitor has to triple 


watcl 


S ross i he 


doubles his advertising ex- 


pense. Even at that he will just about break 


every other business the smaller quan 


tity of an article 
that 
large 

It seems to 
strongly to the picture industry. If I 
make a 


] 


you purchase the more 


article costs. A discount is allowed for 


quantity 


me to apply more 


even 
could 


higher percentage of profit on a 


larg 


‘ spend a 
much greater amount ot my own money tor 


course [ would 


r gross, of 


advertising. The distributor would gain, I 
a whole would 


would gain, and business as 
[ Villa Theatre 


benefit—WANX FOWLER 
Villa Rica, Georgia 


Managers’ Pay 
To THE 
Twenty 


EDITOR 
this 
a salary 


vears ago when I entered 


business managers were receiving 
of between $80 and $200 a week 

age working man was doing well if he was 
making $60 per week. Now here 20 years 
later everyone and 
| week and believe the average 


or more each 
receiving close to $100 


The avert 


his brother is earning $60 
vorking man to be 

re managers continue being 
paid only between $60 and $150 
What is 
receive proper increases in keeping with the 


wrong—when are we going to 
expected standards of our position?—NEIW 
YORK MANAGER 


Correction from India 
lo THE Eprror 
as been caused by a photograph 

Liberty sombay, which was 
Picture Heratp dated 


in the caption of 


of commotion and misunder 


theatre 
in Motion 


17 


publishec 
ml 17. 1949 


which 








SAYS “ALMANAC” HAS 
EVERYTHING AND MORE 


To THE Eprror: 

Just a note to tell you that | have 
just received my copy of the new 
Motion Picture Almanac. | have 
been waiting for it for a couple of 
months and it is everything and more 
than what | have heard about it.— 
J]. T. ROBINSON, JR., Hunters 
Lodge Drive-In Theatre, Troy, Vir- 
ginia. 





it is stated that the Liberty theatre is a 
“Fazalbhoy enterprise.” I do not know how 
this description came to be published under 
the photograph, as it is in no sense a “Fazal- 
bhoy enterprise.” The only part which the 
Fazalbhoy organization played toward this 
the supply of some of the booth 
equipment, marquees, etc. The whole project 
has entirely been the inspiration of Mr. 
Habib Hoosein should 


have 


theatre i: 


in all fairness 
described as a Habib 
enterprise, to be more accurate—I”. DOR 
{SWAMY India. 


and 
been Hoosein 


Bombay, 


Star Visits 
To THE EpiTor 

I think we should have more 
U.S.A. with visiting by the movie stars to 
the small They do not have to be 
big stars, but 
and will meet the public and leave a good 
taste in the public’s mouth for the theatre 
and Hollywood 


Movietime in 


Movietime 


towns 
should be the ones who can 


We had a minor star for 
North and she did 
more for us than perhaps some of the big 
E. AGLE SR., 

Vorth Caro 


Carolina 


names would have done.—R 


Appalachian Theatre, Boone 
lina 


Cut Out Westerns 
lo THE 
1 he 


gotten 


EpitoR 

motion picture producers have for 
important factor: they 
primarily to women. Most women 
good*romantic story as well as glamor in- 
stead of the Westerns 
stories they are now making. 
the women back to theatres they, in turn, 
bring the men. People generally I think are 
sick of Westerns on television so let’s keep 
films out of the theatres—HART- 
CONNECTICUT, EXHIBITOR 


one cater 


love a 
and psychological 
If you bring 


those 
FORD, 


Work for Perfection 
To THE Epiror: 

First, I want to say I love this business. 
But I am always looking for ways to im- 
Naturally, good pictures are the 
300 to 400 
“good ones” a How- 
ever, by concentrating on fewer pictures, 
more preparation before shooting begins, 
very careful editing and re-shooting poor 
scenes or eliminating them would result in 
better films. If a picture does not come up 
to expectations, junk it! It’s better to lose 
thousand dollars than a million in 

Other industries work for perfec- 
tion, why can't we? I think most exhibitors 
would be willing to pay more for film if the 
product was worth it. We could eliminate 
that cursed evil of double features which 
is keeping many people away from theatres. 
We can't keep antagonizing patrons and 
expect to keep them. How about it, Holly- 
wood. —WILLIAM WHITLEY, Colomal 
Theatre, Kokomo, Indiana. 


prove it. 
answer to our problems. But 


year is impossible. 


a few 


grosses. 


Audience Challenge 


To THE EpiTor: 

It is recognized that movies are one of the 
strongest existence 
today, and many people like myself think it 
the strongest. With exhibitors the fact that 
the movies have lost the position that was 
held in the imaginations of our youth is 


forces of influence in 


viewed with increasing apprehension by us 
in exhibition, In other words a large cross 
section of our young audience is losing in- 
terest in the movies daily and apparently no 
attempt is being made to their 
interest 


In my humble opinion boys and girls of 


recapture 


high school age are frustrated on all sides 
due to the rapid and changing conditions 
brought about by war and world economic 
conditions, They need a helping hand now 
as never before if life as we have known it 
is going to continue. Hollywood has the 
potential and know-how to do this job. They 
are not interested in preachments, neither 
are they interested in the cheap moronic 
sensational quickie produced to make a quick 
dollar for the producer. They want an 
honest intelligent portrayal of their problems 
and an honest, straightforward means of 
effecting a cure. 

This might be the answer to regaining 
some of our lost audience, namely the boys 
and girls of high school and college age 
that are fast losing interest in motion pic- 
tures. It presents a challenge—ALBERT J. 
CLARKE, Majistic Theatre, Providence, 
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Developments and trends that shape 
the motion picture industry's future. 


P It is unlikely that Winston 
Churchill’s Government in Britain 
will provide any better treatment 
for the film industry than the pre- 
vious Labor Government. Present 
economic conditions do not favor a 
decrease in taxation or an increase 
in remittances to the United States. 
The government agency used to 
subsidize producers, the National 
Film Finance Corporation, may en- 
counter difficulties when it next 
goes to Parliament for a new appro- 
priation. It is understood the Brit- 
ish Treasury already has recom- 
mended a possible reduction of film 
remittances to the U. S. 


> The new U. S. tax law which 
went into effect November 1 opens 
the door to wide experimentation 
with special reduced admissions for 
students and other special groups. 
The old regulations requiring the 
collection of the tax on the “estab- 
lished” adult price made it imprac- 
tical to have such reduced rates be- 
cause such a high percent of the 
amount went to the Government. 


> Newsreel companies are hard at 
work seeking a pattern of opera- 
tions that will permit them to ex- 
ploit the television market and at 
the same time service theatres with 
reels that will meet with audience 
satisfaction. Neither job is an easy 
one. Television newscasts regularly 
feature the commentator rather than 
the pictorial material, the exact re- 
verse of theatre practice. No tele- 
vision news program will be com- 
pletely satisfactory until facilities 
are available to transmit more rap- 
idly material from the cameras out- 
side the New York areas to the 
newsreel plants. What is really 
needed is a telephoto system for 
motion picture film. 


> There will be no solution to the 
so-called “print shortage” problem 
until a way is found to cut down on 


the number of simultaneous runs, 


Weover, editor, Yuc« 


and already in many areas the 
number of theatres theoretically en- 
titled to play a feature on the same 
date far exceeds the supply of prints. 
Theatres in outlying areas have also 
been hit by the fact that in a num- 
ber of instances they are playing 
pictures later than ever. In the days 
of long clearances in the cities prints 
were available for showing in coun- 
try areas much earlier than now. 


> Should Gene Autry win his suit 
to prevent Republic from selling 
pictures in which he appeared to 
television the case will be a stronger 
general precedent than Roy Rogers’ 
recent victory. The Autry suit is 
based on broader grounds, 


> All branches of the film industry 
will finally get very close together 
on the technical aspects of their re- 
quest to the Federal Communica- 
tions Commission for theatre tele- 
vision frequencies, That is, they'll 
be fairly well agreed on the number 
of frequencies needed, the width of 
each band, the area in the spectrum 
to be used, etc. 





Opportunity to Advance 
Screen Art Discussed 


Two recent installations of 
maskless screens, one designed 
for any existing theatre, the 
other associated with a comple- 
mentary treatment of the entire 
auditorium, offer an immediate 
start toward motion picture en- 
tertainment of greater impres- 
siveness and illusion, says Better 
Theatres editorially in the No- 
vember issue, with this week's 
issue of Motion Picture Herald. 
The installations are at Framing- 
ham, Mass., and Scarsdale, N. Y. 

Elsewhere in the November 
issue (the Fall Buyers Number ), 
a third-dimensional feature pic- 
ture is urged to test the public’s 
reaction to polarizing spectacles; 
however, the editorial on mask- 
less screens points out television 
might be stereoscopic even soon- 
er than films, advising the full- 
est development of “peripheral 
modulation” and other exten- 
sions of the maskless screen 
technique. 
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THE 1952 SCHEDULE is discussed in London by 
Steve Broidy, Monogram-Allied Artists president, 
and Norton Ritchey, Monogram International presi- 
dent, seated and standing at the left, respectively, 
with Associated British-Pathe general manager 
W. A. Fielder, seated, and general sales manager 
_ By the Herald H. E. Elli 
TESTIMONIAL, in New York, last week, by Se 
Associated Motion Picture Adver- 
to Robert J .O Donel national 
etime U.S.A. director. With him on 
e Gais were aistributor ponte who 
sided the drive. Left to right: S. Barrett 
RKO; Harry McWilliams 
ia; Arthur Mayer, COMPO; Mr. 
; Ned E. Depinet, and Charle 
COMPO. 


HONORING Arnold Picker, 
new United Artists foreign dis- 
tribution vice-president at 
uncheon at the 2! Club, New 
York, last week. With 
Mr. Picker, center, are G.,l. 
Woodham-Smith, J. Arthur 
Rank counsel; Robert Benja- 
min, UA partner; Arthur Krim 
president; and Max E. 
Youngstein, vice-president. 
LOCATION PARTY, given by RKO Radio at 
Colorado Springs for local officials who 
GEORGE C. HOOVER, left, cooperated in the making of ''The Korean Story." 
succeeds Charles P. Skouras as In left to right order, producer Edmund 
Variety International second Grainger, Mr. and Mrs. L. A. Starsmore, of the 
assistant chief barker. He is a Westland Theatres, and Mayor Harry Blunt. 
Florida State Theatres division The picture is being made at Camp Carson and 
manager. Peterson Field, Colorado. 
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FATHER AND DAUGHTER, MAKING HIS MARK in 
Clifton Webb and Anne ‘Let's Make It Legal,’ young 
Francis, below, are the do- Robert Wagner, right, hits 
mestic pair in 'Elopement,”’ the success trail as one of 
warm-hearted, rolicking 20th Century-Fox's players 
comedy set to make au- of the future. Bob just com- 
diences happy in December. pleted a big New England 
It's the perfect holiday P.A. tour on behalf of the 
picture! comedy. 


HERE'S BEVERLY 
left, that "Pick-Up 
gal again in the 
20th Century-Fox 
release of Hugo 
Haas "The Girl or 
the Bridge.’ The 
sultry Miss Michael: 
turns in a tip-toy 
dramatic job in the 
unusual drama set 
for December 
release. 


CANDIDLY, Mitzi Gaynor gives out with her special 
brand of song-and-dance magic in "Golden Girl."’ San 
Francisco took the picture to its heart this week with 
a gala premiere at the Fox theatre. The Technicolor 
musical story of Lotta Crabtree is November's gift to 
movie-goers. 


NOVEMBER 20 is the big day for "Fixed Bayonets' 
smashing story of a rearguard action in Korea. The 
Rivoli theatre in New York will unveil the action epic 
which features Gene Evans and Richard Basehart, right. 
Nationally, it's a December topper. 


(Advertisement) 
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ARBITRATION IS BACKED 
BY ALLIED CONVENTION 


Organization Voices Stand 
as Opposed to Fixing of 
Prices, High Rentals 


Allied favors arbitration 


tor the motion 


inclusive” 
picture industry 
to the “illegal” fixing of 


pe icy 


It is also alert 
udmission prices and the companies’ 
tf asking 

These were the outstanding developments 
last week at the Allied States 18th annual 
onvention at the Hotel Biltmore in New 
York 

\llied’s 


discussions on the floor, derived from the 


“excessive” film rentals. 


stand, arrived at after lengthy 


convention itself in the form of resolutions 
Allied board. 


reversal of 


which were approved by the 
rhis represented a complete 
usual convention procedure but fitted in with 
Myers, Allied 
board chairman and counsel, that 
“exhibitors should share in the responsibili- 


ties for formulating policies.” 


the observation of Abram F. 


general 


Mann Opposes Vote, Kirsch 
and Berger Support Plan 


The convention’s endorsement of arbitra- 
tion, which came as a surprise, was passed 
over the violent objections of a small group 
of delegates led by Ted Mann of Minne- 
apolis who, just before the voting, declared: 
“You can arbitrate yourself out of business. 
Don’t arbitrate when they’re guilty. Let 
them know we are going to fight them.” 
Jack Kirsch of Chi- 
cago and Ben Berger of Minneapolis, both of 
whom urged Allied to participate in the for- 


He was followed by 


mation of an all-inclusive arbitration system. 
The resolution covering arbitration urged that 
such a system include: Clearances and prints, 
competitive bidding, film rentals, forcing of 
pictures, illegal setting of admission prices, 
runs and “any important problems affecting 
the operation of the motion picture industry.” 

Mr. Kirsch urged arbitration of “every- 
thing—film prices—everything.” This, he 
said, might to abolish bidding “and 
then a split of product between competitors 
can be worked out.” Mr. Myers came to the 
microphone briefly to himself in 


serve 


express 


favor of arbitration. 


Myers Reminds Hearers 
He Never Owned Theatre 


“I think it’s a good thing,” he said, adding 
vith a smile “but remember—I never owned 
1 theatre.” 

lhe convention urged an arbitration sys- 
tem which industry arbitrators will 
choose the third member of the panel. Fol- 
the spokemen 
for some 


under 


lowing convention's action, 
of the distributors declared them- 
selves puzzled by the “all-inclusive” nature 
of the arbitration And 
expressed doubts that any of the distribut 
ing companies would agree to the arbitration 
of film rentals. 


proposal several 


12 


All photos by the Herald 


ARTHUR HOWARD, Norman Glassman, Ray Feeley, James Guarino 


Several distribution officials said they 
could see no reason for arbitration of film 
rentals. “Would you, as a customer, expect 
a purchase you had made from a store to be 
It was also pointed 


arbitrated ?” one asked. 


out that no deal is compulsory and that in 


equities can be adjusted. 
If, originally, the impression was given 


that Allied would now work closely with 
Theatre Owners of America, which has been 
in favor of an arbitration system all along, 
it was quickly dispelled by Col. A. H. Cole 
who briefed the press following the post-con- 
He took the place 
Wash- 


vention board meeting. 
of Mr. Myers who had to return t 
ington. 

Col. Cole indicated that there would be no 
approach made to TOA and that instead 
Allied planned to send a tommittee direct 
to the distributors to explore the possibilities 
of an arbitration system. It is possible, he 


said, that following the meetings with the 


distributors Allied will confer with other 
organizations ‘which may have ideas on the 
subject.” 

On being informed of Allied’s action on 
arbitration, Herman Levy, TOA general 
counsel declared “we at TOA are pleased 
and shall look forward to cooperating with 
all segments of the industry toward the real- 
ization of a workable and effective system 
to which exhibitors may go for speedy and 
inexpensive determination of their opera- 
tional grievances. 

The Allied convention enjoyed a record 
turnout, with more than 500 registered for 
the meeting and the trade show. The con- 
vention was under the chairmanship of 
Wilbur Snaper, president of New Jersey 
Allied. A resolution praising him for his 
work was passed by the delegates. The next 
convention is to be held in Chicago. 

The “illegal fixing of admission prices” 
16) 


(Continued on page 
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JOHN WOLFBERG 





ABOVE: William 
Seftos, Blair Russell, 

iat anpoidicund Paul Stelman, C. F. 
Pfister, Maurice Shul- 
man 


LEFT: C. Beninati, 
E. H. Wieck 


RIGHT: Marc Wolf, 
T. P. Grady, R. 
Harrold 
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ALD INSTITUTE 


of Industry Opinion 


Foreword: 


That a mutually well informed industry is a 
more effective industry is a fact that requires 
no emphasis. Yet it is a point that now 
should be brought into sharp focus. For, as 
all will agree, this industry too frequently 
has been finding itself somewhat in the 
position of the man who put a better lock 
on the stable door after the horse had fled. 


When it comes to business, we can never afford 
to believe that “what we don’t know won’t hurt 
us”—or that any of us can afford not to know, 
in advance, certain vital facts that others among 
us are in a strategic position to know or find out. 


While the motion picture business has had 
ample reason to feel proud of its many progres- 
sive steps through the years, there is one direction 
in which our methods are far behind those of 
other increasingly successful industries. We do 
not know enough about the trend of public 
thinking, soon enough. We, as an industry, do 
not know the concensus of our own thinking, 
soon enough. All too frequently nobody really 
knows, accurately, the combined thinking of the 
industry on matters which all of us should know 
as exactly as possible and as soon as possible! 


Consequently, those who originate and those 
who carry out the planning upon which the 
continued prosperity of the industry depends, 
are obliged to rely on a good deal of guesswork. 


The more we can reduce that guesswork to 


surer grounds for sound planning—the more we 
can, together, provide factual information to 
stimulate the right kind of creative thinking— 
the sooner we shall constructively and consis- 
tently keep this industry headed toward increas- 
ingly greater prosperity. 


It has long been obvious that there has existed 
a need for a suitable method of providing ac- 
curately and promptly the combined thinking 
of the industry, to each of its three divisions— 
Production, Distribution, and Exhibition—so 
that each and all can benefit by knowing instead 
of guessing; to take proper advantage of the 
“listening posts” we possess in theatres of all sizes 
strategically located throughout the nation; to 
bring consistently to each division of the indus- 
try the combined opinions of the other divisions 
—so that Exhibitors can be more constructively 
helpful to Producers, and Distributors can be 
more constructively helpful to both Producers 
and Exhibitors. 


There is need also to be in a position to release 
to the public press, whenever necessary or advis- 
able, reliably factual information to prevent the 
use of incorrect and psychologically harmful 
concepts of the state of the industry. 


It is for those purposes that Quigley Pub- 
lishing Company announces the Herald 
Institute of Industry Opinion, organized 
solely for the mutual welfare of the entire 
SONY. 6 a se eS se a 





Purposes of The 
HERALD INSTITUTE 
of Industry Opinion .... 


> An organized, continuous means of 
fact-finding and opinion-gathering— 
on a thoroughly representative basis 
—for the purpose of providing reliable 
information for the benefit of the 
motion picture industry as a whole . . 


> A method of obtaining the in- 
dividual opinions of all segments of the 
industry on specific points affecting its 
welfare and continuous progress— and 
arriving at “combined-industry-think- 
ing” in clearly set forth Reports avail- 
able to the entire trade . 


> A system for utilizing the vantage 
points of motion picture theatres as 
“listening posts” to ascertain public 
trends on various aspects or develop- 
ments—so as to determine quickly 
whether such factors or developments 
are becoming national trends which 
should be brought to the attention of 
the industry .. . 


> A source of reliably gathered facts 
for release to the public via the press, 
etc.—when incorrect concepts have 
been published to the detriment of the 
industry—or to enlighten those who 
write for widespread readership, so that 
incorrect concepts will not be dis- 
seminated to the public. 


ORGANIZATION . 


The Institute organization consists of an Administra- 
tion and Editorial Board and three industry Panels. These 
Panels, respectively, are: 

(1) An Exhibitor Panel, thoroughly representing all 

sizes of theatres in all types of locations 
throughout the United States and Canada. 


(2) A Production Panel, representing sere 
directors, writers and 
wal ox tov employed by or aiated wi 

as ticilliche: Panil, vepresoniad by nua 
of the distribution companies and others con- 
cerned with marketing motion pictures to the 
trade. 

The Institute is completely independent and impartial. 
Its function is to provide a reliable, united information 
service from all parts of the industry to the industry 
as a whole. The individual opinions of Panel Members 
will not, at any time, be attributed to them by name 
be made to assure that all facts or opinions tabulated 
the benefit of the entire industry. 


The first Report of the Herald Institute will be pub- 
lished soon in Motion Picture Herap, and further 
Reports will be published at regular intervals, on a 
continuing study basis. The Institute invites comment 
and suggestions from all members of the motion picture 
industry. Please address: 


THE HERALD INSTITUTE 
1270 Sixth Avenue 
New York 20, N. Y. 
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ALLIED MEETS 


i from page 12) 





“film rentals” were the two other prom- 


1ent topics on the convention agenda. Re- 


first, the resolution passed 
attention on Twentieth Century- 


d practice of forcing theatres to 


y irding the 
centered 
Fox’s allege 
ise their admission prices as a condi- 
on for playing “David and Bathsheba.” 


Probe Is Approved 
Of Alleged Violations 


rhe resolution urged the board of direc- 
Mr. Myers, “to 
vailable information on this violation by 
20th-Fox, of the and of the court’s 
to take such action thereon as is 
warranted by the facts.” It was recommended 
that the Mr. 
Myers to “take action whenever or 


vherever 


tors, through gather all 
law 
lecree, and 
further board also instruct 
similar 
of the law and of 
iny other filn 
attention.” 
resolution on film rentals was worded 
the 
recession certain distributors are demanding 
office 
methods 


violations 


such 
decree by company 1s 
led to their 

he 
his way 


“During current box office 


a larger share of the diminishing box 


r by direct and indirect in- 


luding: a. insisting on percentage terms in 
situations formerly playing on a flat rental 

. b. higher flat rentals and higher per- 
refusal to adjust, and d 
ig the floor in sliding scales and lower- 


terms, c. 


x the ceiling on split figures.” 

Action was recommended as follows: “a.) 
Phat film rental grievances which cannot be 
forwarded through the 
regional association to the coordinator of the 
Allied Film Committee in New York (Wil 


bur Snaper) for presentation to the home 


adjusted locally be 


othces. 
“b.) That the 


to inaugurate and conduct a vigorous cam- 


board of directors be urged 


paign for information and education through 
the use of trade paper advertising, organiza 
tion bulletins and through the Allied Cara- 
in, the purpose of which will be to alert 

f the exhibitors of the United States to 
langers lurking 

f the film 


in the enforced sales 


companies as herein set 


Television Discussed 
At Board Meeting 


Col. Cole reported that much of the board’s 


ost convention meeting was given over to 


a discussion of home television and the ex 
tent to which distributors can or should re- 
lease to the which was 
The board 
producers ure ‘within 


make films both for TV 


Sut it arrived at the con- 


medium product 
igned originally for theatres 
/ said, that 
rights” if they 


1 for theatres 


clusion tl 


lat such producers should cut film 


rentals for theatres in view of the lowering 
of their overhead. 


The board also “affirmed” the resolution 


t the conventi seeking 


I m aimed at 
ible” terms 


equit 
for drive-ins 

On the second day of the convention, with 
the sales managers or their representatives 
n the dais—Warner Para- 


srothers and 


PEARCE PARKHURST, H. G. Bernstein, E. C. 


Johnson HARRY PERLEWITZ, E. P. Voliendorf, 
Jack Yed 





TWO WHITE KNIGHTS 


by RED KANN 


HIS could cause some men and their 

typewriters to burn. But a look back- 

ward at the Allied convention tends 
to confirm the impression forming at the 
time that these conclaves are not what 
they used to be. 


Allied's traditional practice of hammer- 
ing away at distributors was in evidence, 
of course, although it took quite a bit of 
time to transport the beefs from the priv- 
acy of the film clinics to the open con- 
vention. Delegates had a chance to give 
out, but big, when the general sales man- 
agers, or their subalterns, lined up on the 
dais in pretty much the sitting duck forma- 
tion in which they found themselves a hand- 
ful of weeks earlier at the TOA conven- 
tion. The casualties, if that's the correct 
term, were incidental. 


Bill Gehring took it on behalf of his 
company, 20th Century-Fox, in connection 
with the pre-release policy on “David and 
Bathsheba". But he showed at the con- 
cluding banquet last Thursday night bloody 
and unbowed, as the expression goes. Bob 
Mochrie, for RKO, volunteered to reply to 
Col. H. A. Cole's plea for small town thea- 
tre relief. Al Daff and Charlie Feldman of 
Universal, Bernie Kranze of United Artists 
and Morey Goldstein of Monogram merely 
observed; they were not asked to answer 
anything and they didn't volunteer. Abe 
Montague of Columbia maneuvered a 
neat reverse tactic by asking, not answer- 
ing, a question. Ben Kalmenson of Warners 
played it even by failing to show at Allied, 
which is what he did at TOA. Jimmy 
Grainger was hard at selling Republic 
somewhere out of New York. Bill Rodgers 
of MGM took on all comers, even volun- 
teered information, earned for himself 
several rounds of applause and, according 
to John Wolfberg of the Allied Rocky 
Mountain unit, an enhanced reputation with 
the theatre owners. 


But whether it was lack of forensic abil- 
ity, embarrassment over getting up before 
several hundred brother exhibitors, indif- 
ference or lack of facts, the results were 
what they were. The Allied men had their 
chance at the distributors and neglected 
to push it for whatever the traffic might 
bear. Comparisons ofttimes may be odi- 


ous, but in this respect Allied went the 
way of TOA. 

Not that there was no blasting. Film 
rentals were excoriated. Competitive bid- 
ding was roughly treated. The distributors’ 
explanation about prints fell on sterile 
ground. Up-and-coming fire-eaters like Ted 
Mann of North Central Allied who fought 
the arbitration proposal and argued vocif- 
erously for “a jail for jailbreakers" pro- 
gram met with a measure of sympathy, but 
not enough to influence the resolutions or 
the confirmatory actions of the board of 
directors at their follow-up meeting last 
Friday. Maybe if Mann stays with Allied 
long athe 5 some day he may wield the 
kind of impress that the late Al Steffes, 
also from Minneapolis, once did in the 
days when Allied developed muscle on a 
diet of fire and brimstone. 

One of the inescapable conclusions 
shaping up, now that both national ex- 
hibitor conventions have passed into the 
limbo, is the general resemblance which 
Allied bears to TOA and vice versa. 
Allied, the perennial scrapper, no longer 
is on stage as the solitary white knight of 
the independent theatre man. Affiliated 
theatre influence in TOA has waned, and 
will continue to wane, as theatre divorce- 
ment extends. TOA may have the first run 
power, Allied the "grass rooters". The 
techniques of their approaches will vary. 

But the point not to be forgotten is that 
the simon-pure exhibitor rides high in the 
saddle now in TOA as well as in Allied. 
Unless a memory which should know better 
is slipping badly, this is the first time in 
the history of exhibition—surely its mod- 
ern-day history—that two aggressive thea- 
tre associations man the battlements in 
the cause of the exhibitor—unfettered, 
unencumbered and, by legal surgery, cut 
away from his producer-distributor link. 

This means a realigned power, actua! 
and latent. It also projects into sharper 
focus an acceptability of the responsi- 
bilities which go with it. 

No reasonable person may argue validly 
over the exercise of power legitimately 
applied and in good conscience. Balance, 
a fair eye and understanding, however, are 
attributes indispensable to the process, 
whoever ladles it out. 
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It's ‘Movietime U.S.A.’ — Now and Every Day! 














Terry Ramsaye Says 








OW COME "QUO VADIS" —In 

the current burst of publicity on 

"Quo Vadis", the thrice made 
classic note is made of the apparently curi- 
ous circumstance that the famed Italian 
Cines version of 1913, so important in 
feature film evolution, had its world 
premiere at the Astor in New York. Some 
currently unreported history makes it sim- 
ple. The undertaking was financed in Italy 
by a-Florentine silk merchant. George 
Kleine, Chicago-New York pioneer, and 
one of the few who ever read a book, 
learned of the project and bought the 
American rights for its total cost, which 
was $9,000, and with it acquired priority 
rights. 

The Astor showing was extraordinarily 
successful, on a twenty-two week run, and 
success extended across the nation in key 
city opera house presentations. In the 
course of the career of the picture, Mr. 
Kleine and Sam Harris of Broadway fame 
were partners in the erection of the Cand- 
ler Theatre building in New York. Mr. 
Harris regretfully reported one day that 
his joint endeavour, with Jesse Lasky, to 
introduce the cabaret to New York had 
gone bust and that he could not go on 
with the Candler project. ‘Never mind," 
said Mr. Kleine, "it doesn't matter at all. 
| have a movie up the street that will pay 

it all, and more.” A movie! 
impact on Broadway thinking had 
to do with its rising film interest 
he picture itself. 
AVIES-HEARST—The printers have 
turned a rule" across the end of 
latest and maybe the last chap 
ong story of Marion Davies as 
the chatelaine of the Hearst empire. The 
date October thirty-first All-Hallows’ Eve 
Druidical Oidhche Shanhna, 
vigil of the lord of death, transmuted into 
the pagan Roman festival of Pomona, cele 
and apples—if you care 


the 


ter in the 


+h, ancient 


brated with nut 
for symbolisms. 

On that day Miss Marion Cecilia Douras, 
n sports sticks, was wed at Las Vegas in 
Nevada to Captain Horace G. Brown 
Merchant Marine. He wore blue. They took 
Palm Springs. Concurrently the 
Hearst papers, Page One New York Jour- 
nal American, presented two columns wide, 
Corporation and Davies State- 
boldface 24 point. Concurrently a 
New York art gallery announced an auction 
of paintings and objet d'art from her Bev- 
erly Hills home where William Randolph 
Hearst died. Wiping the slate. 

The published statement denied contro- 


ff f{ 


Mear + 


ment 


a 


versy and declared amicable settlement of 
confusions including debatable “rights she 
may have to act as voting trustee for the 
Hearst Corporation.’ There was explicit 
placative but irrelevant mention of Miss 
Davies’ activities in charities. Also it was 
stated that she would continue "official 
consultant and adviser'’ to Hearst news- 
papers and magazines, which also is inclu- 
sive of ‘motion pictures and other amuse- 
ment activities.” 

The account indicated that the peace 
councils involved the services of four 
weighty and expensive lawyers, who man- 
aged to get listed, along with complete 
firm names. A great commercial, well 
placed. The presentation included an ex- 
cellent one-column vintage portrait of Miss 
Davies at her charming best. The Hearst 
papers used Associated Press coverage of 
the wedding at Las Vegas, and apparently 
none was there to send the line "Marion 
was lovely," but probably she was. Which 
reminds one that in the same paper 
Louella O. Parsons’ column, page 26, said 
“Greg Bautzer" had been helping cele- 
brate a birthday party at Palm Springs. 
The diligent Gregson Bautzer has been of 
counsel to Miss Davies in recent Hearst 
relations. 

The new Mrs. Horace G. Brown was 
quoted as having told a reporter that she 
was worth $10,000,000. Back in 1924 she 
had told a script write confidante that she 
had saved a million. By these figures she 
is to be rated the most successful actress 


f the American screen. 


Pw y Ad ww 


WILL H. HAYS has been out to Sullivan 
Indiana, again to do some voting. That 
has been his custom, unbroken from the 
beginning, November 5, 1900. He was 
cutting it pretty close that day. The fact 
was he went to the polls when they opened 
early in the morning of his twenty-first 
birthday, whereas he had been born late 
in the evening of that day twenty-one year: 
before. In view of the fact that some fifty- 
one years have elapsed it is a fair pre- 
sumption that a plea of laches would be 
sustained against any objector. 


rw © fed rw 


THOSE CRITICS: In a discussion of the 
City Center Opera's presentation of "The 
Dybbuk," in New York, Miles Kastendieck 
says: "There is enough theatre . . . to hold 
interest on first acquaintance. . . . On sec- 
ond sight the disjointed nature of the story 
becomes quite evident... ."" Why did he 
have to look twice? 
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ALLIED MEETS 
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mount were the only one absent and were 
roundly denounced for it—Allied members 
tossed a wide variety of questions at the 
company executives. Mostly they were con- 
cerned with pre-releases and their attendant 
injustices to subsequent runs. Many asked 
for a clear definition of the term pre-release. 
20th-Fox’s policy on “David and Bathsheba” 
also drew fire. 

The next day, William F. Rodgers, Loew’s 
vice-president in charge of distribution, was 
the only sales executive to show up again. 
Again he was asked about pre-releases, about 
the delay of prints ranging anywhere from 
14 to 30 days after availability, the “evasive- 
ness” of distribution executives who decline 
to face exhibition’s problems, etc. 

Mr. Rodgers, who obviously won the heart 
of the convention with his frank and straight- 
forward replies, admitted that he couldn't 
define a pre-release and said Metro was 
using such a policy occasionally to determine 
the best policy and treatment for marketing 
and exploitation of outstanding product. He 
reiterated that “Quo Vadis” would be pre- 
released “because it’s a $7,000,000 invest- 
ment and that is the best way to find out how 
to play it.” 

Commenting on the policy to be followed 
on “Quo Vadis,” a policy which will be 
announced through the trade press for the 
first time, Mr. Rodgers admitted: “I can tell 
you now that the terms won't be liked. I 
will certainly not tell any exhibitor owner 
what price to charge at the box office. But 
I don’t see how any theatre owner can make 
money on ‘Quo Vadis’ unless admissions 
are raised.” 

Mr. Rodgers said his company was sup- 
plying many more prints than only five 
years ago and he won applause when he re- 
peated that he would do “anything I can” 
to help keep theatres open. 


Warner Opens Studio 


Drive for Charity 

HOLLYWOOD: Jack L. Warner last 
week opened the Warner studio’s 1952 Per- 
manent Charities campaign at a mass meet- 
ing of all studio employees on a stage of 
the Warner lot. Declaring that the film in- 
dustry was expected to take the lead in set- 
ting an example for giving, Mr. Warner 
said: “We have done so in the past and I 
am confident and we will do so in the future. 
Giving is a part of our freedom. It is a 
right that would be denied us behind the 
Iron Curtain. Here it is our privilege, there 
we would be forced to. Let us use that 
right to help others.” 


138 Technicolor Films 
In Work or Release 

Possibly a record number .of Technicoior 
productions are in release, in planning, or 
in work. The number is 138. Thirty-seven 


are in release currently; 52 are completed, 
awaiting release; 22 are in production; 27 
are in preparation. 
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DECCA ACQUIRES STOCK 
ONTROL OF UNIVERSAL 


271,900 Shares to Rackmil, 
Equals 30% of Common; 
Blumberg Greets Move 


Decca Records this week announced 
acquisition of a sufficient number of shares 
to give it the controlling interest in Uni- 
versal Pictures Company. 

This brings one step closer realization of 
a previously reported plan for a merger of 
the two companies, a move which ultimately 
would put them into the field of television 
film production and distribution. 


Semenenko of Boston Bank 
Participated in Negotiations 


An announcement from Milton R. Rack- 
mil, president of Decca, Monday said that 
his company had “completed arrangements 
to acquire 271,900 shares of common stock 
and 32,500 warrants of Universal Pictures 
Company, Inc.” It added that Serge Se- 
menenko of the First National Bank of 
Boston had “participated” in the negotia- 
tions. 

The acquisitions represent ap- 
proximately 30 per cent of the 
Universal common stock out- 
standing, exclusive of warrants, 
and about 25 per cent of the stock 
which would be outstanding after 
the exercise of warrants already 
issued. 


Mr. Rackmil’s statement continued: “The 
ownership of these shares will bring about 
a close association between our two com- 
panies. We have kindred interests in the 
entertainment business. These interests can 
be developed for our mutual benefit. 

“The transaction indicates the confidence 
that our respective companies have in the 
future of the motion picture and allied in- 
dustries.” 

A statement from N. J. Blumberg, presi- 
dent of Universal, expressed gratification 
that Decca had “by its acquisition of a sub- 
stantial stock interest in Universal Pictures 
Company, Inc., demonstrated its confidence 
in the future of our company and the motion 
picture industry.” 

He stressed that there would be 
changes in Universal’s executive personnel. 
“The management of our company remains 
intact in New York, California and through- 
out the wofld,” he said. 


no 


Both Companies Are in 
Strong Financial Position 


Both companies are in sound financial 
positions. The price paid by Decca for the 
Universal stock was not disclosed. At last 
report, 960,498 shares of Universal stock 
were outstanding and approximately 200,000 
option warrants which can be exercised up 
to April 1, 1956, at $10 per share. 
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N. J. BLUMBERG 


Observers have put the probable price at 
about $15 per share. The number of shares 
held by Decca, which now replaces J. Ar- 
thur Rank as the largest individual share- 
holder in the company, came as a surprise 
to the trade. It was known that arrange- 
ments had been made for the purchase of 
approximately 150,000 shares from William 
Goetz and Leo Spitz, Universal studio ex- 
ecutives, at $15 per share. 

An additional 15,000 shares and the 
32,500 warrants came from Mr. Blumberg 
who, together with Mr. Semenenko, was 
active in aiding Decca to gain control. It 
was also known that the Decca acquisitions 
included approximately 30,000 shares for- 
merly owned by the late Paul G. Brown, 
former Universal director. Decca has been 
buying heavily in the open market. Unless 
deals were made with other unidentified 
large stockholders, this would leave about 
75,000 shares which presumably were ac- 
quired in the open market. 


Rank Seen Unwilling 
To Sell His Shares Now 


Mr. Rank holds 134,000 shares of Univer- 
sal stock. There have been indications from 
London that he was approached on the pur- 
chase of his interest, but he is said to be 
unwilling to sell at this moment. 

John Davis, managing director of the 
Rank Organization, is due in New York 
November 19 and the possibility is not ruled 
out that the Rackmil-Blumberg team may 
make another attempt to acquire the Rank 
stock. G. I. Woodham-Smith, Mr. Rank’s 
financial adviser, is currently a visitor in 
New York. 

If and when a merger is effected, it is 
thought likely that Mr. Rackmil will take 
over the presidency of the new company, 
with Mr. Blumberg becoming chairman of 


MILTON R. RACKMIL 


the board. Mr. Blumberg, whose group 
moved into Universal in 1938, holds a five 
year contract signed July 1, 1950, and ap- 
proved at the last meeting of Universal 
stockholders. 

Decca’s financial position is very good and 
has been for some time. The company’s 
capitalization comprises 1,500,000 shares of 
50 cents common capital stock, of which 
776,650 shares are outstanding. In 1950 
sales stood at $21,408,618 with a net of 
$1,004,177. For the nine months ended Sep- 
tember 30, 1951, Decca reported a $401,793 
net profit after taxes, which equals 52 cents 
a common share. Earnings in 1950 for the 
same period totaled $553,814, or 71 cents 
per share. 


Decca Bought Brunswick 
Radio Company in 1941 


Decca Records was incorporated in New 
York August 4, 1934. In 1941, it acquired 
the entire capital stock of Brunswick Radio 
Corp., and in January, this year, purchased 
the outstanding common stock of Compo Co. 
Ltd., manufacturer of Decca records in 
Canada, as well as Apex Records, Ltd., 
wholly-owned subsidiary of Compo, and 
Decea distributor in Ontario. 

Decca also manufactures phonograph 
records and sells through distributors and 
to retail dealers in the U. S. and some for- 
eign countries. The company further sells 
phonographs and accessories manufactured 
by others and engaged in the music publish- 
ing business. 

No individual or single group has held 
control of Universal since the late Carl 
Laemmle, Sr., sold his interest to J. Cheever 
Cowdin’s syndicate in 1936. In that trans- 
action, the Lammle holdings were appor- 
tioned among several principals, the major 
share going to Mr. Rank. 
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FOR CHRISTMAS: 
Paramount has... 
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..which has “plenty in the excite- 
ment department.” — Film Daily 


.. “every element to attract action 
audiences.” — Boxoffice 


..and “all the exploitable angles of 
name stars” —M. P. Daily 








Straight From 
The Pages Of 
Luke Short’s 


Saturday Eve- EDMOND YVONNE BARRY 
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RIHARD ARLEN - GLADYS GEORGE - LAURA ELLIO 


ected by BYRON HASKIN - Screenplay by FRANK GRUBER 
ger on a Story by Luke Short - Produced by Nat Holt 








Theatre TV 
Impact Cited 
By Wolfson 


KANSAS CITY, MO.: “The 
of theatre television and its impact upon the 
public cannot be ignored. TOA will con- 
tinue to strive for a national system, and to 
Theatre 
television must to all 
theatres in all towns regardless of size.” 


importance 


prevent any monopoly in this field. 
be made available 
This statement of theatre television policy 
was voiced this week by Mitchell Wolfson, 
ident of the Theatre Owners of Amer- 
ca, in his address to the Kansas-Missouri 
[Theatre Association convention held at the 
el President in Kansas City, Mo. 
Wolfson, touching on 


rOA to 


pres 
} 
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arbitration and 


its members, said 


relation o 
and similar 


a militant 


, “through arbitration 
rts, TOA 
n to solve exhibitor-distributor prob 

Also, emphasis of the current ad- 
be to establish a strong 
organization through regional 
the local state 


will conduct cam- 


will 


inistration 
route 


udvisory councils and and 


ups in order to help those 
even better service to all exhibitor-mem- 


units provide 


TOA executive director, 
“What vou do to meet 
ot 
shown on the profit or 


Sullivan, 
s address, 
pportunity brighter 
ments of your business in the next 
ionths Business improvements are 
1 in with the flow of Government spend- 
for defense production, and these bil- 
» mounting.’ 
from the 
Cook of 


3urnett 


any away 
E. “Doc” 
Missouri, president. Don 


snows kept me 


1 elected ( 


of Larned, Kansas, was elected vice-presi- 
dent; Glen Hall of Cassville, Mo., secretary 
and Homer Strowig of Abilene, Kansas, 
treasurer to succeed Fred Meyn who has 
been treasurer for and who has 
sold his theatre, 

Kansas directors are R. R. Biechele, Mar- 
cus Landau, J. E. Delong, H. B. Doerring, 
Ernest Block, Dale Danielson, retiring 
president Russell and Gordon Halladay. 
Missouri directors elected were Jay Means, 
Virgil Harbison, Frank Weary Jr., 
Hayob, Ken Winklemeyer, Lauren R. Tur- 
Elmer Bills. 


25 years 


Leo 


ner and 


Tax Receipts 
Show Upturn 


WASHINGTON: A further comeback in 
box office receipts for all types of amuse- 
ments, except roof gardens and cabarets, on 
which Federal excise taxes are levied, was 
revealed last week in the Treasury Depart- 
ment’s monthly report on excise tax collec- 
tions. Film theatres admissions account for 
most of the collections. 
marked 
1951 quarter collections 
partment announced that during the quarter 
admission tax receipts reached $93,784,049, 
more than one-and-a-half per cent greater 
than the $92,199,945 collected in the 
three months of last year. All of the increases 
in the 1951 quarter occurred during August 
in July and 


upturn in the third 
The Treasury De 


There was a 


same 


There modest declines 
September 
This first 1951 


which admission tax collections exceeded a 


were 


was also the quarter in 
like period of last year. 

Collections for the first nine months of 
1951 reached $250,223,247. Last year during 
the same period $260,692,651 was collected 
by the treasury. 








in 


Robert Wilby, president, Wilby-Kincey Theatres, Atlanta. 
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Arbitration 
Use Urged 
At St. Louis 


ST. LOUIS: Theatre Owners of America 
intends “to try and solve many of the ex- 
hibitor-distributor problems through arbi- 
tration and similar efforts of unified indus- 
try-wide self regulation, rather than through 
the courts,” Mitchell Wolfson, TOA presi- 
dent, this week informed exhibitors attend- 
ing the convention here of the Motion Pic- 
ture Theatre Owners of St. Louis, Eastern 
Missouri and Southern Illinois. 

Meeting at the Chase Hotel, the delegates 
were informed by Mr. Wolfson that he be- 
lieves “TOA should engage in no function 
that can be done by local or regional groups. 
... TOA can correlate and coordinate prob- 
that handled at a national 
level This concerns Federal 
taxation, Federal censorship, national sales 
and bad—and other 


lems must be 


especially 
policies—both good 
national problems.” 

Also addressing the gathering was Gael 
Sullivan, TOA executive director, who said, 
“It’s an established fact—the motion pic- 
ture business is definitely on the upbeat, and 
of you have faith in the soundness of your 
country and your business, you will move 
confidently and constructively into one of 
the most rewarding profit periods in many 

season.” 

Tom Bloomer was elected president and 
fom James vice-president. 


2 Planning 
Films for TV 


HOLLYWOOD: In actions designed to 
cash in on the growing demand of the tele- 
vision market, Republic and Monogram Pic- 
tures this week announced plans to enter 
television film production. 

Herbert J. Yates, Republic president, said 
his company had earmarked $1,000,000 to 
remodel its studio facilities. He emphasized 
the studio’s new activity would not inter- 
fere with the production of regular theatrical 
product. 

At Monogram, Steve Broidy, president, 
disclosed formation of Interstate Television 
Corp. as a Monogram subsidiary for the 
production of pictures for television, G. 
Ralph Branton, a director, is president of 
the new company, which will use Monogram 
studio facilities. The first TV series of 13 
half-hour programs goes before the cameras 
November 26. 

Republic, which has already made avail- 
able a block of its older films for sale to 
television, not only will make these special- 
ized pictures but also plans to rent its stages 
to television producers. 

The studio envisions the development of 
personalities, story properties and charac- 
ters that will be made available to sponsors. 
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TELEVISION CODE TAKES 
LEAF FROM FILM BOOK 


Planned Rules of Conduct 
Are Patterned Closely 
on Production Code 


by RED KANN 


A television code, patterned after the Mo- 
tion Picture Production Code, is expected 
to be promulgated finally December 3 in 
Washington when TV board members of 
the National Association of Radio and Tele- 
vision Broadcasters meet to approve the 
document drawn up by the Television Pro- 
gram Standards Committee of NARTB and 
ratified in Chicago October 19. 

In those phases that deal with program- 
ming and its approaches, the proposed code 
bears striking similarity to the Production 
Code, conceived in 1929 by Martin Quigley 
and consistently championed by him there- 
after, and ratified by the then Motion Pic- 
ture Producers and Distributors Association 
of America, now the Motion Picture Asso- 
ciation of America. 


Used by All Major and 
Some Smaller Companies 


A voluntary instrument of self-regulation 
applied at the source — production — the 


code governing motion pictures is employed 
by all major producing and distributing 
companies in the United States and others 
not quite so major through the Production 
Code Administration which maintains offices 
in Hollywood and New York. A foreword 


to the code, dated January 1, 1949, points 


out: 


“As a result... . of more than 
20 years of day-by-day opera- 
tions, during which time 8,000 
feature-length motion pictures 
and twice as many short subject 
films have been serviced by the 
Code Administration, there is now 
on all sides a ready disposition to 
conform to the regulations of the 
code and to be guided in large 
measure by the judgment and ex- 
perience of its administrators.” 


Evidently, television broadcasters had ac- 
cess to the record. For their contemplated 
code, aside from various approaches indi- 
cated by the requirements or characteristics 
of their own industry, embraces the essen- 
tial areas in deportment and good taste cov- 
ered by the Production Code and, in a num- 
ber of instances, duplicates its exact lan- 
guage. Where the texts do not duplicate 
one another, analysis of both reveals the in- 
tent is identical. 

At the outset of the section, “Acceptability of 
Program Material, the TV code forbids “pro- 
fanity, obscenity, smut and vulgarity even 
when likely to be understood only by part of the 
audience.” 
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PRODUCTION CODE 
AN EXPORT PRODUCT 


Originally designed for the U. S. motion 

icture industry, the Production Code has 
sone an export product as well. It is 
the model for a code intended to govern 
Italian production. The American and 
Italian codes were the basis for a German 
code which is in motion, if not in actual 
operation. In 1948, the governments in 
Bombay and Madras, which set the film 
pattern for India, adopted codes very 
much like the American. In June, 1949, 
Japan adopted an agreement which fol- 
lows the Production Code to a marked 
degree. 

Spain is among other countries where 
the American code has been translated 
for study. No action looking toward adop- 
tion has been made since the Spanish 
Government appears to prefer censorship 
to any type of industry self-regulation. In 
Mexico, where the details of the U. S. 
code are familiar, discussions have been 


held. 





This is a telescoping of the texts of Sections 
IV and V of the Production Code. 

“From time to time, words which have been 
undesirable meanings and 
telecasters should be alert to eliminate such 
words,” reads the TV code which thereafter 
launches into a section comprised of 24 clauses 
designed as an addenda to the main code rather 
than a part of the code itself. In the first of 
these clauses, the TV code is a facsimile of 
Section V of the Production Code except for 
several words, or expressions, which do not ap- 
pear in the motion picture instrument. 


acceptable, acquire 


The TV code contemplates avoidance of at- 
tacks on religion or religious faiths. It intends 
that religious rites portrayed dramatically must 
be presented accurately and that “ministers, 
priests and rabbis portrayed in their callings 
are vested with the dignity of their office and 
under no circumstances are to be held up to 
ridicule.” ‘the Production Code so provides. 


In the TV code appears this: “Respect is 
maintained for the sanctity of marriage and the 
value of the home.” In the Production Code 
appears this: “The sanctity of. the institution 
of marriage and the home shall be upheld.” 

The broadcasters’ code proposes: “Illicit sex 
relations are not treated as commendable. Sex 
crimes and abnormalities are generally unaccept- 
able as program material.” The Production 
Code stipulates with greater explicity: “Pic- 
tures shall not infer that low forms of sex re- 
lationship are the accepted or common thing. 
Adultery or illicit sex, sometimes necessary 
plot material, must not be explicity treated, 
or justified, or presented attractively.” 

On subject matter concerned with the 
excessive use of liquor or the use of 
narcotics, the broadcasters contemplate 
these prohibitions: 

“Drunkenness and narcotic addiction 
are never presented as desirable or pre- 
valent. The illegal administration of il- 
legal drugs will not be displayed.” 


The Production Code, as now constituted, 
declares flatly: “Neither illegal drug traffic 
nor drug addiction must ever be presented 
Word for word, the following long-standing 
regulation of the Production Code now is in- 
corporated in the TV code: “The use of liquor 
in American life, when not required by the plot 
or for proper characterization, will not be 
shown.” ; 

Rules against sympathetic presentation of 
criminality, excessive presentation of horror and 
brutality, presentation of revenge as motive for 
murder and suicide as a solution of problems— 
all part and parcel of the code—similarly are 
planned as part of the television code. 


Television Taking Action 
On Dress of Players 


Television, frequently a target of criticism 
over the plunging neckline of some of its per- 
formers, now evidences determination to take 
action. Under “Decency and Decorum in Pro- 
duction”, the TV code would insist upon these 
practices 

“The costuming of all performers shall be 
within the bounds of propriety and shall avoid 
such exposure or such emphasis on anatomical 
detail as would embarrass or offend home view- 
ers.” Moreover 

“The movements of dancers, actors, or other 
performers shall be kept within the bounds of 
decency, and lewdness and impropriety shall not 
be suggested in the positions assumed by 
performers.” 

For guidance in these areas, too, the television 
broadcasting industry drew upon the Production 
Code, which provides : 

“Indecent or undue exposure is forbidden. 
Dancing costumes intended to permit undue ex- 
posure or indecent movements in the dance are 
forbidden. Dances suggesting or representing 
sexual actions or indecent passions are for- 
bidden. Dances which emphasize indecent move- 
ments are to be regarded as obscene”. 


The TV code provides for a review 
board consisting of five members of the 
National Association of Radio and Tele- 
vision Broadcasters, but not members of 
its TV board, and Justin Miller, chairman 
of the board of NARTB, an ex-officio 
member. This board would be empowered 
to enforce the rules governing program- 
ming and advertising. There will be 
issued a Seal of Approval, available to sub- 
scribing members whether affiliated with 
NARTEB or not. 


The code itself, if finally promulgated De- 
cember 3, will not become effective until televi- 
sion broadcasting stations subscribe to the docu- 
ment and inaugurate use of the Seal of Approval. 
Intensive promotion on behalf of the seal is con- 
templated. Subscribing stations will be permitted 
to televise it so long as they adhere to the code 
itself, 

The new television code is an aftermath of an 
earlier meeting held in Washington last June a 
which NBC made public a code of its own. Set 
up as a standard of operations in television, this 
code bore an essential resemblance to the instru- 
ment earlier adopted by the same network for 
radio broadcasting. Both NBC codes, a Code of 
Standards adopted for radio by the National 
Association of Broadcasters—predecessor organ- 
ization of the National Association of Radio and 
Television Broadcasters—in Atlantic City in 
1947 and now the industry-wide TV code, drew 
upon the Motion Picture Production Code for 
their pattern. 
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Box Office Champions x... Kitms in 
For October, 1931 


The Box Office 
t the country. 


theatres througboul 


AN AMERICAN IN PARIS 
( Metro-Goldwyn-Mayer ) 

Produced by Arthur Freed. Directed by 
Vincente Minnelli. Written by Alan Jay 
Lerner. Technicolor. Cast: Gene Kelly, 
Leslie Caron, Oscar Levant, Nina Foch, 
Georges Guetary, Eugene Borden, Martha 
Bamattre. 


DAVID AND BATHSHEBA 
(Twentieth Century-Fox) 


Produced by Darryl F. Zanuck. Directed 
by Henry King. Written by Philip Dunne. 
Technicolor. Cast: Gregory Peck, Susan 
Hayward, Raymond Massey, Kieron Moore, 
James Robertson Justice, Jayne Meadows, 
John Sutton, Dennis Hoey. (Champion 
for the second month.) 


THE DESERT FOX 
(Twentieth Century-Fox) 


Produced and written by Nunnally John- 
son. Directed by Henry Hathaway. Based 
on the biography by Brigadier Desmond 
Young. Cast: James Mason, Jessica Tandy, 
Cedric Hardwicke, Luther Adler, Everett 
Sloane, Leo G. Carroll, George Macready, 
Richard Boone, Eduard Franz. 


Cham pions are selected on the basis of the gross revenue at key city 


PAINTING THE CLOUDS 
WITH SUNSHINE 
(Warner Bros.) 

Produced by William Jacobs. Directed 
by David Butler. Written by Harry Clark, 
Roland Kibbee and Peter Milne. Techni- 
color. Cast: Dennis Morgan, Virginia Mayo, 
Gene Nelson, Lucille Norman, S. Z. Sakall, 
Virginia Gibson, Tom Conway, Wallace 


A PLACE IN THE SUN 
(Paramount) 

Produced and directed by George Stev- 
ens. Associate producer: Ivan Moffat. As- 
sociate director: Fred Guiol. Written by 
Michael Wilson and Harry Brown from 
Theodore Dreiser's novel, ‘An American 
Tragedy". Cast: Montgomery Clift, Eliza- 
beth Taylor, Shelley Winters, Keefe Bras- 
selle, Fred Clark, Raymond Burr, Herbert 
Hayes, Anne Revere, Shepperd Strudwick. 


A STREETCAR NAMED DESIRE 
(Warner Bros.) 

Produced by Charles K. Feldman. Di- 
rected by Elia Kazan. Written by Tennessee 
Williams. Cast: Vivien Leigh, Marlon 
Brando, Kim Hunter, Karl Malden, Rudy 
Bond, Nick Dennis, Peg Hillias, Wright 





COMPO Announces Election 
Nominating Committee 


Phe ¢ of the Motion Picture Organ 
1 


announced its nomimating con 


ouncil 
izations has 
» election of officers at the an 
Jack Alicoate, 

representative, is chairman, 
Allen Rivkin, Motion Picture In 
uuncil; James Mulvey, Society of 
Independent Motion Picture Producers; 
Trueman 7 Rembush, National Allied 
States Association; H. V. Harvey, Pacific 
Coast Cor Theatre 
Owners; Harry Brandt, Independent Theatre 
Jalaban, Mo 
America: Gael 
Theatre Owners of America; Leo 
Metropolitan Motion Picture The 
O’ Donnell 


mittee tor t 


ual meeting in December. 
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rade pat 

rad paper 
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Inde pende nt 


iference of 


Owners 3arney 


\ssociation : 
tion Picture Association of 
Sullivan 
Brecher 
tres Association; and Robert J 
Variety Clubs International. 


Disclose Plans For New 
Industry Hospital Drive 

Plans for the all-industry campaign to aid 
the Will Rogers Memorial Hospital “Christ 
mas Salute” were laid before trade paper 
editors at luncheon in New York last week 
Speakers Mare Wolf, chief Barker 


of Variety International, sponsor of the 


were 


24 


project; Sam Switow, Louisville exhibitor ; 
Charles J. Feldman, Universal sales manager ; 
Paul Lazarus, Jr., Columbia; Maurice Berg- 
man, Universal; Harold Rinzler, Chick 
Lewis, and Jack Alicoate. 


New York Exhibitors Are 
Hosts to Educators 


New York City leaders in education, in- 
cluding members of the Board of Education, 
were guests of the Metropolitan Motion Pic 
true Theatres Association at dinner in the 
Hotel Plaza, that city, last week. Current 
and future relationships between the schools 
One 
project especially mulled was a motion pic 


and motion pictures were discussed. 


ture course for teachers. Hollywood writers 
producers, and stars would make 
Representing the 
Edward 


directors, 
guest lecture appearances. 
Association were Fred Schwartz, 
Rugoff, Harry Goldberg and Lynn Farnol 


Feature Disney Figures 

Walt Disney characters will be featured 
on the front covers of the New York Sun 
day Journal-American and a dozen other 
Hearst papers for their Thanksgiving edi- 
tions, which appear November 18. A four- 
color drawing with a Thanksgiving theme 
was made up especially for the papers. 


Tory Cabinet 


by PETER BURNUP 

LONDON: Appointments by Winston 
Churchill to the two Cabinet offices likely 
to have the with the film 
trade surprised not only the trade but Mr. 
Churchill's political supporters. 

Oliver Lyttleton, who had spoken infor- 
mally on film matters in Commons and dis- 
cussed their problems frequently with trade 
leaders, was generally regarded as having 
in his pocket at least the Board of Trade 
presidency, if not the Chancellorship of the 


closest contact 


Exchequer, 

Instead, Mr. Lyttleton has been  side- 
tracked into the Colonial Office. Richard 
Austen Butler Chancellor (the 
third most important post in the Cabinet) 
and Peter Thorneycroft president of the 
Board of Trade. The former is 48 and the 
latter 42. 

3oth Mr. Butler and Mr. Thorneycroft 
are acknowledged advocates, if not the joint 
creators, of the “new Conservatism”. Their 
standing in the Tory Party may be likened 
to that which would arise—if that contin- 
Senator 


becomes 


gency could be imagined—were 
Taft to have thrust upon him by his follow- 
ers a Republican version of thhe New Deal. 

Mr. Butler is an old hand in politics. As 
long ago as 1932, at the age of 29, he was 
Under-Secretary for India. He is wealthy, 
intellectually disposed and quick-witted. His 
opponents in the Party assert it is sometimes 
difficult to tell whether his political convic- 
tions are wide or deep. His principal public 
achievement to date was the passage through 
Parliament of the Education Act of 1944. 

Mr. Thorneycroft also is wealthy. He 
comes of a line of unbending Tories who 
made fortunes as ironmasters following the 
industrial revolution. A leader among the 
so-called Tory Reform Group, he has tilted 
constantly and continually at what he re- 
gards as an excess of State controls over 
trade and enterprise. 


Appeals Court Affirms CSU 
Anti-Trust Suit Dismissal 


S. Circuit Court of Appeals, Los 
affirmed a lower court dis- 
anti-trust suit by the Con- 
ference of Studio Uniofs against the 
producers and the International Alliance of 
Theatrical Stage Employees. The CSU may 
still appeal to the Supreme Court. The an- 
made by the ITATSE in 


The U. 
Angeles, has 
missal of the 


nouncement was 
| lolly wood, 


Schine Gets Extension 

The Schine Theatres 
given a two-week extension of its deadline 
to dispose of seven theatres, as stipulated in 
the anti-trust consent decree, Harold Horo 
wiz, Schine attorney, said this week. The 
new date is November 19. 


circuit has been 
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Coast Editor Dreams of 


Those Good Old Days 


Ensenada, Mexico 
EsTEEMED Epitor: 

A vacationer this far removed from a 
Hollywood still somewhat feverishly excited 
about the its participation in 
Movietime U.S.A. is prompted, perhaps by 
the backward simplicity of his surroundings, 
to wonder whether such a prodigious activ- 
ity might not have been unnecessary if the 
motion picture industry hadn’t been quite so 
gosh-durned progressive this past half-cen- 
tury. It becomes crystal clear, in the light 
of a brass sun and a mercury moon, that 
_the modern tendency to discount the glories 
of the “good old days” is as phony as a 
science-fiction movie. The good old days 
were pretty gol-danged good, and maybe 
shouldn't have been tampered with. 


success of 


A Memory Goes Way 
Back to Those Days 

A meandering memory dwells lazily on a 
converted funeral parlor in a mid-Iowa town 
which got its tri-weekly shipment of films, 
sight unseen, from the General Film ex- 
change in Des Moines, unreeling the leaders 
promptly so the reporter for the local news- 
paper could learn the titles of the subjects 
and prepare his story. It was an assign- 
ment for him, and he loved it. To be sure, 
the shipment sometimes turned out to be the 
same one received a week or two before, 
creating a small problem readily coped with 


by telegraphing the Laemmle Film Service 
in Chicago, which unfailingly delivered a 
substitute program in time, even if an un- 
derstanding gentleman named Carl Laemmle 
had to bring it in person. Rentals were flat, 
moderate and stationary. Service included 
everything from song-slides to repair-parts 
for the Powers-5 projector and the jumbo 
phonograph, jutted out from an upstairs 
window, which notified the population when 
the box office opened for business. Zoning, 
clearance, arbitration and percentage were 
among the mixed blessings to come. This 
idyllic state of affairs prevailed from 1905 
until the forward-looking achievement of 
the five-reel feature, which so thrilled the 
store-show Barnums, 

But memory encounters no pain, either, 
in reviewing the raging "Teens. Stars had 
begun to be born, but there were dozens 
of them, and hundreds of pictures to chose 
from, nearly all of them good enough. An 
exhibitor caught with a genuinely atrocious 
attraction could advertise it that way and 
advise his patrons to stay away, confident 
that they would come out to see how bad it 
was and argue with him afterward that it 
was okay, and that he wouldn't be sued by 
the producer or penalized by the distributor 
for having done so. It was a buyer’s market, 
undiscovered as yet by legal eagles or effi- 
ciency experts, and while the buyers were 
building happy fortunes the sellers and the 


manufacturers were doing even more nicely, 
thank you. 

It was, of course, too good to last. Prog- 
ress had to be served. Rules had to be 
invented and applied, laws passed, taxes 
levied, controls exercised. 

Doleful reminiscing for a sunny 
alongside Cobalt Ensenada Bay, a most in- 
appropriate setting for the thought that the 
motion picture business might still be okay 
if it hadn’t gone in quite so. whole-hog for 
progress. 

Goin’ fishin’ now. 


day 
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Five Pictures Started 

Five pictures were started during the 
week. 

Colbert Clark started “Laramie Moun- 
tains” at Columbia with Ray Nazarro di- 
recting Charles Starrett and Smiley Burn- 
ette. 

“The Girl in White” is being produced 
by Armand Deutsch for MGM, with June 
Allyson, Arthur Kennedy, Gary Merrill, and 
directed by, John Sturges. 

A Lindsley Parsons production for Mono- 
gram, “Starlight Canyon,” is being directed 
by George Blair, with Wayne Morris, An- 
thony Caruso, Virginia Grey and George 
Tobias. 

Pat Duggan rolled “Famous,” a Para- 
mount Technicolor production at Lake Ar- 
rowhead locations with Bing Crosby, Jane 
Wyman, Ethel Barrymore, Robert Arthur, 
Ben Lessy, Natalie Wood, and directed by 
Elliot Nugent. 

Universal's Aaron Rosenberg started 
“Red Ball Express” with Bud Boetticher 
directing Jeff Chandler, Charles Drake, Su- 
san Cabot and Alex Nicol. 





THIS WEEK IN PRODUCTION: 





STARTED (5) 
COLUMBIA 


Laramie Mountains 


MGM 

The Girl in White 

MONOGRAM 

Starlight Canyon 

PARAMOUNT 

Famous (Lake Ar- 
rowhead, Techni- 
color) 

UNIVERSAL-INT'L 

Red Ball Express 


FINISHED (10) 


COLUMBIA 
The Harem Girl 


i ae 
TE 
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HLA 


Okinawa 
The Mother 
My Six Convicts 
(Kramer Prod.) 
INDEPENDENT 
Without Warning 
(Allart Prod.) 
MGM 
Skirts Ahoy 
(Technicolor) 
Young Man in A 
Hurry 
PARAMOUNT 
Somebody Loves Me 
( Perlberg-Seaton 
Prod. ; Technicolor ) 
RKO RADIO 
Road Agent 


WUHUHARLTHTTUT 


NUD 


UNIVERSAL-INT'L 
The World in His 
Arms (Techni- 

color) 


SHOOTING (30) 


COLUMBIA 

The Marrying Kind 

INDEPENDENT 

Monsoon (Film 
Group, Inc., Prod. ; 
Bombay—color ) 

The Tightrope (As- 
pen Prod.-UA; 
Reno) 


MGM 


Lovely to Look at 
(Technicolor ) 


The Hour of Thirteen 
(London ) 

The Merry Widow 
(Technicolor ) 

Scaramouche 
(Technicolor ) 


PARAMOUNT 
This Is Dynamite 


Los Alamos (Santa 
Fe, New Mexico) 


_ REPUBLIC 


Leadville Gunslinger 
Bal Tabarin (Paris) 
RKO RADIO 


Tarzan, the Hunted 
(Sol Lesser Prod.) 


Clash by Night 


Hs tHHAdA NN 


(Wald-Krasna 
Prod.) 
The Korean Story 
The Big Sky 
(Winchester Pic.) 
Androcles and the 
on 


20TH CENTURY-FOX 

Diplomatic Courier 

Way of a Gaucho 
(Technicolor ) 

The Girl Next Door 
(Technicolor ) 

The I Don’t Care Girl 
( Technicolor ) 

Lady in the Iron 
Mask (W-F Prod.; 
Eastman Kodak 
color) 


UNIVERSAL-INT'L 

Ma and Pa Kettle Ge 
to Paris 

Hear No Evil 

Oh Money, Money 
(Technicolor) 

WARNER BROS. 

Mara Maru 

San Francisco Story 
(Fidelity Prod.) 

She’s Working Her 

Way Through College 

This Woman Is Dan- 
gerous 

Retreat, Hell! 
(United States 
Pictures ) 

Crimson Pirate 
(Technicolor ) 
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DRIVE-IN WINS 2 frust Suits 
BID APPEAL 


Court Upholds Right to Bid 
for New Films in Trust 
Case in Philadelphia 


An important court ruling affecting the 
contentious issue of whether drive-in the- 
atres are entitled to first run bookings, was 
handed down last week by the U. S. Circuit 
Court of Appeals in Philadelphia, which 
upheld a District Court decision of last 
November permitting drive-ins to bid for the 
new product. 

rhe three-judge appeals court, acting in 
the anti-trust case of the Boulevard drive-in 
theatre at Allentown, Pa., owned by David 
E. Milgrim, against the eight major distrib- 
uting companies, also upheld the lower 
court ruling which found the distributors 
guilty of violating the anti-trust laws by 
refusing first run films to the Boulevard 
There were also several intervening defend- 

representing first-run theatres in and 
around Allentown All parties participated 


in the ippe ail 


Cite “Regular Customers” 


[wo of the three judges concurred in the 
h was prepared by Judge Austin 


Milgram did not seek monetary dam- 
but appealed to recover $25,000 
*s from the distributors. 
elimination of injunctive 
first-run status to the Bou- 
the intervenors—Hamilton 
Embassy Corporation of 
Max Korr Enterprises and 
rheatre Amusement Co.—based their 
1 on the assumption that they were en- 
protection as regular customers of 
ompanies, and that the seasonal 
med the cream off first-run 
its ability to outbid them during 
profitable season. 

Replving to these claims, the court’s deci- 
inion by each distributor was 
conjecture for none had ever 
in licensing features on first- 

i drive-in. It is implicit in the opin- 
the District Court that at least some 
explanations offered by the distribu- 
efendants for their actions were invalid. 
* voicing of the same invalid reasons for 
identical equivocal actions is of itself suf 
ficient from which to infer guilt 


Reasons Called Irrelevant 
ast some of the business reasons uni 
advanced by all the distributors were 


The tact that a down 
is accesible to ‘drop in’ trade 


rictiy relative 


attracts children on Sat 

reside the point so long as the 
offers a guaranteé which sufficiently 
the distributor. If the drawing 


of the conventional downtown theatre 


is so superior to its open-air cousin that the 
plaintiff (Milgram) could not continue to 
offer major rentals, then the competitive 
forces of our economy would effectively 
dispose of the plaintiff's bids for first-runs.” 

Representing the Boulevard was Albert 
M. Cohen, and appearing for all the distrib- 
utors except Warner Bros., was the law 
firm of Schnader, Harris, Segal and Lewis. 
Warner Bros.’ counsel was Wolf, Block, 
Schorr and Solis-Cohen, while Gray, Ander- 
son, Schaffer and Rome represented the 
intervenors, 

rhe decision was received, in the words 
of one distribution attorney, as “shocking 
and discouraging” at the New York home 
iffices. There was some indication that the 
case may go to the Supreme Court. The 
companies have 90 days to file an appeal 
ifter the mandate is received. 

Distribution companies’ counsel stated that 
every leak is closed off to avoid the charge of 
concerted action and policy in film selling. 
To be found guilty on what they regard as 
insubstantial evidence is “shocking and 
discouraging” 

“We must conclude that if you happen to 
do what the other fellow does, even though 
your business judgment dictates your course 
and you are completely unaware of what the 
ther fellow will do, then you're guilty of 


acting in concert,” said one attorney 


Supreme Court Bars Sutphen 
Plea to Block Decree 


The appeal by Sutphen Estates, intervenor 
in the Warner consent decree proceedings, 
to have the anti-trust consent decree revised, 
was rejected this week by the Supreme 
Court in a five-to-one decision Sutphen 
owns the property on which the Strand thea- 
tre in New York is located, and leases the 
property to the Mark Strand Theatre Co., 
under a long-term lease. The lease is now 
guaranteed by the present Warner Bros., 
Company. Sutphen’s argument was that un- 
der provisions of the proposed divorcement, 
the lease would be guaranteed by the new 
theatre company only. It sought to have 
the lease guaranteed by both the new pro- 
duction-distribution and exhibition company. 
The New York District Court originally 
refused to permit Sutphen to intervene, but 
despite opposition from the Justice Depart- 
ment and Warner Bros., the high court 
wreed to hear the case 


Sued on Percentage 

William H. Stricker last week was named 
defendant in three percentage actions filed 
in the U. S. District Court for Oklahoma 
in Oklahoma City. Separate suits were 
brought by Universal, Paramount and 
Loew’s, alleging under-reporting of receipts 
on percentage pictures 


Are Filed in 
Minneapolis 


Charges of conspiracy were made in a 
complaint filed last week in Minneapolis 
District Court by the Friedman Brothers, 
owners of the suburban Edina theatre, in a 
$2,011,000 anti-trust suit against the eight 
major distributors, the Minnesota Amuse- 
ment Company, and operators of the Or- 
pheum theatre. 

The specific charge was that the distribut- 
ing companies, conspiring with the Minne- 
apolis circuit and Orpheum, refused to 
license films to the Edina “except on arbi- 
trary late runs” and established an “arbi- 
trary and unreasonable clearance in favor 
of first run theatres” operated by the Para- 
mount and RKO circuits. 

Sought in behalf of the Edina are dam- 
ages in the amount of $537,000 for loss of 
business and profits, and $100,000 for the 
deprecation in value of the theatre property, 
which could be tripled under the law. 

The suit was filed after a year of negotia- 
tions in which the Edina sought a 28-day 
run status without having to resort to com- 
petive bidding. 

Meanwhile, the Minnesota Amusement 
Company was involved in another anti-trust 
suit in which Martin Lebedoff is suing all 
the majors, except Republic and Columbia, 
for $750,000, in behalf of the neighborhood 
Homewood theatre in Minneapolis 

The complaint charges conspiracy to 
deprive the Homewood of adequate product 
under reasonable terms of clearance. Last 
Friday, W. H. Workman, MGM Minneapo- 
lis branch manager, testified. It was indi- 
cated that Mr. Lebedoff planned to use Mr. 
Workman as his key witness. The latter 
denied that MACO sought or received 
special privileges, and added that distribu- 
tors set up clearances for individual thea- 
tres, which was necessary to “keep an even 
flow of product available for subsequent runs 
and prevent booking jams”. 


Wald and Krasna Deny 
Detrimental Statements 


A flat denial that they had ever made 
statements that could be construed as being 
detrimental to the interests of the motion pic- 
ture industry was issued this week by Jerry 
Wald and Norman Krasna. Columnist Frank 
Farrell, in his column in the New York 
World Telegram and Sun, quoted the team 
as having predicted, among other things, that 
“a mess of movie palaces will be converted 
into warehouses.” Said Mr. Wald and Mr. 
Krasna: “We cannot be more emphatic in 
denying the attributed comment. We ap- 
peared on 20 radio and television programs 
in behalf of ‘The Blue Veil’ and the single 
tenor of our remarks obviously was optimism 
for the picture business and, as an additional 
humorous commentary, the belittlement of 
television as a possible competition to our 
industry.” 
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Elopement 
20th-Fox—Bright Comedy 


A bright, light and perky comedy, Bag 
ment” should fill the exhibition bill handily i 
any situation, since it offers as its salient Aion 
of selling the name of Clifton Webb, in one of 
those performances for which he has become 
justly acclaimed. 

Under the hand of Fred Kohlmar, the film 
has been accorded wholly satisfactory produc- 
tion values, and under the direction of Henry 
Koster the entertainment pace is scarcely ever 
permitted to droop. In support of Webb are 
Anne Francis, Charles Pickford, William Lun- 
digan and Reginald Gardiner, in particular, and 
each quite obviously has had as pleasant a time 
doing the job as the average audience will have 
watching it 

Bess Taffel’s yarn has Webb, industrial de- 
signer, inordinately proud of his daughter, Miss 
Francis, as she graduates from college, with 
honors, egotism and plans for study abroad at 
Daddy's insistence. But then she dances with 
Lundigan, young and _ attractive instructor, 
realizes she loves him, and they elope that 
night, as she cannot bring herself to tell her 
father his plans are not for her. 

From that point on it is a wild night, as 
Webb, distracted and mad, routs out Bickford, 
father of Lundigan and a large brood. ~ To- 
gether, Webb, his wife, Margaloo Gillmore ; his 
friend, Gardner; Bickford, the latter's wife, 
Evelyn Varden, and one of the Bickford brood, 
go off into the rain and the night in pursuit 
of the eloping couple. It’s situation comedy from 
there on out, with complications between the 
couple and a deal of clean, lively and entertain- 
ing fun among the pursuers, sparked by Webb, 
and engendered by the expressed distaste of one 
family for the other. 

Mark it down as light and lively fun for the 
family, and sell Webb for all he’s worth—and 
that should be plenty. 

Previewed at the 
where a full house 


Roxy Theatre, New York, 
forgot the nasty weather 
and had a swell time. Reviewer's Rating: V ery 
good.—CHARLES S. AARONSON. 


Release date, December, 1951 
minutes. PCA No. 15442. General 
cation 
Howard Osborne 
Jake Osborne 
Tom Reagan 
Matt Reagan 
Roger Evans 
Millie Reagan vie 
Claire Osborne...... 
Tommy Rettig, J. Farrell 
Howard Price, William Bouchey, 
mer Jackson, Norman Leavitt, 
Ferguson, Michael] Ross, Parley 


Warners Will Make 43 
Shorts In 1952-53 


Warner Brothers will make 43 short sub- 
jects the next season, it announced following 
at the studio between Jack L. 
vice-president in charge of produc- 
Gordon Hollingshead, short subjects 
chief; and Norman Moray, shorts sales man- 
ager. This is the same number as last year. 
Eight two reel Technicolor subjects are in- 
cluded. There also are ten Sports Parades ; 
seven novelty comedies; six two reelers in 
black and white; six band musicals; and six 
Joe McDoakes comedies. 


Running time, 82 
audience classifi- 


Clifton Webb 

Anne Francis 

.Charles Bickford 

‘Ww illiam Lundigan 

Reginald Gardiner 
Evelyn Varden 

fargalo Gillmore 

M: ac Don: * 1, Julia Dean, 

Maude Wallace 
Doris Kemper, 
Baer, Robert 


rank 
Foulk 


conferences 
Warner, 
tion; 


Get "Storm Over Tibet'’ 


Acquisition of the world distribution 
rights to “Storm Over Tibet” from Summit 
Productions announced last week by 
Columbia. The film, produced by Ivan Tors 
and Laslo Benedek, was shot in the Hima- 
layan Mountains. 


was 
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Prop le in y * ews 


\. Lipton, Universal Pictures vice- 
in charge of advertising and 
arrive in New York 
for conferences with 
and promo- 


DAvID « 
president 
publicity, was to 
early in the week 
home office executives, 
tion heads. 


sales 


NATHAN YAMINS, owner and operator. of 
Yamins Theatrical Enterprises in Boston, 
has been named chairman of the Theatre 
Division of the Combined Jewish Appeal 
of Boston. Larry Laskey has_ been 
named publicity head for the division. 

Wittiam W. SvLiivaAn and Cesar M. 

Copeso have been appointed managing 

directors, respectively, for Japan and Ar- 

gentina, it has been announced by Mvr- 

RAY SILVERSTONE, president of Twentieth 

Century-Fox International and __ Inter- 

American Corporations. Prior to his 

new appointment, Mr. Sullivan was man- 

aging director in Argentina, with Mr. 

Codebo in the post of sales manager. 


James L. Fity and Vincent B. WELCH 
were last week retained as counsel to 
represent the Motion Picture Association 
of America in its application for tele- 
vision channels before the Federal Com- 
munications Commission. 


general man- 
America for 


VINcENT E. PALMER!, former 
ager in Mexico and Central 
Universal-International, has been named 
export manager of the A. C. Gilbert Co., 
New Haven manufacturing concern. 

named special 

Coca-Cola 

home 


OKuN has _ been 
representative of the 
theatre circuit 


CHARLES 
sales 
Company 
offices 


covering 


Brandt Theatres, and 
president of the Em- 
theatres, have flown to 
will 


Louis BrRAnptT of 
NorMAN ELSON, 
bassy Newsreel 
Paris en route to Rome when they 
finalize a film deal. 


Roy M. Brewer last week was unanimously 
reelected president of the Hollywood AFL 
Film Council. 


Lewis Barascu, publicist in the entertain- 
ment and sports fields, has established 
Lewis Barasch Associates, public relations 
firm, with offices at 9 West 61st Street, 
New York. 


Jupy GARLAND, currently appearing in per- 
son at the Palace theatre in New York, 
will be honored by the Theatrical Unions 
of the A.F. of L. Monday at a luncheon 
in the Hotel Astor. 


PAUL PETERSON, supervisor of drive-in 
operations for the Walter Reade Theatre 
for the past three years, is the new city 
manager of the circuit in Asbury Park, 
N. J 


Lacy W. Kast- 
last week 


MAX TuHorPE, SiG KUSIEL, 
NER and BERNARD ZEEMAN 
were elected by the board of directors of 
Columbia International to vice-presiden- 
cies. Mr. Thorpe was named managing 
director in Britain; Mr. Kusiel, home 
office executive and supervisor for Latin 

Mr. Kastner, managing director 

for Europe and the Near East, and Mr. 

Zeeman, treasurer. JosepH A. McCon- 

VILLE is president of the Columbia Pic- 


America; 


tures subsidiary. 


Trev Ruopts has been promoted to manager 
of the Skouras circuit’s Grand theatre in 
Astoria, Long Island, N. Y. He was 
previously manager of the Pilgrim in the 
Bronx, N. Y. 


Lewis Gers, plant superintendent of War- 
ner Bros.’ studios, this week marked his 
30th year with the company. 


Joun Mock will be story editor for Para- 
mount and Hal Wallis starting Febru- 
ary 1. Until that time, Mr. Mock will 
function exclusively for Mr. Wallis 

Norton W. 
gram International Corp., 
in New York this week 
aboard the Queen Mary. 


RiTcHEY, president of Mono- 
was to arrive 
from France 
Berry GREENBERG, former Warner manager 

in Puerto Rico, has been transferred to 

New York as home office sales representa- 

tive, according to WoLFe CoHEN, general 
manager. Other appointments 
include JoHN JoNEs, former manager in 
Mexico, named manager in Puerto Rico; 
Leo Green, former Trinidad manager, 
takes the same post in Panama, and Ricu- 
ARD SPIERMAN, who at one time worked 
for the company in the Far East, rejoins 
the company as Trinidad manager. AR- 
MANDOs TrRuUcIOs, | mana- 
ger, is acting head of Mexican operations. 


foreign 


acific division 

Antuony Z, LANpi, recently with I. G. 
Goldsmith’s Gloria Productions, has joined 
Meredith 
ducer. 

Victor H. BLanc. newly-elected chief 
barker of the Philadelphia Variety Club, 
and Mrs. Kathryne Sura, have been named 
vice-chairmen of the 1952 March of Dimes 
drive in Philadelphia. 


Productions as associate pro- 


3ERNARD H, RoseNnzweiG, of Warner Bros 

home office theatre department, has been 
elected president of the Warner Club for 
the coming year. 


Warners Gets | 3th Armored 
For "'Tanks'’ Coast Opening 


The famed Thirteen Armored Division 
paraded Wednesday as a preiude to the pre- 
miere of Warners’ “The Tanks Are Coming” 
at the Hollywood Theatre. The parade was 
on Hollywood Boulevard. The latest type 
tanks were shown. 








IZONA COWBOY ) 
Jaimed by thousands of exhibitors { 
and millions of movie fans! | 





FRENCH 


HOUSES 


ASK QUOTA END 


by HENRY KAHN 
in Paris 
Exhibitors has 
quota system be abolished 
Syndicate, 


and 


president of the 
La 


needs no 


itor meeting at Baule, 


industry pro 
1 product is worth seeing, 

Page 

> the 

» theatres. 

is not making a 

ns to meet the 

made 

of the quota would 


oduction and would bene 


coming year will see the development 
portant advertising campaign along 

\. lines. Plans were devel- 
I », but nothing really 


t is now hoped that results 


ive One aim—to stop the 
This, 
by redecorating the the- 

ns and a solid adver- 


tendance they believe, 


do 


solv 


not see 


the 


price 


ing 


press- 


October, about 20 theatres in 


show three-dimensional films, 
Toussaint 
No 


is needed and 


process invented by 
49-year old Frenchman. 
ojection apparatus 
ust not wear glasses. The screen 
ix layers of different colors, 
between five 


listances varying 


1 Six centimeters. 


Jean Cocteau is producing a color film of 


WM of 


Fy 


own oil paintings in the South of 


France ‘ater exchange 


ind Brazil plan ¢ 


a new which was 


-ently 


SWEDEN 


by LARS-ERIC 


n Stockholm 


SVENSSON 


Even though the Government has prom 
od I ly nd the theatres have been granted 

) raise admissions, the “produc- 
m strike which has been in effect since 


the irt 


All 


of the year, continues. 

idmissions 

ver ticket, 
} 


1 asked by the theatres. 


here have been raised by 
against 30 ore, that had 


Representatives of the producers say that 


oduction has not been started again be- 


cause the Price Control Board has made 
certain stipulations that cannot be accepted, 
by the trade. The board, contrary to prior 
practice, ruled that the higher admissions 
should. benefit only the Government and the 
exhibitors, with the distributors and the pro- 
ducers left out in the cold. 

lhe producers say the board has acted on 
1 question over which it really has no juris- 
diction. They are currently negotiating with 
Government agencies to get the board’s deci- 
If any acceptable solution is 
will start up 


sion reversed 
found, Swedish 
again immediately. 

The distributors too are unhappy about 
and there has been talk 


production 


the board's ruling, 
of withdrawing all American films from the 
Swedish market until a different decision is 


obtained 


AUSTRIA 


by VOLKMAR V. ZUEHLSDORFF 
in Vienna 

After experimentation, two 
Austrian engineers—Dr. Walter Hesse and 
Dr. Manfred Heiffenstein—reportedly have 
developed a technique for showing motion 
pictures in bright daylight. A black screen 
is used, but details are kept secret pending 
Austrian patents. 


years ot 


protection by 


The Legion of Decency has found ad- 
herents also in Austria. A committee call- 
ing itself “We Want Good Pictures” was 
formed with the aim of promoting good pic- 
tures and deterring people from attending 
objectionable ones. A Council of Voluntary 
Censorship also is said to be desired but 
has not yet been established 


ITALY 


by ARGEO SANTUCCI 
in Rome 

The native film industry during the first 
eight months of this year received crédits 
$4,450,000 from the Film 
3anca Nazionale del 


amounting to 
Credit Section of the 
Lavoro, it becomes known. 

According to the bank’s estimates, total 
credits granted by the bank during the cur- 
rent year should come to four billion lira, or 
about $6,000,000, which constitutes a 
The increase has been made 


record 
for the section. 
possible by the boost in compulsory deposits, 
decreed in 1949, from foreign film imports 
which must now hand over 2,500,000 lira for 
each foreign film dubbed into Italian. Total 
deposits have reached $700,000. 

In addition, the manager of the film sec- 
tion inc financial 
funds by the bank’s board of directors. 

Considering that 53 pictures were financed 
in 1950 and that about 80 are expected in 
1951, the average credit granted each film is 


was granted an ease in 


40 to 50,000,000 lira, constituting approxi- 
mately one-third of the cost of the average 
feature film. However, quite a few features 
have been produced solely with the money 
borrowed from the bank, with the producer 
not spending a dime of his own, it is learned. 

Film industry people complain that the 
Banca Nazionale del Lavoro seems to show 
a preference in granting credit only to some 
companies. Officials insist the bank does 
not exclude any production purposely, but a 
distinction must be made between firms with 
an extended, regular program and others 
who may make only one or two pictures. 
They say it is not the purpose of the bank 
to aid speculative ventures but to support 
only reliable product. 

Figures supplied by the S.LA.E., the Gov- 
ernnient organization set up to safeguard the 
rights of authors, that in 1950, 491 
features were released, of which 104 
were Italian and 387 foreign. In 1949 the 
ratio was 76 Italian films to 509 foreign 


show 


new 


imports. 


While Government officials and the trade 
press continue to warn producers against 
saturating the market with comedies, it is 
learned that two Rome producing companies 
have signed a four-year contract with 
“Toto,” the comedian, to make about 14 
films. Two of these are now in work. 


Dr. Piero Spinosa, general manager of the 
film section of the S.I.E.A., has disclosed 
that a law extending credit provisions to 
imported films will be submitted to Parlia- 
ment in the fall. Under the measure, a 
Public Film Register will be established alse 
for foreign pictures to make it possible for 
banks and private financing institutions to 
register a mortgage on the gross income of 
imported features, Presently, this can be 
done only for native pictures. 


NORWAY 


by FINN NYMANN 


in Oslo 


The gross turnover in this country, which 
in 1949 amounted to 52,000,000 kroner, 
totaled 50,350,000 in 1950. This 
a rather-pleasant surprise-to everyone-sinee 
a gross of only 46,000,000 had been expected. 

During the year, 26,500,000 adults and 
4,200,000 patronized Norway’s film theatres. 

Statistics show that 415 feature films were 
imported in’ 1950, with the Americans in 
the lead with 253 pictures, followed by the 
3ritish (44), French (28) and Swedish 
(23). Two films—“The Border Incident” 
“The Threat”—were banned. 


came as 


and 


oc 
V 


Domestic production is developing rapidly. 
After last year’s meager crop of two films 
made here at home, seven more are presently 
in work and two additional pictures should 
be started, and probably finished, before the 
year is out. This will mean that most of 
Olso’s leading premiere houses will be 
practically occupied with Norwegian pro- 
ductions only, for the rest of 1951. 
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BOOK /7 WOW... 


for the Holidays ! 





ALBANY 


A few drive-ins remained open at Novem- 
ber 1 when the first snow fell. The year was 
a pretty fair one, operators reported. 

“Of Men and Music” has played several 
first-run theatres at advanced prices, but the 
scales varied. The Colonial, Albany, charged 
$1.20, with a student rate of 74 cents. The 
Olympic, Utica, for a two-day engagement, 
charged 65 cents in the afternoon and 90 
cents at night; students and teachers, 44 and 
children, 25. The Colonial 
singled the picture, while the Olympic dualed 
it with “Waltz Time.” .. . Al (Fuzzy) St. 
John, screen comedian, has been giving stage 
performances in Warner houses A 19- 
year-old youth who struck a usher in 
Fabian’s Palace was given a 90-day jail 
sentence after pleading guilty to a charge of 
third degree assault. The Grand featured 
Columbia's promise to pay $10,000 to “the 
fitst person who can authentically disprove 
this amazing impersonation” in “The Magic 
Face,” film dealing with Hitler The 
Strand screened “Seven Keys to Baldpate” 
as part of Dr. Silkin’s “Asylum of Horrors.” 
A:ithur Newman, Republic manager, has 
appointed an additional sub-chairman 
for Variety Club “Big Brother” drive. 
Chief Barker Leo Rosen hopes to arrange 
a television show over WDGB, Schenectady, 


to further the 


ATLANTA 


Pictures playing are, Art, “Oliver Twist” 
second week; Fox, “Lets Make Legal”; 
Loew's Grand, “An American in Paris,” 
Paramount, “Desert Fox,” Rialto, “Sante 
Fe Roxy, “Whispering Smith” and “El 
r a booking trip were Her- 
Knoxville, Tenn.; W. W 
Fincher, Chatsworth, Harry 
Hardeman, Community, Trion, Ga.; Sidney 
Laird and L. J. Duncan, West Point Amuse 
ment Co., West Point, Ga.; P. L. Taylor and 
A. L. Bishop, Bishop Theatres in Georgia 
ind Florida; Ernest Martin, Grand, Mon 
zuma, Carolyn White, Blairs 
ville, Ga Hammond, Marshall 
in, Albertsville, Ala.; Col. T. E. Orr, 
Alabama; and Al Allen, 
drive-in, Columbus, Tenn. 

: Hendrix, former with the Florida State 
Theatres is the new owner of the Broadway 
Fla . Jack Holtman appointed 


65, respectiv elv: 


been 


the 


campaign 


Paso.” 
man Rhod 
Ga. ; 


Ga.; 


atres In 


in Tampa 
uger of the Tennessee-Louisiana unit for 


man 
Hallmark Productions The new Starke 
Florida drive-in, a unit of the Martin The 
atres of Florida, will open there about 
November 15 with I. G. Harris as manager 
D. L. Buzbee, owner of the Ritz in 
Dadeville, Ala., appointed to serve on the 
committee of the Kiwanis International 


BALTIMORE 


Cold weather has set in with a vengeance 
here, the first snow of the winter fell follow- 
ing a day and a half of terrific rain. Pictures 
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are doing better than ever downtown. .. . 
“An American in Paris” with an 85 cent top 
at Loew’s doing a_ sensational business. 
“Streetcar Named Desire” at the Stanley 
with $1.20 top doing very well. While these 
two pictures lead the town the rest of the 
pictures are also over average. . . . Variety 
Club Tent No. 19 throwing a luncheon for 
the personnel of radio and TV stations here 
with an eye to getting new members from 
this segment of the business. . . . C. Elmer 
Nolte, Jr., F. H. Durkee, Jr., Jack Whittle, 
Oscar Coblentz among those attending the 
Allied convention in New York The 
World theatre, recently taken over by 
Walyer Gettinger will open November 14. 

Milton Schwaber’s newest theatre, the 
playhouse, was to open officially November 
8. Ted Routson, managing director set up 
three preview nights at which invited guests 
will be shown the opening film and given a 
tour of the newly remodelled theatre. 
Notre Dame-Navy football game drew over 
44,000 paid customers, bringing in many 
out-of-towners that benefited local box- 
offices Saturday evening. 


BOSTON 


With the strongest product in years in 
downtown theatres, business boomed in five 
houses and was spotty in the others. “Street- 
car Named Desire” broke a house record at 
the Astor, “The Desert Fox” broke a year’s 
record at the Paramount and Fenway and 
“An American in Paris” equalled a year’s 
record at the State and Orpheum. Also 
November 13, 14: Fall meeting, Indepen- 

dent Theatre Owners of Montana, Finlen 

Hotel, Butte, Mont. 

November 14, 15: Annual convention, 
Allied Theatres Owners of Indiana, 
Hotel Lincoln, Indianapolis, Ind. 

November 15: Annual dinner, Motion Pic- 
ture Pioneers, Waldorf-Astoria Hotel, 
New York. 

November 15: Meeting, executive com- 
mittee of Theatre Owners of America, 
Hotel Astor, New York. 

November 18-20: Convention, Theatre 
Owners of North and South Carolina, 
Hotel Charlotte, Charlotte, N. C. 

November 26, 27: Annual convention, 
Motion Picture Theatre Owners of 
Western Pennsylvania, William Penn 
Hotel, Pittsburgh. 

December 5, 6: Annual convention, Ken- 
tucky Association of Theatre Owners, 
Henry Clay Hotel, Louisville, Ky. 

December I 1, 12: Convention, Associated 
Independent Theatre Owners of Wiscon- 
sin, Schroeder Hotel, Milwaukee. 








above average was “Place in the Sun” in its 
second stanza at the Metropolitan. 
Dominic Turturro, owner and operator of 
the Elms theatre, Millbury, has been elected 
president of the Millbury Kiwanis Club... . 
Ralph Snider’s Orient Palace, East Boston, 
has reopened after renovations and redec- 
orating with Irving Alexander as supervisor. 
... Arthur Rosenbush has been named man- 
ager of the Park Theatre, Nashua, N. H., 
by owners Jed Prouty and Ken Garland. .. . 
Charles Brooks of Ashland, Maine, who 
owns several indoor theatres in the Presque 
Isle area, is building his first drive-in three 
miles south of Presque Isle. 


BUFFALO 


The big event of the week was the world 
premiere of “When Worlds Collide,” at the 
Paramount, with a big parade from the city 
hall to the Paramount. The “sneak 
previews” at the Variety Club now are being 
held Sunday afternoons at 4, followed by 
dinner at 6:30. Two candy machines 
and a soft drink dispenser were looted of 
about $60 in cash in a burglary in the 
Riviera theatre in Rochester the other even- 
ing, according to Glen Lazar, manager . . . 
“Streetcar” and “An American in Paris” 
both did excellent business at the Center and 
Buffalo respectively with advanced prices 
in each case. The Center charged $1.20 top 
and the Buffalo, 90 cents top. The 
Variety Club, Murray Whiteman, chief 
barker, threw a cocktail party for a former 
chief barker and council president candidate, 
Elmer F. Lux. ... Arthur Krolick, general 
manager, Paramount Theatres, moved with 
his family from Rochester. . . . George H. 
Mackenna, Lafayette theatre manager, be- 
coming well-known through his _ political 
appearances on WBEN-TV. George 
Gammel, who recently suffered a broken leg, 
is back on job. He is head of Gammel The- 
atres and president of the MPTO of N. Y., 
western New York zone. 


CHICAGO 


Unseasonably cold weather knocked 
grosses down “Desert Fox” at the Grand 
was the outstanding attraction, racking up 
a gross of around $25,000 almost double 
normal business, in its first week. . . . Chi- 
cagoans attending the Allied convention in 
New York included Jack Kirsch, Lou 
Abramson, Mr. and Mrs. Irving Davis, Mr. 
and Mrs. Robert Lubliner, Mr. and Mrs. 
Mike Stern, Mr. and Mrs. Alex Manta, Mr. 
and Mrs. John Semadallas, Mr. and Mrs. 
Bruce Trinz, Mr. and Mrs. Dick Salkin, 
Dick Sachsel, and Sam Levenson .. . The 
Oriental theatre is scheduled to drop stage 
shows and go to a straight film policy start- 
ing next month Attorneys representing 
film and theatre interests in litgation here 
are watching the Truax Coal Co. and anti- 
trust suit for a precedent in application of 

(Continued on opposite page) 
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the Illinois statute of limitations in awarding 
of damages. . . . Filmack Trailer Corpora- 
tion is planning to expand its quarters on 
Film Row here. . . . “Mr. Belvedere Rings 
the Bell” will have its local first run at the 
McVickers, normally a subsequent-run house 
playing in the first swing atter pictures 
leave the first-runs, Thanksgiving week. . . . 
American Seating Co. has bought out the 
seating line and business of International 
Furniture Co., a subsidiary of Karpen Bros., 
and will transfer the activities to Grand 
Rapids. 


CINCINNATI 


Currently playing are: “The Blue Veil,” 
RKO Albee, which is headed for estimated 
15 per cent over the average figure; “The 
Man With a Cloak,” pulled after four days 
at the RKO Palace, with “The Barkleys of 
Broadway” and “Luxury Liner,” both re- 
issues, to fill out the week; “Streetcar 
Named Desire,” second week at the RKO 
Grand at advanced prices, with a fair return; 
“Thunder on the Hill,” Capitol; “Little 
Egypt,” Keith’s; “Anna Karenina,” reissue, 
Guild. The RKO Lyric, in the spirit of 
Hallowe’en, is playing a double bill of old 
horror pictures, with a daily change, with 
average gross 
drive-ins in this area have closed for the 
season, some of them still are open, and a 
few may remain open for the winter with 
the use of car heaters... . B. P. Drey, an 
old-time exhibitor in West Union, W. Va., 
is giving up the theatre business, having sold 
his Regent theatre to J. W. Vogeding, who 
operates the Elizabeth theatre, in Elizabeth- 
town, W. Va. ... Theatres of the Chakeres 
chain in Springfield, Ohio, will hold a 
“Turkey Night” just prior to Thanksgiving 
at which 15 to 30 turkeys will be given to 
holders of the lucky tickets. 


CLEVELAND 


Theatre attendance took a disappointing 
drop this past week for reasons unnamed. 
“The Mob” got off to a good start at War- 
ners’ Allen with the personal appearance of 
Broderick Crawford. ‘Across the Wide Mis- 
souri” had a better-than-average week at 
Loew’s State and “An American in Paris” 
held to a par gross in its fifth straight week 
at Loew’s Stillman where it stays on for a 
6th week at advanced prices. . “Quo 
Vadis,” opening November 20 in Loew’s 
Stillman will experiment with a mixed 
policy. During the day the picture will play 
continuous at 90 cents. In the evening all 
seats are reserved at $1.50 for the entire 
house. . . . Another innnovation is the re- 
turn of “Tales of Hoffmann” at reduced rates 
three weeks after its four-week run at the 
legitimate Hanna theatre where the house 
was scaled from $1.25 to $2.40. Picture re- 
turns to the Lower Mall with most of its 
563 seats scaled at $1.25. ... / Albert Wolfe 
has replaced the seats in his Grafton theatre, 
Grafton, and installed a new popcorn ma- 
chine all purchased from National Theatre 
Supply. 


COLUMBUS 


Strong attractions were the rule and all 
were greeted by better-the-average business 
—two at increased prices. “Saturday’s Hero” 
and “Sunny Side of the Street” gave Loew’s 
Ohio a good week, “The Desert Fox” played 
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WESTWARD—AND 


He made it. Francis H. Tate, left, operator of the Wilson theatre, in the town 
of that name in western New York, has returned home after 19 days to and from 
Hollywood, in his 1915 Model T Ford. With him is his friend, Kenneth Graham, 
center, who traveled with him. And with them in the picture snapped in Holly- 
wood, is MGM’s Leslie Caron. The pair visited the MGM studio and were given ¢ 
fine welcome; and then, when they returned home, were given a party by Jack 
Mundstuk, Buffalo MGM manager. They had carried a poster on the automobile 
tying in with MGM’s “Westward the Women.” 





the Palace, “A Streetcar Named Desire” 
opened at the Grand and the Broad had a 
second week of “An American in Paris.” 
The Grand had $1.10 top and the Broad 
upped its top price to 90 cents. The World 
had a_ fair week with “Mister Drake’s 
Duck.” ... RKO Palace announced a three- 
day stage date of “Kiss Me Kate” for 
December 20-22. Leo Yassenoff of 
Academy theatres and former Ohio State 
football player tossed a “training table” 
party for the Ohio State team. ... The 10 
candidates for the title of Ohio State Home- 
coming Queen made their first public ap- 
pearance on the Ohio stage, through arrange- 
ments made with Manager Walter Kessler. 
: Avondale, Champion, Little and In- 
dianola held a Spook Show on Hallowe’en 
... Francis Winel, 58, business manager for 
the Ritz and Rivoli, died here. 


DENVER 


With increased prices “Streetcar Named 
Desire” packed the Orpheum to a record 
figure, and is holding, as is “Texas Carnival” 
at the Broadway, where it goes into its 
third week; “Submarine Command” gets a 
second at the Denham, and “The Day the 
Earth Stood Still” with “Two-Dollar Bet- 
tor” was good enough at the Denver and 
Esquire to warrant a moveover to the 
Rialto. Other first runs include “Cave of 
the Outlaws” with “Mr. Drake’s Duck,” 
Aladdin, Tabor, Webber; “Sunny Side of 
the Street” and “Criminal Lawyer,” Para- 
mount; and “Four in a Jeep,” at the Vogue. 
.. . Bruce Rippy acquired the New Delta, 
Delta, Colo., from the Laurie and Peoples 
interests. 


DES MOINES 


Variety club held a pre-Thanksgiving din 
ner dance November 10 at the Standard 
club. . . . Jesse L. Lasky attended a testi 
monial dinner in Des Moines for Karl L. 
King, Iowa composer and band leader. He 
flew here from Texas and said he was gath- 
ering material for his forthcoming picture, 
“The Big Brass Band.”. . . Clinton D. Smes- 
tad of LaCrosse, Wis., has taken over the 
management of the Rialto and Princess the- 
atres in Boone. He succeeds Borge Iver- 
son, who has purchased the Garden in 
Davenport. Mr. Smestad managed a the 
atre in LaCrosse for six years; prior to 
that he was in theatre business in Minnesota. 
A loys replaced coins as admission at the 
Iowa in Fort Madison. The toys will be 
repaired and repainted and distributed to 
needy children at Christmas. . .. The new 
theatre at Garnavillo has been named the 
“Garwood,” following a contest among resi 
dents of the community who showed great 
interest in the project. 


DETROIT 


Weekend business was up with “A Street 
car Named Desire” at the Madison setting 
the pace. Fox has Billy Daniels and other 
personalities appearing on the stage. “No 
Highway in The Sky” is on the screen 
Adams is featuring “The Blue Veil.” A 
double bill at the United Artists offers “The 
Golden Horde” and “Reunion in Reno.” 
Palms is showing “The Racket” coupled 
with “The Whistle at Eaton Falls.” Michi- 
gan is showing “The Family Secret” and 
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“Five.” The Michigan premiere of “The 
River” will be held at the Krim beginning 
November 14. “Tales of Hoffmann” is in 
its fifth week at the Cinema... . No reports 
have come from Dave Idzal, managing di- 
rector of the 5,000-seat Fox regarding a 
report that he may be appointed manager 
of the Roxy in New York City. . . . Detroit 
police are “ticketing” good drivers with film 
. Lew Wisper of the W & W cir- 
cuit is back from a six-week tour of Europe. 
Drive-ins report business fair even 

h the weather is near freezing. Most 
drive-ins feature “in the car heaters.” 


HARTFORD 


first-runs included “Passage 
Darling, How Could You!” at 
the Allyn; “Iron Man,” Loew’s Poli; “The 
Lady Pays Off,’ world premiere, E. M. 
Loew's; and “Close to My Heart,” Warner 
Victor M. Morelli, manager of 
Bristol Theatre, Bristol, Conn., 
| 14 years, has been promoted to 
managership of the circuit’s Empress 
in Danbury, Conn. . . . Joseph Gries- 
York theatre manager, has 
named manager of the Star theatre, 
Harttord, replacing Michael Masselli, who 
has joined the staff of the Webb Playhouse, 
Wethersfield, Conn. . . . Mack Herbert has 
resigned as manager of the State theatre, 
New Britain, Conn. Drive-in theatres 
in the Connecticut area are starting to close 
down f« Initial project to shut- 
ter was the Rogers Corner drive-in, New 
Hardford, Conn., which is operated by 
Peoples Forest Drive-in Theatre Corp. The 
theatre closed down October 29 Hector 
the Farmington 
tre, Farmington, Conn., leaves 
a European vacation 
Bawer has named 
of the Crown theatre, 
Robert Egger has 
assistant manager of the Niantic 
tic, Conn Hartford visi 
1, Warner Theatres; Ar 
Lopert Films exploitation de 
bert Gentner, Loew’s Poli, 
n.; Larry Kent, recently-re 
of the Blumenfeld 
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MARGARET JANIS, above, has become asso- 
ciate manager of the Cinema theatre, Buf- 
falo "art" house. She is thus the first woman 
on the executive staff of a theatre in that 
territory. A native of Buffalo, she began at 
the Cinema as a hostess in the lounge. The 
house is owned by Morry Slotnick and Phillip 
Cohen, and managed by Milt Harris. 


and $1 admission prices, compared to the 
regular 50 cents and 69 cents. The Midland 
is celebrating its 24th anniversary with “An 
American in Paris.” “Iron Man” and “The 
Lady from Texas” make up the double bill 
at the four Fox Midwest firstruns, Esquire, 
Fairway, Granada, Uptown. “Reunion in 
Reno” is at the Tower, along with a stage 
show The Vogue, which recently be 
an art theatre, has “So Long at the 
Fair’ and Tschaikowsky’s “Nutcracker 
Suite.”. . . “Scott of the Antarctic” is being 
shown at the Kimo. . .. The RKO Missouri 
double bill, “On the and 
Trail.” Next week stage 
Blackstone in with 


came 


Loose” 
the 
person, 


has a 
“Slaughter 
there will offer 


his show. 


LOS ANGELES 





New film fare continued its wide range of 
customer interest, with “Close to My Heart” 
opening at the three Warner houses, “Across 
the Wide Missouri” bowing in at Loew’s 
State and the Egyptian, “Let’s Make It 
Legal” at the Los Angeles and Chinese 
group and “The Magic Face” at the two 
Paramounts. Other current attractions in- 
cluded “The Desert Fox” at the Globe, El 
Iris, “The Well” at the 4 Star, 
Sahara” and “The Big Night” at 
the United Artists circuit, “The Mob” at 
the Pantages and Hillstreet, “Drums in the 
Deep South” at the Orpheum and Hawaii, 
“Detective Story” at the Fox Wilshire, “The 
River” at the Fine Arts and “Tales of Hoff- 
man” at the Laurel. New foreign entries 
sethsabee” at the Uclan, “Mr. Peek- 
a-Boo” at the Esquire and Vagabond, and 
“Angelina” at the Studio. Now in its 
seventh week and still playing to waiting 
lines was “A Streetcar Named Desire” at 
Warners Beverly Hills. Jack from a 
San Francisco conference with Northern 
California representative Graham Kisling- 
bury was Sherrill Corwin, head of the 
Metropolitan theatre chain in from New 
York for a visit to the local branch was 
Paul Thomas, treasurer of the Altec Service 
Co Off to Mexico City to view some 


Rev and 


“Hotel 


were ¢ 


new product was John Mohme of the Clasa- 
Mohme Co., distributors of Spanish-lan- 
guage films. ... Visiting with Vic Hunt at 
National Theatre Supply was Arthur Vogel, 
popcorn executive of Hamburg, Iowa... . 
In for some booking and buying were John 
McDonough of the Eureka in Brawley and 
the Calpat in Calpatria, Bill Alford of the 
Desert Springs theatre and Mel Brown of 
the Twin-View drive-in. The Allena 
theatre of Los Angeles will soon be reopened 
by Talmadge Allen. 


LOUISVILLE 


While holdovers were very much in evi- 
dence in the first run theatres here, there 
was also quite a bit of new product. “A 
Street Car Named Desire” went into a sec- 
ond week at the Mary Anderson, while 
“Oliver Twist” was held over for another 
week at the Scoop. The Brown took over 
after a week at the Rialto “The Day the 
Earth Stood Still” and “Yellow Fin” for a 
further run. In with new programs, the 
Rialto offered “Rhubarb” and “Mr. Drake’s 
Duck,” while the Strand featured “Happy 
Go Lovely” and “As You Were.” At Loew’s 
was “An American in Paris” and at the 
Kentucky was “The Prowler.”. Seen on 
the row on one of their rare visits here was 
Jack Keiler and Glenn D. Schrader, both of 
the Columbia Amusement Co., Paducah, Ky. 
Other visitors included: Luther Konifley, 
Art, Knifley, Ky.; R. L. Gastrost, Victory, 
Vine Grove, Ky.; Bob Enoch, State and 
Grand, Eliabethtown, Ky.; Gene Lutes, Cap- 
itol, Frankfort, Ky.; C. K. Arnold, Arco 
and Melody, Bardstown, Ky.; E. L. Orn- 
stein, Ornstein Theatres, Marengo, Ind.; 
Homer Wirth, Crane, Crane, Ind.; George 
Peyton, Griffith, LaGrange, Ky.; and Tex 
Richards, State, Crouthersville, Ind. 

Col. L. B. Fuqua, owner and manager of 
the Kentucky theatre, Eddyville, Ky., intro- 
duced Governor Lawrence Wetherby on his 
visit to Eddyville in behalf of his candidacy. 


MEMPHIS 


Winter weather, with snow and ice, made 
its first appearance in Memphis but first run 
attendance did not suffer. Strand reported 
a strong opening with “The Day the Earth 
Stood Still.” Malco played “The Texas 
Rangers” to improved crowds. Warner was 
packing in the patrons with “A Streetcar 
Named Desire.” Loew’s State was delighted 
with “An American in Paris” and Loew’s 
Palace was pleased with “Little Egypt.”. . . 
A. Burch sold his Burch theatre at Rives, 
Mo., to W. A. Smith, who re-named it the 
Rives theatre. John Mohrstadt, Joy, 
Hayti, president of Mid-South Allied, and 
Earl Vandiver, Palace, Kennett, Mo., have 
returned home from the New York Allied 
meeting. Mrs B. V. McDougal, owner 
is building a new brick building to house 
her Amuso theatre at Monticello, Ark., and 
the project is about half finished. ... Mrs. 
S. J. Azar, owner of Aar theatre at Green- 
ville, Miss., has sold her theatre to Abner 
Lebovitz. . . . Mid-South exhibitors booking 
and shopping on Film Row included Mr. 
and Mrs. Douglass Pierce, Jackson; Mrs. 
J. R. Keller and Mrs. R. S. Bowden, Joiner ; 
Gordon Hutchins, Corning; Henley Smith, 
Pocahontas; Roy Bolick, Kaiser; R. L. Os- 
borne, Belzoni; Clark Shivley, Clarksdale ; 
Mrs. Viola Winkler, Macon; R. G. Lynch, 
Medina; and Sam Kirby, North Little Rock. 
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MIAMI 


Held over was “A Place in the Sun,” Em- 
bassy, Variety; and “A Streetcar Named 
Desire,” Colony Art. Other films in the 
area include “The Blue Veil,” Paramount, 
Beach ; “Let’s Make it Legal,” Carib, Miami, 
Miracle; “Close to My Heart,” Florida, 
Sheridan; “David and Bathsheba,” Lincoln, 
Town; “Behave Yourself,” Lauderdale 
Gateway and “Force of Arms,” Olympia 
with a stage show. “The Racket” had 
midnight showing at the Paramount. 
Arthur Schwartz, who has been with the 
Paramount circuit in this area for many 
years, has resigned to assume an executive 
spot with United Theatres of New Orleans, 
La... . George Bolden reports the Claugh- 
ton Theatres have taken over the Grove the- 
atre, which will be closed for a general re- 
modelling to include air-conditioning and is 
expected to have a gala reopening Novem- 
ber 17. A shift in personnel brings 
Douglas Jernigan to the Tower as assistant 
and Allison King to the Essex in the same 
capacity. ... Mark Chartrand of Wometco, 
reports the circuit theatres are using trail- 
ers and posters to inform the public of the 
importance of the forthcoming bond issue 
for ‘off street parking’. “American in Paris” 
is scheduled for extended runs at the Em- 
bassy in Miami and the Flamingo on Miami 
Beach. 


MILWAUKEE 


The “Children’s Saturday Matinee” at the 
St. Cloud Oriental theatre got quite a write 
up in the local paper. . James Kavalary 
sold his Mars theatre here to Norman 
Sturns. .. . John McKay, Lake theatre, Pe- 
waukee, booked “Macbeth” at advance prices 
of 74 cents and did very well with it. The 
Lake is the second theatre that has shown 
the picture here. ... RKO had a sneak pre- 
view of “I Want You” at the Century the- 
atre.. . . During Teachers Convention, five 
of Warners neighborhood houses featured 
the Battle of the Cowboys at matinees. Gene 
Autry vs Roy Rogers with admission at 
25 cents. “A Streetcar Named Desire” 
ending its fourth week at the Alhambra, was 
held over an extra day especially for the 
teachers during their convention, 


MINNEAPOLIS 





Box office grosses in loop houses are up. 
A number of pictures in first run houses are 


being held over... . “The Desert Fox” is in 
its second week at the Gopher; “A Place In 
The Sun” has been held over for a second 
week at Radio City; “The River” is a sec- 
ond week hold-over at the World; “People 
Will Talk” has moved over to the Pix for 
a fourth week’s run in a loop house. “Close 
To My Heart” is at the RKO-Orpheum. 
“The Red Shoes” at the Century. The 
State is showing “The Well.” “New Mex- 
ico” is at the Lyric... . Approximately 800 
theatre operators in Minnesota, North and 
South Dakota, and Wisconsin, have been 
asked by Art W. Anderson, chief barker 
of the Variety Club in Minneapolis, to save 
copper drippings from are lamp carbons, as 
part of a campaign to scrap salvage in be- 
half of our national defense effort. . . . The 
Lake theatre at Hendricks, is now being op- 
erated by C. R. Erickson and the Lancaster, 
Lancaster, by Eldon Uppman. The New 
Leipzig theatre, New Leipzig, North Da- 
kota, has a new operator, Reinhold Meyer, 
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Th. David Hulbert of the Augusta the- 
atre, ‘Augusta, Wis., and Carl Hulbert of 
the Gem theatre, Cornell, Wis., were film 
row visitors. 


NEW ORLEANS 


“A Streetcar Named Desire” at the Saen- 
ger at advanced prices, adults matinee 75 
cents, after 4 p.m., Saturday and Sunday 
$1.25. Children at any time 34 cents... . 
“Close To My Heart” is at the RKO Or- 
pheum; “Golden Horde” at Loew’s State; 
“The Strip” at the Center; “Sunny Side Of 
The Street” at the Joy. . Drive-ins in 
suburban New Orleans, and the Patio and 
Tiger, neighborhood houses, simultaneously 
showing “Mark Of The Renegade” and 
“Hollywood Story.” At the Globe is “Jim 
Thorpe—All American”; “Bitter Rice” is 
at the Liberty; “Meet Me After The Show” 
at the Tudor. ... O. W. Phillpot, who sold 
his Pelican drive-in, Jennings, La., recently, 
is converting a store building to a 35 mm. 
Negro patron theatre in that city. He has 
named it the Palace. ...C. J. Tringas own- 
er-operator of the Roxy, Pensacola, and 
several associates, purchased the New Twin 
at Warrington, Fla., from Vucovich Bros. 
and Ed Ortte. . . . Exhibitors seen on the 
row were G. L. French, Star, Mendenhall, 
Miss.; S. J. Campisi, Ritz, Abbeville, La.; C. 
Edward Jenner, Elisville, Miss.; Robert L. 
Long, Baton Rouge, La.; F. G. Pratt, Jr., 
Vacherie, La.; Mayor Lew Langlois, New 
Roads, La.; Tom Watson, Sr., Ellisville, 
Miss.; Nick Lamantia, Ritz, Bogalusa, La.; 
Frank Olah, Star, Albany, La.; Honore 
Tate, Lawtell, La.; and George Stout, Krotz 
Springs, La... . W. J. Ilsley reopened his 
Ritz theatre, Columbia, Miss., where he also 
operates the Rebel. 


OKLAHOMA CITY 


Mr. and Mrs. Bob Barton, have 

from an extended vacation in South 
ica. Mr. Barton is booker for the Barton 
Theatres. While in South America, they 
visited various motion picture studios and 
theatres. The Redskin theatre has a 
football preview every Friday night. 
The Skytrain and Redskin theatres had mid- 
night Hallowe’en previews on Hallowe’en 
night. .. . The Harber theatre was to have 
Dr. Silkini’s ghost show. . . . Cooper Foun- 
dation Theatres have sold the Ritz theatre to 
Oilie Bronlee, who is acting as manager at 
the present time. He says business is good, 
and he has a new price policy of 35 cents 
for adults and 10 cents for children 








returned 
Amer- 


OMAHA 


“Mr. Imperium” coupled with Henry 
Busse’s Orchestra on the stage made the 
Orpheum’s 24th anniversary a golden one 
by soaring $6,000 over average receipts. 
RKO-Brandeis is pulling out all the stops 
for the showing of “Streetcar Named De- 
sire.” Prices will be advanced. . Tri- 
States has made a shift in its Grand Island, 
Neb., theatres, moving Raoul Ruple, assist- 
ant manager of the Capitol, to the Grand to 
replace Maynard Lif, who resigned. : 
“The Wild Blue Yonder” will have its 
world premiere at Omaha’s Orpheum The- 
atre November 29 in honor of Lt. Gen. Cur- 
tis LeMay. Tri-States District Manager 
William Miskell has announced plans are 
in the making for a super-special program. 


PHILADELPHIA 


Harry Brandt’s Trans-Lux, gets Para- 
mount’s “Detective Story,” opening Novem- 
ber 15 for a 10-week run... . U. S. District 
Court Judge James P. McGrannery decided 
after argument on the decree to be entered 
against National Screen Service in the in- 
dependent posters case, that no decree will 
be entered into or drafted at this time. In- 
stead, one will be decided upon after a 
court trial set for next January 28... . State 
Board of Motion Picture Censors finally 
granted a seal of approval for “The Blue 
Angel,” the Marlene Dietrich film first re- 
leased in 1930 and which is shown for the 
first time in the State at the Studio here. . . . 
Kenneth McEldowney, producer of “The 
River,” and actress Adrienne Corri here for 
the film’s premiere at Warners’ Aldine. .. . 
Warners’ Logan robbed this week, manager 
Jacob Minsky reporting the looting of the 
lobby vending machines. . . . Lou Davidoff, 
of the A.M. Ellis chain, as exhibitor chair- 
man, and Republic branch manager Norman 
Silverman, distributor leader, head up the 
Variety Club’s local drive for the Will 
Rogers’ Memorial Hospital. . . . Mt. Penn 
drive-in, Reading, Pa., closed for the sea- 
son with the Reading drive-in still remain- 
ing open. The former Parker, Darby, Pa., 
is to be converted into a skating rink... . 
Warners’ Ogontz here has gone into week- 
end operation. .. . The Rio, Carlisle, Pa., is 
undergoing a complete remodeling job with 
a renovations program also entered into by 
the Lenox there. . Annual meeting of the 
Motion Picture Association was held No- 
vember 5 at the RKO projection room with 
welfare chairman Jack Beresin launching 
the 10th annual drive of the group. .. . The 
Pike, Wilmington, Del., marking its 10th 
anniversary, expanded to Monday-through- 
Saturday operation. . .. Ben Harris’ Ameri- 
can Film Exchange is handling a free Tech- 
nicolor cartoon subject, “Cheers for Chub- 
by,” for the Metropolitan Life Insurance 
Company. 


PITTSBURGH 


With the exception of “An American in 
Paris,” which got away to an excellent 
$27,000 for its opening week and was held 
over, other business was off... . “A Street- 
car named Desire” passed out of the 
Warner after a six week run with better 
than average figures each week. It was 
succeeded by a double bill “Jungle Head- 
hunters” and “Jungle of Chang.” Other 
newcomers are “Behave Yourself” at the 

(Continued on following page) 
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Stanley, “Little Egypt” at the J. P. Harris, 
and the Fulton opened with a double bill.” 
Adventures of Captain Fabian,” and “This 
Is Korea.” Ray Woodward has been 
named chairman of the nominating commit- 
tee for the elections to be held during the 
Allied Motion Picture Theatre Owners of 
Western Pennsylvania annual convention 
late this month. . . . The Variety Club Tent 
No. 1 held open house for the Korean 
veterans from different nations who are 
touring this country to help the nation’s 
blood bank. . John Hooley is replacing 
Bob Taylor as manager of the Harris 
Amusement Company’s Palace while the 
latter is doing similar chores at the com- 
pany’s house at Dubois. 


PORTLAND 


Business continues good at all first run 
houses. Two theatres are running advanced 
price films and are doing great RS 
Streetcar Named Desire” at the United 
Artists has the house scaled at $1.20 with 
continuous performances; “The Tales of 
Hoffmann” at the Guild is being held for a 
fourth week with the house scaled at $2.40 
and reserved seats and two showings daily. 
“The Day The Earth Stood Still” at the 
large Paramount and Oriental; “Pickup” at 
the Orpheum; and “Iron Man” at the Broad- 
way are all new this week. . . . “The Desert 
Fox” moves to the Mayfair after a day and 
date showing at the Oriental and Paramount. 

Mel Blanc, John Payne, Arleen Whalen, 
and Gloria Krieger were in town for the 
Shrine “Show of Shows” at the Mavfair 
theatre. UA local booker, Jack O’Bryan, 
produced the highly successful show. ‘ 


SAN FRANCISCO 


“Submarine Command” at the Paramount 

and “Come Fill the Cup” at the Fox, came 
up with the same boxoffice figure the past 
week. Now playing at downtown first 
run houses are “Darling, How Could You” 
at the St. Francis, “Golden Girl” at the Fox 
premiere with producer George 
Jessel and Mitzi Gaynor heading the per- 
appearance show on opening day), 
“The Tanks Are Coming” at the Paramount, 
“Texas Carnival” at Loew’s Warfield and 
“Two Tickets to Broadway” at the Golden 
Gate Blumenfeld Theatres no longer 
operate the Cerrito at El Cerrito. On No- 
vember 1, operation of the house was taken 
over by William Cooke . The American 
heatre of Nasser Bros. has been closed. 
d Cahn, formerly with National Screen 
rvice, has taken over management of the 
ew Filmore. . . . Robert Clark, sales man 
ager of Paramount, is chairman of enter- 
tainment for Variety Club’s Screen Test 
Nigt November 16 The Vogue is 
readied for “Laa Ronde” which opens 
November 21. The inner lobby is be- 
completely redecorated. Plans were 
the members of he 
The State in San Juse, 
operated by T & D, is now the 
Artists, operated by UA 





(world 


sonal 


S 
Se 
N 


} 


being 
ing 


there 


by one of 

staff 

formerly 
United 


TORONTO 


Openings included “The Day The Earth 
Stood Still” at the Imperial, “Let’s Make It 
Legal” at Shea’s and Eglinton, “The People 
Against O’Hara” at the Uptown, “Love 
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Nest” at the University and Nortown, and 
“Tomorrow Is Another Day” with “Disc 
Jockey” at the Downtown, Glendale, State, 
Scarboro, Mayfair and Crest. .. . “No High- 
way In the Sky” remained for a sixth week 
at the Hyland, “Tales of Hoffmann” at the 
Towne Cinema, and “Laughter in Paradise” 
at the International Cinema held over for a 
fifth week. “The Desert Fox” at the Odeon 
Toronto and “A Streetcar Named Desire” 
at the Victoria entered their fourth week, 
while “Texas Carnival” at Loew’s stayed for 
a second week. “A Millionaire for 
Christy” in its second showing at the Tivoli 
and Capitol is supported by “Call Northside 
777”. For its second run at the Danford, 
Fairlawn and Humber, “Thunder on the 
Hill” shares the billing with “Prelude to 
Fame”. . Edward G. Robinson here in 
person heading the cast of “Darkness at 
Noon” playing at the Royal Alexander... . 
Charles Boyer, Charles Laughton, Agnes 
Moorehead and Cedric Hardwicke coming 
to Massey Hall for two performances of 
“Don Juan In Hell” November 12 and 14. 

. Winn Barron, the voice of Paramount’s 
Canadian newsreel, presented Princes Eliza- 
beth with a print of the royal visit film when 
she returned to Montreal from Washington. 


VANCOUVER 


Bright spot here was “Jim Thorpe-All 
American” giving the Strand an excellent 
week’s business. “Painting the Clouds with 
Sunshine” did okay at the Capitol and 
“Thunder on the Hill” at the Vogue was 
above average. “Angels in the Outfield” 
was disappointing at the Orpheum. . . . 
Also playing: “Seven Days to Noon” at the 
Cinema; a moveover of “Flying Leather- 
necks” and “Rhubarb” at the Dominion; 
“Little Egypt” and “This Is Korea” at the 
Plaza; a third week of “Laughter in Paradise’ 
at the Studio; “Abbott and Costello Meet the 
Killers,” reissue, at the Paradise; “Green 
Grass of Wyoming” reissue, plus stage show, 
at the Hastings; and “Chain Lighting” plus 
stage show at the New State. .Wally 
Hamilton, manager of Trans-Canada Films, 
and veteran cameraman, left here on a tour 
of the world’s capitals where he will film on 
the street interviews for TV station KING in 
Seattle. . . . The strike situation between the 
Famous Players and Odeon circuits and the 
booth workers at present seems to be an 
absolute stalemate A local circuit execu- 
tive said that musicals, comedies, and ad- 
venture films are at present the top desires 
in the way of film fare in both urban and 
smal town situations in British Columbia 
theatres 





WASH'NCTON 





New openings included: “The Mob” at the 
Warner; “Mr. Imperium” at the Capitol; 
“Mark of the Renegade” at the Columbia; 
“Behave Yourself” at RKO Keith’s; “Mag- 
nificent Yankee” and “Kind Lady” at the 
Little; “Katie Did It” at the National; “The 
River” at the Playhouse; “Rhubarb” at the 
Ontario. Holdovers included: “A Streetcar 
Named Desire” at the Metropolitan; “Desert 
Fox” at the Palace; “A Place in the Sun” 
at the Trans-Lux; “Ballerina” and “Paris 
1900” at the Dupont; “Minne” at the Plaza. 
...A specially inscribed 16 mm. print of 
the motion picture “The Neighbor Next 
Door” a Warner Bros. technicolor featurette 
depicting life in Canada, was presented to 


Princess Elizabeth by Harry, Jack and Al- 
bert Warner. . . . Faye Emerson and Skitch 
Henderson were at the opening of K-B’s 
Ontario theatre. Also present was Horace 
MacMahon, whose most recent film role is 
in “Detective Story.” .. . Broderick Craw- 
ford was a Washington visitor, making an 
appearance at the Warner theatre in con- 
nection with “The Mob.” Kenneth 
McEldowney, producer of “The River,” now 
at the Playhouse theatre, was a visitor. 


Legion Approves 16 of 
21 New Productions 


The National Legion of Decency this 
week reviewed 21 pictures, putting eight in 
Class A, Section I, Morally Unobjectionable 
for General Patronage; eight in Class A, 
Section II, Morally Unobjectionable for 
Adults; four in Class B, Morally Objection- 
able in Part for All, and one in Class C, 
Condemned. 

In Section I are “The Basketball Fix,” 
“Highly Dangerous,” “Slaughter Trail,” 
“South of Caliente,” “Tanks Are Coming,” 
“Too Young to Kiss,” “Utah Wagon Train” 
and “Valley of Fire.” In Section II are 
“Capri” (Italian), “Detective Story,” 
“Flame of Araby,” “Golden Girl,” “My 
Favorite Spy,” “O Sole Mio” (Italian), 
“Two Dollar Bettor” and “Two Tickets to 
Broadway.” 

In Class B are “Girl on the Bridge,” be- 
cause of “suicide in plot solution”; “Mill 
on the Po" (Italian) because of a “sugges- 
tive sequence; tends to misrepresent Chris- 
tian principles of social justice”; “Ten Tall 
Men” because it “tends to condone immoral 
actions,” and “The Unknown Man,” because 
it tends to condone “immoral actions.” “La 
Ronde” (French), was condemned because 
‘the story it tells condones and glorifies im- 
and contains suggestive 


moral actions 


sequences.” 


Variety Club Awards 
To Be Made November 29 


Winners of the 1951 Variety Club Wel- 
fare Awards will be announced by New 
York’s Variety Club at a Carnival-Bazaar 
to be held on the Hotel Astor Roof Novem- 
ber 29. 

The entire facilities of the famed roof, 
including the Belevedere Room, will be 
turned into a panorama of booths, side- 
shows, spinning wheels and games of skill. 
Focal point of the evening will be the draw- 
ing of the major prizes, including the three 
automobiles, of the current Variety Awards. 

More than $10,000 worth of merchandise 
will be awarded during the evening, in addi- 
tion to a series of special door prizes to be 
drawn every hour. Chief Barker Fred J. 
Schwartz stressed the fact that the commit- 
tee had been guided in its plans by Variety’s 
basic policies of working for the interests 
of everyone in the entertainment industry 
regardless of position. 


Rowberry Sells Theatres 

John Rowberry and Melvin R. Thorley 
have sold the Cedar and Parks theatres, 
Cedar City, Utah, to Glen Yergensen and 
Elden Yergensen. The sum changing hands 
was reportedly $200,000. 
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Science Film 
Now a Staple, 
Pal Believes 


The science-fiction film is rapidly becom- 
ing a staple item on the public’s list of pre- 
ferred pictures, to be compared with West- 
erns, musicals and dramas, George Pal, pro- 
ducer of science fiction product for Para- 
mount, said in New York last week. 

Mr. Pal, who made “Destination Moon” 
and whose “When Worlds Collide” is soon 
to go into general release, disclosed that he 
is currently preparing the H. G, Wells 
story, “War of the Worlds,” which should 
go before the cameras in January. It will 
be a Technicolor film. 

In a departure, the former producer of 
the Puppetoon shorts will follow with a film 
on the life of Houdini. A magician will be 
selected to play the Houdini part. Mr. Pal 
explained that he had to give up the Pup- 
petoons “because costs went up 164 per cent 
in five years while our grosses went down, 
if anything.” He said in science fiction films 
special effects replaced the players as the 
real stars of the production and that casting 
a well-known personality in one of his pic- 
tures might have a poor rather than a good 
effect. 

Convinced that audiences both here and 
abroad are fascinated with science-fiction, 
Mr. Pal said films of this type were ideal 
for doing the job the industry had cut out 
for itself today—getting people into the the- 
atres. “It used to be ‘the play’s the thing!’ 
Now it’s ‘the subject’s the thing’ first,” he 
commented. 

As proof of the popularity of the science- 
fiction subjects, Mr. Pal cited the fact that 
“Destination Moon” had already grossed 
$2,000,000 and that “When Worlds Collide” 
is expected to recoup its negative cost in 
the foreign market alone. Under his current 
contract with Paramount, Mr. Pal is to de- 
liver two to three films annually. He said 
he preferred working in color and in all 
his pictures so far he has used Technicolor. 


"Well" to Open in 12 


Cities in November 

Harry M. Popkin’s “The Well” will have 
12 key city openings during November, it 
has been announced by William J. Heine- 
man, United Artists vice-president in charge 
of distribution. The November campaign 
started with a Minneapolis premiere at the 
State theatre. Next, “The Well” opened at 
the Orpheum, Seattle; Center theatre, Salt 
Lake City; Metropolitan theatre, Provi- 
dence; Paramount theatre, St. Paul and 
Palace theatre, Huntington, W. Va. and the 
Joy theatre, New Orleans, where it opened 
November 10. 


Chicago Amusement Tax Lower 

The Chicago amusement tax in October 
raised $97,115, compared to $105,432 for 
the same month last year. 
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Paramount Has Three 
Set for Broadway 


Paramount Pictures this week announced 
the release lineup of three of its major pro- 
ductions at New York theatres. “When 
Worlds Collide,” Technicolor, science-fic- 
tion film produced by George Pal, is sched- 
uled to follow “Detective Story” into the 
Mayfair. “Warpath,” a Technicolor West- 
ern, starring Edmond O’Brien, Dean Jagger 
and Forrest Tucker, is to be the next attrac- 
tion at the Globe. The Pine-Thomas drama, 
“Crosswinds,” also Technicolor, follows 
“Warpath” into the Globe. John Payne and 
Rhonda Fleming are the stars. 


Selznick Product to Be 


Released in Germany 

David O. Selznick last week 
the release of a number of his productions 
in Western Germany. Mr. Selznick, just 
returned from Europe, disclosed that “Re- 
becca” would be the first of his pictures to 
be released in Germany in mid-November, 
with 11 other subjects to follow during a 
period of 15 months. 


announced 


"Cyrano" Opens in Paris 

Stanley Kramer’s “Cyrano de Bergerac” 
had its premiere in Paris Tuesday at the 
Rex and Normandie theatres, two of the 
largest houses in the French capital. Jean 
Martinelli’s voice was dubbed in for that 
of Jose Ferrer. Mr. Martinelli is one of the 
outstanding actors at the Comedie Fran- 
caise, 


To Telecast 
UN Session 


Through an agreement among the CBS 
Television Network, the United Nations 
and Paramount Pictures, CBS will telecast 
daily reports on the UN General Assembly 
sessions in Paris starting Sunday. 

Breaking records in the speedy presenta- 
tion of news, CBS will carry excerpts of 
each meeting on the following day, except 
in the case of bad flying weather. 

UN technical personnel will handle the 
of each session. The TV signal 
will be fed to a Paramount Inter-Film 
Theatre television unit where picture and 
sound will be developed, fixed, dried and 
recorded on standard 35mm film within 30 
seconds after the event occurs, 

Paramount Theatre Television recording 
engineers will go to Paris to install and 
operate the equipment, which has been flown 
there at the request and with the assistance 
of the State Department. 

Besides the daily coverage, a digest ver- 
sion of the week’s happenings also will be 
seen over CBS Sunday afternoons. 


Princess Gets 16mm Short 

The three Warner brothers have pre- 
sented Princess Elizabeth with a specially 
instribed 16mm print of the motion picture, 
“The Neighbor Next Door,” a Warner 
Technicolor featurette, depicting life in 
Canada, it was announced last week. 
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STOP THIS NOW! 











P.B. was an actor and later one of the better known Eastern 

* story editors. His service to the Industry furthered many 
careers and left its mark on our proud history. He was 
recently found with his wife — both near 80 years—living 


+ 2: 6. * 


destitutely in an abandoned tool shed. 


THIS MUST NOT HAPPEN AGAIN IN OUR INDUSTRY. 
ALWAYS THE FIRST TO HELP OTHERS, IT'S TIME TO 


HELP OUR OWN. DO YOUR SHARE BY BUYING TICKETS TO 
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The Foundetion of the 
Motion Picture Pioneers, 
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Room 170 
Hotel Astor 
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Half of Fox 
Films of Next 
Year Ready 


\ full 50 per cent of Twentieth Century- 
Fox’s releases for next year already have 
been completed, it was reported this week. 

Finished are the following: “Kangaroo,” 
outdoor adventure filmed in Australia 
(Technicolor); “The Pride of St. Louis,” 
Dizzy Dean baseball biography; “With a 
My Heart,” Jane Froman story 
(Technicolor ) ; “Down Among the Shelter- 
Palms,” south 


romance 
( Technicolor ) ; 


Song in 


musical 
Skies of 


ing seas 


“Red Montana,” 
outdoor adventure ( Technicolor ) 

Also, 3efore Dawn,” from the 
novel “Call It Treason”; “Belles on Their 
Toes,” sequel to “Cheaper by the Dozen” 
(Technicolor); “Lydia Bailey,” Kenneth 
Roberts’ best-seller (Technicolor); “The 
Model and the Marriage Broker,” romantic 
comedy; “Phone Call from a Stranger,” 
modern drama; “Viva Zapata!”, Darryl F. 
Zanuck personal production, and “The Re- 
turn Texan,” outdoor drama. 

Also, “Wait Till the Sun Shines, Nellie,” 
romantic (Technicolor), and “5 
Fingers,” World War II espionage drama. 

Still “Deadline, U.S.A,,” 
newspaper melodrama ; “Way of a Gaucho,” 
romantic tale filmed in Argentina (Techni- 
“The Girl Next 
music (Technicolor) ; 


Decision 


of the 
cavalcade 


shooting are 


color); Door,” comedy 
with 
Courier,” European 
Don’t Care Girl,” 


( Technicolor ), 


“Diplomatic 
thriller; “The I 
Tanguay musical 

“Swamp Girl,” 


spy 
Eva 
and 
Everglades drama (Technicolor). 

Two independently produced films being 
released next year by 20th Century-Fox and 
already completed are Joseph Bernhard’s 
“Japanese War Bride” and Edward L. Al- 
‘Rose of ( Natural 


story 


person's Cimarron,” 


Color) 


Gigi Perreau to Tour for 


""Week-End with Father" 


\ ten-city promotional tour has been set 
by Universal for its young child star, Gigi 
Perreau, who is co-starred with Van Heflin 
Patricia Neal in the company’s “Week 
End with Father.” The film is due for re- 
lease at the end of the year. The tour starts 
York November 18 and concludes 
in Chicago December 7. Miss Perreau, who 
has leading roles in the current “The Lady 
Pays Off” and “Reunion in Reno,” is being 
set network and ap 
pearances as well as department store pro- 
newspaper and 


and 


in New 


television radio 


for 


otions, civic events and 


agazine interviews. 


Would Admit Women 


\ decision to admit women to membership 
was made at the annual meeting of the Mar- 
Motion Picture Pioneers, held at Am 
herst, N. S., Canada, recently. A report was 
given on rentals of a film on Little League 
baseball. 


time 


40 


Wald and Krasna Future 
At RKO Under Discussion 


Postponement of action on the continua- 
tion of Jerry Wald and Norman Krasna as 
independent RKO was an- 
nounced at the studio this week. The post- 
was reached 


pre xnlucers at 


ponement is for 60 days. It 
ifter conference between the pair and C. J. 
Tevlin, RKO studio chief. Mr. Wald and 
Mr. Krasna have a two year option on the 
five-year contract. It has expired. 

soth are Hollywood 
sources say. The studio contends the pair has 
pr oduced too few petures, They counter with 
charges of lack of autonomy and delays by 
chief RKO stockholder Howard Hughes in 
giving approvals. The production unit has 
made “The Blue Veil” and “Behave Your- 
“Clash By Night” 


sides dissatisfied, 


self,” and are making 
and “Cowpoke.” 


Ask Aid for 
DAV Short 


Industry representatives last Friday at a 
luncheon at the Hotel Astor in New York 
saw a two-reel subject, “One Who Came 
sack,” and heard a plea for industry coop- 
eration in its release to the nation by repre 
sentatives of the Disabled American Vet- 
erans and the Department of Defense. The 
subject, produced by the veterans’ organiza- 
tion with the cooperation of the Association 
of Motion Picture Producers and the Defense 
Department, is excellently photographed and 
is a highly professional production job 

Admiral McIntire, chairman of 
the President’s Committee, presided at the 
from 


Ross T 


luncheon, and conveyed a 
President Truman which praised the film 
industry for its record “in the service of the 


message 


nation.” Industry cooperation was promised 
by Robert Coyne, Council of Motion Picture 
Organizations executive; Maurice Gold- 
stein, of the committee of general sales man 
agers, and Fred Schwartz, of the Metro- 
politan exhibitors group. 

The film records the procedure employed 
by the armed services medical establishment 
to save a soldier’s life from the moment of 
his being wounded at the front line in Korea, 
through the various steps of hospitalization, 
until he is under treatment in a hospital in 
the United States. The film, narrated sup- 
posedly by the wounded soldier, closes with 
an appeal for public support of the Disabled 
American Veterans in its annual campaign 
for funds.—C.S.A. 


Monogram Week Set 
For February 10-16 


The week of February 10-16 
designated as National Monogram Week by 
Morey Goldstein, vice-president and general 
“A Mono- 
gram subject on every screen in the nation” 
is the goal and the slogan of the drive. All 
exchanges have been notified by Mr. Gold- 
stein to inform their salesmen to point their 
efforts toward making next year’s Mono 
gram Week a great success 


has been 


sales manager of the company. 


Theatre TV 
Proves Mit in 
Kansas City 


KANSAS CITY: Theatre had 
its first showing in the midwest Saturday, 
November 3, at the Ashland theatre, a 
neighborhood house of the Commonwealth 
circuit seating 1,250. Edward Mansfield is 
manager of the city district for Common- 
wealth, including the Ashland. Attendance 
Saturday was 422, at $2 per person plus 40 
Many present were alumni of 
Illinois, the football game 


television 


cents tax. 
Michigan and 
televised. 

Commonwealth contracted for two 
theatre sets; one of these is installed in the 
\shland—largely as a contribution of Com- 
monwealth to the accumulating of experi- 
ence in theatre television; this being the 
first installation in the Midwest. An in- 
stance of the service to exhibitors in this 
Commonwealth project is the invitation to 
exhibitors attending the Kansas Missouri 
Theatre Association meeting to attend a free 
demonstration at the theatre November 6. 

There is a coaxial cable into Kansas City, 
heretofore used only by WDAF-TV, the 
Star’s television station. The telephone 
company has equipment for only one beam, 
on which the Star has first call. The Ash- 
land may obtain use of this beam when not 
wanted by WDAF-TV, which did not use 
it Saturday. 

Audience reaction was considered highly 
significant. The patrons had an experience 
comparable to, and much like, that of watch- 
ing a game in a stadium. There were 
shouts of encouragement, applause and un- 
restrained calling and conversation, 


has 


Lury Named to Head 
New U. A. Japan Office 

Robert M. Lury, veteran foreign sales 
executive, has been appointed managing 
director for United Artists in Japan, it was 
announced this week by Arnold M. Picker, 
vice-president in charge of foreign distribu- 
tion for UA. Mr. Picker simultaneously 
announced the re-establishment of the UA 
offices in Japan. The company has con- 
cluded a long-term exhibition contract with 
the Shochiku interests in Japan as well as a 
deal by which it will make use of the Sho- 
chiku facilities. Mr. Lury served as Metro’s 
Far Eastern representative before the war 
and, later, in a similar capacity for Uni- 


versal. 


Lenart Buys Into Aspen 

Harry Lenart, senior partner in Lenart, 
McHugh and Company, New York, and 
owner of the San Souci Hotel, Jamaica, has 
become a partner in Aspen Productions, 
with Robert Wise and Mark Robson. The 
latter’s first picture was financed by Lenart. 
Mr. Lenart will have charge of commit- 
ments and contracts; Mr. Wise and Mr. 
Robson will continue as directors. 
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Movietime 
Called Big 


Success 


Movietime U.S.A. up to this point may 
be described as an unqualified success. 

That was the substance of an address de- 
livered last week by Robert J. O’Donnell, 
Movietime national director, at a luncheon 
in New York of the Associated Motion Pic- 
ture Advertisers, who gathered to pay 
tribute to his efforts in leading the gigantic 
all-industry project. 

Mr. O’Donnell promised greater partici- 
pation by Hollywood personalities in future 
tours, adding that during his recent visit to 
Hollywood many stars told him to “count 
them in.” 

Mr. O'Donnell estimated that Movietime, 
sponsored by the Council of Motion Picture 
Organizations, attracted free publicity in 
publications throughout the nation amount- 
ing to more than $1,000,000 in free advertis- 
ing space. He added that more than 100,- 
000,000 persons were brought in contact 
with the campaign by the star caravans on 
tour. 

Others who spoke were Ned E. Depinet, 
COMPO president, Arthur L. Mayer, 
COMPO executive vice-president, and 
among those who were also honored for 
their work in the drive were Charles Mc- 
Carthy, campaign coordinator; Max E. 
Youngstein, assistant campaign coordinator; 
Barret McCormick, head of the pressbook 
project; Arthur Schmidt, publicity head; 
Mort Blumenstock, in charge of the tours, 
and Jerry Pickman, who handled national 
radio publicity. 

The Movietime drive, meanwhile, this 
week also continued its broadcasts over the 
more than 400 Liberty network stations; 
was preparing a giant brochure reproducing 
some of the highlights of the press 
“breaks”; noted that the major portion of 
the current issue of Cue magazine was de- 
voted to the film industry; submitted a re- 
port to the Motion Picture Association of 
America’s board of directors, and heard a 
report from Texas that a special drive was 
under way to promote the Liberty Movie- 
time broadcasts. 


Show Promotion Films 

For Philadelphia 

PHILADELPHIA: The Aldine theatre, a 
downtown house, last week served as a pre- 
view theatre when 500 city officials saw two 
new films made by the “Know Your City” 
office of the Philadelphia Commercial Mu- 
seum. Both pictures run 15 minutes and are 
on 16mm, One, ‘ ‘Philadelphia—C ity of Two 
Million,” depicts the city’s services to its 
citizens. The other, “Philadelphia—on the 
March” covers the city’s new projects of 
today and the near future. The Aldine 
audience was not the first to view the reels 
since they had already been shown over tele- 
vision station WFIL-TV. 
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IN NEWSREELS #BKO Circuit 





MOVIETONE NEWS, No. 8--Truman greets pone ‘ 
at ¢ 


Rockets 
Coal ablaze in 
display: 


Elizabeth. 
<orean Reds. 
Colorado. _ Bicycle 
Sweepstake winner. 
MOVIETONE NEWS, No. 90—Eisenhower sees Tru- 
4 Elizabeth and Philip in Washington. Civil 
test at Providence, R. Cireus animals 
in Arkansas. Football: South California- 
y; Illinois-Michigan; Tennessee-North Carolina; 
Stanford-Washington -State 
EWS OF DAY, No. 21%—Royal couple in 
shington; meet Dionne quintuplets. Formosa 
oe en route to Europe. Rockets blast 


NEWS ‘OF THE DAY, No. 22 _ abeth 
bid U. S. goodbye. Troops face atomic 
Eisenhower. Aqua wre tryouts Football: 
Michigan; Southern California-Army. 


PARAMOUNT NEWS, No. 22—Korean front 
days in fashion world. Indo-China report. 
and Philip reach | 

PARAMOUNT NEWS. No. 23--GI's face 
in Nevada. Elizabeth and Philip in 
Eisenhower at Fort Knox. Football: Georgia 
Duke; Illinois-Michigan. 

TELENEWS DIGEST, No. 44B—Elizabeth and Philip 
in magne, Jet dogfight in Korea. Atom blast in 

g Fighting against Malayan Reds. Truce 

esume. Mass for Petain. Haile Selassie wel 

comes “vets.” Treaty squabble in Tokyo. “Ike 
for-President’’ boom 

TELENEWS DIGEST, No. 45A—Eisenhower in 
Washington. Churchill takes over in Washington 
Britain firm over Suez. UN Assembly in Paris. Re 
port on Universal Military Training. Holiday for 
atom-test GI’s. U.S.C. beats Army in football. 


UNIVERSAL NEWS, No. 505—-Korean peace hopes 
brighten. Welcome to royal couple. New NATO 
air base. Navy tests torpedo jet. Horseshow. 

UNIVERSAL NEWS, No. 506—-Eisenhower and Tru 
man. German fashoins. Air flivver. Football: Duke- 
Georgia Tech; Southern California-Army; Mary- 
land- Missouri. 


WARNER PATHE NEWS, No. 2%4-Elizabeth 
Philip hailed in Washington; meet Dionne quints. 
Korean truce talks continue as does the war. Mc- 
Kinney named Democratic national chairman. French 
troops on review in Indo-China. Football. 


WARNER PATHE NEWS, No. 25—Wanted: seven 
Communists. Truman and Eisenhower. Truman_and 
Royal couple. UN delegates arrive in Paris. Rain 
and snow take over as U.S.C. plays army and Il- 
linois play Michigan. 


RKO Quarter 
Net $3886.816 


The operations of RKO Pictures Corpora- 
tion and subsidiary companies for the three 
months ended September 29, 1951, resulted 
in a net profit (unaudited), after all charges, 
of $588,816, the company reported in New 
York last week. 

For the nine months ended September 29, 
1951, operations resulted in a net loss (un- 
audited ), after all charges, of $145,904. 

Inasmuch as RKO Pictures Corporation 
commenced operations on January 1, 1951, 
there are no comparable figures for similar 
periods of 1950. The theatre and picture 
companies were separated last January 1 
under the terms of the consent decree in the 
Federal trust action, 


Richard Wallace Dies 

Richard Wallace, 57, veteran film director, 
died November 3 of a heart attack as he was 
watching a football game on the coast. Sur- 
viving him are his widow, two adopted chil- 
dren, and a brother. 


Eldon Imhoff 


Eldon Imhoff, vice-president and 
manager of the Victor Animatograph Cor- 
poration, Davenport, Ia., died November 1 
at his home there. He leaves a 
brother, and sister. 


Earthquake in Formosa. 
Fabric fashion show. 
parade, Sculptor’s 


and Philip 
blast. 
Illinois 
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sales 
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9.-Month Net 
$1.0353.844 


RKO Theatres Corporation and subsidi- 
companies this week announced con- 
net profit after and all 
$502,205 for the quarter 


ary 
solidated 
charges of 
of 1951, 

Profit for the first nine months of 1951, 
after taxes and all charges, totaled $1,- 
053,844, which included a $380,577 profit 
from the sale of capital assets, before taxes. 

Since RKO Theatres commenced opera- 
tions as an individual unit only on January 
1, 1951, there are no comparable income 
figures available for similar periods in 1950. 
The RKO theatre company and picture com- 
pany were split last January under the New 
York consent decision, 

The circuit reported that 3,914,913 
of common stock were outstanding at Sep 
tember 29, 1951. 

The proxy statement said that if the pro- 
posed amendment of the by-laws is adopted 
by the stockholders meeting set for Dover, 
Delaware, Decembe1 6, six directors will be 
Up for election are J. P. Dreibelbis, 
Leland Hayward, Edward C. Raftery, Sol 
\. Schwartz, Ben-Fleming Sessel and 
William J. Wardall. The only newcomer is 
Mr. Raftery, who is identified as a member 
of the firm of O’Brien, Driscoll and 
Raftery. 

The salaries of the top officers of RKO 
Theatres were given as follows in estimated 
totals for 1951: Mr. Schwartz, president, 
$78,960; William W. Howard, vice-presi- 
dent and director, $28,600, and Thomas F. 
O’Connor, vice-president and _ treasurer, 
$25,975. 


taxes 
third 


shares 


chosen. 


law 


See Wages and Prices 
In Moderate Increases 


A prediction that wages, wholesale prices 
and consumer prices will show moderate 
increases, but not on a runaway scale, is 
made in a survey undertaken by the F. W. 
Dodge Corporation for an article in the 
November issue of Architectural Record. 
Economists polled also thought industrial 
production will rise continuously from now 
to the end of 1952; construction will decline 
moderately, but still will be of boom propor- 
tions, and mortgage money will be in plenti- 
ful supply. 
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Film Distribution 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of circuits in the U.S. rate current 


nd Pemdent 
product om the basis its performance in their theatres. This 
attractions, 4,940 playdates. 


phabetically. Numerals refer to the number of en- 
each attraction reported. The tabulation is cumula- 
+) denotes attractions published for the first time. 


ndicates attractions which are listed for the last 


EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


BA 


tAcross the Wide Missouri (MGM) - 
Alice in Wonderland (RKO Radio) 20 
Along the Great Divide (W.B.) 20 
Angels in the Outfield (MGM) 8 
Apache Drums (U.1.) if) 
Appointment With Danger ( Para.) 44 
As Young As You Feel (20th-Fox) 


tBehave Yourself (RKO Radio) 

Best of the Badmen (RKO Radio) 

Big Carnival, The (Formerly Ace in the Hole) 
(Para.} 

Brave Bulls, The (Col.) 


Captain Horatio Hornblower (W.B.) 
Cattle Drive (U.I.) 

Cavalry Scout (Mono.) 

Comin’ Round the Mountain (U.1.) 
Cyrano de Bergerac (U.A.)} 


David and Bathsheba (20th-Fox) 

Day the Earth Stood Still, The (20th-Fox) 
Dear Brat (Pare.) 

tDesert Fox, The (20th-Fox) 

Dise Jockey (A.A.)} 


Excuse My Dust (MGM) 


Fabiola (U.A.) 

Fat Man, The (U.I.) 

Fighting Coast Guard (Rep.) 
Five (Col. 

Flying Leathernecks (RKO Radio) 
Force of Arms {W.B.) 

Fort Worth (W.B.) 

Four in a Jeep (U.A.) 

Francis Goes to the Races (U.!.) 
Frogmen, The (20th-Fox) 


Go For Broke (MGM) 
Golden Horde, The (U.1.)} 
Guy Who Came Back, The {20th-Fox) 


Half Angel (20th-Fox) 

Happy Go Lovely (RKO Radio) 

Hard, Fast and Beautiful (RKO Radio) 
He Ran All the Way (U.A.) 

Here Comes the Groom [(Para.) 

His Kind of Woman (RKO Radio) 
Hollywood Story (U.1.) 

House on Telegraph Hill (20th-Fox) 
Hurricane Island (Col.) 


| Was a Communist for the FBI (W.B.) 
Inside the Walls of Folsom Prison (W.B.) 
Iron Man, The (U.1.) 
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Jim Thorpe—All American (W.B.) 


~ 
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Katie Did It (U.1.) 
Kind Lady (MGM) 


Last Outpost, The (Para.) 

Law and the Lady, The (MGM) 
*Lemon Drop Kid, The (Para.) 
Let's Go Navy (Mono.) 

Little Big Horn (Lippert) 

Little Egypt (U.1.) 

Lorna Doone (Col.) 


Mark of the Renegade (U.1.) 

Mask of the Avenger (Col.) 

Meet Me After the Show (20th-Fox) 
Millionaire for Christy, A (20th-Fox) 
Mr. Belvedere Rings the Bell (20th-Fox) 
Mr. Imperium (MGM)........ 

Mob, The (Col.) 

*My Forbidden Past (RKO Radio) 


Never Trust a Gambler (Col.} 
New Mexico (U.A.). 

Night Into Morning (MGM) 

No Highway in the Sky (20th-Fox) 
No Questions Asked (MGM) 


On Moonlight Bay (W.B.) 
On the Riviera (20th-Fox) 


Painted Hills (MGM). 

Painting the Cleuds With Sunshine (W.B.) 
Passage West (Para.) 

Peking Express (Para.) 

People Against O'Hara (MGM) 

People Will Talk (20th-Fox) 

Pickup (Col.) ; 

Place in the Sun, A (Para.)... 

Prince Who Was a Thief, The (U.1.) 
Prowler, The (U.A.) 


Red Badge of Courage, The (MGM) 
Rhubarb (Para.) 
Rich, Young and Pretty (MGM).. 


Saturday's Hero (Col.) 

Secret of Convict Lake, The (20th-Fox) 
Show Boat (MGM) 

Sirocco (Col.)} 

tSt. Benny the Dip (U.A.) 

Strangers on a Train (W.B.) 

Strictly Dishonorable (MGM) 

Strip, The (MGM) 

tSunny Side of the Street (Col.) 


Take Care of My Little Girl (20th-Fox) 
Tall Target, The (MGM) 

Teresa (MGM) .. 

Texas Carnival (MGM) 

Texas Rangers (Col.) 

That's My Boy (Para.) 

*Thing, The (RKO Radio) 

Thunder on the Hill (U.1.) 

Tomorrow Is Another Day (W.8.) 

Two of a Kind (Col.) 


*Up Front (U.I.)... 


Warpath (Para.) 
Whistle at Eaton Falls, The (Col.) 


You Never Can Tell (U.I.) 
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Columbia 


BLONDIE’S HERO: Penny Singleton, Arthur Lake 

They still are popular. Would be sorry to see this 
series nea ang re Thursday, Friday, Satur- 
day, October 18, 20.—Harland Rankin, Erie Theatre, 
Wheatley, Ont., Gussie 


GENE AUTRY AND THE MOUNTIES: Gene 
Autry, Pat Buttram—Gene not the draw he used to 
be, but still feel he has a following. Played Thursday, 
Friday, Saturday, October 18, 19, 20.—Harland Rankin, 
Beau Theatre, Belle River, Ont., Cana 


MY TRUE STORY: Helen Walker. Willard Parker 
—This little co-feature was surprisingly good. Very 
well done. Played Friday, Staurday, October 19, 20.— 
Rowell Brothers, Idle Hour Theatre, Hardwick, Vt. 


PICKUP: Beverly Michaels, Hugo Haas—This pic- 

ture was directed as well qs starred in by Hugo 

Beverly Michaels and Allan Nixon also do good 

fair, but dropped off badly the second 

I thought it was a good show, but my patrons 

thought differently and I must have been wrong. 

Played Tuesday, Wednesday, October 9, 10.—Howard 
S. Phillips, Congress Theatre, Marcus Hook, Penna. 


PYGMY ISLAND: Johnny Weissmuller, Ann Sav- 
age—A very good picture for jungle fans. The kids 
must have liked it too—they sat through it and 
stayed put. Fairly good crowd. Small town. Played 
Friday, Saturday, October 12, 13.—Francis Gill, Paonia 
Theatre, Paonia, 


SANTA FE: Randolph Scott, Janis Carter—This 
Technicolor picture did fair weekend business—quite 
satisfactory. Played Friday, Saturday, October 19, 20. 
——e Ranklin, Plaza Theatre, Tilbury, Ont., 
‘anada, 


711 OCEAN DRIVE: Edmund O’Brien, Joanne Dru 
-Good action picture with lots of suspense. Played 
Monday, Tuesday, October 1, 2—Harland Rankin, 
Plaza Theatre, Tilbury, Ont., Canada. 


SMUGGLER’S GOLD: Cameron Mitchell, Amanda 
Blake—This wasn’t too strong. Strictly for double 
billing and action fans. Doubled with “Hit Parade 
of 1951” to fair business. Played Wednesday, Thurs- 
day, October 10, 11—Harland Rankin, Rankin Enter- 
prises, Chatham, Ont., Canada. 


STREETS OF GHOST TOWN: Charles Starrett, 
Smiley Burnette—Fine western that we doubled to 
satisfaction. sheet Thursday, Friday, Saturday, 
October 18, 19, —Harland Rankin, Erie Theatre, 
Wheatley, Ont., be ng 


Metro-Goldwyn-Mayer 


DIAL 1119: Marshall Thompson, Virginia Field— 
Just a small program picture from Metro that didn’t 
set the world on fire but pleased all those who came. 
Marshall Thompson’s eflorts were good in this particu- 
lar type of role. Good for a mid-week date.—Bruce 
Elves, Quill Lake Theatre, Quill Lake, Sask., Canada. 


GO FOR BROKE: Van Johnson, Warner Anderson— 
You couldn’t go wrong on this picture at any time 
Very well handled and very realistic. We did just an 
average business for a small town. Played Sunday, 
Monday, Tuesday, October 14, 15, 16.—Francis Gill, 
Paonia Theatre, Paonia, Colo. 


MINIVER STORY, THE: Greer Garson, Walter 
Pidgeon—A good picture which stood up well alone. 
Some said it was excellent. The usual business for a 
small town, Played Wednesday, Thursday, October 17, 
18.—Francis Gill, Paonia Theatre, Paonia, Colo. 


PAINTED HILLS: Lassie, 
Grey—A good picture any time. If you pass this one, 
you are throwing away good money. Doubled with 
“The Man on the Eiffel Tower’—both good pictures. 
Good business for Ree small town. Played Friday, 
Saturday, October 19, 20.—Francis Gill, Paonia Theatre, 
Paonia, Colo. 


Bruce Cowling, Cary 
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. the original exhibitors’ reports department, established October 14, 1916. in it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 





TWO CENTS’ WORTH 
—AND WELCOME 


"As | have been a faithful reader 
and believer in the Herald and 
never contributed to your "What the 
Picture Did for Me," | think | will 
start adding my two cents’ worth." 
—Howarp McGr1, Manager, Brun- 
ste Theatre, reemuetingss Ala. 





RICH, YOUNG AND PRETTY: Jane Powell, 
Wendell Corey—A good picture—beautiful color and 
good acting by the whole cast. Comments were favor- 
able. We can always make a little money on MGM 
products. Played Saturday, Sunday, Monday, October 
20, 21, 22.--O. Fomby, Paula Theatre, Homer, La 


RICH, YOUNG AND PRETTY: Jane Powell, 
Wendell Corey—Almost the perfect family picture. 
Contains many laughs, a story that’s not too bad and 
some good singing, well staged with beautiful color. 
Entire cast are box office and do a good job It 
brought back many of our old patrons, especially the 
women. We could stand for more like this one. 
Played Sunday, Monday, October 21, 22.—Howard S. 
Phillips, Congress Theatre, Marcus Hook, Penna. 


VENGEANCE VALLEY: Burt Lancaster, Robert 
Walker—This Technicolor western drew well for two 
nights and one matinee. A very good story. We did 
some extra advertising on this, which helped.—Bruce 
Elves, Quill Lake Theatre, Quill Lake, Sask., Canada. 


Monogram 


HOT ROD: James Lydon, Gloria Winters—This is 
a_very nice little picture for either half of a double 
bill. te runs just an hour and is clean, wholesome 
entertainment. I played this purposely on the nights 
of the stock car races, and drew average mid-week 
business. It is one of Monogram’s better pictures. 
Good title. The weather was nice. Played Wednesday, 
Thursday, September 19, 20.—Carl F. Neitzel, Juno 
Theatre, Juneau, Wis. 


LET’S GO NAVY: The Bowery Boys—These boys 
always please here. Picture is full of corny situations, 
as usual with them, but my audience howls at every- 
thing they do. So why should I be highbrow and not 
Zo along with the boys and girls who pay me my 
salary? Played “Beaver Valley’ as featurette, which 
is excellent. Played Friday, Saturday, October 26, 27 

Hows -* S. Phillips, Congress Theatre, Marcus 
Hook, 


Paramount 


LAST OUTPOST, THE: Ronald Reagan, Rhonda 
ogee action, good acting and well supported 
a good picture. Average business in this pate 1 town. 
Played Sunday, Monday, Tuesday, October 21, 22, 23. 
Francis Gill, Paonia Theatre, Paonia, Colo. 


PEKING EXPRESS: Joseph Cotten, Corinne Calvet 


Did average mid-week 
October 24, 
Hardwick, 


Very good—lots of action. 
business. Played Wetaesenr, Thursday, 
25.—Rowell Brothers, Idle Hour Theatre, 
Vt. 


RKO-Radio 


ALICE IN WONDERLAND: Disney Feature—Very 
disappointing. By the time we had built the program 
up to proper length, the total film rental was exhorbi 
tant. Many dissatisfied patrons. Played Tuesday, 
Wednesday, October 9, 10.—Rowell Brothers, Idle Hour 
Theatre, Hardwick, Vt. 


OUR VERY OWN: Ann Blythe, Farley Granger, 
Joan Evans—This is first rate entertainment that held 
up in an excellent manner for three nights. It’s a 
story that really could happen, and is done to perfec- 
tion by all members of the cast. I heard nothing but 

good comments on this one. Played Monday, Tuesday, 
Wedocetay. September 24, 25, 26—Bruce Elves, Quill 
Lake Theatre, Quill Lake, Sask., Canada 


Twentieth Century-Fox 


FOLLOW THE SUN: 
Definitely fine entertainment with a wide appeal. 


Anne Baxter, Glenn Ford 


was somewhat surprised to find that the picture did 
105% at the box office for the mid-week change. All 
comments were good, and although it isn’t as big as 

e Stratton Story” (MGM), Fox didn’t ask a big 
price. I think it is worth a playdate any place. Played 
Wednesday, Thursday, October 17, 18.—Carl F. Neitzel, 
Juno Theatre, Juneau, Wis. 


GUY WHO CAME BACK, THE: Pau! Douglas, 
Joan Bennett, Linda Darnell—A fairly good picture— 
not too big, but I think all my patrons enjoyed it. 
Business just about average or Omni Paul Douglas 
is pretty good in this picture. Played Jednesday, 
Thursday, October 24, 25.—O. Fomby, Paula Theatre, 
Homer, La. 

HALF ANGEL: Loretta Young, Joseph Cotten 
Nothing that you might call colossal, but very good 
family entertainment of the type we need. Swell 
Technicolor, a cute story, popular stars and an eariy 
date gave me 100% business for the change. Fox and 
Republic are my biggest money makers. This one was 
sold fairly and I put a little money back into my 
weakened bank account. It’s good for cither preferred 
time or mid-week. Played Sunday, Monday, October 
14, 15.—Carl F. Neitzel, Juno Theatre, Juneau, Wis 


LET’S MAKE IT LEGAL: 
donald Carey—Pleasin em aere light 
than average box pe Bey Sunday, 
October 21, 22.— "Rowell Se, Sale Hour 
Hardwick, Vt. 


United Artists 


ADMIRAL WAS A LADY, THE: Wanda Hendrix, 
Edmond O’Brien—This is a picture about nothing 
Not many cared for it. Edmond O’Brien was much 
better in “D. O. A.” than this one. I have read 
exhibitors’ previous reports that this was good, but I 
still have to stick to my claim that it’s mediocre at 
best. No re a draw at all. Played Monday, 
Tuesday, October 1, 2—Bruce Elves, Quill Lake Thea 
tre, Quill Lake, Sask., Canada. 


FORBIDDEN JUNGLE: Don Harvey, Forrest Tay 
(Continued on following page) 


Claudette Colbert, Mac 
Did less 
Monday, 
Theatre, 
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Short Product in 


NEW YORK—Week of Nov. 5 


PARAMOUNT: Double-Cross-Coun-ry Race 
Paramount 
Paramount 
. Columbia 
Columbia 


20th-Fox 


Way Out West in Florida 
The Willie Hoppe Story 
Feature: The Mob 


RIVOLI: Pastry Panic 


First Run Houses 


Feature: David and Bathsheba 


ROXY: Sno-Fun 
The Guest 


Feature: Anne of the Indies 


.20th-Fox 
20th-Fox 
20th-Fox 


Warner Bros. 
Warner Bros. 
.Warner Bros. 


Warner: Tweety's $.0.S. 
World of Kids 
Feature: A Streetcar Named Desire 
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MA AND PA KETTLE GO TO TOWN: Needless 
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Warner Bros. 
INSIDE THE WALLS OF FOLSOM PRISO! 


hran, David Brian—An exciting picture 
no good at our box office. ee 
My patrons just won me ¢ 

n t "laye ed Wednesday. 
Fomby, Paula Theatr 
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e, Homer, 


Fredric March, Martha 
one that everyone should 
well as adults 
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ONE FOOT IN HEAVEN: 
cott—This is an old one, but 
w again Good for children as 
on Jackpot Night, but wish 
night, as it is a good one to 

. Small town and 
Brundidge Theatre, 








NEVER AGAIN! 








N.C. started as an assistant theatre manager and eventually 
operated his own theatre in his home neighborhood. His 
position was respected and his business sought after. III 
health and a series of mishaps destroyed this lifetime of 
effort. Even food and shelter fell beyond his reach. 


THIS MUST NOT HAPPEN AGAIN IN OUR INDUSTRY. 
ALWAYS THE FIRST TO HELP OTHERS, IT'S TIME 10 
HELP OUR OWN. DO YOUR SHARE BY BUYING TICKETS T0 


Proceeds to 
The Foundotion of the 
Motion Picture Pioneers 
Tox Deductible 


Jl 


ROXY* NOV. ion: 


OE dees 


al 


= Tickets $5. to $25. 
avorlable of 
Room 170 
Hetel Astor 


Shorts 
Columbia 


ARMY’S a. serge a Worl 1 of Sport 
ball fans will like th Tom Poulos, Paonia The 
Paonia, Cok 


BAREFACED FLATFOOT: Mr 
another cartoon, but like all Mr 
Tom Poulos, Paonia Theatre, Paonia, 


BIRDS IN LOVE: Color Favorite—The 
just t short Pranci ill, Paonia 


Paonia, 


LEON & EDDIES: 
good—patrons enjoyec 


tre, Wheatley, Ont., 


PHONY CRONIES: E! Brendel-This was 
ice program short.—-Harland Rankin, Plaza 
Tilbury, Ont., 


MERRY MAVERICKS: 
boy, what a treat for 
Stooges a big shot 
howlingly funny Use 
and advertise it as the 


Carl F. Neitzel, Juno 
WHA’ HAPPEN?: All Star ( 


laughs with this one—about average, 
Rankin, Erie Theatre, Wheatley, Ont., 


WORLD'S CHAMPION HELL DRIVERS: World 

of Sports—Good action picture Patrons enjoyed it 
Harland Rankit Erie Theatre, Wheatley, Ont., 
Canada 


Twentieth Century-Fox 


GANDY GOOSE IN WIDE OPEN SPACES: Ter 
rytoon—-This shoot-’em-up western, and good.— 
Francis Gill, Theatre, Paonia, Colo 


SHOOTING THE SALMON RAPIDS: 
view—The sports fans will like this as we 
fight re trout here.—Francis Gill, Paonia 
Paonia, Colo, 


Magoo--Thi 
lagoo’s, i 
Colo. 


teen-agers 
Theatre, 


Cavalcade of Broadway—Very 
Harland Rankin, Erie Thea 
Canada 


O.K 
Theatre, 
Canada 


medy—Boy, oh 
This gave the 
different and 
ta a weak feature 
funniest stooge comedy yet 
Theatre, Juneau, W 


Stooge ( 
patrons 
arm—it’s 
mg with 


Lots of 
Harland 


omedy 
"d_ say 
Canada 


is a 
Paonia 


Sports 
like to 
Theatre, 


Universal International 


SONNY BURKE'S 
Name-Band Musicals—Very good vari 
I enjoyed Eddie’s hanto —_ as I 
Brazil, » New 


EDDIE P 
ORCHESTRA: 
ety musical short. 
am a professional banjoist myself.—L 
Theatre, Bearden, Ark 


Warner Bros. 
C. McCARTHY AND M. SNERD IN SWEDEN: 


Sports Parade—Here is a short you can use to boost 
up a weak show or fill in as a second feature. This is 
in Technicolor, and very interesting. I had lots of 
good comments more than on the —Carl 
Neitzel, Juno Theatre, Juneau, Wis. 

PIGSKIN PASSES: Featurette—This short should 
prove interesting to the football fans now that the 
season is open. Very good.—Pat Fleming, Gail Thea- 
tre, Round Pond, Ark 

PONY EXPRESS DAYS: Technicolor Special—This 


8 a very interesting Technicolor featurette—play it 
Harland Rankin, Plaza Theatre, Tilbury, Ont., Canada 


SO YOU WANT TO THROW A PARTY?: Joe 
McDoakes Comedy—Everyone will enjoy this one 
Harland Rankin, Plaza Theatre, Tilbury, Ont., 


"See You" for Music Hall 

“T'll See You In My Dreams,” Warner 
production based on the life of Gus Kahn, 
will be the Christmas attraction at Radio 
City Music Hall in New York, it is an- 
nounced by Russell V. Downing, managing 
director. The film stars Doris Day, Danny 
Thomas, Frank Lovejoy, Patrice Wymore 
and James Gleason. Michael Curtiz directed. 


feature.- 


Canada 
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An faternational Assecliien a Motion Picture Showmen Walter Brooks, Director 


I Was a Fine, Friendly Convention of Showmen 


OBODY got mad at anybody — at 
Niecs: not much, at the 18th Annual 

Convention of the Allied States As- 
sociation of Motion Picture Exhibitors, at 
the Hotel Biltmore, in New York, last week. 
We admit to a feeling for Allied, justified 
by attending thirty or more of their con- 
ventions, across the nation, and knowing 
probably half or better of the 600 who were 
registered, as personal friends. 

Nice to see you all; even though forty 
guys in forty bars can become somewhat of 
a problem in human relations—and how to 
get home under your own power. The aver- 
age of old friends, to meet and greet, in a 
convention day, even if you start early and 
finish late, is a problem to be considered, in 
spite of our previous training. 

And it’s nice to know that most of our 
old training was all to the good. Metro is 
still the friendly company, and we made 
friends saying so. Our seat-mate at Junch 
the other day said he had no parking prob- 
lem with bad pictures, and we responded in 
the old form, “You mean you blame Metro 
for your parking problem?” That’s the ex- 
tremes to which they go. 

In our considered opinion and belief, Al- 
lied has done its job with distinction and 
valour. They've gotten places and accom- 
plished results that have done much for the 
future of film industry. Of course, we could 
cite some Allied members, no names men- 
tioned, but they know, who shout “monop- 
oly” but maintain a private monopoly in 
their own bailiwick. That’s different ! 

And too, there are more showmen, present 
and visible than is usually the case at con- 
ventions. Too many to mention by name, 
but A. B. “Jeff” Jefferis, president of Mid- 
Central Allied, intrigues us with his small- 
town showmanship; Charley Jones, of El- 
ma, Iowa, is a man to write about in the 
Round Table, and Leo Jones has a new 
drive-in, merely to beat anyone else to the 
punch, in his home county in Ohio. 

We miss a few, such as Pete Woods and 
Dave Palfreyman, good friends and conven- 
tion companions of other years. 
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INDUSTRY SHORTS 


Teaching Film Custodians, Inc., a divi- 
sion of the Motion Picture Association of 
America, 25 West 43rd St., New York, 
announce that the series of 12 industry 
short films, prepared by the various com- 
panies, are now or soon will be available in 
16-millimeter, for deposit in school film 
libraries or otherwise provided for non- 
theatrical distribution away from theatres. 
These films and their makers are as follows: 


LET'S GO TO THE MOVIES 
(RKO Radio Pictures) 


THE ART DIRECTOR 
(20th Century-Fox) 


THE SOUNDMAN 
(Columbia) 


THIS THEATRE AND YOU 
(Warner Brothers) 


HISTORY BROUGHT TO LIFE 


(Paramount) 


SCREEN ACTORS 
(Metro-Goldwyn-Mayer) 


MOVIES ARE ADVENTURE 
(Universal-International) 


THE COSTUME DESIGNER 
(RKO Radio Pictures) 


THE SCREEN WRITER 
(20th Century-Fox) 


MOMENTS IN MUSIC 
(Metro-Goldwyn-Mayer) 


THE CINEMATOGRAPHER 


(Paramount) 


THE SCREEN DIRECTOR 
(Warner Brothers) 

Any city or town may purchase the 
series for deposit in schoo! film libraries, 
at laboratory cost, which amounts to $100 
for the entire set of twelve single reels. 
The studios have done their part; it is no 
more than fair that local theatres should 
provide prints for circulation at their point 
of sale. It's a long-time investment. 





4] “ Here’s the TV story in a few words. 
You can think it over. TV is going 
through the same travail that we had in our 
industry, but with this difference. We had 
more time, for they have a quicker listening 
and viewing audience than has been recorded 
in our history, The set manufacturers have 
done a job of selling TV equipment in the 
home, far beyond the program and/or enter- 
tainment satisfaction to be derived, mostly 
on the promise of the future. Advertisers 
were, and are, so eager to buy television 
time that there’s none to be had, even at 
the terriffic prices. The material that makes 
entertainment is being consumed at a rate 
which exceeds any belief. 
SN 
Our compliments to the wire ser- 
vices for two fine advertising and 
public relations jobs, put over recently. 
First, Western Union raised its prices, BUT 
sold the public the idea that “NOW, you 
can send 15 words .. .”. (It actually meant 
a 50 per cent increase in the minimum rate.) 
Also, current in the national magazines, the 
advertising for the new cross country tele- 
vision short-wave network, erected by the 
American Telephone and Telegraph Com- 
pany. Its directed beam will carry tele- 
vision and many hundreds of long distance 
telephone conversations. Like the coaxial 
cable, the device serves two purposes. 


BD 


John P. Loew, who has long been 

our notion of the young man most 
likely to succeed in his ambition to make 
motion pictures a career, shows us a fine 
example of two-color newspaper adver- 
tising for “David and Bathsheba” at the 
Garden theatre, Greenfield, Mass. We com 
pliment a member of the Managers’ Round 
Table for finding the two-color mats in the 
pressbook, and selling the idea to the 
Recorder-Gazette, one of the growing list of 
newspapers across the nation that have color 


—Walter Brooks 


on the presses. 





TALLEST 


SHOWMEN 


PO ee 4 cach secileabt lc? ER ITE ROBE 


cre Fre Te 


ry RAFAr 





Really, the tallest and most spectacular figure 
ever built on Broadway. The principal character 
in this great display for “Ten Tall Men'’ at the 
Victoria theatre, is sixty-five feet high, and sur- 
rounded with colorful—and expensive-—art work. 





; sous ass 
parcares PLOTPTLi «=6weertY” 
ee 
yi 
Midge Ware, 
Hollywood _ starlet, 
hands out ‘Blue 
Veil at the pre- 
miere pertormance 
of RKO's picture at 
the Criterion thea 
tre, on Broadway. 


Mel Haber sends 
asonable facsim- 
"The Desert 
used as bally- 
at Wometco's 
le, Miami and 

» theatres. 


-S 


Baoan ae 6 


Victoria 


BURT LANCASTER 2 
TEN TALL MEN fe 


_—, 


Lester Pollock, manager 
of Loew's theatre, Roches 
ter, had the dance motif 
literally flying through 
the air, for "An Ameri 
can in Paris'’ — and a 
ballerina giving out flag- 
ons..of perfume. 


George Peters, man- 
ager of Loew's thea- 
tre, Richmond, had his 
staff in "Basque" be- 
rets and chest ribbons, 
with a typical adver- 
tising kiosk, for “'An 
American in Paris.” 
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SHOWMEN 


IN ACTION 





manager of the Strand 
theatre, Hartford, Conn., sneak-previewed 
Jimmy Cagney’s new picture, “Come Fill 
the Cup,” and got rave reviews from the 
critics. 


Joe McCarthy, 


Neil Welty, Soave of the Pickwick the- 
atre, Greenwich, Conn., benefitted by a 
piece of self-criticism printed in the High 
School student newspaper, commenting on 
their manners at the movies. 


Hugh S. Borland, caaaa of the friendly 
Louis ae last run in Chicago’s Negro 
district, cooperating with a new Southside 
newspaper, The Chicago Enterprise, for 
mutual benefits. 

v 

Edwin A. Falk, co-partner, owner and 
manager of the Roxy theatre, Billings. 
Oklahoma, is a new member of the Round 
Table who has spent his life in motion pic- 
ture business. 


v 
Jimmie Thames, publicist for Rowley 
United Theatres, Little Rock, Ark., sends 
a tear sheet of a beautiful cooperative news- 
paper page on “Texas Carnival” with three- 
color treatment. 


Frank Harpster, manager of Warner’s 
Ohio theatre, Mansfield, Ohio, Janded a full- 
page cooperative ad for “His Kind of Wo- 
man” in the Mansfield News Journal with 
liberal sponsorship. 


Al Schreiner, manager of the Cabrillo 
theatre, San Pedro, Cal., holding a cat con 
test for “Rhubarb,” with the Hollywood tom 
cat present for a personal appearance. 

v 

Dean Hyskell, in Fox West Coast Show 
asks ‘Why not promote a Fall Fash- 
>. Penney ?” 
1,600 Pen- 


time, 
ion show with a store like J. ¢ 
and we remind you all there are 
ney stores. 
v 
R. M. Hopkins, manager of the Holly- 
wood theatre, Portland, Ore., staged a very 
successful 25th Anniversary which became 
a gala occasion on a city-wide basis. 
v 
(feminine) who is a very 
pretty model, tub-thumping for “An Ameri- 
can in Paris,” greeted with Acclaim (capi- 
tal “A”) by George Peters, when she visited 
Loew’s theatre in Richmond, Virginia. (It’s 
old Southern custom!) 
v 
Ralph H. Frame, manager of the Pace 
theatre, Chadron, Nebraska, had an impres- 
sive Indian ballyhoo for “Warpath” with 15 
dancers and singers from the Pine Ridge 
reservation in South Dakota’s Black Hills. 
v 
Lou Cohen, manager of Loew’s Poli, 
Hartford, Conn., used his lobby holdout 
tapes to square a ring for a boxing bout 
(featherweight class) as promotion for 
“Tron Man.” 


Pat Smith, 


an 
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Lester Pollock’s annual spook show and 
grand Hallowe'en Party was an even big- 
ger success than usual, with ail the never- 
failing stage stunts, including a shaving con- 
test for lady barbers (and men victims) 
using whipped cream for soap, 

v 

Chris Casper, recently manager of John 
Hamrick’s Blue Mouse theatre, in Seattle, 
has resigned to head the Nifty Costume Co., 
who supply theatre uniforms on rental. 


Te: 
Grover Hendricks, promoted to manager 


Hamrick’s Music Box theatre in 
trying his new wings with exploi- 
Drake’s Duck” which is a 


of John 
Seattle, 
tation for “Mr. 
tlyaway. 


Movietime, USA, 
Alaska, according to tearsheets from the 
Juneau Daily Alaska Empire which have 
just reached this desk by fast dogteam. In 
the shuffle, they forgot to tell us the names 
of the managers involved. 


was a big success in 


v 
Gertrude Reynolds, nee Tracy, 
of the Parma theatre, Parma, 
whom no word in much too long, 
a story we're going to use next week, for 
the benefit of all Round Table members. She 
has ideas for managers. 


manager 
Ohio, of 
in with 


W. B. Mallory, Chief of the Motion Pic 
ture Branch of the Panama Canal Com- 
pany, Balboa, says they operate 14 theatres 
in the Zone, no connection with the Army 


McCarthy, manager of Warner's 
Strand theatre, Hartford, Conn., previewed 
To My Heart” for 300 representa- 
tives of Hartford’s women’s clubs, insur- 
ance groups, etc., and used their audience 
comment cards for advertising purposes, 


Jim 


“Close 


Forty-two diisies Minneapolis com- 
bined to reprint a local column, “I Like It 
Here” by George Grim, from the Minne- 
apolis Tribune, in which he praised the re- 
ception and the service he had in a local 
theatre when he decided to patronize Movie- 
time, USA, in his own neighborhood 
Poli 


promoted 


v 
Massella, manager of Loew’s 
Palace theatre, Meriden, Conn., 
a full-page cooperative ad with a dozen local 
“The Day The Earth 


Tony 


sponsors, to advertise 
Stood Still.” 
v 
Jack Harvey, manager of the 
atre, Danbury, Conn., cut an ad mat for 
“Painting the Clouds With Sunshine” up in 
small pieces, planted the bits here and there 
n an automotive dealer’s advertising, who 
paid off with gift tickets for those who as- 
sembled the theatre ad. 


Palace the- 


ot the 
active in 


Howard Johnson, manager Strand 
theatre, Hamden, Conn., is the 
formation of a new merchant's organization 
for neighborhood promotion been 
elected vice-president. 

v 
division manager for E. 
conducting 
Happens to 
‘The 


and has 


George Landers, 
M. Loew’s theatres in Hartford, 
survey “What 
advertising 


an interesting 
Beauty Queens” as 
Lady Pays Off.” 


tor 


The gentleman on the far right, practically buried in his own promotional material, is Sid 





Mesibov, exploitation for Par 


, looking over the things and stuff which will 


tell you how many days before “When Worlds " Collide” hits your theatre. 


47 





Great Caruso 
Is Theme of 


Campaign 


Geoftrey bargat nage 


Metro 


ica, Won 


South Aft 


e Quigley 


Awards 
with his 
t Caruso” 
Caruso was 
with ap- 
s laid on 
who has 
two previous pic- 
Metro turned this 
illy fine musical 
certain problems 
uch of the newspaper 
ind curiously, we can 
use it contains so many 
he advance publicity in both 
‘aans newspapers built up 
iza Song Popularity Contest’ 
a “Caruso-Lanza 
theatre pro- 
wls accented the 

ical values 
sign largest ever erected 
weeks 
run. 
sing, teaser heralds, win 
24-sheet 
advance 


was placed three 


opened, for the 


and 
utilized An 


plugs 
s opened for the sale of 
days before the playdates, 
cord for this 
ng Contest resulted in a 


five weeks 


type ot 


Interstate Circuit, Inc. 


Invites the Teachers 
Frank Weatherford 


city manager for In 
Fort Worth, Texas 
rt which comes to this 
letters 
s throughout the cir 
Now that 

chil 


in style to 


Teacher 
rst onslaught of « 
hool, may we suggest 
}OV i movie: rhis 
n to be our guest at 
rstate theatre. We ar¢ 

ippreciation for the 

u have shown us 


quested vour 


School Bulletin Praises 
"David and Bathsheba" 


Kley nager of Loew's College 


1, Conn., sends a copy 0 

n New Haven schools, 

sulletin No. 9,” which 

f praise for “David and 
vhat you genet 

f approval from school 


Biblical 


subject 


Hy Fine, trying for an effect with Para- 
mount's "Detective Story" at the Metro- 
politan, Boston, used this display in the style 
of legitimate theatre house boards, to carry 
out the idea that this was a film production 
of a great stage play. 


Walter Reade Managers 


Make New Connections 

Jack Hamilton, formerly with the Walter 
Reade circuit in New Jersey, has been made 
issistant general manager in charge of 
theatre operations for Roth Enterprises, Inc., 
of Washington, D. C., 


theatres in 


who have a string 
Virginia, H. L 
who was manager of 
Eatonville, 


of drive-in 
tobbie” 
Reade’s 


N. J., is 


Robinson, 
Etonville Drive-In at 


now a zone managet 





APPLICATION FOR 


MEMBERSHIP 


MANAGERS' 


ROUND TABLE 
1270 Sixth Avenue, New York 20, N. Y. 


Name 
Position 
Theatre 
Address 
City 
Shae 25. 
Circuit .... 


Absolutely No Dues or Fees 





RULES OF THE 


UIGLEY 
AWARDS 


q awarded annually to the two theatre 
managers or theatre publicity men whose 
exploitation and promotion campaigns are 
adjudged best throughout the year, one in 
smaller situations, where the manager is 
“on his own"—the other in larger cities, 
where there may be circuit cooperation. 


+h, 
e 





Every three a committee of 
judges will appraise the campaigns sub- 
mitted by contestants during the preced- 
ing quarter period and select two show- 
men to receive the Quarterly Awards for 
outstanding achievement. The next seven 
best will receive Scrolls of Honor. Cita- 
tions of Merit will be awarded to forty 
theatre men whose work is outstanding. 

V 

Consistency of effort is of paramount 
importance. Single submissions are less 
likely to win awards, which are made on 
the premise of sustained effort, but these 
may have news value in the Round Table. 

V 

No fancy entries are necessary. Costly 
and time-wasting “gingerbread" decora- 
tion are not encouraged. 


V 
In addition to exploitation on feature 
pictures, entries may be made on short 
subjects, serials, stage shows, or institu- 
tional and civic promotions. 


Evidence proving ‘authenticity of each 
entry should be submitted, such as photos, 
tear sheets, prorams, heralds, etc. 


The Round Table cannot undertake to 
prepare campaign books for submission to 
the judges from material sent in without 
assembly at the source. 


The Quigley Awards make no distinc- 
tion for size of theatre or community except 
the two classifications above. The judges 
make full allowance for individual show- 
manship displayed by comparing budgets, 
newspaper facilities and assistance from 
distributing companies. 


In addition to the awards mentioned, 
special Certificates of Merit will be 
awarded quarterly and annually to show- 
men from outside the United States and 
Canada. The campaigns submitted by the- 
atre men abroad which are deemed of 
special merit shall be included in the annual 
competition. 


Address all entries to: 

QUIGLEY AWARDS COMMITTEE 
MANAGERS’ ROUND TABLE 

1270 Sixth Avenue, New York 20, N. Y. 
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LOOK WHO'S HERE 





—== 


It’s Irving Mack, genial and cooperative 
head man of Filmack Trailers, Chicago, 
whose standing ad looks at you each week 
from the opposite corner of this page. Irving 
is one of our favorite people; he travels the 
country and we meet him in tour—providing 
“Inspiration” for all good showmen, 

Irving wraps up a complete package of 
showmanship and lays it on the line, every 
month in the year, just ahead of your re- 
He specializes in good work, 
but fast. If you give him a reasonable break, 
he’ll deliver the goods, in time for your use, 
at low cost. His line for the holiday season 
is second only to Santa Claus. 

He also operates a joke laundry in Chi- 
cago largest in the country. The 
biggest, at Pleasantville, N. Y., is for Read- 
Digest 


quirements 


sect nd 


er’s where slightly soiled gags are 
thoroughly cleaned up for their nine million 
In Chicago, Irving puts the jokes 
he hears in a mechanical device which suds 


readers 


them up and down in a powerful detergent 
that renders them usable. 





Business Picks Up 
With "Pick Up" 

Sid Kleper, manager of Loew's College 
theatre, New Haven, reports improved busi- 
ness with his campaign on “Pick Up”—“the 
low-down about a come-on girl” which he 
advertised with very realistic ballyhoo and 
stuff. A girl on the street gave out en- 
velopes addressed to “Men Only” contain- 
ing a throwaway card. Large display ads, 
made from pressbook mats, were used again 
as window and pole cards. Numbered cards, 
distributed about town, awarded 
tickets if presented by two of the opposite 
sex, who held the same serial number on 
both pink and blue cards. Good stunts for 
a college town, and Yale is a very erudite 
university. 


guest 
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Selling Approach 





WHEN WORLDS COLLIDE—Paramount. 
In Earth-Shaking Color by Technicolor. 
Most amazing story that science or fiction 
ever imagined. Giant planet collides with 
earth! Enormous earthquakes swallow whole 
continents! A space ship leaves earth. 24- 
sheet and all posters carry earth-shaking 
message of world calamity, with poster 
value for your lobby or marquee. Good 
line of teaser ads will introduce your news- 
paper advertising campaign and supply 
display in small situations. A special fifteen- 
day, dated teaser ad, ticks off the expired 
time before we go boom. Large newspaper 
display ads, such as No. 403, are some- 
thing new and different for your adver- 
tising. Small space ads, especially pre 
pared, are better than usual, but try for 
a big ad for a sensational picture. Jumbo, 
full-color herald, keys the campaign in any 
situation, and contains all the best adver- 
tising values. A special 4-page color sec- 
tion, bound in your pressbook, has been 
mailed to newspaper editors and opinion- 
makers, all over the country. Follow it up 
by a person-to-person call. Picture has 
had elaborate pre-selling campaign. 


BRIGHT VICTORY—Universal-Interna- 
tional. The screen reaches deep into the 
heart of today's generation, to bring you 
the ecstatic joys of the greatest love story 
of our time! Based on the best-selling 
novel, ‘Lights Out" by Baynard Kendrick. 
A terrific acting cast, headed by Arthur 
Kennedy, Peggy Dow, with top dramatic 
direction and production. Strong 24-sheet 
that will make cut-outs for lobby and mar- 
quee display, and the other posters have 
the same style. There is a good herald, 
which keys the campaign with its use of 
the leading dramatic illustration. Window 
card and other accessories are in 
theme. Assortment of newspaper ad mat: 
is adequate if not impressive and you will 
find the size and shape to suit you best in 
the pressbook. Enough smaller sizes for 
every situation. and reason to choose what 
will go best with your audience. 


FORT DEFIANCE—United Artists. In color 
by Cinecolor. Where "'kill or die’ was the 
Indian cry! A killer—and his hunter—now 
must stand together or die, against the 
endless hoardes of blood-maddened Nava 
jos! The guns! The glory! The furious story 
of the last great Navajo War! There's a 
24-sheet and it has good art-work for a 
western. Other posters are in the same 
class. There’s a herald, and it has the best 
of the advertising style; you can use it 
and built on it, to supply your entire cam- 
paign. Use the same theme and treatment 
and thus keep the picture on its own foot- 
ing. Newspaper ads are commonplace, in 
either large or small sizes, so you can use 
the size that best suits the budget with no 
loss. There are several good coloring-con- 
test and comic-strip style mats in outline 
drawing, which are better than average. 


similar 


DRUMS IN THE DEEP SOUTH — RKO 
Radio Pictures. In color by Cinecolor. The 
magnificent exploit of a handful of heroes 
who blocked Sherman's march to the sea. 
The desperate stand of ten men in gray 
and a girl in love, who held a whole army 
at bay. The screen's salute to heroism that 
made history. A story of the Confederacy, 
retold now when the stars and bars are 
flying again and your Confederate money 
may be good at the bank. Ask Bob O'Don- 
nell, or J. P. Harrison, of Denton, Texas. 
24-sheet and other posters are colorful; 
especially good, with an 
attractive front cover that displays the flag 
of the Confederacy. You'll see it more 
and more often in the future, and it is 
going to mean something. Newspaper ad 
vertising and other displays for this picture 
make the mistake of featuring an action 
shot which isn't worth the spread; the 
pressbook and advertising department 
built a campaign on an inferior illustration 
and you're stuck with it—a foolishly dra 
matic picture of a fighting soldier who 
ooks something less than authentic. Picture 
had a Southern states premiere, with the 
support of the Daughters of the Confed- 
eracy, and it's strictly patriotic on the side 


of Dixie. 
ANNE OF THE INDIES—20th Century- 


Fox. In color by Technicolor. Seven sea: 
a thousand buccaneers, a pirate queen 
mistress of them all! The fabulous real life 
tory ot a historical figure of the West 
Indies ocean. More fun than a vacation 
trip, for you can't see such things on a 
tour. The 24-sheet is particularly good, the 
company points with pride and says ''Post 
it all over town’ and we agree; it has color 
and excitement galore. It's giant-size art 
work at $2.40 per copy. Other posters are 
equally compelling. Newspaper ads, begin 
ning with a good set of teasers, are full of 
swashbuckling action and color, The lady 
pirate will attract victims. Two-fisted Tech 
nicolor trailers, two of them, a teaser and 
a longer NSS trailer, will shout about the 
production. The herald is also special, and 
again the company can be proud of the 
result. They've got something that packs a 
punch and will set off this campaign in any 
ituation. Good pressbook ideas for lobby 
display to carry out this selling approach 
It's alive and will sell tickets. West Indies 
Treasure Map" and coloring contest mat 
available. You can dig up that « 
chest and use it all over again 


the herald 


a treasure 
for ucK 


WHEN YOU NEED 
SPECIAL TRAILERS 
‘GOOD’ AND F-A-S-T 


SEND YOUR ORDER TO 


FILMACK 


CHICAGO, 1327 S. Wabash - NEW YORK, 630 Ninth Ay. 
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commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


WANTED: FEBRU ARY 1ST, A MAN FOR 
drive in theatre, year roun position and vacation, in 
$ rking indoors in the cold season 
hs a year Good salary. Send 
photograph ar cted in first letter 

MOTION. PIcTU RE “HERALD 


ASSISTANT 
t house in 

references, s expected, 
communication rst letter 
vacation. BOX MOTION 


4 GOOD PRESENT 


‘ear round iob with 
PICTURE HERALD 


THEATRES 


THEATRE FOR RENT, 750 
populated area, reason- 


NEW JERSEY 
seats, excellent opportu 
able. Telephone: ESSEX 3 ise 


THEATRE OR DRIVE-IN NEW 


WANTED: 
BOX 2604, MOTION PIC- 


England—New York. 
TURE HERALD 





FOR —. E DRIVE-IN THEATRE, LOCATED ON 
beach, Mississipr F speakers, modern 
design, = utiful « Pssi u Twin projectors, 
ter acres concessions aiso axkt D money ne 


yez ii PRIEUR LEARY, P. ian, Miss 


DRIVE-IN EQUIPMENT 


PAY OUT OF INCOME. COMPLETE PROJEC- 
tion and sound fits from $1,595 available on time 
payments d equipment list stating your car 
capacity CINEMA SUPPLY CORP., 64 W. 
S2nd St., New York 19 


WANT TO BUY COMPLETE DRIVE-IN EQUIP- 
ment, including that can be moved. Contact 
JOHN MARL& ow. “Her rin, Tl 


ARE YOU LOOKING FOR BARGAINS? | 


DO YOU CONTEMPLATE CHANGING YOUR 
Te an opening on your staff for a 
nager or projectio mist? Have you any 
to sell, or do you want to buy some? If 
looking fo yw any of these things, you are reac 
n the right book. The MOTION 
) assih will get you 
Why not try 





“ont by mail or ‘salah me, Classi 
Rockefeller Center, New York 2 


PRINTING SERVICE 


WINDOW CARDS. PROGRAMS HERALDS, 
— -. printing. CATO SHOW PRINTING CO., 
ato, N. 








USED EQUIPMENT 





PAIR SIMPLEX SP 35MM. SOUND PROJEC- 
tors, portable type. Can be used with arcs. Factory 
re-conditioned and guaranteed. Complete outfit except 
speak and screen. Very low price. CHARLES J 
HICKEY, Route 6, Knoxville, Tenn 





HOLMES SWEET HOLMES! EDUCATORS 
(Mazda lamps) $05; with W. E. Soundheads, baby 
Strong arcs, rectifiers, special $995.. All rebuilt like new 
dual outfits with amplifier and speaker. Time deals in 
vited. S. O. S. CINEMA SUPPLY CORP., &4 W 

52nd St., New York 19. 





STAR FOR PRICE AND WALITY! E-7 
mechanisms, rebuilt, $895.00 pair; Griswold splicers, 
$14.95; Century intermittents. rebuilt. $59.50: 1 unit 
electric ticket register. rebuilt, $115.00; Hall-Motio- 
graph 85 ampere lamphouses, good —— Tirgee re- 
fiectors, $475.00 pair; National Super va good, 
$39.50: Tell us your needs. STAR C CINEMA. ‘SUPELY. 
441 West 50th Street, New York 19. 





SEATING 


CHAIRS—UPHOLSTERY—PARTS. HEYWOOD- 
American—Ideal—International. Get our prices and 
photos. State the amount needed. ALLIED SEATING 
CO., 234 W. 44th St.. New York City. 

BUY CHAIRS FROM RELIABLE SOURCE — 
that means S. O. S. Get our cher, Bulletin showing 
outstanding values. S. O. 5 EMA SUPPLY 
CORP., 604 W. 52nd St., New You 7: 





COMPLETE SEATING SERVICE SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRE 
SEAT SERVICE CO., 160 Hermitage Ave., Nashville, 
Tennessee. 





BUSINESS BOOSTERS 


GIVEAWAYS KIDDIE MATINEES — 2 AS- 
sorted foreign stamps—2%c package. Catalogue on re- 
quest. HECHT, 3074 Park Ave., New York 51 

COMIC BOOKS, AVAILABLE AS PREMIUMS 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St.. N. Y. C. Publications for premiums 
(exclusively) since 1939. 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS, 
$3.50 per thousand. PREMIUM PRODUCTS, 339 W. 
44th St., New York 18, N. Y. 


NEW beamudicncieees 


PLAY UP ATTR: ACTIONS | Rig egg 
Masonite marquee letters 4” ic; 8”—50c; 

12”—85c; 14°—-$1.25: 16”°—$1. 50 on colors). rien Wee 
ner, Adler. Bevelite signs. S. O. S. CINEMA SUP- 
PLY CORP., 604 W. 52nd St., New York 19. 


WHITE PLASTIC COATED SCREENS, 35c FOOT; 
Exciter lamps, 40c; Film cabinets, $2.95 section; 
Sound lenses, $14.50: Rewinders, $9.95 set; Reel alarms, 
$5.50. STAR CINEMA SUPPLY, 441 West 50th 
Street, New York 19. 





NEW & TOP QUALITY 15 AMP. RECTIFIER 
bulbs only $4.59! Reflectors, all types, 20% off; flame- 
proofed, fungusproofed plastic screens 39Me * ft. ; 
beaded 49%c; coated lenses $100 pair. S. . 
CINEMA SUPPLY CORP., 604 W. S2nd St.. New 
York 19 





STUDIO EQUIPMENT 





WANTED: 16MM AND 35MM MOTION PICTURE 
production equipment. Send your listing for our liberal 
cash offer. We want Mitchells, Moviolas, Tripods, 
laboratory and editing equipment. See us first for best 
used equipment purchases. THE CAMERA MART, 
INC., 70 W. 45th St., New York. 


BUSCH OPTICAL PICTURE REDUCTION 
printer, rebuilt $3,250; Auricon professional sound 
camera $495; Micop Hispeed 90 fpm printers, 16/35mm, 
$1.650 plus tax; l6mm Animation stand complete, 
$2,250; Maurer BM_ recording system, complete 
$2,495; Moviola Soundpix UDS, rebuilt, $1,095; Bell & 
Howell Specialist outfit, originally $2.350, $1,495; Micro 
synchronizer 4 way 16/35mm $195; SOOW Sunspots on 
stands $77.50; New Bridgamatic Jr. 16mm automatic 
developing machines (plus tax) $995. Cash paid for 
used equipment. Trades taken. S O. S. CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19. 





BOOKS 


MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous exploration of all the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 2, N. Y ° 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Scund Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to be acer and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





INTERNATIONAL MOTION’ PICTURE AL- 
manac—the big book about your business—1951-52 edi- 
tion out soon. Contains cver 12,000 biographies of im- 
portant motion picture personalities. Also all industry 
statistics. Complete listing of feature pictures, 1944 to 
date. Order your copy today. $5.00 postage included. 
Send remittance to QU IGLEY BOOKSHOP, 127% 
Sixth Ave., New York 20, N 





Swiss Company Plans 


To Produce Feature 
by ARTHUR GOEPFERT 
in Bern 

Gloria-Film, a Swiss production com- 
pany, which for some years has produced 
only documentaries, announced the imme- 
diate start of a new feature picture. It will 


50 


be made by Dr. Iskar Dueby, formerly pro- 
duction manager with Praesens-Film, who 
went over to Gloria because he did not like 
the off-work periods with Praesens which 
makes only about one film a year. 

The first picture which Dr. Dueby will 
make will be called “Palace Hotel” and will 
be directed by Max Ophuls, lately of Paris 
where he made “La Ronde.” The story will 


be set in the milieu of writers and chamber- 
maids of a big hotel. Kaethe Gold and Gus- 
tav Knuth, as well as Paul Hubschmid, have 
been announced for the lead parts. The pic- 
ture will be made at the Praesens studios. 
V 

The Film Kammer of the Swiss Govern- 
ment held a meeting with its president, 
Antoine Borel, recently. 
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Golden Girl 


20th-Fox—Musical Plus 


If the public takes to Mitzi Gaynor as the 
studio has done in entrusting her with the lead 
role in this important Technicolor picture, a 
new star of considerable magnitude will 
hailed. She does extremely well in singing, 
dancing and acting as the “Golden Girl.” Un- 
questionably the future performance of this new 
young personality will be watched with great 
interest by exhibitors and the public. 

If one picture can make a star, this picture 
may well do it for Miss Gaynor because, unlike 
sO many musicals, the songs and dance num- 
bers are woven into a warm family story and 
a tender romance. Audiences will have a chance 
to laugh and smile, be entertained by songs and 
dances and shed a tear or two. 

George Jessel, producer, called on a whole 
battery of writers for the plot, and has a mu- 
sical that is much more than a collection of 
vaudeville numbers. The screenplay was by 
Walter Bullock, Charles O’Neil and Gladys 
Lehman from the story by Albert and Arthur 
Lewis and Edward Thompson. 

The plot is based on the life of Lotta Crab- 
tree, a famous actress of the 19th Century and 
known as the Golden Girl. Action begins in a 
small California town early in the Civil War. 
Miss Gaynor dreams of being a great actress. 
Her father, James Barton, an idler ; her mother, 
Una Merkel, and Dennis Day, her boy friend 
and a smger in the local saloon, give her no 
encouragement. A stranger, Dale Robertson, 
takes her to the saloon to see a singer, Carmen 
d’Antonio. The girl persuades her mother to 
let her organize a troupe to entertain at mining 
towns, after the father, encouraged by Ray- 
mond 'Walburn, gambles away the family board- 
ing house. 

The “Golden Girl” becomes an immediate 
success after she discards sedate costuming and 
dancing styles suggested by her mother. Ro- 
bertson follows the troupe, posing as a profes- 
sional gambler. Eventually it develops that he 
is a Confederate army officer sent to California 
to intercept gold shipments to Union soldiers. 
After some misunderstandings they realize they 
are very much in love. He, of course, has to 
go South. She goes on to San Francisco where 
her father, in a poker game, wins ownership 
of Bella Union cafe. 

The troupe starts East and at every city 
she looks for mail from Robertson. None comes 
until the evening peace is declared in New 
York, Between numbers, Dennis Day, who has 
always liked the “Golden Girl” but knew she 
loved the Southern officer, brings a letter from 
Robertson in a hospital and another from the 
doctor saying he probably will be dead by the 
time the letter is read. Broken hearted Miss 
Gaynor returns to the stage and sings “Dixie.” 
The New York audience is enraged, but Day 
tells them hatred should be forgotten. The num- 
ber is continued with the audience joining. Af- 
ter the performance, as the girl is crossing the 
dark stage, Robertson arrives, providing the 
happy ending. 


PRODUCT DIGEST SECTION, NOVEMBER 10, 195! 


Lloyd Bacon, the director, is entitled to an 
important share of the credit for the film as he 
had the task of bringing out talents of a rela- 
tive newcomer, Miss Gaynor, whose chief sup- 
port was provided by Dennis Day, a man with 
a fine voice, but one not too much at home 
before the cameras. Among the songs included 
are “California Moon,” “Never” and “Sunday 
Mornin’.” 

_Seen at the on" aes 
Excellent.—M. Q., 

Release date, baal 1951. Running time, 108 
minutes. PCA No. 15309. General audience classifi- 
cation. 

Lotta Crabtree .......2.sseseses 
te Richmond 


Reviewer's Rating: 


Mitzi Gaynor 
Dale Robertson 
ennis Day 
Taguen Barton, Una Merkel, Raymond Walburn, Gene 
Sheldon, Carmen D’Antonio, Michael Ross, Harry 
Carter, Lovyss Bradley, Emory Parnell, Luther Crock- 
ett, Harris Brown, Kermit Maynard, Robert Nash, 
Jessie Arnold 


Double Dynamite 


RKO—Sinatra Again 


In line with the general trend toward light- 
hearted, escapist film fare, RKO here presents 


one of those nonsense comedies which, in view 
of the names in the cast, may well catch on 
and prove a major money-maker for the com- 
pany. 

When it comes to marquee attraction, the 
trio of Frank Sinatra, Jane Russell and 
Groucho Marx is hard to beat. And Melville 
Shavelson has written a screenplay that under- 
scores the nonsensical mood of the picture 
which has a lot of laughs and also a couple of 
tuneful song numbers, 

Produced by Irving Cummings, Jr., Irving 
Cummings directed the proceedings without 
the slightest regard for rhyme or reason, com- 
ing up with many fine touches of slapstick and 
giving each performer a chance to show off his 
individual talents. There may be some who will 
bemoan the fact that Sinatra is more concerned 
with acting than he is with singing, which is 
quite a departure for him, but these and others 
will find him an engaging comedian who takes 
situations in stride and makes the best of them 
as they come along. 

Miss Russell, who has a somewhat unreward- 
ing part, is pretty and attractively dressed but 
the star of this gay show undoubtedly is 
Groucho, who steals scene after scene. His ap- 
pearances on television should net the theatre 
a couple of additional customers. He is excel- 
lent and, as always, very funny indeed. 

The story is almost too silly to relate in 
detail. Many of the minor characters are very 
good and the script sees to it that the laughs 
are evenly distributed. The scenes when waiter 
Groucho turns millionaire at Frankie’s expense 








SHOWMEN’S REVIEWS 
SHORT SUBJECTS 
THE RELEASE CHART 








are particularly funny and so are the sequences 
in the bank when Groucho tells off Harry Hay- 
den, the stuffy manager. 

Sinatra saves a bookie from an attack by a 
rival gang and in turn is rewarded with a 
chance to bet on “sure” horses. He wins $75,000, 
enough for him and Miss Russell to get mar- 
ried. Both are bank tellers. Complications start 
when the bank finds there is a shortage of 
several thousand dollars and all employes are 
carefully screened. No one believes Frankie’s 
story, including Groucho, who is willing to 
help. Eventually, with teller Jane rather than 
Sinatra accused, a faulty adding machine is 
found to be the real culprit. 

Seen at a New York screening room. Re- 
viewer's Rating: Good.—Frep Hirt. 

Release date, December, 1951. Running time, 80 

minutes. PCA No. 13541. General audience classifi- 
cation. 
rp saat Dalton .. 
Mildred . 
Emil J. 
Bob Pulsifer : 
R. B. Pulsifer, Sr. ........- 
Nestor Paiva, Frank Orth, 
Edmunds, Russ Thorson 


The Big Night 


UA-Waxman—Misunderstood Boy 


“The Big Night” is an effective melodrama 
which has a good measure of suspense and 
excitement. There are spots where producer 
Philip A. Waxman and Joseph Losey, the di- 
rector, take too much time to say too little, and 
the result is an involved story that often tends 
to wander without making its point clearly 
enough, but this defect is not too serious. 

In the starring role is John Barrymore, Jr., 
who carries the load of the picture. His part 
calls for considerable change of mood and melo- 
dramatic projection and Barrymore makes the 
most of it. All in all, “The Big Night” has 
an atmosphere of frustration and futility, but 
everything clears up nicely just before the 
fadeout. 

The picture opens with Preston Foster, an 
ex-boxer who now runs a cafe, celebrating the 
birthday of his ’teen-age son. Foster has been 
telling his son he is a widower, although toward 
the end of the film it is revealed that his wife 
is alive, despite the fact that they are separated. 

Howard St. John, a sport columnist, walks 
into the restaurant as the boy and his father are 
chatting, orders Foster to get down on his hands 
and knees, and unmercifully beats him with his 
cane. The youth cannot understand why his 
father takes the beating without fighting back. 

Now embittered, both at his father for not 
confiding in him and at St. John, Barrymore 
takes a revolver from the cash till and sets out 
to track down the columnist. He is shunted 
from one series of circumstances to another— 
some credible and others obviously contrived— 
until he gets to St. John, who explains that the 
boy’s father was the cause of his sister commit- 
ting suicide. The columnist is shot, as it turns 
out later not seriously. 

Foster gives a credible performance, as does 

‘ontinued on following page) 
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Groucho Marx 
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Continued from preceding page) 
Philip Bourneuf in the rather complex charac- 
ter of dapper philosopher and playboy who first 
befriends the youth and then rebuffs him. 

The screenplay is by Losey and Stanley Ellin, 
the latter having written the novel “Dreadful 
Summit” on which the picture is based. 

Reviewed at the United Artists screening 
room in New York. Reviewer's Rating: 
—CHares J. Lazarus 

Release date, December 7, 1951 

ates. PCA No. 15406 


Good, 


General audience classific 


Mair an Barrymore, Jr. 
Mair Preston Foste 
Howland Chamberlin 
Howard 
Dorothy mmingore, 


Purple Heart Diary 
Columbia—U.S.O. Promotion 


Producer Sam Katzman and director Richard 
Quine have wrought some satisfying entertain- 
ment out of the simple theme of telling a story 
to promote the United Service Organization, 
the entertainment industry’s establishment for 
troop entertainment 

Starring Frances Langford and based on the 
singer's column syndicated in the Hearst news 
papers throughout the country, the exhibitor 
has a ready made exploitation device in which 
the local Hearst papers no doubt will want to 
participate. In addition showmen have the 
portunity of doing a_ public relations job 

“Purple Heart Diary” has only a slight 
thread of a story but has plenty of singing and 
entertainment on the part of Miss Langford 
and two other “og age Ben Lessy and Tony 
Romano. Another plus factor injection 
of newsreel clips ot coke battles 

The story has Miss Langford and the two 
others, flown out to the Pacific war theatre 
ane hopping from one spot to the other to give 

reir shows. These shows are in no way elab- 

and at times there is only an old piano 
provide the musical accompaniment. The 
rs live little better than do the troops, and 
subject to the same rigors and dangers 
At one base in the Pacific, the singer runs 
situation of an amputee’s romance with 
frustration and self-pity, 
finding himself with the help of 
Langford and some understanding officers 
is m ‘ realistic, but it matters 
t basic object of providing some 


is the 


orate 


his feeling 


and, ultimately 


f 
and comedy to film audiences, 


additior elling S. O. story, is ef 

fectively eved 
Brett x and il we _ Soldier 
and nurse, playi ir parts 1 ) sup 
porting cast well into the proceedings Judd 
Holdren also rates mention for his playing ot 
officer » accompanies the troupe. The 
William Sackheim. The film 


Fort Defiance 
U A- ercpesh trong Action 


ction picture, mm Cine- 
average film in 
a quality 
good performances 
hnson and Peter Graves, 
character development 
persion ay 
man with little feeling 
a deserter in a Civil War battle, his 
defection causing all but one man in his com 
pany to be kil This sole survivor is Johnson, 
who has pledged vengeance. As Johnson is 
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Running time, 


waiting for Clark to return to his ranch, he 
becomes friendly with Graves, Clark's brother, 
who is blind. It seems that the afflicted brother 
thinks his kin is a hero, which makes the final 
knowledge that he is anything but that a pain 
ful and bitter experience. 

When Clark returns, there are several cross- 
currents of emotion, because of the tension be- 
tween him and Johnson and the fluctuating 
feelings for his blind brother. All this is set 
off against the rage of a town mob bent on 
eliminating both brothers for reasons of their 
own. Excitement is added when there is a fight 
with Indians who have been aroused to war 
pitch. There are many battles, large and small, 
all of which will surely bring audiences to 
the edges of their seats. There is a slight ro 
mance injected, between Tracey Roberts and 
Graves, and when the fadeout rolls around, 
Clark bows out of the picture with redeeming 
heroism. 

Producer Frank Melford and director John 
Rawlins show a deft hand in this kind of pro- 
duction and the result is most satisfying. The 
principal and supporting players all do well 
by their parts, and the screenplay by Louis 
Lantz contains just the right amount of punch. 

Reviewed at the United Artists screening 
room in New York, Reviewer's Rating: Good 

Release date November », 1951. Running time, 81 

nutes PCA No. 15155, General audience classifi 
cation 

Dane Clark 

3en Johnson 

Peter Graves 

Tracey Roberts 

Dennis Moore, Iron Eyes, Ralph 
x Dick Ellic itt, Kit Guard, Duke 
rry Ambler, Slim Hightower 


Flight to Mars 


Monogram—Science Fiction 
What the planet Mars and Martians might be 
fanciful story of inter- 
planetary flight in a rocket by a group of 
uiventurous Earthian scientists Their flight 
through space, encounters with meteoric bom 
bardments, and the scenes depicting life as it 
almost totally underground by the 
Martians, are perceptibly enhanced by the use 
Cinecolor 
Produced by Walter Mirisch and directed by 
Selander, this production has solid en 
tertainment value 
The script by Arthur Strawn begins with 
preparations completed for the rocket flight on 
which three scientists, Arthur Franz, John 
Litel and Richard Gaines, are accompanied by 
Cameron Mitchell as the newspaper man, and 
Virginia Huston, who plays quite convincingly 
the love interest 
Except for a few minor incidents, and one 
which wrecks their landing gear, the expedition 
reaches Mars in what apparently is desolate and 
barren terrain, on which they crash land, with 
out injury, except to the rocket. Mysterious 
stacks which they find protruding above the 
ground are actually entrances to a world of life 
and color beneath the hard, frozen surface of the 
planet. They are greeted by friendly Martians 
] having intercepted radio messages from 
Earth, knew about their journey, but in the 
course of events intrigue grips the Martian 
leaders who want to prevent the group from 
returning to Earth. The Martians’ life-giving 
element, Corium, which is used to provide light 
heat, water and air, is nearing exhaustion, and 
their survival could be assured if they could 
capture the rocket as a model to build thou- 
sands more in which to ferry the Martians to 
Earth. But their plot becomes known, and in 
an exciting finish the Earthians escape in their 
repaired rocket, taking back with them one of 
the beautiful young ladies of Mars, played by 
Marguerite Chapman, as Alita. 
Previewed at the studio. Reviewer's Rating: 
Eric G. WARNER. 
1 11, 1951 
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The Barefoot Mailman 
Columbia—Period Comedy 


There is a good deal of humor in this out- 
door, Super Cinecolor drama starring Robert 
Cummings, The story is set toward the end of 
the last century in the swampland and jungles 
of Florida. The barefoot mailman, as he was 
known at the time, moving from town to town 
on foot, was responsible for providing the only 
contact between one community and the other, 
and he was often the target of marauding 
beachcombers. 

One of these pioneer postmen is Jerome 
Courtland, whose route is from Palm Beach 
to Miami. One day, he is accompanied by Cum- 
mings, a smooth-talking confidence man, _and 
the two find themselves trailed by 
Moore, who is disguised as a young girl. ‘1 
trip is marked by a series of dangers, fights, 
kidnapping and other incidents, but the two 
men and the girl finally arrive at their desti- 
nation. By this time, however, an intense ri- 
valry for the affections of the girl has arisen 
between Cummings and Courtland. 

Cummings is a dashing, romantic young man 
with repartee as fast as his fists can floor an 
opponent and his brain can think up a scheme. 
In Miami, he plots with a storekeeper, Will 
Geer, to swindle the community of funds set 
aside for the building of a railroad. The con- 
spiracy calls for the beachcombers to raid the 
town and steal the money. But an all out battle 
takes place between the citizens and the raiders, 
and just as the community appears to be losing 
ground, Cummings enters the fray and upholds 
the cause of law and order. 

Cummings, despite his plotting, is saved from 
the gallows because of his good deed, and the 
worn out Miamians place him aboard a ship 
sailing for Havana. Naturally he wins the girl. 

Robert Cohn, producer, and Earl McEvoy, 
director, have injected a humorous touch to the 
picture that makes it good family entertainment. 
The screenplay by James Gunn and Francis 
Swann is based on a novel by Theodore Pratt. 

Reviewed at the ( olumbia screening room wr 
New York. Reviewer's Rating: Good. 

Release date, December, 1951, Running time, 83 
minutes A 15005 audience classifi 
cation 
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Robert Cummings 
Terry Moore 

Jerome Courtland 
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Will_Geer 

Arthur Space, Frank 
Renie Riano, 


Arthur Shields, Trevor dette, 
Ferguson, Percy Helt Ellen Corby, 
Robert Lynn, Mary Field 


Valley of Fire 


Columbia—Autry in the West 


Without departing too much from the run- 
of-the-mill Autry Westerns, this nevertheless 
is a lively action picture that should please the 
cowboy’s many devoted fans. Done in Sepia- 
tone, the Gene Autry Productions film has the 
star back in the old west where men rode hard, 
lived dangerously and occasionally rallied to 
bring law and order to their communities. Out 
of the general and familiar pattern of this type 
of staple product has been fashioned another 
film in the accepted Austry manner. 

“Valley of Fire” has Autry as a cattleman 
elected mayor of Quartz Creek, a roaring Cali- 
fornia gold camp in 1859. He gets the job de- 
spite the efforts of gambling king Harry Lau- 
ter, who doesn’t stop short of murder to ac- 
complish his objective. 

The film has all the trappings that make a 
successful Western, including a couple of songs 
by Autry. Autry uses his fists when in a tight 
saueeze and he and his men ride the dusty 
plains to the accompaniment of as much gunfire 
as ever echoed from a screen, With action the 
keynote, and not much time wasted on words, 
the story unfolds quickly. Comedian Pat But- 
tram provides the laughs and a wagon-load of 
women brings romance to the camp. 

Armand Schaefer produced and John English 
directed from a script by Gerald Geraghty. The 
girls, imported to make the community grow, 
make trouble even before they arrive and they 
spark the rivalry between two mining camps, 
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one led by Lauter, who has been run out of 
Autry’s town. : : 

Gail Davis has the feminine lead as the girl 
who finally captures Autry’s heart after he has 
shown her the villainous background of Russell 
Hayden, the thief she had picked as a husband. 
Throughout, Autry gets in an out of adven- 
tures, accompanied by his faithful horse, 
Champion. 

Seen at the Columbia screening yom in New 

York, Reviewer's Rating: Good.—F. 

Release date, November, 1951 ag ‘time, 70 
minutes. PCA No. 15436. General audience classifi 
cation. 

Gene Autry ....... 
Breezie Larrabee ‘ 
Laurie 

Steve Guilford 
Bee Laverne 
Harry Lauter, 
Infurh, Marjorie Liszt, 
Gregg Barton, Sandy 


Young Scarface 
M.K.D.-Boulting—Crime at Its Lowest 


is a British crime film, 
suspenseful and often exciting, but of a de- 
cidedly low moral tone, There are scenes of 
slashings and murder which are neither for 
the younger element of filmgoers or for the 
squeamish, and in addition the gang chief por- 
trayed by Richard Attenborough, is of such 
intense cruelty and viciousness as to make him 
one of the most revolting types seen on the 
screen in many a long day. 

This Boulting Brothers production, presented 
here by M. K. D. Distributors, Inc., is based 
on Graham Greene's best-selling novel * ‘Bright- 
on Rock.” The name Greene may be of value 
to exhibitors, 

“Young Scarface,” on the whole, is a picture 
that stands up nicely with other thrillers that 
have come from the British studios, and with 
some judicious editing, could even be more ac- 
ceptable to the general run of American the- 
atres. It was produced by Roy Boulting and 
directed by John Boulting. 

Attenborough heads a clique of tinhorn mob- 
sters at a resort spot in Britain. The story 
opens in a rather involved way with a contest 
conducted by a newspaper. A murder takes 


Gene Autry 

. Pat Buttram 

Gail Davis 

Russell Hayden 

. Christine Larson 

Terry Frost, Barbara Stanley, Teddy 

Riley Hill, Victor Sen Yung, 
Sanders 


“Young Scarface” 


place, the victim presumably being affiliated 
with the paper. 

Attenborough is the killer, and in his at 
tempts to cover up his tracks he goes from one 
sordid crime to another. He meets an innocent 
young waitress, excellently played by the good 
looking Carol Marsh, and as she could make 
a key witness against him, decides to marry 
her because a wife cannot testify against her 
husband. 

Meanwhile Hermione Baddeley, a vaudeville 
performer who is suspicious that the first death 
was not due to natural causes, slowly tracks 
down “Young Scarface.” The killer plots to do 
away with his wife in a suicide pact in which 
she will die first and he will flee. But the police 
arrive just in time to foil the plan and Atten- 
borough goes to his death. 

In a rather odd anti-climax, the young widow 
is seen talking to a nun in a convent, and she 
refuses to accept absolution convinced that her 
husband loved her. 

The acting is good all around, and the cli- 
maxes are built to a terrific pitch by loud, rau- 
cous music and some rather unorthodox pho- 
tography. The screenplay was by Greene and 
Terrence Rattigan. 

Reviewed at a New York screening room 
Reviewer's Rating: Good.—C. J. L. 

Release date, November 7, 1951. Running time, 80 
minutes. Adult audience classification. 

Pinkie Brown ...... Richard Attenborough 
Ida Arnold .......... . Hermione Baddeley 
Dallow .. + William Hartnell 
Prewitt . Baronets Williams 
Carol Marsh 


Rose .... satan sais 
Wylie Watson, Nigel Stock 


SHORT SUBJECTS 
ROARING GUNS (Warner Bros.) 


Featurette (7104) (Reissue) 
Robert Shayne is the hero of this short story 
about the ruthless California gold-miners of 1877 
who rip away entire mountains to get out the 
gold. The settlers, aroused at this wholesale 
destruction of the country’s natural beauty and 
resources, rise up against the destructive mine- 
workers and drive them away. 
Running Time 





20 minutes 


WINGS TO THE WORLD 


Protestant Film Commission 

This is a filmed accounting of the missionary 
work being undertaken in Brazil by the Pro- 
testant churches. The camera records the ex- 
periences of the Reverend Roger Perkins, who 
plays himself, as do all in the cast, in obtaining 
an airplane with which to expedite his travel 
to remote villages, while the sound track carries 
an extremely well written and delivered narra- 
tion by Alexander Scorrby. Outrightly a record 
of a Protestant undertaking, the film is more 
suitable for church exhibition than for theatre 
or television. Mention is made, early in the film, 
that the Catholic Church was established in 
Brazil long before the Protestant effort here 
dealt with began, but there is no stressing of 
this phase of the subject. 
Running Time 


THREE IS A CROWD (20th-Fox) 
Terrytoon (5103) 

The house cat feels duty-bound to keep Ro 
quefort, the mouse, from marrying his fiancee 
lest the patter of little mice feet fill the home 
he is sworn to protect. A cat and mouse fight 
follows as Roquefort braves the cat to protect 
his girl friend. The feline takes a bad beating 
from the mice. 
Running Time 


30 minutes 


7 minutes 


MR. TENNIS (Columbia) 
World of Sports (3807) 

Pancho Segura, national professional cham 
pion, gives some pointers on tennis in this 
sports subject. After demonstrating all the 
basic strokes, Mr. Segura takes to the court for 
a match with Bob Stobbs, national teaching pro- 
fessional champion. Bill Stern narrates 
Running Time 9 minutes 


BUBBLES OF SONG (Universal) 
Cartoon Melody (6384) 

The King’s Men provide the music ~ this 
animated cartoon, which features “Oh Ma Ma,” 
“Yes, We Have No Bananas,” and “It Isn't 
Any Trouble Just To Smile.” 


Running Time 10 minutes 
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TITLE—Production Number—Company 
ACCORDING to Mrs. Hoyle (5122) Mono. 
oh the Wide Missouri (color) 

208 


Rep. 


) 
Adventures of Capt. Fabian (5101) 
Aladdin and His Lamp (color) (5104) Mono. 
Al 


in Wonderland sot | (292)* RKO 
Alice in Wonderland (color Souvaine 
Along the Great Divide (025) we 
American in Paris, An (color)* MGM 
Angels in the Outfield (202) MGM 
Anne of the Indies (color) (134) 20th-Fox 
Apache Drums (123) (color) 134) Univ. 
Appointment With Danger i 


United States Mail) 5019 Para. 
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Spring Byington-Brett King 


Clark Gable-Ricardo Montalban 
Errol Flynn-Micheline Prelie 
Patricia Medina-John Sands 
Disney Feature 

Carol Marsh-Puppets 

Kirk Dou wep ged Mayo 
Gene Kel 
Paul Doug 
Jean Peters-Louis Jourdan 
Stephen McNally-Coleen Gray 


Alan Ladd-Phyllis Calvert 


For exploitation see Managers’ Round Table section. 

* Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-I, Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 
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May 20,'5! 
Oct.,'51 


Stars 
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Running 
Time 
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Herald 
L.of D. Review 
Very Good 
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Good 


1041 
1042 


Sept. 29 


921 Excellent 
967 Average 
825 Very Good 
997 Excellent 
997 Excellent 

1065 Very Good 
810 Good 


Good 


1103 


809 








TITLE—Production Number—Company 


Arizona Manhunt (5068) Rep. 
As Young As You Feel (for. Will Y. 
Love Me in December) (120) ‘soh-Fes 


BADMAN'S Gold 
Bannerline (206) 
Barefoot Mailman, The 
Basketball Fix, The 
Behave Yourself (206) 
Best of the Badmen (color) (176) 
Big Carnival, The (formerly 
Ace in the Hole) 5023* Para. 
Big Gusher, The (306) Col. 
Big Night, The 
Bitter Springs 
Blackmailed 
Blazing Bullets (5142) 
(formerly Gold Bullets) Mono. 
Blue Veil, The (263) RKO 
Bomba and Elephant Stampede Mono. 
Bonanza Town (367) Col. 
Border Fence Astor 
Brave Bulls, The (32!) Col. 
Bride of the Gorilla Realart 
Bridge of San Luis Rey Astor 
Bright Victory Univ. 
Browning Version, The (Brit.) (281) U-I 
Buckaroo Sheriff of Texas (5066) Rep. 
Bullfighter and the Lady (formerly 
Torero) (5009) 
Bushwackers, The 


RKO 
RKO 


UA 
Ealing-Bell 
Bell 


ep. 
Realart 
CALLING Bulldog Drummond MGM 
Canyon Raiders (formerly Wild Horse 
Prairie) (5151) 
Captain Boycott (Brit.) 
Captain Horatio Hornblower 
(color) (030)* ws 
errie Para. 
Casa Manana (5116) Mono. 
Cattle Drive (color) (128) Univ. 
Cavalry Scout (color) (5101) 
Cave of the Outlaws, The (color) 
(201) 
Chain of Circumstance 
China Corsair (316) 
Christmas Carol, A (Brit.) 
Circle of Danger (formerly 
White Heather) (Brit.) 
Close to My Heart (107) 
Cloudburst 
Clouded Yellow, The (Brit.} 
Cohens and Kellys in Africa 
Cohens and Kellys in Hollywood 
Come Fill the Cup (106) 
Comin’ Round the Mountain (127) 
Corky of Gasoline Alley 
Crackdown 
Crazy Over Horses (5114) 
Criminal Lawyer 
Criminals of the Underworld 
Crosswinds (color) (5104) 
Cyclone Fury (368) 
Cyrano de Bergerac 


DAKOTA Kid, The (5067) 
Daltons Ride Again 
Danger Zone (5017) 
Dark Waters 
Darling, How Could You! (5108) 
David and Bathsheba (color)* 
Day the Earth Stood Still, The (129) 20th- Fen 
Dear Brat (5021) Para. 
Decision Before Dawn 20th-Fox 
Desert Fox, The ({130)* 20th-Fox 
Desert of Lost Men, The (5063) Rep. 
Detective Story (5111) Para. 
Disc Jockey {AA-21) AA 
Dodge City (017) WB 
Double Crossbones (color) (119) Univ. 
Double Dynamite (formerly 

It's Only Money) RKO 
Drums in the Deep South (color) RKO 


Mono. 
Astor 


Realart 
Lippert 


ELEPHANT Stampede (5110) Mono. 
Elopement 20th-Fox 
Emperor's Nightingale, The 

(color) Rembrandt 
Escape to Freedom (5217) Mono. 
Excuse My Dust (color) (133) MGM 
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Release 
Date 


Sept. 15,'51 


Stars 
Michael! Chapin-Eilene Janssen 


Jean Peters-David Wayne June,'5! 
Apr. 3,‘51 
Oct.,'5! 
Dec.,'51 
Sept.,'5! 
Sept. 22,'5! 
June 16,'51 


Johnny Carpenter-Alyn Lockwood 
Sally Forrest-Lionel Barrymore 
Robert Cummings-Terry Moore 
John Ireland-Vanessa Brown 
Shelley Winters-Farley Granger 
Robert Ryan-Claire Trevor 


July 4,'51 
July,'5! 
Dec. 7,'5! 
Oct. 1,'51 
Oct., 15,51 


Kirk Douglas-Jan Sterling 
Preston Foster-Wayne Morris 
John Barrymore, Jr.-Joan Lorring 
Tommy Trinder-Chips Rafferty 
Mai Zetterling-Dirk Bogarde 


May 6,5! 


Johnny Mack Brown 
Oct. 27,'51 


Jane Wyman-Charles Laughton 
Johnny Sheffield-Donna Martell Not Set 
Charles Starrett-Smiley Burnette July,'5! 
Welt Wayne-Mary Nord (reissue) Aug. 15,'5! 
Mel Ferrer-Miroslave 

Lon Chaney, Jr.-Barbara Payton 

Lynn Bari-Louis Calhern (reissue) Apr. 15, '5I 
Arthur Kennedy-Peggy Dow Aug.,'5! 
Michael Redgrave-Jean Kent Nov.,’5! 
Michael Chapin-Eileen Janssen May 1,'5! 


R. Stack-G, Roland-Joy Page 
John Ireland-Dorothy Malone 


May 15,5! 
Nov.,'5! 
Welter Pidgeon-Margaret Leighton Not Set 


Apr. 8,'51 
(reissue) Oct. 1,'51 


Whip Wilson-Fuzzy Knight 
Stewart Granger-K. Ryan 


Aug. !1,'51 
Not Set 
June 10,5! 
Aug.,'5! 
May 13,'5! 


Gregory Peck-Virginia Mayo 
Jennifer Jones-Laurence Olivier 
Robert Clarke-Virginia Welles 
Joel McCrea-Dean Stockwell 
Rod Cameron-Audry Long 


Macdonald Carey-Alexis Smith 
Richard Grayson-Margaret Field 
Jon Hall-Lizea Farraday 

Alistair Sim-Kathleen Harrison Nov. 30,'5! 
Mar. 22,'5! 


Ray Milland-Patricia Roc 
Nov. 3,'51 


Gene Tierney-Ray Milland 
Robert Preston-Elizabeth Sellers Aug. 3,'5! 
Jean Simmons-Trevor Howard Not Set 
George Sidney-Charles Murray (reissue) Aug.!,'5! 
George Sidney-Charles Murray (reissue) Aug.!,'5! 
James Cagney-Phyllis Thaxter Oct. 20,51 
Bud Abbott-Lou Costello July,"5! 
Jimmy Lydon-Scotty Beckett Sept.,'5! 
Bill Williams-Carla Balenda Not Set 
Bowery Boys 

Pat O'Brien-Jane Wyatt 

Richard Dix-Lon Chaney (Reissue) 
John Payne-Rhonde Fleming 
Charles Starrett-Smiley Burnette 
Jose Ferrer-Mala Powers 


Rudy Ralston-Philip Ford 
Alan Curtis-Lon Chaney (reissue) Sept.,’5! 
Richard Travis-Pamela Blake Apr. 20,'5! 
Merle Oberon-Franchot Tone (reissue) Mar. 15,'5! 
Joan Fontaine-John Lund Oct.,’5! 
Gregory Peck-Susan Hayward Sept.,'5! 
Michael Rennie-Patricia Neal Sept.,’5! 
Mona Freemen-Edward Arnold June,'5! 
Richard Basehart-Gary Merrill 

James Mason-Jessica Tandy 

Allan Rocky Lane-Mary Ellen Kay 

Kirk Douglas-Eleanor Parker 

Jane Nigh-Michael O'Shea Sept. 30,'51 
Errol Flynn-O. de Havilland (reissue) Mar. 17,'5! 
Donald O'Connor-Helene Carter Apr.,'51 


Dec.,'5! 
Oct. 20,51 


Oct. 28,'51 
Dec.,'5! 


July 20, 1) 
July 1,51 


Frank Sinatra-Jane Russell 
James Craig-Barbara Payton 


Johnny Sheffield-Donna Martell 
Clifton Webb-Ann Francis 


Sept.,"5! 
Jan. 6,52 
June 22,'51 


Puppets 
Roddy McDowall-Kristine Miller 
Red Skelton-Sally Forrest 


Running 
Time 


60m 


77m 


88m 
83m 
65m 
8im 


Feb. 5,'44 


Nov. 5,'44 


RATINGS . 
Herald 
L.ofD. Review 


—REVIEWED— 
(S) synopsis Na 
Issue Page Groups 
Sept. 22 1034 AY A-l Fair 


Very Good 


> 
n 


June 9 678 «AY 
AY 


>> 
ree 


Good 
Good 
Good 
Very Good 
Good 


Sept. 22 
Nov. 10 
Sept. 22 
Sept. 15 
June 2 


>> 
n= 


Excellent 

Good 
Good 
ood 


air 


May 1!2 
July 14 
Nov. 10 
Aug. 25 
Sept. 15 


> >> © 
-wN 


May {2 
Sept. 15 
Aug. 18 
July 14 


>> 
n= 


Excellent 


Good 


> > 


Apr. 21 Excellent 
Good 
July 28 E. cellent 
Nov. 3 Excellent 
Dec. 30 642 Sood 


May 5 825 Very Good 


Oct. 20 1066 jood 


May 12 (S)846 


June 16 886 Very Good 
June 2  (S)870 

July 28 (S)947 

July 14 929 
Apr. 21 


Good 
Very Good 


Nov. 3 Good 
Aug. 25 Fair 
June 9 Good 
Nov. 3 Excelle + 


Good 


Mar. 31 
Gcod 


Oct. 6 
Oct. 6 Good 


Nov. 8,'30 
Mar. 19,°32 


Sept. 22 Very Good 
June 16 Good 
Sept. 22 - Fair 

Jan. 6 


Aug. 25 Good 


Aug. I! 
Aug. 18 
Nov. 18 
July 14 Fair 


(S)914 


Superior 


June 30 


>o 
nN 


Aug. 11 973 
Aug. 25 990 
Sept. 8 1005 
Apr. 28 817 
July 21 (S)938 
Oct. 6 1050 


Good 
Excellent 
Very Good 
Good 


> >wo> 
Nn 


Very Good 


Excellent 
Very Good 
Good 
Good 


> >> 
nn 


Sept. 29 1041 
Sept. 8 1006 
July 29 406 
Nov. 25 589 


>>> 
--.n 


Good 
Good 


Nov. 10 1101 
Oct. 6 1049 


Oct. 27 1074 Good 


May 19 854 A-| Very Good 


May 26 661 AY A-| Very Good 
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7~REVIEWED— 
Release Running (S) ==synopsis 
TITLE—-Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 


FABIOLA® (ital.) UA Michele Morgan-Henry Vidal June 1,'51 May 5 826 A A-2 Very Good 
Family Secret, The Col. John Derek-Lee J. Cobb Not Set Oct. 1074 B Good 


Fat Man, The (120) Univ. 
Father Takes the Air (5126) Mono. 
Father's Little Dividend (124)* MGM 
F.B.i, Girl (5002) Lippert 
Fighting Coast Guard (5010) Rep. 
Fighting the Racketeers Realart 
First Legion, The UA 

Five (391) Col. 
Fixed Bayonets 20th-Fox 
Flame of Stemboul (314) EB 
Flight to Mars ot (color) 

Flying Leathernecks (color) (261)* MRKO 
Fellow the Sun (112) 20th-Fox 
Feotlight Varieties (116) RK 

Force of Arms (102 

Fort Defiance 

Fort Dodge Stampede (5062) 

Fort Osage (color) (5102) 

Fort Worth (color) (028) 

Four in a Jeep (Swiss) 

Fourteen Hours (114) 

Franchise Affair, The (Brit.) Stratford 
Francis Goes to the Races (125)* —_ Univ. 
Frogmen, The (122)* 20th-Fox 
Fugitive Lady (5011) Rep. 
Fury of the Congo (329) Col. 


GALLOPING Major, The (Brit.) Souvaine 
Ghost Chasers (5112) Mono. 
6. |. Jane (5012) Lippert 
Girl in Every Port, A RKO 
Girl on the Bridge 

(formerly The Bridge) 20th-Fox 
Go for Broke (129)* MGM 
Gold Raiders UA 
Golden Girl (color) (136) 20th-Fox 
Golden Horde, The (color) (134) Univ. 
Goodbye, My Fancy (024) WB 
Great Adventure (5021) Lippert 
>reat Caruso, The (color) (127)* MGM 
‘reat John L., The Astor 
— errillas of the Underground Realart 
Guilt Is My Shadow (Brit.) Stratford 
Gun Play (120) RKO 
Guy Who Came Back, The (formerly 

Just One More Chance) (118) 20th-Fox 


HALF Angel (color) (116)* 20th-Fox 
Half Breed (color RKO 
Happy Go Lovely (color) (262) (Brit.) RKO 
Hard, Fast and Beautiful (formerly 

Mother of a Champion) (119) 
Harlem Globetrotters, The 
Havana Rose (5124) 
He ‘Ran All the Way 
Heart of the Rockies (5042) 
Her First Romance (358) 
Her Panelled Door (Brit.) 
Here Comes the Groom I st01)° 
Hes. Dangerous (5029) 

hwayman, The (AA-20) (color) 

Hilti Blitzkrieg 
Hills of Ireland (color) World Travel 
Hills of Utah (356) Col. 
His Kind of a (201)* RKO 
Hollywood Story (124) Univ. 
Home Town Boy (5022) Lippert 
Home Town Story, The 

(formerly Headline Story) (128) MGM 
Hoodlum, The UA 
Horsie (formerly Queen for a Day) UA 
Hot Lead RKO 
Hotel Sahara ( Brit.) UA 
House on Telegraph Hill (117) 20th-Fox 
Hurricane Island (color) (349) Col. 


1 CAN Get It for You 

Wholesale (111) 20th-Fox 
| Want You RKO 
| Was a Communist fer the F.B.1.* (023) WB 
| Was an American Spy (AA-!9) AA 
I'll Never Forget You (formerly 

Man of Two in| (color)  20th-Fox 
In Old Amarillo (5043 ae 
Inside Straight as) MG 
laside the Walls of Folsom Prison (026) WB 
Interrupted Journey (British) Lopert 


J. Scott Smart-Julie London May,'51 
Raymond Walburn-Walter Catlett June 17,'5! 
S. Tracy-J. Bennett-E. Taylor Apr. 13,'51 
Cesar Romero-Gene Evans Oct. 26'51 
Brian Donlevy-Elia Raines June 1,'5! 
Ed Sullivan-Barton MacLane (reissue) May. |, ‘5! 
Charles Boyer-Walter Hampden 

William Phipps-Susan Douglas 

Michael O'Shea-Richard Basehart 

Richard Denning-Lisa Ferraday 

Marguerite Chapman-C. Mitchell 

John Wayne-Robert Ryan 

Anne Baxter-Glenn Ford 

Variety Cast 

William Holden, Nancy Olson 

Dane Clark-Tracey Roberts 

Allan "Rocky" Lane 

Rod Cameron-Jane Nigh 

Randolph Scott-David Niven 

Viveca Lindfors-Ralph Meeker 

Paul Douglas-Debra Paget 

Michael Denison-Dulcie Gray 

Donald O'Connor-Piper Laurie 

Richard Widmark-Dana Andrews July,'5! 
Janis Paige-Binnie Barnes July 15,'51 
Johnny Weissmuller-Sherry Moreland Apr.,'51 


Basil Radford-Janette Scott Not Set 
Leo Gorcey-Huntz Hall Apr. 29,'5! 
Jean Porter-Tom Neal July 6,'51 
Groucho Marx-Marie Wilson Dec. 22,'51 


Hugo Haas-Beverly Michaels Dec.,'5! 
Van Johnson-Warner Anderson May 25,'5! 
George O'Brien-Sheila Ryan ; 
Mitzi Gaynor-Dale Robertson 

David Farrar-Ann Blyth 

Joan Crawford-Frank Lovejoy 

Dennis Price-Jack Hawkins 

Mario Lanza-Ann Blyth pr.,' 
Linda Darnell-Rory Calhoun (reissue) July 15,51 
C. Bennett-Gracie Fields (reissue) May 15,'51 
Elizabeth Sellars-Patrick Holt July 27,'51 
Tim Holt-Joan Dixon May,'5! 


Paul Douglas-Joan Bennett July,'5! 


Loretta Young-Joseph Cotten May,'5! 
Robert Young-Janis Carter Dec. 1,'5! 
David Niven-Vere-Ellen July 18°51 


Claire Trevor-Robert Clarke June 9,'51 

Thomas Gomez and Globetrotters Nov.,'5! 

Estelita Rodriguez-Hugh Herbert Sept. 15,51 

John Garfield-Shelley Winters duly 13°51 

Roy Rogers-Penny Edwards 

Margaret O'Brien-Allan Martin, Jr. 

Phyllis Calvert-Edward worageuaris 

Bing Crosby-Jane Wym 

Dane Clark-Margaret Fiasteeed 

Wanda Hendrix-Charles Coburn 

Bud rs Kennedy (reissue) Sept. 1, ‘51 
May 2!,'5! 

Gane Autry- Deane Martell Sept.,’5! 

Robert Mitchum-Jane Russell 

Richard Conte-Julia Adams June,'5t 

Harold Lloyd, Jr.-Cathy Downs Dec. 7,'51 





Donald Crisp-Marjorie Reynolds May 18,'5! 
Lawrence Tierney July 27,'5! 
Phyllis Avery-Darren McGavin July 7,51 
Joan Dixon-Richard Martin Not Set 
Yvonne De Carlo, Peter Ustinov Oct. 15,'51 
Richard Basehart-Valentina Cortese June,'5! 
Jon Hall-Marie Windsor July,’5! 


Susan Hayward-Dan Dailey 
Dana Andrews-Dorothy McGuire 
Frank Lovejoy-Dorothy Hart 
A. Dvorak-G. Evans-D. Kennedy 


Tyrone Power-Ann Blyth 
Roy Rogers-Penny Edwards 
David Brian-Arlene Dahl 
Steve Cochran-David Brian 


Valerie Hobson-Richard Greene May 28,51 
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Aug. 25,'51' 


Apr. 794 «=AY A-2 Very Good 


June 907 
Feb. 721 


May 


Apr. 
Apr. 


Mar. 
Nov. 
July 

Mar. 
Mar. 
Aug. 
Nov. 
Sept. 


May 
June 9 
Mar. 3,'51 


May 26 
June 9 
July 21 
Feb. 24 


Oct. 13 
June 23 
Aug. I! 


Mar. 31! 
Oct. 13 
Nov. 10 
Sept. 15 
Apr. 14 


Apr. 2! 


June 9,'45 


Apr. 28 
May 
Apr. 
June 


May 
Oct. 
Sept. 
June 
Mar. 
May 
Sept. 
July 


Aug. 


June 
Sept. 
July 
May 


May 
July 
Mar. 
Oct. 
Sept. 
Mar. 
July 


Mar. 
Nov. 
Apr. 
Mar. 


May 
Mar. 
May 
June 23 


A-l 
A-2 


A-! 


A-2 
A-2 


A-2 
A-l 
8 


B 
A-2 


>@o >o> PED 
» ® yo == New = 


> >>> > 
nw RN 


Average 
Excellent 


Good 


Very Goed 
Goo 


Fair 

Good 
Excellent 
Very Good 
Good 
Good 
Good 


Fair 

Very Good 
Good 
Excellent 


Excellent 
Very Good 
Fair 
Average 


Good 
Good 
Good 


Excellent 
Fair 
Excellent 
Good 

Very Good 


Excellent 
Good 
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TITLE—Production Number—Company 
Iron, Man, The (130) Univ. 


JESSE James (color) (057) 20th-Fox 
Jet Pilot (color) RKO 
Jim Thorpe-All American (10!) we 
Joe Palooka in Triple Cross (5118) Mono. 
Journey Into Light (132) Oth-Fox 
Jungle Headhunters (color) (177) RKO 
Jungle Manhunt Col. 


20th-Fox 
Univ. 
20th-Fox 


KANGAROO (color) 
Katie Did it (122) 
Kentucky (color) (150) 
Kentucky Jubilee (5007) 
Kid from Amarillo, The 
Kind Lady (134) 
Kon-Tiki (173) 


LADY and the Bandit, The (337) 
(formerly Dick Turpin's Ride) 
Lady from Texas, The = (136) 

Lady Pays Off, The (202) 

Lady Says No, The 

Las Vegas Story 

Last Outpost, The (color) 
(formerly New Guinea Gold) (5020) Para. 

Laughter in Paradise (Brit.) Stratford 

Lavender Hill Mob, The (Brit.) (280) Univ. 

Law and the Lady, The (formerly 
The Law and Lady Lovery) (436) 

Lawless Cowboys (5155) 

Leave It to the Marines (5005) 

Lemon Drop Kid, The (5018)* 

Let's Go Navy (5113) 

Let's Make It Legal (133) 

Light Touch, The 

Lilli Marlene (203) (Brit.) 

Lion Hunters, The (5109) 

Little Egypt (color) (131!) 

Little Giant 

Little Big Horn (5003) 

Long Dark Hall, The (Brit.) 

Longhorn, The (5223) 

Lorna Doone (color) (336) 

Lost Continent (5004) 

Lost Planet Airmen (503!) 

Love Is Better Than Ever 

Love Nest (13!) 


MGM 
Mono. 
Lippert 
Para. 
Mono. 
20th-Fox 


RKO 


20th-Fox 


MA and Pa Kettle Back on 
the Farm (117) 

Maceo 

Magic Carpet, The 

Magic Face, The 

Man from Planet X, The 

Man With a Cloak, The (207) 

Man With My Face, The UA 

Maniacs on Wheels (Brit.) IRO 

Mark of the Renegade (color) (129) Univ. 

Mask of the Avenger (color) (359) Col. 

Massacre in the Orient Realert 

Mating Season, The (5016) Para. 

Medium, The nsfilm 

Meet Me After the Show (C) (125)* 20H a 

Men of the Sea (Brit.) 

Million Dollar Pursuit laze) 

Millionaire for Christy, A (127) 

Mr. Ace 

Mr. Peek-A-Boo (Fr.} 

Mister Drake's Duck (Br.) 

Mr. Belvedere Rings the Bell 

Mr. Imperium (color) (203 

Mob, The 

Molly (formerly The Goldbergs) 
(5011) 

Montana Desperado (5143) 

Murder Without Crime 

My Favorite Spy (5110) 

My Forbidden Past (114)* 

My Friend Flicka (color) (152) 


Univ. 
RKO 
Col. 
Col. 


UA 
MGM 


cm 
20th-Fox 
Astor 


UA 


UA 
124)* 20th-Fox 
GM 


RKO 
20th-Fox 
Classic 
Mono. 


Col, 
UA 


MGM 


20th-Fox 
Stratford 


NATIVE Son 
Nevada Badmen (5132) 
Never Trust a Gambler (326) 
New Mexico 
Night Into Morning (formerly The 
People We Love} (130) 
No Highway in the Sky 
(formerly No Highway) (121) 
No Place for Jennifer ( Brit.) 
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Release 
Date 


Aug.,'5! 


Stars 
Jeff Chandler-Evelyn Keyes 


(reissue) July,’5! 
Dec. 22,'5! 

Sept. 1,'5: 

Sept. 16,'5! 
Oct.,'5! 

June,’5! 

Oct.,’51 


Peter Lawford-Maureen O'Hara Dec.,'5! 
Ann Blyth-Mark Stevens May,'5! 
Loretta Young-Richard Greene (reissue) July,'5! 
Jerry Colonna-Jean Porter May 18,'5! 
Charles Starrett-Smiley Burnette Oct.,'51 
Ethel Barrymore-Maurice Evans June 29,'51 
Adventure-Documentary Apr.,'5! 


Tyrone Power-Henry Fonda 
John Wayne-Janet Leigh 

Burt Lancaster-Phyllis Thaxter 
Joe Kirkwood 

Sterling Hayden-Viveca Lindfors 
Amazon Expedition 

Johnny Weissmuller-Sheila Ryan 


Louis Hayward-Patricia Medine 
Mona Freeman-Howard Duff 
Linda Darnell-Stephen McNally 
David Niven-Joan Caulfield 
Jane Russell-Victor Mature Nov. 17,'51 
May,'5! 
Oct. 1,51 
Oct.,'5! 


Ronald Reagan-Rhonda Fleming 
Alistair Sim-Fay Compton 
Alec Guinness-Stanley Holloway 


Greer Garson-Michael Wilding 
Whip Wilson 

Sid Melton-Mara Lynn 

Bob Hope-Marilyn Maxwell 

Bowery Boys 

Claudette Colbert-Macdonald Carey 
Stewart Granger-Pier Angeli 

Lisa Daniely-Hugh McDermott 
Johnny Sheffield Mar. 25,5! 
Mark Stevens-Rhonda Fleming Sept.,'5! 
Abbott and Costello (reissue) June !,'5! 
John Ireland-Lloyd Bridges June 18,'5! 
Rex Harrison-Lilli Palmer Apr. 10.5! 
Bill Elliott Nov. 25,'5! 
Barbara Hale-Richard Greene June,'5! 
Cesar Romero-Hillary Brooke Aug. 17,'5! 
Tristram Coffin-Mae Clarke July 25,'51 
Elizabeth Taylor-Larry Parks Not Set 
William Lundigan-June Haver Oct.,'51 


July 20,'51 
Nov. 7,'51 


Nov.'5! 
Dec.,'5! 
July,’5! 


Marjorie Main-Percy Kilbride Apr.,'5! 
Robert Mitchum-Jane Russell Nov. 17,'51 
Lucille Ball-John Agar Oct.,'5! 
Luther Adler-Patricia Knight 
Robert Clark-Margaret Field 
Joseph Cotten-Barbara Stanwyck 
Barry Nelson-Carole Matthews 
Dirk Bogarde-Bonar Colleano 
Ricardo Montalban-Cyd Charisse 
John Derek-Jody Lawrence Ju 

Leo Carrillo-Turhan Bey (reissue) — is I 
Thelma Ritter-John Lund r. 24,'51 
Marie Powers-A. M. Alberghetti “Not Set 
Betty Grable-Macdonald Carey Aug.,’5! 
M. Lockwood-Roger Livesey (reissue) pred 15,'51 
Penny Edwaerds-Steve Flagg May 30,'5! 
Fred MacMurray-Eleanor Parker Sept.,'5! 
George Raft-Sylvia Sidney (reissue) -— et 
Joan Greenwood-Bourvil ict. 21,51 
Douglas Fairbanks, Jr.-Y. Doolan Sot 21,51 
Clifton Webb-Joanne Dru 

Lana Turner-Ezio Pinza 


Broderick Crawford-Betty Buehler 


Aug. 8,5! 


Oct.,"51 


Apr.,'5! 
June 24,5! 
May 25,5! 


Gertrude Berg-Phillip Loeb 
Johnny Mack Brown 

Dennis Price-Joan Dowling 
Bob Hope-Hedy Lamarr Dec.,'5! 
Robert Mitchum-Ava Gardner Apr. 14,'51 
Roddy McDowall-Preston Foster (reissue) June,'5! 


Jean Wallace-Richard Wright June 18,5! 
Whip Wilson-Fuzzy Knight May 27,'5! 
Dane Clark-Cathy O'Donnell Aug.,'5! 
Lew Ayres-Marilyn Maxwell Aug. 24,'51 
Ray Milland-John Hodiat June 8,51 

Oct.,’51 
June 22,5! 


James Stewart-Marlene Dietrich 
Rosamund Johns-Leo Genn 


Runnin 
Time 


82m 


7—REVIEWED—, 


July 7 


Oct. 20 


July 21 


Mar. 17 
Aug. 4 
Oct. 27 
Nov. 3 
July 28 


July 28 


Oct. 20 


Mar. 24 
June 2 
Sept. 29 
Aug. !! 
Mar. 17 
Oct. 6 
May (9 
July 14 
July 28 
June 30 


Jan. 13 
Sept. 15 
Aug. 4 


June 2 
Aug. 4 
Aug.31,'46 
Sept. 22 
Aug. '8 
July 28 
May 12 
Sept. 8 


Dec. 
July 28 


Oct. 6 
Mar. 3! 
Aug. 10,'43 


June 23 
Apr. 28 
Oct. 6 
Dec. 30 


May 19 


July 21 
Aug. 4 


(S) synopsis 


Page 
922 


597 
(S)947 
1049 
734 


906 
(S)sis 
1050 
(S)644 


853 


937 
966 
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r-REVIEWED—. RATINGS ‘ 
Release Running (S) synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 


No Questions Asked (132) MGM Arlene Dahi-Barry Sullivan June 15,51 8im June 16 en7 —=C A 8 Good 
Northwest Territory (5124) Mono. Kirby Grant-Gloria Saunders Dec. 9,'51 éIm 


OBSESSED (formerly Evil One) (Br.) UA David Farrar-Geraldine Fitzgerald Sept. 7,51 77m Sept. 998 Fair 
Odette (Br.) UA Anna Neagle-Trevor Howard May 15,51 105m 3 -2 Very Good 
Ohl Susanna (color) 
The Goldentide) (5008 . Rod Cameron-Adrian Booth Mar. 28,'5! 90m 758 Good 

Oklahoma Outlaws (5144) Mono. Johnny Mack Brown Aug. 19,'5! 56m 
Oliver Twist (Brit.) (828) Robert Newton-Alec Guinness Apr. 27,51 105m 825 Excellent 
On Dangerous Ground (formerly 

Dark Highway) RKO Robert Ryan-ide Lupino Aug.,5! ‘ 
On Moonlight nod (color) (029)* WB Doris Day-Gordon MacRae July 28,'51 95m 4 929 
On the Loose (202) RKO = Joan Evans-Melvyn Douglas Sept. 8,'5! 74m 945 
On the Riviere (color) (115)* 20th-Fox Danny Kaye-Gene Tierney May,'5! 90m 8 818 
Only the Valiant (022) WB Gregory Peck-Barbara Payton Apr. 21,51 = 105m 


PAINTED Hills (color) (125) MGM _Lassie-Bruce Cowling-Cary Grey May 4,'5! 
Painting the Clouds With Sunshine 

(color) (105)* Ww Dennis Morgan-Virginia Mayo Oct. 10,"51 87m Sept. 
Pandora and the Flying Dutchman 

(C) (Brit.) M James Mason-Ava Gardner Nov.,'5! Oct. 
Pardon My French (French) Merle Oberon-Paul Henreid Aug. 10,5! Sept. 
Passage West 4 (5022) . John Payne-Arlene Whelan July,’5! May 
Peking Express (5024) . Joseph Cotten-Corinne Calvet be June 
People Against O'Hara (20!) Spencer Tracy-Diana Lynn ‘ Aug. 
People Will Talk (126) Cary Grant-Jeanne Crain ‘ Aug. 
Pickup Beverly Michaels-Hugo Haas " July 
Pier 23 (5018) i Hugh Beaumont-Richard Travis May 
Pistol Harvest (205) Tim Holt July 
Place in the Sun, A (5102)* .  M. Clift-E. Taylor-S. Winters * July 
Pool of London (Brit.) (183) . Bonar Colleano-Rene Asherson a Aug. 
Portrait of Clare (Brit.) Richard Todd-Margaret Johnson 
Present Arms (5023) i William Tracy-Joe Sawyer Oct. 5,'51 
Prince Who Was a Thief, The 

(color) (126) . Tony Curtis-Piper Laurie July,’5! June 
Prison Break Barton MacLane-C. Bennett (reissue) June 15,'5! July 23,' 
Private Snuffy Smith Bud Duncan-Edgar Kennedy (reissue) Nov. 10,5! 
Prowler, The Van Heflin-Evelyn Keyes Mav 25.5! Apr. 
Purple Heart Diary . Frances Langford-Judd Holdren Dec.,'5! Nov. 


QUEBEC (5017) (color) . John Barrymore, Jr.-Corinne Calvet Apr.,’5! Mar. 
Quo Vadis (color) Robert Taylor-Deborah Kerr Not Set 


RACKET, The Robert Mitchum-Lizabeth Scott Oct. 6,'51 Oct. 

Raging Tide, The (203) iv. Shelley Winters-Richard Conte Nov.,'5! Oct. 

Raton Pass (02!) Patricia Neal-Dennis Morgan Apr. 7.'51 Mar. 

Rawhide (113) Tyrone Power-Susan Hayward May,'5! Mar. 

Red Badge of Courage, The (204) Audie Murphy-Bill Mauldin Sept. 28,'5! Aug. 

Red Shoes, The (co'or) (Brit.) A Moira Shearer-Anton Walbrook Oct. 1,51 Oct. 

Reluctant Widow, The Fine —_ Jean Kent-Guy Rolfe 

Reunion in Reno (135) Uni Mark Stevens-Peggy Dow 

Return of Frank James (color) (058) 20th- Fo Henry Fonda-Gene Tierney (reissue) 

Rhubarb (5103) Par Ray Milland-Jan Sterling Sept.." : AYC 
Rich, Young _ Pretty (color) (138) MGM Jane Powell-Wendell Corey ig. 3, AY 
River, The (color) UA Radha-Esmond Knight . 10," ‘ AYC 
Roadblock (204) RKO Charles McGraw-Joan Dixon N 

Roaring City (5016) Lippert Hugh Beaumont-Richard Travis 

Rodeo King and the Senorita (5053) Rep. Rex Allen July 15; ‘5! AYC 
Royal Wedding (color) (121)* MGM _ Fred Astaire-Jane Powell Mar. 23,'5! ‘ AYC 


SADDLE LEGION (117) RKO Tim Holt-Richard Martin Apr.'51 AYC 
St. Benny the Dip UA Dick Haymes-Nina Foch June 22'5! 
Samson and Deli Leotard (510) Para. H. Lamarr-V. Mature-G. Sanders Mar.28'51 q AYC or AY 
Santa Fe (color) ( Col. Randolph Scott-Janis Carter Apr.'5! 5 AYC 
Saturday's Hero er The Hero) (318) Col. John Derek-Donna Reed Sept.’5! 4 AY 
Savage Drums (500 Lippert Sabu-Lita Baron June 22'51 
Scarf, The UA = John Ireland-Mercedes McCambridge Apr.6'5! yi A 
Sea Hornet, The (5105) Rep. Rod Cameron-Adele Mara Nov.6'5! 
Sealed Cargo (118) RKO Dana Andrews-Claude Rains May’'5! : AY 
Second Woman, The UA Robert Young-Betsy Drake Mar.16'51 
Secret of Convict Lake, The (123) 20th-Fox Ethel Barrymore-Glenn Ford Aug.'51 
Secrets of Monte Carlo (5030) Rep. Warren Douglas-Lois Hall June 20'5! 
Show Boat (color) (135)* MG Kathryn Grayson-Howard Keel July 13°51 
Silver City (color) (5112) . Edmond O'Brien-Yvonne de Carlo Dec.'5! 
Sirocco (348) . Humphrey Bogart-Marta Toren July ‘5! 
Skipalong Rosenbloom Maxie Rosenbloom-Jackie Coogan Apr.20'5! 
Sky High (5024) i Sid Melton-Mara Lynn Oct. 19''5! 
Slaughter Trail (color) RKO Brian Donlevy-Virginia Grey Sept.29'5! 
Smoky (color) (043) Fred MacMurray-Anne Baxter (reissue) June '5! 
Smugglers, The (Brit.) M. Redgrave-R. Attenborough (reissue) Oct.1'5! 
Smuggler's Gold (315) . Cameron Mitchell-Amanda Blake May'5! 
Smuggler's Island (color) (12!) iv. Jeff Chandler-Evelyn Keyes May'5! 
Snake River Desperadoes (366) . Charles Starrett-Smiley Burnette May'5! 
So Long at the Fair (Brit.) U Jean Simmons-Dirk Bogarde Mar.29'51 
Soldiers Three (126) Stewart Granger-Walter Pidgeon Apr.20'5! 
Something to Live For (5105) . Joan Fontaine-Ray Milland 
Son of Dr. Jekyll Col. Louis Hayward-Jody Lawrence 
South of Caliente (5151) . Roy Rogers-Dale Evans 
Stage From Amarillo (5156) . Whip Wilson 
Stagecoach Driver (5153) Johnny Mack Brown July. 15,°51 
Stardust and Sweet Music (form. 
Calendar Girl) (5029) . William Marshall-Gail Patrick June 15,'5! 
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TITLE—Production Number—Company 


Stop That Cab (5014) 

Storm Over Bengal (579) 

Strangers on a Train (027)* 

Starlift (109) 

Strange Door, The (204) 

Streetcar Named Desire, A (104)* 

Strictly Dishonorable (131) 

Strip, The (140) 

Submarine Command (5107) Para. 
Sugarfoot (color) (016) WB 
Sunny Side of the Street (color) Col. 
Superman and the Mole Men (5030) Lippert 


Release 
Stars Date 


Sid Melton-lris Adrian Mar. 31,'51 
P. Knowles-Rochelle Hudson (reissue) June 1,'5! 
Farley Granger-Ruth Roman June 30,'5! 
All-Star Cast Dec. |,'51 
Charles Laughton-Boris Karloff Dec.,'5! 
Vivien Leigh-Marion Brando Sept. 29,'5! 
Ezio Pinza-Janet Leigh 

Mickey Rooney-Sally Forrest 

William Holden-Nancy Olson 

Randolph Scott-Adele Jergens 

Frankie Laine-Tony Arden 


George Reeves-Phyllis Coates Nov. 16,'51 


7—-REVIEWED— 
Running (S) =synopsis 
Time Issue Page 


60m July 14  (S)930 
65m Nov. 12,'38 

101m June 16 68s 
103m Nov. 3 1093 
8im Nov. 3 1094 
125m June 16 885 
95m July 7 922 
85m . 974 
87m s 998 
80m 4 

7im 


7 RATINGS —n 
Nat'l Hi 


erald 


LofD. Review 


Excellent 
Good 

Fair 
Excellent 
Very Good 
Good 


Good 
Good 


TAKE Care of My Little Girl 
(color) (119)* 


Jeanne Crain-Jean Peters July,’5! 
Tales of Hoffmann (color) Moira Shearer-Robert Help Roadsh 
Tales of Robin Hood (5008) Robert Clarke-Mary Hatcher Nov. 30,5! 
Tall Target, The (139) MG Dick Powell-Paula Reymond 

Tanks Are ou The (108) Steve Cochran-Marie Aldon 

Terzan's Peril (172 Lex Barker-Virginia Huston 

Ten Tall Men (eolbr} Burt Lancaster-Jody Lawrance 


>> 
NR 





>*7>>> 
BE 44 5 


Teresa (137) 

Texans Never Cry (352) 

Texas Carnival (color) (205) 

Texas Lawmen (5146) 

Texas Rangers — - 

That's My Boy (50: 

Thing, The thao RKO 
This is Korea (color) Rep. 
Three Steps North UA 
Thunder in God's Country (5052) Rep. 
Thunder on the Hill (133) Univ. 
Thunderhead, Son of Flicka (color) 

(151) 20th-Fox 
Time of Their Lives Realart 
Tokyo File 212 (175) RKO 
Tom Brown's School Days (Brit.} UA 
Tomorrow Is Another Day (103) wes 
Tony Draws a Horse (British) Fine Arts 
Too Young to Kiss MGM 
Trio (Brit.) (5030) Para. 
Try and Get Me 

(formerly Sound of Fury) UA 
Two Dollar Bettor Realart 
Two Gals and a Guy UA 
Two of a Kind (350) Col. 
Two Tickets to Broadway (color) RKO 


UNKNOWN Man, The (form. Behind 

the Law) MGM 
Unknown World (5101) Lippert 
Up Front (118)* Univ. 
Utah Wagon Train (5054) Rep. 


VALENTINO (color) (320) Col. 
Valley of Fire Col. 
Varieties on Parade (5020) Lippert 
Vengeance Trail Mono. 
Volcano (Ital.) UA 


WANTED: Dead or Alive (5154) Mono. 
Warden of the Big House Realart 
Warpath (color) (5025) 

Well, The 

Wells Fargo Gunmaster (506!) 

Westward the — 

When | Grow U UA 
When the Redskins Rode (C) (339) Ceol. 
When Worlds Collide (5106) (color) Para. 
Whip Hand RKO 
Whirlwind (354) Col. 
Whistle at Eaton Falls, The Col. 
Whistling Hills (5145) Mono. 
Wooden Horse, The (Brit.) Snader 


YELLOWFIN (formerly Bluefin) 

(5108 Mono. 
Yes Sir, Mr. Bones (5019) Lippert 
You Never Can Tell (132) Univ. 
Young Scarface (Br.} M.K.D. 
You're in the Navy Now [formerly 

USS. Teakettle) (110) 20th-Fox 
Yukon Manhunt (5123) Mone. 


Pier Angeli-John Ericson 

Gene Autry-Gail Davis 

Esther Williams-Howard Keel 

Johnny Mack Brown 

George Montgomery-Gale Storm 

Dean Martin-Jerry Lewis 

Kenneth Tobey-Margaret Sheridan 

Documentary 

Lloyd Bridges-Lea Padovani June 15,'51 
Rex Allen-Mary Ellen Kay Apr. 8,'51 
Claudette Colbert-Ann Blyth Sept.,’5! 


Roddy McDowall-Preston Foster (reissue) June,’5! 
Abbott and Costello (reissue) June 1,5! 
Florence Marly-Robert Payton May,’5! 
John Howard Davies-Robert Newton Nov.2,'5! 
Ruth Roman-Steve Cochran Sept. 22,'5! 
Cecil Parker-Anne Crawford May 14'S! 
Van Johnson-June Allyson Nov.,’5! 
J. Hayter-N. Patrick-J. Simmons June,’5! 


Frank Lovejoy-Kathleen Ryan May 4,'5! 
John Litel-Marie Windsor 

Janis Paige-Robert Alda 

Lizabeth Scott-Edmond O'Brien 


Tony Martin-Janet Leigh Oct. 20,51 


Walter Pidgeon-Ann Harding Nov.,'5! 
Bruce Kellogg-Marilyn Nash Oct. 26,'51 
David Weyne-Tom Ewell Apr.,'5! 
Rex Allen-Penny Edwards Oct. 15,51 


Tony Dexter-Eleanor Parker 

Gene Autry 

Jackie Coogen 

Bill Elliott-Peggy Stewart 

Anna Magnani-Geraidine Brooks May 1,'5! 


Whip Wilson Sept. 9,5! 
V. McLaglen-Jackie Cooper (reissue) June 15,'51 
Edmond O'Brien-Dean Jagger Aug..'5! 
Henry Morgan, Barry Kelly Sept. 10,'51 
Allan “Rocky” Lane May 15,'5! 
Robert Taylor-Denise Darcel Nov.,'5! 
Robert Preston-Martha Scott Apr. 20,'51 
Jon Hall-Mary Castle May,'5! 
Richard Derr-Barbara Rush Nov.,'5! 
Elliott Reed-Carla Balenda Not Set 
Gene Autry-Gail Davis Apr.,’5! 
Lloyd Bridges-Dorothy Gish Aug..'5! 
Johnny Mack Brown Oct. 7,'51 
Leo Genn-David Tomlinson Aug. 28,'5! 


Wayne Morris-Adrian Booth Oct. 14,51 
All-Star Minstrel Show July 13,'5! 
Dick Powell-Peggy Dow Sept.,"5! 
R. Attenborough-H. Baddeley Nov. 7,'51 


Gary Cooper-Jane Greer Apr.,’5! 
Kirby Grant-Margaret Field July 12,'5! 


1094 
741 
1095 


713 
1102 


(S)714 


June 2 
Sept. 8 
May 19 


Apr. 14 
May 12 846 
Sept. | 998 
Oct. 27 
Apr. 7 793 
Aug. 4 966 


Sept. 8 1006 


Aug. 18 (S)982 
Aug. 1! (S)975 
Aug. 25 989 
Nov. 10 1103 


Mar. 3 743 
July 20 (S)947 
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MOST ADVANCED TEXTBOOK ON SOUND 
REPRODUCTION AND PROJECTION 








F. H. Richardson's 


| @ You will find this edition the ‘ 
| most complete and practical 
| treatise of its kind and a sure 


| solution to the perplexing prob- 
lems of projection room routine. SEVENTH EDITION — SUPPLEMENTED WITH 
| The book is supplemented with 
| acomprehensive group of SOUND TROUBLE CHARTS 
| TROUBLE-SHOOTING 
- | CHARTS to help meet every and ALPHABETICAL INDEX 
| possible emergency in the pro- 
| jection room. It also includes a 
| lightning-fast index system al- 
| phabetically arranged for swift 
| easy reference. 





Over 700 pages. The only practical guide to 
good projection and quick trouble-shooting 





ORDER TODAY ~+- $7.25 POSTPAID 


BOOKS HGF 


NEW VORS Cisry 
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MAINTENANCE 


EQUIPMENT ¢ FURNISHINGS ¢ DESIGN ¢ PHYSICAL OPERATION 




















INCREASED REVENUE 
with no box office increase , a 
i: DRINK 


cated, ys CHCA 


es...you can increase your 
revenue — and profits—without raising prices at the box office. Thousands 
of exhibitors are boosting the per-admission take by offering theater 
goers the refreshment they would buy elsewhere. That means ice-cold 
Coca-Cola. All it takes is a few square feet of idle space —and your choice of 
vending methods. For the money-making details, address: The Coca-Cola 


Company, P. O. Box 1734, Atlanta, Georgia. 


xy NY 7; 
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IT DOES SOMETHING TO FOLKS! 


Once having Motiographs, a theatreman never buys any other 





projector...actually becomes hostile when anyone suggests that he 
change. What can you do with people like that? Thinking it over, | 


Motiographs must be quite satisfactory. 


Learn why. For literature write 


WII VII AS ntiosaae 
America's Oldest Manufacturer of Projection Equipment =e = 
4431 W. Lake St. Chicago 24, Ill. 2 ne. 
PROJECTC ¢ SOUND SYSTEMS + PROJECTION LAMPS * IN-CAR SPEAKERS * MOTOR-GENERATORS 


Export Division (Except Canada) 
Frazar & Hansen, Ltd., 301 Clay Street San Francisco 11, California 








1—Here’s the normal, 
comfortable position 
of the Push-Back Audi- 


torium Seat 


2—Seated persons need 
not stand. A gentle 
movement of the body 
slides the seat back. 


a 


3—Relax, chair slides 
back to normal, com- 
fortable position. No 
standing up. No in- 
convenience. 


KROEHLER 


Chicago 11, til. 
666 Lake Shore Drive 





Make it easy for your patrons to buy more 
popcorn, candy, and soft drinks by install- 
ing modern Kroehler Push-Backs. Their 
easy ““In-and-Out” features eliminate all in- 
convenience and embarrassment of patrons’ 
visits to and from your concession stands. 


Get the complete story of the new Kroehler 
idea of “showmanship in seating.” See 
why new Kroehler Push-Back* Theatre 
Seats will pay off in word-of-mouth adver- 
tising for you...and in cash at the box 
office. Please write nearest office. 
*"PUSH-BACK" is a trade-mark owned and 
registered by Kroehler Mfg. Co., Naperville, lil. 


‘Stuah<backh THEATRE SEATS 


THE WORLD'S FINEST THEATRE SEATS 


New York 16, N. Y. 
One Park Avenue 


Los Angeles 7, Calif. 
2028 So. Vernon Avenue 


Canadian Theatre Chair, Ltd. 


40 St. Patrick Street 
Toronto 2B, Canada 


Dallas, Texas 
2023 Jackson St. 
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BETTER...FASTER... THEATRE CLEANING 


WITH POWERFUL SPENCER 
PORTABLE VACUUM CLEANERS 


— 


The day-in day-out job of cleaning, so important to successful theatre 
operation, can be done more efficiently with these powerful Spencer 
portable vacuum cleaners because Spencer's more powerful vacuum 


picks up more dirt in less time and with less effort. 


Spencer’s special tools are available for special theatre cleaning prob- 
lems: cleaning the backs of seats, rugs, draperies, walls, screens, bare 
floors or for reaching into hard-to-get-at places like footlights, tops of 
pipes, radiators, etc. Spencers also give wet or dry pick-up and blowing, 
all in one machine. It will pay you to investigate Spencers. 


GET THE FACTS... SEND COUPON TODAY 
FOR COMPLETE INFORMATION 


SPENCER 


HARTFORD 


Please send——-Guide to Easier Cleaning—Bulletin |14-E 


Nome 





Street & No. 








City & State 
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Let us custom-style 
your carpet at no extra charge 


Skilled designers at Alexander Smith and Masland will custom- 
style a completely new carpet pattern for your theater. Or, you 
may pick one of the dozens of handsome patterns in the regular 
Alexander Smith-Masland contract carpet line, and they will 
color-style it to blend with your own decorating scheme. Your local 
Alexander Smith-Masland Carpet Contractor will make all arrange- 
ments for you. He will save you money, too, through skillful, 


economical installation. 


Alexander Smith and C. H. Masland 


Contract Carpets, 295 Fifth Avenue, New York 16, New York 
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A close-up of the carpet 
individually color-styled to 
blend with the modern decos 
of the lobby, aisles, powder 
rooms and manager’s office of 
the handsome Clyde Theater, 
Fort Wayne, Indiana. 
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Are Spectacles 
A Hazard of 
Third-Dimension? 


Wovr the public rather go 
without three-dimensional motion pictures 
than to wear image-selective spectacles 
while viewing them? Nobody really knows, 
but fear that the answer would be nega- 
tive is discouraging stereoscopic movies. 

At its fall meeting in Los Angeles last 
month, the Society of Motion Picture and 
Television Engineers, devoting a substan- 
tial part of its program to three-dimen- 
sional techniques, heard Raymond Spottis- 
woode, technical director of the exposi- 
tion, report on the exhibition of stereo- 
scopic movies at the Festival of Britain 
earlier this year. He said: 

“If these films, made on a budget of a 
few thousand dollars, could attract enor- 
mous audiences, what would not be the 
stimulating effect on the box-office of 
three-dimensional films made with all the 
resources of Hollywood?” 

Thus Mr. Spottiswoode seemed confi- 
dent that the public would not object to 
spectacles; however, he observed that 
theatre operators themselves shied away 
from any method that required them. 


STEREOSCOPIC movies are 
not new, of course; they were exhibited 
widely in this country years ago, notably 
in the Pete Smith shorts. But these, like 
the Festival of Britain films, were novelties. 
Spectacles regularly are another story. 

Still the theatre business doesn't know 
whether the hazard is real or imaginary, 
and won't know until the public has a 
chance to test itself with a picture of fea- 
ture length and character. No trick stuff, 
just regular dramatic material. 


dI: general exhibition of such 
a production proved public reaction to 
the wearing of polarizing spectacles ad- 
verse, the prospect of movies regularly 
stereoscopic would be dim indeed. One 
hears technologists suggest an electronic 
system as an alternative; somehow one 
always comes back to the psycho-optical 
facts of natural vision, in which each eye 
functions separately from the other. 

Be that as it may, we do have two facts 
to work with immediately: Stereoscopic 
movies can be economically produced and 
conveniently projected; and tens of millions 
of people already habitually wear spec- 
tacles. —G. S. 
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The magic of modern forms and 
materials in theatre modernization wae 


Picturing and describing the 
transformation of the Liberty 
theatre, once one of Oklahoma 
City’s handsomest downtown 
playhouses, into the modern 
Harber, a first-run operation 
of Cooper Foundation Thea- 
tres. Architects for remodeling 
were Robert Boller and Dietz 
Lusk, Jr., Kansas City. 
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Before-and-After Story 
of Property Reclamation 





FRONT AND VESTIBULE: Today's 


approach to the architectural problem of 
front and entrance area i: 


strikingly demonstrated in these views of the original 
house (upper left) and the remodeled structure. The interior is opened to the 
treet with a grid of glass over Herculite doors dominating the facade. Elsewhere 
a colorful treatment is effected with a yellow terra cotta panel above the shop 
and the use of triangulated porcelain enamel, in dark green and russet, for trim, 
ncluding the box-office base. As a foil for this coloration ledge rock is introduced. 
Enclosing the vestibule opposite the box-office is a glazed grid of steel faced 
with sheet metal painted green, with aluminum poster frames at the base rising 
from a ledge rock plant box. Architecturally integrated with the fin on the left 
side is a marquee-like attraction advertising structure (the vestibule itself acts as a 
canopy) serviced djrectly from the manager's office on the second floor. A 
supplementary changeable letter is mounted above the box-office window. Free- 
standing letters mounted on top of the attraction board and on the face of the 
vertical fin are two shades of green porcelain enamel. The attraction sign structure 

faced, in areas beyond the letter panels, with porcelain enamel in various shades. 
The attraction panels are made up of double-hung ‘plexiglass and is illuminated 
with cold cathode tubing. 








THE LOBBY: The view of the Harber lobby at upper 

right is comparable in camera position to that of the 

original theatre above, while at lower right the for- 

ward section is pictured from the mezzanine, which 

looks out through the facade glazing. The theatre faces 

east, so the glazing has grey nylon curtains (with a skyscraper 
figure) which can close out the morning sun. On the mezzanine 
walls, triangulated porcelain enamel is again ingeniously used. 
Here it is yellow and russet. Elsewhere walls are plaster, painted 
turquoise in the lobby. The mezzanine color scheme is grey, 
magenta and chartreuse. The plaster ceiling of the lobby is 
painted deep blue-green and mount (as the vestibule soffit) 
"Alzak"’ flush lighting fixtures of industrial high-bay type, chosen 
because they permit lamp changing by a gripper pole. The lower 
lobby ceiling has standard downlights. A two-level drinking foun- 
tain was placed in the lobby so as not to compete with a drink 
machine in the foyer. Terrazzo flooring has a blue-green field, 
black border, russet base. 


OLD AND NEW FLOOR PLANS COMPARED: 


|| 
; 


ee ESTRA 


VESTIBULE 


MAIN FLOOR, before and after: A, air shaft; B, standee rail; 
C, shadow box; D, drink machine; E, fountain; F, poster case; 
G, plant box; H, canopy over shop; |, marquee; J. utility room. 
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STORAGE 


MEN 
TOWET UPPER DART 


LOUNGE : OF LOBBY 


GLAZED WALL 


MANAGER'S 
STORAGE OFFICE 


MARQUEE 


MEZZANINE PLAN, before and after remodeling. 
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AUDITORIUM ALTERA- 
TION: The original audi- 
torium (shown in rear view 
) presented a severe 
problem of economically 
feasible remodeling particu- 
larly because of boxes from 
balcony to proscenium on 
each side. The simplest so- 
lution structurally was to 
cover the space they occu- 
vied. For this purpose, and 
eliminate the gingerbread 
decor of walls and ceiling 
an overall design was de- 
vised for a new interior finish 
of plaster on metal lath. On 
each side now runs a stream- 
lined projecting structure 
over wall aisles, with the 
offit cove-lighted, 


FACILITIES: The refreshment 
stand, located in the lobby im- 
mediately inside entrance doors 
(see photo on page 9), is faced 
with flexwood laid in one-inch 
squares. This material was painted 
first in light turquoise, then wiped 
with deep blue-green to fill the 
low spots between the checks. 
The counter has a Formica top. 
The ceiling above the stand is an 
egg-crate light grid. . . . Air-con- 
ditioning, with cooling by West- 
inghouse compressors, and heating 
are divided into two systems, one 
under the stage for the main 
auditorium, the other over rest- 
rooms for space under balcony 
and entrance areas. In the lobby 
are heat grilles over the window 
and in the floor at entrance doors. 
Outlets are Anemostats. . . . Pro- 
jectors are Simplex XL, sound 
Western Electric, lamps Peerless. 





RIDGEWAY THEATRE, STAMFORD, CONN. 


In carpeting a theatre 


Don't Overlook the 
Meaning of Scale 





eS .: the size of 


figures and repeats to room dimensions is 
recognized as an important factor of good 
effect in any kind of carpeting. In a theatre 
ths factor of scale can be a tricky thing. 
Consider a theatre with a foyer having 
a continuous expanse of floor extending 
practically from entrance doors to seating. 
This can stand a bold pattern of large 
repeat. On balcony stairs, however; and in 
a mezzanine that is scarcely more than a 
corridor, and in a lounge, particularly in 
a small women’s cosmetic room, such a 
pattern distorts, squeezes and _ confuses. 
These differences in scale characteristics 
are illustrated in the adjoining views. 
They are likely to be found in almost 
any theatre of at least medium size, to some 
degree. What's the answer—vary the 
carpeting according to areas? That is occa- 
sionally done, but there are economic rea- 
sons against that as a regular practice. In 
a theatre where those differences in scale 
are pronounced, the problem can be solved 
with a solid color, preferably relieved by a 
border in a related shade. That simple 
method of course sacrifices the interest of 
pattern. However, this can usually be 
avoided by turning to a design that gives 
no impression of repeat. The leading manu- 
facturers of theatre carpeting offer various 
designs with figures sufficiently obscure, or 
with geometric forms, leaves or flowers so 
intermingled that the scale sense is lost. 
This latter treatment, with patterns in 
two tones of the same color, is illustrated 
in two of the installations pictured here— 
the Carib in Miami and the Sutton in New 
York, both carpeted with Masland Wil- 
tons. The device of solid colors is shown 
in the Lakeland foyer, which has Alexander 
Smith broadloom of harmonizing tones 
laid in panels. On the other hand, a Smith 
carpeting of lively pattern with a relatively 
large repeat is pictured in the Clyde theatre 
despite this narrow foyer area. 
Both sizeable room dimensions and an 
optical continuity with the outdoors suggest 
the vivid pattaern with large figure of the 
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CARIB THEATRE, MIAMI, FLA. 


FT. WAYNE, IND. 





SAN FRANCISCO CIVIC OPERA HOUSE. 








SUTTON THEATRE, NEW YORK. 








Mohawk fabric in the lobby of the Ridge- 
way in Stamford, Conn. It is of course such 
demands that aggravate the problem of 
dealing with smaller internal areas. For the 
huge San Francisco Civic Opera House, 
a Mohawk pattern has been selected which 
has a pattern of squares in a scale propor- 
tioned to interior dimensions, with the 
squares tending to check vision, however, 
from exaggerating distances. 





LAKE THEATRE, CLEVELAND. 
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On the House 


%* editorial reports and comment on events, trends, people and opinion 





Screen Border Elimination: 
A Start Toward More Realism 


MASKING is as 
silent films.” An exhibitor said 
that—Mr. Walter W. Wehr, owner of 
the Park theatre in Pleasantville, N. J., 
who based that observation on his experi- 
ence with a maskless-screen of his own de- 
(for which, incidentally, he 
given a Betrer THEATRES Manager of 
the Month Award in September). 

We hesitate to be quite as positive about 


“BLACK 


dead as 


vising was 


the impending demise of screen masking as 
Mr. Wehr—habits of long standing are 
hard to get rid of. We do not refer so 
much to the attitude of the public toward 
a picture suddenly deprived of its black 
frame, as to the reaction of theatre people 
They don’t look at a screen 
performance as the public does. They live 
with it as a physical thing. To change it 
materially is to produce quite a shock. 

well be the 
advance. At the Cinema 
recently opened in Shoppers’ World at 
Framingham, Mass., a maskless screen is 
so integrated with optically neutral audi- 
torium design that the impact of the per- 
formance does take on revolutionary pro- 


themselves. 


The shock, however, may 
measure of the 


portions. 

Even under less favorable architectural 
conditions, as at the Plaza in Scarsdale, 
elimination of masking gives the perform- 
ance a strikingly different effect, one which 
patrons have noted such efforts to 
define it as “It makes the picture look 
big.” . “The picture is clearer, more 
restful to the eyes.” . . . “The acting seems 
more real.” . . . “The effect is more cheer- 


with 


ful,”’ and so on. 

As for the reaction of this scribe, it is 
mainly that absence of a frame, with the 
picture suspended, as it were, in its own 
light, gives the performance a stronger 
grip on the senses. Which means greater 
realism of the scenic material, greater im- 


12 


pact of dramatic action. Could be some 
such thing was what patrons were trying 
to say in the expressions quoted above. 
Both the Scarsdale and Framingham in- 
stallations were designed by Ben Schlan- 
ger, the New York theatre architect, and 
William A. Hoftberg, engineer associated 
with him. The Scarsdale (see 
Better THeatres for October) differs 
from the other, however, in that the spill 


screen 


flange is at an angle to the screen, and 
both it and the reflecting wings are of the 
same material as the screen itself. In the 
Framingham installation, which was actu- 
ally designed earlier, the spill material is 
plastic (plexiglas) and sets out from the 
edge of the screen, parallel to it, while the 
reflecting wings are sand-finished plaster. 
A further of the Scarsdale 
scheme is its design as a “package” job for 
installation ‘in any existing auditorium. 
The fact that it is successful as a screen- 
with-surround makes it especially signifi- 
cant, for it provides means of eliminating 
screen masking in theatres generally. 
Extending the control of screen light 
throughout the forward half or two-thirds 


distinction 





OOD news from last month 


Trade Show running 
That arrangement, 
finally integrate this 


with the equipment 


Jones, Ernest Wagner and W. A. Gedris. 


In naming J. Robert Hoff 
of The Ballantyne Com- 
pany, Omaha, president 
(at center in photo of the 
1952-53 officers), Tesma 
also retained the guidance 
of Oscar F. Neu, its leader 
since its founding, by mak- 
ing him an honorary mem- 
ber of the board for four 
years. Mr. Hoff's former 
post of vice-president was 
taken over by Lee Jones of 
Neumade Products, New 
York (right), while Roy 
Boomer, with the title of 
secretary-treasurer, remains 
chief expediter. The deal- 
ers happily carry on with 
Ray Colvin as Teda head. 


An Industry-Wide Trade Show in 1952? 


convention of the Theatre Equipment and Supply 
Manufacturers’ convention in Los Angeles, was that the organization does not 
intend to allow the defense effort to scare it away from a trade show next 
year. Furthermore, 1952 may be the year when the theatre business at last 
has one industry-wide exposition of theatre equipment. 

Again this year, as new officers were installed, Tesma decided to seek an arrange- 
ment with the two national exhibitors organizations, TOA and Allied, whereby one 
of them, and preferably both, will hold their national conventions when and where 
Tesma and the Theatre Equipment Dealers Association hold theirs, with the Tesma 
concurrently. The advantages for exhibitors 


important section of the industry with the rest of it. Tesma 
named a committee to study possible membership in COMPO, consisting of Lee 


are obvious. 
organizations members of COMPO, will 
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of an auditorium, with vision of the per- 
formance uninvaded by architectural and 
decorative elements, carries the innovation 
far nearer a realization of its full possibili- 
ties. Optical neutrality of the auditorium 
performs an important function of its own; 
with all framing of the picture eliminated, 
whether by proscenium wall, drapes or 
masking, and with the screen surround 
“blended” into the rest of the room, it 
allows the world of the performance to 
dominate vision, and illusion is the more 
completely produced by the picture through 
this concentration of sight upon it. 


THE LARGER POSSIBILITIES 


Elimination of screen masking does not 
have revolutionary possibilities in itself, but 
should it continue to win approval with its 
extension, a start has been made toward 
a more effective presentation of motion 
pictures in theatres. 

The innovation, as at least Messrs. 
Schlanger and Hoffberg conceive it, does 
have larger potential dimensions, however. 
They are looking toward an image that 
dominates the forward end of the audi- 
torium, with cinematography and attendant 
print processing to produce outer areas of 
the picture of such irregular pattern and 
light intensity that the scenic material in 
those areas virtually blends into the wall 
and ceiling finish of the auditorium, That 
objective, which envisions screen widths 
commonly between 30 and 40 feet, cannot 
be effectively pursued, of course, without 
industrial support. 

Quite likely a promising method of mak- 
ing the motion picture performance third- 
dimensional would readily command such 
support. The business is looking for a 
tremendous technical change to maintain 
uniqueness relative to television and to re- 
capture public enthusiasm. The value of 
stereoscopy for that purpose is easily de- 
fined. But should the need for spectacles 
be established as too much of an impedi- 
ment, stereoscopic motion pictures are 
probably a very remote possibility, if in fact 
they are theatrically attainable at all. 

On the other hand, a motion picture 
performance that practically fills the field 
of vision, its illusion unencumbered by 
architectural forms and tones beyond it, 
poses no very great technical problems, and 
no dubious psychological contingencies 
whatever. It certainly assures the theatre 
uniqueness in the field of motion pictures. 

As for uniqueness; it is well to consider 
that should third-dimensional films come, 
television doubtless would be stereoscopic, 
too. As a matter of fact, the technique of 
television is such that it might achieve 
third-dimensional images much sooner— 
even exclusively ! 

Might be better to use the tricks that 
are peculiar to the theatre. Certainly it 
wouldn’t be wise to neglect them.—G. S. 
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... for Beauty, Economy, Durability 


For beautiful theater interiors that 
never need painting, plastering, or 
periodic redecorating—modernize now 
with Marlite plastic-finished wall and 
ceiling panels. 

Because Marlite cleans so effortlessly 
with a whisk of a damp cloth, mainte- 
nance costs go down fast when time- 
tested Marlite panels are installed. Easy 


See genuine Marlite plastic-finished 
panels af your lumber and building ma- 
terial dealer's, or write for colorful free 
folder showing how you can modernize 
and economize with Marlite! 


| MARSH WALL PRODUCTS, INC., Dept. 1169, Dover, Ohio, Subsidiary of M 





to cut and fit with ordinary carpenter 
tools, the wall-size panels go up fast 
. . . busy areas can be kept in service 
without interruption. 

Select from 63 striking color and 
pattern combinations for cost-cutting, 
low maintenance foyers, entrances, 
lobbies, lounges, rest rooms, offices, 
doors, candy cases, and counters. 


PLASTIC-FINISHED 


ite Corporation 
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‘LOOK TO WENZEL 


for the Finest in Projector Equipment 


Closed Sound Head 


WENZEL PROJECTOR CO. 


Chicago 16, Illinois. 


2505-19 S. State Street 


Head 








The returns are countless when you make 
this gesture of friendship . . . give your 
customers FREE HAWAIIAN VANDA 
ORCHIDS. The lines will be long to get 
into your theatre . . . your box office 
returns will zoom upward . even your 
mid-week attendance will look like your 
week-end attendance! . and they create 
a lot of wonderful good will that money 
can't buy! Try this tested-and-proven-suc- 
cessful method of promoting your theatre. 


Orchids 


for gracious giving 


For opening night . . . special picture 
promotions . . . family night .. . or 
any special event. 


FOR FULL DETAILS ON HOW 
fO STAGE YOUR HAWAIIAN 
VANDA ORCHID PROMOTION 


“pincer FLOWERS OF HAWAII, LTD. 


LAFAYETTE PARK PLACE 
ANGELES 5 CALIFORNIA 


670 SO 
LOS 








Shows 


WITH 


Soll You 
WAGNER 


ATTRACTION PANELS 
and WAGNER 
PLASTIC LETTERS 


... Write today for free catalog on 
changeable copy display equipment. 
WAGNER SIGN SERVICE, INC. 
218 S. HOYNE AVENUE 
CHICAGO 12, ILLINOIS 


FULLER BRUSH MAN- 

















EMPLOYE-MANAGER 


LEW BREYER 


Manager, Pike Drive-in, Johnston, R. |. 


DIVISION 


THE PIKE drive-in at 
Johnston, R. I., reached its closing this 
fall with a highly successful first season 
stowed away in the ledger. Responsibility 
for its establishing a place in the com- 
was put up to Breyer last 
He strenuously applied all of the 


munity Lew 
spring. 
tricks he had learned from many years in 
showbusiness—he has been in it, in some 
post, ever since he was thirteen—to achieve 
that aim, and some he hadn’t tried before. 

He began selling the Pike weeks before 
Part of his 


opening campaign was a 


the drive-in opened. pre- 


give-away con- 
The 


car, a sedan, was acquired by making a 


sisting in no less than an automobile. 


tie-up with a local dealer, who sold it to 
the owners of the Pike, A. M. Schuman 
and Lou Rogow, at cost. 

Mr. Breyer then sold ten local mer- 
chants the idea of paying for the car, a 
screen trailer and coupons for raffling the 
Pike and the 
also joined the theatre in co-operative ad- 


car to patrons, merchants 


vertising. The campaign was conducted 
into the drive-in season, over a total period 
of 16 weeks. Then the automobile was 
raffled off, at the Pike. 
rain storm struck the area. 
the Pike had to turn away 


That evening a 
Nevertheless, 
more than a 
thousand cars. 

During the season Mr. Breyer used a 
radio quiz to impress the Pike upon the 
community mind and to effect direct sell- 
ing of attractions. This idea he sold to 


The Pike drive-in at Johnston, R. |., 


Lew Breyer conducting the raffle of a car that was 
the opening gun of his promotion campaign. In 
background are Lou Rogow, one of the owners of 
the Pike drive-in, with Mrs. Rogow. 


station WHIM in Providence—and then 
he persuaded a chain store to pay for the 
radio time and also to give out merchan- 
dise as prizes to patrons interviewed by 
station announcers. During the week the 
Pike got a total of 28 free spot announce- 
ments, plugging both quiz and pictures. 

Mr. Breyer also took advantage of a 
tragic accident to build good-will for the 
drive-in. For the benefit of a ten-year- 
old boy who had lost both arms, the Pike 
presented a performance with a personal 
appearance of Billy DeWolfe, screen 
player, as an added attraction. The show 
was given in co-operation with the Provi- 
dence Journal-Bulletin, which gave it 
plenty of space. 

Mr. Breyer got into showbusiness as a 
reel boy at a theatre in New York; he 


with its screen enjoying a natural setting. 
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was its manager at the age of eighteen. 
He later managed the B. S. Moss Broad- 
way theatre, was buyer and booker for 
the Mantell Circuit in New York, then 
joined Western Massachusetts Theatres, 
for which circuit he managed various 
houses, afterward going into film distribu- 
tion, from which field he came to enter the 
drive-in field at the Pike. 


OWNER-MANAGER DIVISION 


MRS. MYRTLE GUTHRIE 


Owner, Ritz Theatre, Clinton, Okla. 


coop housekeeping 
has won for Mrs. 
Myrtle Guthrie a 
Manager of the 
Month _ Award. 
Perhaps a_ theatre 
under _ feminine 
management is 
likely to be kept 
neat; however, her 
Ritz theatre has 
established such a reputation for cleanli- 
ness—and there is no greater requisite of 
theatre—that its consistent attractive- 
ness suggests a pride and a method beyond 


any 


the ordinary inclinations of its owner’s sex. 

That was the testimony, in fact, that 
accompanied her Although 
the Ritz seats only 335, with equipment 
that limitation, Mrs. Guthrie 
was nominated for an award by a supply 
dealer’s sales representative, W. M. Alli- 
son of National Theatre Supply’s Okla- 
homa City branch. Testified Mr. Allison: 

“Persons who call on Mrs. Guthrie, 
whether to sell film or supplies, agree 
that the Ritz is one of the cleanest theatres 
they have ever been in. This has not been 
just a drive of hers, but shows constant 
work vigilance in maintaining the 


nomination. 


reflecting 


and 


house at that high standard at all times.” 

Asked for an expression of her policy, 
Mrs. Guthrie writse: 

‘We have only a very small theatre, but 
I have always felt we have only two things 
to sell—our entertainment on the screen, 
and the comfort of our theatre. 

“Always in selecting my help, I choose 
boys and girls who are ambitious, neat in 
appearance, and courteous. 

“In the projection room I have learned 
that one should have a certain day each 
week to clean the and check the 
machines for any repair. The floor of the 
room is scrubbed and waxed so that it is 
at all times ready for inspection. 

“The refreshment stand, and the pop- 


room 


corn machine, are cleaned at night as soon 
as the box-office is closed, so they are ready 
for business with the opening show next 
day. I supply my help with everything nec- 
essary to make their work easier. And com- 
pliments they get from patrons make them 
take pride in keeping the theatre clean.” 


Views of the front and lobby of the Ritz theatre in Clinton, Okla. 
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TORNADO. 


CLEANING 


Cuts Hours Off of 
THEATRE MAINTENANCE 


If you 
really knew the 
dollars saved by the one 
out of four theatres cleaned with 
aTornado— you'd order your com- 
bination blower-portable vacuum 
today! 

You'll be amazed at the speed 
with which box@s and debris can 
be blown to the front of the theatre, 
four rows at a time. You get speed 
and savings too, when seats, stairs, 
floor and scre¢n are easily Tornado 
vacuumed of their embedded dirt. 

Yes, you'll recover val- 
uable cleaning hours 
and with less labor. 


TORNADO THEATRE BLOWER 


A powerful blast blows trash, boxes, 
rubbish and dirt from under seats— 
four times farther and faster than other 
methods. Operator moves faster and 
with less fatigue. 


and a Portable Vacuum 


Just reverse the hose, add the bag and 
the same unit becomes your portable 
vacuum. Operators move through 
aisles and seats without trouble. 


Get more information on this faster, eco- 
nomical cleaning. Write for Bulletin 584. 


‘BREUER ELECTRIC MFG. CO. 


5102 North Ravenswood Ave., Chicago 40, Ilinol- 
15 





Unsurpassed 
in Design, Safety 
and Performance 


It’s the plus factor that makes 
American the most respected name 
in Playground Equipment. Plus in 
design — American leads the field. 
Plus in performance — Approved 
Equipment stronger, more ruggedly 
built to guarantee a lifetime of per- 
fect repair-free service. Plus in 
safety—for American craftsmen 
are aware of their responsibility for 
the safety of your children. Thus, 
with American you receive far 
superior design, unexcelled per- 


formance and unmatched safety. 


All-American Pienic Grill 
American Approved Heavy Duty Bench 


American Approved Heavy Duty Merry-Go- 
Round, with Enclosed Safety Platform 


An American De Luxe Combination Unit 


AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


WOPLD’S LARGEST MANUFACTURERS OF F:NE 
PLAYGROUND & SWIMMING POOL EQUIPMENT 


Che Drive-in 


* A Department Conducted by WILFRED P. SMITH 


+ +» for many years manager of regular theatres, then drive-in manager 


and later drive-in circuit executive in charge of planning, construc- 


tion and operation; now operator of his own drive-in at Ledgewood, N. J. 








BY NOW THE majority of 
drive ins are getting ready to hibe nate tor 
the winter months, if they haven’t started 
Thanksgiving is just about the 
north of the 
Mason-Dixon line, even with Friday-Sat- 


already. 
wrap-up” in the states 
urday-Sunday operation and in-car heaters 
considered. 

So now the chores begin! Number one 


on the “fly-rite’ parade (that is, if you 
made enough dough to go south for a vaca- 
tion) is to make certain your drive-in is 
properly vaulted for the short period of 
use the word recesston for 


they 


“recession” (I 
the benefit of our distributor friends; 
too will feel our “rest”? period, without a 
lush income such as they enjoyed during 
the past six months!). The effort in order 
now is to take precautions that will make 
easier the job of reopening in the spring. 

After years of drive-in operation, I find 
that one of the most important of these 
precautions is to guard against the destruc- 
tion that may be caused by infestation of 
This can and does happen in the 
finest open-air operations. 

We have read a 
preservation of generators, wiring, paper 
goods and the like. 
enemy No. | is the rodent that will invade 
the premises of a drive-in before spring 
rolls around. The product I have found 
to be the most potent rodent destroyer is 
“d-CON.” As long as I have been priv- 
ileged to address my fellow drive-in oper- 
ators through these columns, it has been 
my policy to use a product before mention- 


rodents. 


great deal about the 


For my money, public 


ing it. 

In my opinion, there is not a drive-in in 
the northern states that will not encounter 
some rodent trouble, especially when the 
In “d-CON” 
I have found a solution to the problem. It 
is a product of United Enterprises, 531 
Webster Avenue, Chicago. So effective is 
this concentrate that here at the Garden 


cold months come upon us. 


Close Up Tight...Open Up Right! 


Auto-Torium we have not had a rat or a 
mouse inside the buildings for over seven 
We not only eradicated those 
already on the premises, but I have yet to 


months. 


see “droppings” to show others came in at 
It is estimated that each rat 
destreys ten times more property and food 
than it eats. And the rat and mouse popu- 
lation of the United States is said to be 
150,000,000—about equal to the human 
Every drive-in is likely to 
come in for its share. 


a later date. 


population. 


The "Movietime” 


Drive for Drive-Ins 


THE “MOVIETIME 
campaign is most conspicuous by its ab- 
sence from the drive-in field. Here is one 
of the greatest promotional developments 
to come upon the horizon in many a moon, 
and as of the moment the drive-in is left 
out in the cold. 

Trade reports indicate it to be 
an effort to get people back into theatres, 
this without specific mention of indoor or 
outdoor operation. Simply by reading be- 
tween the lines, I have gathered that the 
beginning of the campaign was to coincide 
with the launching of big-time television 
shows for the fall months. It is reasonable 
to say that such a campaign would not fit 
in too well with the drive-in scheme, inas- 
much as most outdoor operations were 
about to wrap up the 1951 season in a few 
weeks. On the other hand, when winter 
comes, spring is never very far behind. 

The drive-in field should now start pre- 
paring to get on the band-wagon. We do 
not require the dig names to put over a 
good campaign. Many principal actors and 
actresses of all studios, by the time spring 
rolls around, will have already been over- 


U.S.A.” 


press 
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SPEED THE LINE 


AND 


UP THE TAKE 


WITH 


A Model For Every Type 
and Size of Operation 


ELECTRIC ara 

AUTOMATICKET a _— 
for top-traffic 
installations in 
Theatres, Amuse- 
ment Parks, Fairs, 
Race Tracks % 


wv =>, 


“TRIGGER ACTION’ 
AUTOMATICKET 
the world’s out- 
standing perform- 
er among non- 
electric ticket 
issuing machines 


a ala 


“RAPID ACTION” 
AUTOMATICKET 


A mechanically 
driven, rock-bot- 
tom-price ticket 
register for small- 


er theatres % 


all geared to maximum efficiency 

and economy ... all carrying 

GRC’s famous Uninterrupted- 
Service Guarantee 


GENERAL REGISTER CORPORATION 
43-01 Twenty-Second Street 
Long Island City 1, N. Y. 

1018 South Wabash Avenue 
Chicago 5, Illinois ° 
6260 Romaine Street 
Hollywood 38, Calif. 
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taxed by their tours of good-will. Never- 
theless, we drive-in operators can do 
bang-up job on the suggested product line- 
up, along with others that will come along. 
For example, from Universal-International, 
“Ma and Pa Kettle.” From Columbia, 
“Corky” of the “Gasoline Alley” series. 
From 20th Century-Fox, “The Robot 
Man” and from RKO; the voice person- 
ality of “Alice in Wonderland.” 

Just the few mentioned above will indi- 
cate the possibilities of a well-rounded pro- 
gram, with personalities who appeal to 
average home-folks—a star of a comic strip, 
a figure in hokum adventure, a personality 
identified with a fairy-tale. Such product 
is the drive-in patron’s favorite “meat.” 
Why not exploit that interest with per- 
sonal appearance tours? 

Hah, an idea! A terrific tie-in with 
Borden dairy products would be to have 
“Ma and Pa Kettle” make a personal ap- 
pearance tour with “Elsie, the Cow.” 
Don’t worry about the metropolitan areas— 
there are plenty of good country folks back 
in them thar hills! 


Store Speakers? 


Seal ‘Em in Bags! 


FOR YEARS now we drive- 
in people have been beating our gums over 
whether or not it is economically practical 
to remove speakers for storage at the con- 
clusion of each year’s operation. After 
years of going through this routine, and a 
most costly one it is, I cannot go along 
with those who store their speaker equip- 
ment. 

Last winter I used a three-ply weather- 
proof bag to cover our outdoor equipment, 
with the result that only six speakers had 
to be removed for repair upon reopening 
in the spring. These bags are made by the 
J. D. Loizeaux Lumber Company of 
Plainfield, N. J. 

When an operator takes into considera- 
tion the requirements for storage space 
during the winter months, plus the high 
cost of labor to dismantle and again mount 
the unit, plus the added liability of lost 
parts, such the answer to a 
problem. 


bags are 


A Toast to the 
Drive-In Operator 


ONE OF THE satisfactions 
that the average drive-in operator can enjoy 
today is that whatever his success, it has 
come primarily through his own efforts. 





| 
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heh “OTHE PRACTICE OF 


THROWING AWAY 
CARBON STUBS IS 
ROBABLY COSTING YOU 
THOUSANDS OF DOLLARS 




















Fully automatic 


CARBON SAVER 


uses stubs of all lengths without any preparation. 
It’s no longer necessary to guess whether or not 
a carbon stub will burn a full reel. No matter 
how short it may be, simply insert in the holder. 
When it is entirely consumed, the new carbon goes 
into use without losing the light. It in no way 
interferes with the regular operation of the lamp 


Adaptable to Asheraft “D,” Brenkert-Enare, 
Peerless Magnarc and Strong Mogul lamps. 
Only $52.50. 


PAYS FOR ITSELF 3 TIMES A YEAR! 


Burns positive carbon stubs, which usually aver- 
i. 3%" in length, down to a constant length of 
to result in a net saving of 244°’ per carbon 
ee 22.2% of the cost of the carbon, which for 
the average theatre actually amounts to $150.00 
per month... every month! 
If your theatre equipment dealer 
cannot supply you, order direct. 


Dealer Inquiries Invited 
PAYNE PRODUCTS CO., Cron-O-Matic Division 
2451 W. Stadium Blvd., Ann Arbor, Michigan 
Please send free litertaure on Cron-O- Matic 
Carbon Saver. 
= eee ee. Cron-O-Matic Carbon Saver 
0.D. ing postage 
evn pg 
NAME . 
THEATRE 
STREET 
CFTY & STATE 
EXPORT: Frazar & Hansen, Ltd. 
San Francisco, New York, Los Angeles 
SSSR ESESERERE SEES EE SESE ee eee eee ee 





ws QUALITY 
and 
gs SERVICE 
SUPER - LITE 
SCREENS 
For TV or REGMLAR PROJECTION 


XPORT AGENT 
STREUBER ‘& LACHICOTTE, INC. 
1819 Broadway, N. Y. 23, N. Y. 


Cable Address: “KASTEUBER” 
VOCALITE SCREEN CORP., Roosevelt, N. Y. 
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Patrons are coming back — 


is YOUR 
THEATRE 
READY? 


that first impression 
counts and your 
house will be plenty 
impressive with a 
renovated front by 


Poblocki. 


RECENTLY MODERNIZED 
BY POBLOCK!I AND SONS: 


Fox-Bay Theatre, Milwaukee, Wis 
Cana! Drive-in, Tucumcari, N.M 
Moonlite Drive-in, South Bend, Ind 
Palo Theatre, Lowell, Ind 

State Theatre, Westerville, Ohio 
State Theatre, Spring Valley, Minn 
Louisa Theatre, Carnegie, Pa 
Times Theatre, Chisholm, Minn 


| ACT NOW- 
-<_ D ‘ 
fotlo CILL ano sons 


2159 S. KINNICKINNIC AVE 
MILWAUKEE 7 WISCONSIN 





materials are 
still available 














DRIVE-IN THEATRES 


Increase Your Family Patronage ! 


Entertain the Children 
with the latest kiddie riding devices. Complete 
line of miniature trains, auto rides, pony rides, 
and airplane rides.: Immediate delivery. Terms 
crranged. 


KING AMUSEMENT-CO. 


Mt. Clemens, Mich. 











Used by Leading MANY EXHIBITORS 
ARE RESURFACING 
THEIR SCREENS 
TO COMBAT T. V. 


. 
A BRIGHT PICTURE 
1S THUS ASSURED 


. 
YOU'LL LIKE IT 


iF YOU TRY IT 
“Snow White e 


NATIONAL THEATRE SCREEN 
REFINISHING CO. 


129 ZENNER ST. BUFFALO 11, N. Y. 
HU. 3673 








This has been accomplished, in the vast 
majority of cases, without the fullest co- 
operation of distributors, producers or or- 
ganizations and associations of national 
scope. Furthermore, the nearest conven- 
tional theatre operator certainly offered no 
It was expected by the 
conventional theatre operator that the dis- 
tributor should “protect” his client in the 
matters of run and film costs. 


aid and comfort. 


Now the drive-in field has recognition 
from the industry as a whole, and it was 
accomplished through genuine showman- 
ship—plenty of advertising, high standards 
of service and equipment, smart presenta- 
tion of programs, and some innovations that 
appealed to the public but were not fully 
adaptable to the conventional theatre. 

The fairest solution to the entire situa- 
tion, in my opinion, is to make product 
available day and date with the conven- 
tional theatre, then let the public decide 
which is its preference, a drive-in or an 
enclosed theatre. 

© 


You Gotta Light 


‘Em to See ‘Em! 


A DETAIL of great im- 
portance to motion picture exhibition at a 
drive-in theatre is scene lighting. Of course, 


| subdued lighting is often necessary to lend 


the proper atmosphere to passages of a par- 
ticular story; however, in a drive-in where 
one has to contend with weather, especially 
humid conditions, the mood can be lost to 
the audience because of dark scenes. The 
result then may be that the patrons have 
to listen to a story on the screen like one 
listening to a story on the radio. 

With the approximate distance from the 
screen to the last ramp in a 600-car drive- 
in about 600 feet, even the larger projection 
lamps do not allow full visual appreciation 
of a motion picture that has too many dark 
scenes, and the entertainment value of such 
a subject is reduced. In that case, the 
patron is dissatisfied and is inclined to take 
it out on the management, blaming him 


| for not having the proper equipment even 





though the exhibitor has already invested 
thousands of dollars to provide the finest 


| projection. Dark scenes are a headache es- 


pecially in jungle, mystery and “‘psycho- 


logical’’ stories. 


PORTABLE LIGHTED ARROW 
FOR “USHERING” TO RAMPS 


A simple means of directing traffic to unoccupied 
ramp spaces has been fashioned by the manage- 
ment of the Edgewood drive-in, a Hugh Gardner 
operation, at Neosho, Mo. Along the inside drive 
leading to ramp entrances an arrow on a stand is 
placed, first at the front ramp, then at each suc- 
ceeding ramp rearward as the theatre fills. The 
arrow of course is lighted, and to power it, light 
plugs are spaced opposite the ramp entrances, 
along a fence which borders the drive. The unit 
with the arrow is made of galvanized tin and red 
glass, with a light bulb behind it, and is mounted 
on piping. The sockets are shielded with tin. 


The screen structure of the Edgewood drive-in is 
designed to create an inviting entrance, with the 
highway side simulating a Colonial mansion, in the 
windows of which are lamps lighted at night. The 
interior of the structure is used for storage. 





BILL SMITH INVITES YOUR QUESTIONS... 


Questions about drive-ins submitted to Mr. Smith by mail will be answered as promptly as 
possible in this department. The name of the person sending the inquiry will not be published. 
Letters should be addressed to Better Theatres, Drive-In Department, Rockefeller Center, 


New York 20, N. Y. 
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AMERICAN Dodiform HTN  -¢ 


Movie-goers like comfort. American BODIFORM Chairs are 
“easy-chair” comfortable. Replace your old chairs with 


beautiful, durable, new American BODIFORM Chairs 










and watch your attendance grow. American BODIFORM - 


Chairs are famous for easy housekeeping 


and economical maintenance. 


wer 
% 


Per ce a 











American Bodiform Chair No. 16-001 a } 
with Aisle Standard No. 123 





ctmewcan Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 


IN 
THEATRE 
SEATING 


Grand Rapids 2, Michigan * Branch Offices and Distributors in Principal Cities 








MANUFACTURERS OF THEATRE, SCHOOL, CHURCH, AUDITORIUM, TRANSPORTATION, STADIUM SEATING, AND FOLDING CHAIRS 








"FOR THE BIGGEST SCREENS it’s ASHCRAFT 


BiG — POWERFUL — EFFICIENT 


( SwaHiGh 


FOR THE LARGEST SCREENS 
85 TO 110 AMPERES 


ROTATING CARBON 
16 iwcn F:1.9 REFLECTOR 


—, WATER COOLED CARBON CONTACTS 





proven! 
w BEEN 
NG AT ONLY 100 AMPS. EQUALS OR EXC 


it HAS 
QPERATI | 
Te. ASHCRAT ge TENSITY LAMPS USING 195-190 AMPERES 


CONDENSER TYPE HIGH IN 








THE NEW ASHCRAFT 
( HYDRO-ARC ° 


USES FULL 20 inch 9mm CARBON 
75-85 AMPERES 
15 inch HIGH SPEED REFLECTOR 
WATER COOLED CARBON 
NON ROTATING 


THE HYDRO-ARC IS NOT A CONVERTED 1935 SUPREX . 
TYPE LAMP BUT A 1951 MODEL BUILT ESPECIALLY 
FOR LARGE THEATRES AND DRIVE-IN’S. 4 





Distributed by: Write for latest data on this lamp 
INDEPENDENT THEATRE SUPPLY DEALERS 

CANADA: DOMINION SOUND EQUIPMENTS, LTD. 

FOREIGN: WESTREX CORP. 


c. S.ASHCRAFT | “= ore 


36-32 Thirty-Eighth Street Long Island City 1, N. Y. 


ARC LAMP SPECIALISTS for more than a quarter century 





Che Needles Eye 


A Department on PROJECTION & SOUND 





* "No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that | 


through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen 
by a man and his machine, the projectionist and his projector."—TERRY RAMSAYE 


How Today's Lamps Can Make 
Movies Better Than Ever! 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


NOWADAYS most of us 
have come to expect rapid progress in all 
sorts of technological matters, not only as 

a common necessity, 
7] but as a predictable, 
inevitable fact. We of 
the theatre business 
should therefore ob- 
serve and_ investigate 
the progress that has 
occurred in the projec- 
tion of motion pictures. 
s During the years 
GIO GAGLIARD!| that motion pictures 
have been projected for 
public amusement, there has been consistent, 
though sometimes desultory, improvement 
in all the characteristics of the picture 
projected on the screen. Improvements 
have been made in size, steadiness, contrast, 
resolution, color and brightness. All these 
technical advances have become absolutely 
necessary supports and props for the main- 
tenance of the value of motion picture 
exhibition. 

The only regrettable fact is that most 
of these advances have occurred too slowly 
and somewhat haphazardly. Manufactur- 
ers of the various products and equipment 
used in the projection of film have acted 
independently, and often have spent their 
research energies on unrelated subjects, 
which did not have the same common goal 
and plan. For this reason it is particularly 
gratifying to read about the new plans and 
proposals of the SMPTE screen bright- 
ness committee. 

It has been conceded that screen and 
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picture brightness is one of the most im- 
portant factors affecting the comfort of 
the motion picture patron and that there 
should be a scientific basis for establishing 
the optimum brightness of motion picture 
screens for every single installation in the 
country. 

During the teens and ‘twenties most of 
the motion picture exhibitors were pri- 
marily interested in putting a picture, any 
kind of picture, on the screens without too 
much regard to its brightness or quality. 
Vertical and low-intensity carbon arcs sup- 
plied most of the projection light, which 
produced yellowish, low-level picture illu- 
mination. 


PURSUIT OF “WHITE” LICHT 


Towards the end of the 1920's, the high- 
intensity and hi-lo rotating carbon arcs ap- 
peared and gave the industry a taste of the 
beautiful pictures that could be expected 
when high-level, white light could be pro- 
jected on the screen. 

Unfortunately, those high-intensity equip- 
ments were both expensive to buy and 
costly to maintain, and these factors ruled 
them out for the majority of our theatres. 
Then around 1935-37, there appeared the 
various sizes of suprex carbons, with their 
new economical reflector lamps. These 
developments made it feasible for every 
exhibitor to provide his theatre with a 
source of high-quality, white light which 
could really bring out the pictorial values 
of the motion picture performance. 

It was at about this time that an 
SMPE committee began to investigate 
the relationship between picture brightness 
and the optimum conditions for patron 
comfort and viewing satisfaction. Repre- 
sentatives of many interested and reputable 
companies, such as Eastman, Bausch & 








NEVER HAS 


CONOMY 
BEEN SO 
3397 FeO 


ECONOMIZE 
= 


SLOW BURNING 
POWER CONSUMPTION 


SAVINGS IN MAINTENANCE 


FROM “LOW” to 
HIGHEST “HIGH” 


LORRAINE “‘Star-Core’’ CARBONS 


THERE 1S A LORRAINE CARBON 
TAILORED FOR .YOUR SPECIFIC 
PROJECTION REQUIREMENT 
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Lomb, Western Electric, General Electric, 
and university optical institutes, etc., were 
requested to report on the various func- 
upon the 


illumination in 


tions which had any bearing 


necessary level of screen 
the motion picture theatre. 

The reports made in 1936 dealt with and 
set forth all the then existing knowledge 
concerning the human psychological and 
physiological functions of human vision, 
Experiments were conducted under labora- 
tory conditions to determine the best level 
As a result of that 
work, the committee was inclined to accept 
the that 
should be son ething ot the order of 30 foot- 


They 


at- 


of screen illumination. 


conclusions the brightness level 


lamberts at the center of the screen. 
such brightness were 
would 


a minimum, and 


reasoned that if 


logical brightness limits 


tainable, 
j. » 
be ZU 


45 foot 


foot-lamberts for 


lamberts for a maxtmum. 


PRACTICAL STANDARDS 


Using a similar light source for a screen 
30 feet wide, the center screen brightness 
could approach only 7 foot-lamberts. This 
was the best illumination attainable, at the 
the so-called deluxe 
and it felt that a 
brightness level could not be set above this 
value so as not to penalize the majority 


time, for screens of 


} 


nouses, Was rnintmum 


of large theatres. 


TABLE OF VIEWING VALUES: Ability to see changes in picture contrast com- 
pared with changes in screen brightness. 





A B 
. 
Screen 
Brightness in 
Foot-Lamberts 


e 
Ability for 
Highlight 
Brightness 


Ability for 
Shadow 
Brightness 


D E 

* o 

Ability for 
Average 


Ability for | 
Brightness 





7 0.97 
10 0.99 
14 1.00 
18 1.00 
22 1.00 
26 1.00 
30 1.00 





0.33 
0.37 
0.41 
0.44 
0.46 
0.48 
0.50 


0.69 
0.74 
0.80 
0.85 
0.88 
0.92 
0.94 


0.75 
0.80 
0.87 
0.92 
0.94 
0.96 
0.98 








The committee then proceeded to set a 
minimum value of screen brightness, and 
a maximum value of screen brightness, so 
that motion picture prints could be proc- 
essed at the studios for a definite mean 
value of screen brightness and would not 
suffer too greatly in picture contrast ratios 
when exhibited in different theatres. ‘The 
top and bottom levels had to be set at values 
such that the quality of a release print ad- 
justed for the level 
would not suffer if projected at either of 


projection at mean 


the extremes. 
The committee then turned to the best 
available at that 


projection equipment 


time, which they considered the 13.6mm 


high-intensity carbon operating at 125 am- 
with an optical system of f/2.4 
speed. These systems were capable of 
delivering a maximum value of 5000 lu- 
mens to the screen. Assuming a screen 
reflectivity of 75%, this means that for a 
screen 25 feet wide, and a side-to-center 
light distribution of 80%, the center screen 
brightness could approach only 10 foot- 


peres, 


lamberts. 

We must admit that this reasoning is 
quite logical if we consider that the ap- 
parent picture contrast can be materially 
altered by changes in picture brightness. 
Laboratory practice in making release 
prints, limits the quality variation (gamma) 
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ance and contrast. . 


lenses. 


Re tte 


eile for complete information to Bausch & Lomb Optical Co., 
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Sipe 
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to a maximum of 10-15%. It is a reason- 
able condition, then, to try to maintain 


similar limits in apparent picture contrast 
during projection. In other words, a pic- tr } V 
ture should not have more than 10% or | 


15% contrast change at the high than at 


the low limit of brightness level. : Pd py 
Accompanying this article is a table | Demands Experience and Specialists 

which compares the brightness of the aie = 

screen in foot-lamberts with the ability to | 

see changes in contrast for various sections , —RCA SERVICE 

of a projected picture. Column A is the : 

brightness of the center of the screen, with : 

the projector running and no film in has both 

the gate. Column B shows the contrast : 

effect if one looks at the high light of the 

picture only. Here there is only a 3% 

difference in contrast perception as the 

screen brightness is changed from 7 to 30 Suse Only from RCA Service do you 

foot-lamberts. -. get the experience that comes from 
Column C shows the contrast effect ii ; installing and maintaining more 

one looks only at the shadowed part of the ' theatre TV systems than any other 

picture. Here the perception in contrast | : > 4 service organization—anywhere. 

varies from 0.33 to 0.50, or over 50% if P Only from RCA Service do you get 

the screen brightness is changed from 7 to specialists trained in the television 

30 foot-lamberts, laboratories and factories of the 


Column D shows the difference in con- F : . 
. . pioneer in theatre TV. 
trast perception when looking at the area 


of the picture which shows the principal 


action or interest. Here the variation is 
from 0.75 to 0.98, or 30% if the screen ways RCA SERVICE can help you 
brightness is changed from 7 to 30 foot- 
lamberts. 
Column E shows similar comparisons, Survey and help solve the special 
but for an average brightness over the ] TV application problems relating 4 ; 
i i PG, : . tubes . . . supply emergency service 
entire picture. Here the variation is from to your theatre. 6 fomicdiall Coustihs. wxteead eumbi- 


0.69 9 5% . . 
LG? t9 RPE, 08 A970 Supervise the installation, adjust- ment life, keep repair costs down. 


ment and testing of all video equip- {t costs so little to protect so much 


CONTRAST CONSISTENCY ment, coaxial lines and antennas. 


Make periodic inspection checkups 
. . . furnish replacement parts and 





And nowhere else do 

~< . > » ¢ epee Ere ion 'f . i SP ae ee, YO RT Perel you get such specialized 

It can be seen, then, that the variation Give instruction and technical advice ho ire TV service. 
to your projection personnel in the Write for complete in- 


in projected picture contrast in all cases, t 
efficient operation of the equipment. formation. 


except the high light areas, would be much 
greater than the margin permitted in the 


processing of release prints. If a picture RCA SERVICE COMPANY, INC. 


were processed for a 10 foot-lambert screen 


brightness and be shown at 30 foot-lamberts, A RADIO CORPORATION of AMERICA SUBSIDIARY 


the picture element contrasts would be too 
great for good quality; and if the picture CAMDEN, MEW JERSEY 
were processed for 30 foot-lamberts and 
be shown at a brightness of 7 foot-lamberts 
or less, almost all contrast would be lost 
and the picture would appear flat and 
dead. 
In order to prevent such wide swings of 
picture quality during projection, the orig- 
inal screen brightness standards recom- we CYCLORAMIC CUSTOM 
mended a mean brightness of 10 foot- 
lamberts, with a minimum of 7 and a | : SCREEN 
maximum of 14 foot-lamberts. From the 8 ys = GIVES YOU "CENTER SEAT VISION" 


able we can see thz hese limits w y! ~ : 
ta le we can see that these limits would ra |<. From every seat in the house! 
just barely meet the permissible 15% ris VE Eliminates glare and distortion! .. . Gives amazing new depth! 


variation of contrast change. In Column Perfect sound transmission! . . . No perforations! 

B the variation between 0.97 and 1.00 is 

3%. In Column C the variation between 

0.33 and 0.41 is 24%. In Column D the 

variation between 0.75 and 0.87 is 16%. 2318 SECOND AVE. + SEATTLE, WASHINGTON « Eliot 8247 
(Continued on page 24) 
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(Continued from page 23) 
And in Column E the variation between 
0.69 and 0.80 is 16%. 

Now let us see what new goal the pres- 
ent screen brightness committee could set 
for the industry and whether these aims 
could possibly be realized with today’s 
available equipment. Please bear in mind 
that 30 foot-lamberts is still considered 
generally as the best level of brightness. 

Present projection equipment with high- 
speed condensing lenses, or 16-inch reflec- 
tors, and with efficient projector shutters 
and f/1.9 lenses, can deliver from 10,000 
to 11,000 lumens to the screen. Assuming 
again a maximum theatre screen width of 
30 feet, with similar conditions, we can 
obtain a center screen brightness of 14 foot- 
lamberts. This then is our new obtainable 
minimum brightness level. 

Going back to the table, let us check the 
change in contrast seeing ability between 
levels of 14 and 30 foot-lamberts. Col- 
umn B shows zero variation; Column C 
shows a variation from 0.41 to 0.50, or 
22% ; Column D shows a variation from 
0.87 to 0.98, or 12%; and Column E 
shows a variation from 0.80 to 0.94, or 
17%. These variations in contrast per- 
ceptions are in most cases an improvement 
over the previous conditions. 


RECENT LAMP ADVANCES 


Following the same reasoning used in 
establishing the first set of screen bright- 
ness standards, it is apparent that these 
standards could be changed to consider- 
ably higher values. It should be possible 
to propose a new value of mean brightness 
of 20 foot-lamberts, with a minimum of 
14 foot-lamberts and a maximum of 30 
foot-lamberts. 

These new and higher limits of screen 
brightness, which may be reached readily 
with modern apparatus, would improve the 
quality of our projected pictures. Higher 
densities in positive films could be per- 
mitted, thus greatly increasing the ranges 
of pictorial tones. Furthermore, a higher 
level of screen surround illumination could 
be permitted without detracting from the 
apparent picture brightness, and these con- 
ditions would materially increase the visual 
comfort and appreciation of the spectator. 

During the last ten years, projection 
equipment manufacturers have brought out 
complete new series of lamphouses, projec- 
tors and lenses which can be combined 
properly to deliver pure white light to thea- 
tre screen in quantities ranging from 5000 
to 11,000 lumens—sufficient light to pro- 
duce the screen brightness discussed above 
for screens of all sizes up to 30 feet. Dur- 
ing just the last few years lamps have been 
developed which make these higher levels 
with the larger picture sizes obtainable in 
the efficient, economical reflector lamps. 
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OPERATION AND MAINTENANCE OF 
Theatre Television Equipment 


—explained for managers and projectionists 


in a series of articles— 


by AARON NADELL 


3. RCA Theatre System 


EMBODYING MOST of the 
general principles of television reception 
outlined in previous installments of this 
series, the RCA PT-100 Theatre Tele- 
vision System, shown in accompanying 
photos, is among the simplest—and at this 
time of writing, probably the most widely 
used—of all theatre TV equipments. It 
delivers its entertainment to the theatre 
screen directly, by optical projection and 
enlargement of the face of a 7-inch pic- 
ture tube. 

Light level approaches that of motion 
pictures in many theatres yet today, and 
exceeds the brightness of movies that were 
commercially acceptable years ago. Clarity 
of detail, particularly for patrons in front 
rows, does not equal that of motion pic- 
tures; however, it can do so, it is said, 
whenever the FCC authorizes channels 
able to transmit such detail. 

The equipment here pictured is com- 
mercial, not laboratory, apparatus. Ac- 
companying photographs show, for ex- 
ample, the overflow audience at the Stanley 
theatre, Philadelphia, awaiting the presen- 
tation of a boxing match, with the PT-100 
television projector encased at the center 
of the balcony. Shown also are marquee 
banners used by the Pilgrim theatre in 
Boston to advertise exclusive showing of 
Golden Gloves event telecast from Chicago. 
Control equipment pictured here is in the 
projection room of the RKO Fordham 
theatre in New York. 

Essentially the equipment consists of 
three parts, located as a rule in three dif- 
ferent places. One component, the pro- 
jector, must be placed in the auditorium, 
as in the accompanying view of the Stanley 
theatre. Where there is no balcony the 
projector may be mounted on a retractable 
boom from the ceiling (the projector 
weighs 400 pounds). 

Location requirements with respect to 
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the projector are naturally rigid as to cen- 
tering its optical axis on the center of the 
screen. Distance from the screen is also 
critical, and should be as nearly as possible 
62 feet, for a screen image approximately 
20 feet wide. [See, however, report of new 
ranges on page 62.—Eb. | 

The two other components of the com- 
plete system are the high-voltage power 
supply, which may be installed almost any- 
where, although the generator room is 
usually the preferred location; and the 
control rack, which mounts ten different 
apparatus items and belongs in the projec- 
tion room. It is preferably installed near, 
and at right angles to, the front wall, so 
the projectionist at the controls can look 
through a port and see the image on the 
screen by merely turning his head. 


SYSTEM COMPONENTS 


To examine the details of the PT-100 
somewhat more closely, a convenient start- 
ing place will be the panel in the projection 
room equipment. At the right hand of the 
projectionist is the signal selector; this is 
where the signal comes in if it comes by 
wire. If it comes via the air, the signal 
enters the panel which the projectionist is 


alti 
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With RCA television equipment, the Pilgrim 
theatre in Boston thus billed a "Golden 
Glove" boxing broadcast from Chicago. 


Auditorium of the Stanley theatre, Phila- 
delphia, showing RCA television installa- 
tion and crowd awaiting a fight broadcast. 
manipulating with his left hand. That is 
the off-the-air receiver. 

Apparatus items mounted on the left 
half of the rack, from top to bottom, are 
the monitor, vertical 
deflector amplifier, and two 400-volt power 
supply units. The right half of the rack 
has, at top, the control panel for remote 


off-the-air-receiver, 


control of the projector; this panel also 
contains a meter and a cathode ray oscillo- 
scope that report to the projectionist what 
the projector is doing and so guide him in 
handling the controls. Under this panel, 
as already noted, is the signal selector or 
switching panel. Third and fourth are 
the horizontal deflection amplifier, and the 
300-volt voltage control. At bottom, right, 
flat panel is the high-voltage control. 

Note that there is a large port (shutter 
down) behind the projectionist's left shoul- 
der, through which he can observe the 
screen. He can also monitor his image in 
the 7-inch picture tube 
through headphones. In an accompanying 
photo he is shown in the act of selecting 
sound from the off-the-air receiver (instead 
of telephone line, microwave or coaxial 
cable) and of switching it to the theatre 
projector instead of to the 7-inch monitor 
in front of him, while simultaneously, 
with his left hand, he is selecting his chan- 
nel on the receiver. 


and his sound 


(A normal monitor 
speaker replaces the headphones once the 
show goes on.) 

The projector, which is located in the 
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auditorium and remotely controlled from 
the projection room rack, consists of four 
principal units. These are the picture tube, 
the optical elements, the video amplifier, 
and a small blower. 

Included is an x-ray shield, for the pic- 
ture tube operates at 80,000 volts acceler- 
ating potential. Bombardment of the 
fluorescent screen by a cathode ray beam of 


| that voltage produces penetrating X-Rays. 


(In any X-Ray tube, a metallic target is 
bombarded by a stream of electrons, and 
thereupon emits X-Rays. ‘The electron 
beam in the X-Ray tube, however, does 
not scan the target nor vary in intensity 
to produce a visual image; and the target 
invisible X-Rays, not visible 


emits only 


light. ) 


KINESCOPE AND OPTICS 


The picture tube or kinescope is the 
RCA 7NP4, which was specially devel- 
open for theatre television as distinct from 
home sets. The electron beam is focused 
electrostatically, but it is made to scan the 
fluorescent screen electromagnetically. A 
magnetic yoke surrounds the narrow neck 
of the tube and the vertical and horizontal 
pulses are applied as current to these 
magnets. 

Accelerating (anode) voltage is 80 kv., 
focussing voltage 18 kv. In normal opera- 
tion the power dissipated at the screen, as 
the result of bombardment by the electron 
beam, is 80 to 160 watts, and even maxi- 
mum dissipation at the peak of light out- 
put is only 480 watts; but the instantane- 
ous peak power in the beam is approxi- 
mately a million watts per square centi- 
meter, according to RCA engineers. Hence, 
if the beam ever stopped scanning and stood 
still, it not only would ruin the screen, but 
melt the glass. Protective circuits have 
been built into the system that can cut off 
the beam in less than 50 millionths of a 
second if scanning or other critical func- 
tions should fail. 

Optical elements 
ments may be thought of as resembling 
those of a reflector arc, in which a mirror 


and their arrange- 


with a hole at its center catches the image 
of the arc crater and reflects it to the 
screen. Qn its way to the screer., the light 
passes through the motion picture film and 
the motion picture projection lens. In the 
case of the PT-100 optics there is, of 
a correcting 


film. There is 


plate, or lens, instead of a motion picture 


course, no 


lens. 

The face of the picture tube, like the 
crater of the carbon, looks toward a mirror. 
This mirror has a circular, not an elliptical 
or parabolic, curvature. The image that 
appears on the 7-inch tube face is reflected 
by the circular mirror to the theatre screen. 
Since the circular curvature of the mirror 


would distort the image, a correcting plate 
or lens is interposed. This lens also serves 
as an x-ray shield. A current of air, blown 
through the hole in the center of the mir- 
ror, keeps the kinescope fairly cool. (The 
whole arrangement was diagrammed in 
Better THEATRES for October, in the 
center column of page 20.) 

These optical arrangements are called 


Schmidt optics, after their inventor. They 


Control and monitor rack of RCA equipment in 
the projection room of the RKO Fordham the- 
atre, New York. The projectionist is shown switch- 
ing reception from monitor to balcony broadcast. 
are fairly critical; for example, it was 
found desirable to curve the face-plate of 
the 7N P4 kinescope, on which the picture 
appears, to match the optics of the system 
with such accuracy that the radius of its 
curvature is carried to three decimal places 
—15.315-inch. 

The third and final element of the RCA 
PT-100 high-voltage 
power supply. 
rectifier room would seem to be the proper 


equipment is the 
Logically, the generator or 


location for this unit, but it is desirable to 
keep the 80,000-volt lead as short as pos- 
geography of the 
factor. 


sible, therefore the 


theatre may be a_ determining 
Local regulation in some jurisdictions re- 
quires this unit to be placed in a separate 
an electrical interlock switch 


room with 


on its door! 
LOCATION FACTORS 


Installation of the PT-100 presents some 
problems that extend beyond the theatre, 
inasmuch as the signal originates outside 
the theatre and means must be provided 
for bringing it in. ‘These means may in- 
clude any or all of the following: TV re- 
ceiving antenna, microwave receiving an- 
tenna, telephone line or coaxial line. De- 
pending on the theatre location, surround- 
ing electrical “‘noise’’ level, and location of 
the telecast or microwave station from 
which signals are to be received, these out- 


(Continued on page 62) 
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Display Light Fixtures 
For Varied Conditions 


Dispay lighting-fixtures for application 
to a wide variety of conditions have been 
marketed by the Revere Electric Manufac- 


Company, Chicago. Called the 
“Show-Master,” the equipment is designed 
for either R-40 or PAR-38 lamps, prefer- 
able of 150 watts. The reflector is of 
torpedo shape and is finished in satin grey 


turing 


enamel. It measures 6x93¢ inches. 

The fixture is available for attachment 
to a wall or suspension from a ceiling, or 
it can be mounted flush with the ceiling 
(as indicated in the accompanying photo- 
graph). The reflector is adjustable on a 
swivel, and the swivel is held firm by 
tension rather than set screws or springs. 

Also available are glass color filters, 
which are provided with clips that snap on 
to the reflector. Louvres can be had on 
order. 


Manager's Name Plate 
And Bulletin Board 


ITEMS FOR a_ manager’s 
office pointed out as suitable Christmas 
gifts are a desk name plate and a bulletin 
board with a name plate at the top of the 
frame, which have been added to the line 
of the Associated Ticket and Register 
Company, New York, manufacturers of 
illuminated directional signs, changeable 
indoor letters, and sand urns for theatres. 

The bulletin board has a cork facing 
tZ-inch thick, backed up by 14-inch Upson 
board, with the whole framed in 2-inch 
wood. Sizes range from 18x24 to 30x38 
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inches, but boards can be made up for any 
space. 

The desk plate consists in a triangular 
wood base on which is mounted a plastic 
plate into which the name is etched. The 
plate can be had in a choice of fluorescent 
red, clear Lucite, or Bakelite. 


Chute Type Base for 
Coin Changer Conversion 


A BASE for converting the 
company’s “M. P. Jr.” coin changer to a 
roll-out type, has been made available by 
Metal Products Engineering, Inc., Los 
Angeles. The changer is placed on top 
of the base, and its feet fit into recesses 
provided. No attachments are used. Coins 
are released in the regular manner and 
roll out into a coin cup situated on the 
left hand side near the back of the base. 
The cup has slanted edges for easy coin 
removal. 


Either old or new “M. P. Jr.” changers 
fit the base and it has the same aluminum 
construction and gray hammertone finish as 


the changer. 
* 


PROJECTION ACCESSORIES 

A new line of devices and tools for the 
projection room have been announced by 
the Signal Electric Engineering Company 
of Aliquippa, Pa. The products include 
a changeover for picture and sound. Other 
items are: 

Round leather belting punch and hand 
tool for joining belting. 

Foot switches for changeovers. 

Safety controls and stop switches for 


emergency use in the event of film breaks. 
° 


DRIVE-IN MARKET LIVELY 

An upturn in sales, with emphasis on 
the drive-in field, is reported by The Bal- 
lantyne Company, Omaha, as having taken 
place since publication of the National Pro- 
duction Authority’s new regulations gov- 
erning theatre construction (Order M-4A, 
which went in effect October Ist). 

Thirty-one drive-ins were equipped in a 
single month, according to J. Robert Hoff, 
sales manager. ‘These and the many others 
equipped with Ballantyne projection and 
sound apparatus during a_ period starting 
in September, distributed 
most sections of the country. 

* 


were through 


TV BUYING INCREASES 
Rapid extension of 
theatres with television 


the number of 

equipment is indi- 
number of orders, 
it is reported by National Theatre Supply, 
distributors of both the instantaneous and 
intermediate (film) systems developed by 
General Precision Laboratories, Pleasant- 
ville, N. Y. Most of the more recent 
orders, it is pointed out, have been for the 
instantaneous, or direct view, type; how 
ever, many theatres have ordered the 
“Videofilm” system, which employs 16mm 
film. 


cated by the increasing 


CATALOG SUPPLEMENTED 


A supplement to the catalog of the 
S. O. S. Cinema Supply Corporation, New 
York, has been issued, comprising 41 pages 
equipment 
studios and laboratories. 

s 


describing for cameramen, 


SERVICE CONTRACTS UP 

Substantial gains in the sale of compre- 
hensive service and parts replacement plans 
to theatres, particularly drive-ins, are re- 
ported by the RCA Service Company, 
Camden, N. J. According to George F. 
Sanders, manager of sales and merchandis- 
ing for the company’s Technical Products 
Division, the regularly 
scheduled service calls, emergency service, 
parts protection for both sound and projec- 
tion equipment, and in-car speaker repairs. 


contracts cover 
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No one else serves the industry 
like Westrex! 


The complete theatre supply and service or- 
uintained by Westrex the 
theatre equipment problem 
in 62 cou the U.S.A. and 
Canada. Offices in more than 100 cities are 
stafted with engineers trained by Westrex 
have installed over 5000 Western Elec- 
Westrex Sound Systems. These 
trained engineers also service our systems 
ds of installations of other makes 
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For studios throughout the world, Westrex 
offers a full line of Western Electric and 
Westrex studio recording equipment and 
accessories to meet every recording and re 
need. These equipments — like 
Westrex Theatre Sound Systems are the 
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Telephone Laboratories and the Westrex 
Hollywood 
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For Studios Everywhere 


Seven complete Western Elec 
tric and Westrex recording sys 
tems record on photographic or 
magnetic film, 35 or 16mm 
variable area or density, direct 
or negative-positive. Re-record 
ers offer a choice of 100 mil 
standard, 100 mil or 200 mil 
push-pull, 35mm or 16mm 
photographic or magnetic 
Westrex Standard Magnetic System 
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Let us put NEW LIFE 
into your OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained re- 
pairmen will put new life and new beauty into 
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MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats 
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literature for your convenience. . 


. How- | 
u prefer to use the service of the Theatre Supply Mart, you need only to | 
indicate the items by reference number on the detachable postcard provided in the Mart | 


Ad- Offerings 


| Special malléomiattes and catalogs are offered 

| free by advertisers in this issue, as listed 

| below. Write for them direct—or use the 
Theatre Supply Mart Postcard {page 29) 
with reference numbers as given in Index of 
Advertisers on same page. 








Adler Silhouette Letter Company: Catalog on Sec- 
tional displays and Glass-in-Frame equipment. 
American Playground Device Company: Literature 
on playground equipment and picnic grill. 

Bausch & Lomb Optical Company: Information on 
projection lenses 

Ballantyne Company: Literature on soundhead. 

Breuer Electric Manufacturing Company: Bulletin 
No. 584 on vacuum cleaning. 

Century Projector Corporation: 
projection and sound systems 

Chicopee Manufacturing Company: Free sample 
of Lumite plastic tery tabric. 

Droll Theatre Supply Company: Literature on car- 
bon savers. 

GoldE Manufacturing Company: Bulletin No. 50! 
on sand urns, 

Flowers of Hawaii, Ltd.: Write Dept. 
full details on orchid promotion. 
Klieg! Bros.: Catalog on stage and theatre lighting. 
Manko Fabrics, Inc.: Samples of curtain and up- 

holstery fabric 
Marsh Wall Products, Inc.: Folder in color illus- 
trating modernization ideas. 
Motiograph, Inc.: Literature on projectors. 
National Studios: Catalog on slides 
National Super Service Company: Free demonstra- 


cleaner. 


Information on 


upnois 


BT-11-51 for 





Tion of vacuum Cc 

Payne Products Company: Literature on carbon 
savers, 

Peoples Display Frame Company: Catalog 
play frames. 

Ruben, Inc., Marcus: 
Seitre wnitorms 
Spencer Turbine Company: Bul letin No. 

‘Guide to Easier Cleaning.’ 

Strong Electric Corporation: Free demonstration 
of Mighty ‘'90" projection arc lamp, utility lamp, 
arc spotlamps, incandescent spotlights, rectifiers. 

Wagner ae Service, Inc.: Catalog on changeable 


on dis- 
Samples and illustrations of 


114-E, 


y equipment. 


dis 
Williams Seve Company: Samples of silver or 
white projection screen material. 





Lighting Equipment Sales 
Reflect Theatre Activity 


Klieg! Brothers, New York, pioneer in the 
development of theatrical and studio light- 
ing equipment, reports a lively market for 
the company's wide variety of products in 
many foreign countries as well as in the 
United States. The firm's export depart- 
ment has been particularly active during 
the past year, reflecting construction and 
rehabilitation of theatres throughout the 
world. 

Developers of the famous “Klieglights,” 
the company now manufactures a complete 
list of equipment for built-in light sources 
in theatres, stage lighting equipment of all 
kinds, fixtures for drive-in theatres, mush- 
room and pylon and flood lighting equip- 
ment for drive-ins, a variety of light sources 
for motion picture production and tele- 
vision studios, as well as accessories for the 
application of such products. 

All types of Kliegl equipment are pic- 
tured and described in the company's 
recently issued catalog prepared by An- 
drew J. McGregor. This is available on 
request from the home office in New York 
(321 West 50th Street). 
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& described in this issue, with 
¢ Dealer directory 
¢ Convenient inquiry posteard 


Firms are numbered for easy idetifcation In using posteard. Dealer Indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Adv. 
Page 


Reference 
Number 


1—Adler Silhouette Letter Co. 26 
Changeable letter signs: Front- pancie iB). B 


drive-ins 
changeable letters (1C). All Dealer 

2—American Playground Devices Co. 16 
Playground ourtesens (2A) and pienie grills (2B) 
for drive-ins. rest, 


3—American Seating Co. aa 19 
Auditorium chairs. NTS and “direct. 


4—Asheraft Manufacturing Company, C. S. 20 
rojection are lempe (4A), rectifiers (48). Un- 
tmilated dealers. 


5—Associated Ticket & Register Co. 57 
Box-office illuminated admission signs (5A), " drive- 
in admission signs (58). Direct. 


6—Automatic Devices Co. 45 
Curtain tracks, Unaffiliated dealers and direct. 


7—Ballantyne Company, The 
Soundheads. Dealers: |, {4, 21, 
45, 49, 57, 61, 62, 67, 47 78, Bi, 

104, 112, ‘115, 122, 125, 126, 132. 


8—Bausch & Lomb Optical Co. 


34, 37, 
of 97, 101, 


7, &, 

4, 49, . 
91, 93, 101, 103, 
122, 127. 


. ‘ 84, 86, 87, 
104, 106, 109, 115, 118, 119, 
9—Breuer Electric Meaulectering Co. 

Vacuum cleaners. 


10—Cali Products Co. 


Carbon savers. All dealers. 


11—Century Projector Corp.. 
Projectors (11A), ag systems (11B). 
2. 7, 10, 19, 23, 27, 34, 37, 41, 42, 46, 53, 
6, 67, 71, ‘73, w, 90, "96, 98, 100, 105, 109, hh 
ii4, 115, 129. 


" Dealers: ', 
60, 


12—Chicopee Mfg. Corp. of Ga., Lumite Div. 60 


Plastic upholstering materials. Direct 


13—Coca-Cola Co., The... 2nd Cover 


Soft drinks, Direct. 


14—Dad's Root Beer Co. re 
Soft drinks (14A) and dispensers “(14B). Direet. 


15—Droll Theatre Supply a 42 
Carbon savers. Direc 


16—F & Y Building Service, The “s 4\ 


Architectural design and building service 


17—Flowers of Hawaii, Ltd. 14 
Orchids as theatre give- aways. Direct. 


18—General Register Corp. Se 
Ticket issuing machines. All dealers. 


19—Goldberg Bros. 54, 56, 61 
Speaking tubes for box-offices (19A), film rewinders 
19B), reels (19C). Unaffiliated dealers and direct. 


20—GoldE Manufacturing Co. a 
Sand urns. All dealers. 


21—Griggs Equipment Co. Peg tewba 6! 
Auditorium chairs. Direet. 


22—Griswold Machine Works 58 
Film splicers. Distributor: Neumade Produets Corp. 


23—Heyor- Shultz, Inc. . 56 
ts. 


projector are reflectors. Dealers marked 7 
ig 


24—Heywood-Wakefield Co. 3rd Cover 
Auditorium chairs. Unaffiliated dealers and direct. 

25—International Projector Corp. 4th Cover 
Projectors (25A), sound systems eis). NTs. 


26—King Amusement Co.. ee 
Playground equipment for drive- ins. Direet 


27—Klieg! Bros. 59 
Stage lighting aul pment. Direct. 


20--Kelimergen Optical Corp. : 53 
jection lenses. NTS and all dealers. 


Reference 
Number 


29—Kroehler Manufacturing Co.. 
Auditorium chairs. Unaffiliated dealers and ‘direct. 


30—LaVezzi Machine Works 
Projector replacement parts. All dealers. 


31—Lorraine-Carbons, Inc. 
Projection carbons. Franchise ‘dealers. 


32—Manko Fabrics Co., Inc 
Curtain fabries (32A), upholstering materials (328). 


33—Manley, Inc. 
fern machines and ‘supplies. Offices ‘ia principal 
cities. 


34—Marsh Wall Products, Inc... .. 


Architectural materials. Direct. 


35—Miniature Train Co.. 
Playground equipment for ‘drive- ins. 


36—Motiograph, Inc. 
Pig a (36A), sound systems 308), 


Direct. 


* projection 
D), molars 
Dealers: 3, 8, us 14, 25, 
36, . 4, B2, SB, GS. Ti, 76. 86, 88" Lol, 
103, 117, a2" 127, 129, 131. 
37—National Carbon Co., Inc. 
Projection carbons. Ali dealers. 


38—National Studios .... 
Slides. Direet. 


39—National Super Service Co., Inc 
Vacuum cleaners. All dealers. 


40—National Theatre Screen Refinishing Co.. 
Paint for refinishing projection screens. Direct. 


41—National Theatre Supply.... 
Theatre television 

42—Nestle's Chocolate Co. 
Chocolate bars. Direct. 

43—Norpat Sales, Inc. 
Hanover carbon savers. Direct. 


44—Novelty Scenic Studios, Inc. 


interior decoration. Direct. 


45—Payne Products Co. 
Carbon savers. NTS Denver, aon. Memphis ana 
dealers 12, 20, 24, 40, 44, 59, 70, 83, 10: 
113, 015, 118, 122, 129. 


46—Peoples Display Frame Co. 


Display frames. Direct. 


47—Poblocki & Sons 
Theatre fronts (47A), marquees (478). 


lamps (360), in-car 
generators (See) 
32, 34, 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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To BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the November 1951 issue— 


All dealers. 


Adv. 
Page 


4 


24 


21 


Reference 
Number 


48—Raytone Screen Cor 


rp. 
Projection sereens (48A), projection lenses (488). 
Direst. 


49—RCA Service Co. 
Theatre television service. 


50—Robin, Inc., J. E. 
Motor-generators. Direct. 
5i—Ruben, Inc., Marcus... 

Uniforms. Direst. 


52—S. O. S. Cinema Supply Corp... 


Distributors. 


53—Shearer Co., 


B. F. ex 
Projection sereens. Authorized dealers. 


54—Signal Electric Engineering Co. 
Belt punch machine for repairs to takeups, re- 
winders. Direct. 

55—Smith, Alexander-C, H. Masland 
Carpeting. NTS and direst. 

56—Spencer Turbine Co., 
Vacuum cleaners. Direct. 


The 


57—Sportservice, Inc. 
Concession serviee. 


58—Streuber & LaChicotte 


Voealite projection sereens. Direct. 


59—Strong Electric Corp., The 51, 


+ Spotiamps (598), in- 
rectifiers (59D), re- 


Projection are lam 
eandescent spotlights {B00}; 
flectors (S9E). All dealers. 


60—Telesonic Theatrephone Corp. 
Group hearing aids. Direct. 


61—Theatre Seat Service Co. ~ 
Theatre chair rehabilitation service. Direct. 
62—Wagner Sign Service, Inc. 
Attraction panels (62A), plastic letters (628). All 
dealers. 


63—Wenzel Projector Co. 
Soundheads (63A), projectors 
dealers 


(638). UnaMillated 


64—Westrex Corp. 
Foreign distributors. 


65—Williams Screen Co. 


Projection sereens. Direct. 


66—Wrigley, Jr. Company, Wm. 
Chewing gum. 


Adv. 
Page 


26 


23 
54 
61 
26 
23 
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ALABAMA 


i—Queens Feature Service, 19122 Morris Ave., Birmingham, 


ARIZONA 


2~—Girard Theatre Supply, 320 W. Washington St., Phoenix. 


ARKANSAS 
3—Theatre Supply Co., 102! Grand Ave., Fort Smith 
4—Perrin Theatre Supply, 1008 Main St., Little Rock. 


= 


Fresn 
o~mlaaae Theatre Supply, 1996 Thomas. 


Los Angeles: 
F ilber 2007 S. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave. 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
8—B. F. Shearer, 1964 S. Vermont ie. 


San Diego: 
9—Riddels Theatre Supply, 1543 Fifth Ave. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
10—Preddey Theatre Supplies, 187 Golden Gate Ave. 
118 F. Shearer, 243 Golden 

—Western Theatrical Equipm 


COLORADO 


Beaver: 

Graham Brothers, 548 Lincoln St 
National Thest re Cham smd . 
14—Service 54 
15—Western Service & Supply 2120. ww wd 
CONNECTICUT 

New Haven: 
16—Phillips Theatre Supplies, 130 oe St. 

National Theatre Supply, 122 Mead st. 
DISTRICT OF COLUMBIA (Washington) 
oe & Sons, 925 New Jersey Ave., N. 

Lust, 100i New Jersey Ave., N 
FLORIDA 
19—Joe Hornstein, 714 N. E. Ist St, Pag 
20—Southeastern Equipment, 625 W. y St.. Jacksonville.* 
2i—United Theatre Supply Franks n St., 
GEORGIA 

Albany 
22—Dixie Theatre Service & Supply, 1014 N. Slappey Dr. 

Atlanta: 
23—Capitol City Supply, 161 Walton St., N hy 
National Theatre Supply, 187 when - St., N 
24—Southeastern Theatre Equip 201-3 iveie 7 N. W.* 
25~—Wii-Kin Theatre Supply, |50- ar "Walton St 


ILLINOIS 
Chicago: 
26—Abbett Theatre Supply i311 S go Ave.* 
27—Droll Lge be Supe 925 Jackson Bivd 
28—Gardner Theatre Servies 1235 Wabash Ave. 
29—M idwest Theatre Service & Equipment, 1950 W. Belmont. 
0—Movie Supply, 1318 S. Wabash Ave 
National Theatre Supply, 1325 S. Wabash Ave. 


INDIANA 
Evansville: 
3i—Evansvilie Theatre Supply, 1738 E. Delaware St. 
indianapolis: 
32—Ger-Bar, Inc., 442 N. Illinois St 
33-—Mid-West Theatre Supply Company, ng > N. Illinois St.* 
National Theatre Supply, 436 N. Iiilinoi 
lOWA 
Des Moines: 
34—Des Moines Theatre Supply, 112! High St 
National Theatre Supply, 1102 High St. 
KANSAS 


35—Southwest Theatre Equipment, 118 W. Douglas Ave., 
Wichita 


ve 
Golden Gate Ave.* 


KENTUCKY 
Louisville: 
36—Falls City Theatre Equipment, 427 S. Third St. 
37—Hadden Theatre Supply, 209 S. Third St. 
LOUISIANA 
New Orleans: 
38—Delta Theatre Supply, 214 S. Liberty St.* 
rater | Theatre Supply, 1309 ee Ave 
National Theatre Supply, 220 S. Liber 
40—Southeastern Theatre Equipment, 24 S 
Shreveport: 
41—Aion Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
42—Dusman Motion Picture Supplies, 12 East 25th St 
National Theatre Supply, 417 St. Paul Place 


MASSACHUSETTS 
Boston: 


2-le Theatre Supply, 28 Piedmont St.* 
4 Winchester St. 


's 
. Liberty St.* 


28 Winchester S 

. 28 Piedmont St 
National Theatre St 
47—Standard Theatre Supply, 78 Broadway 


MICHIGAN 
Detroit: 


48—Amusement Supply, 208 W. Montcalm St 

ae Theatre Supply, 2/4 Montealm St 
3 rthur Theatre Equipment, 454 W. Columbia St 
National Theatre Supply, 2312-14 Cass Ave 

5i—United Theatre Equipment, 2501 Cass Ave 


Grand Rapids: 


52—Ringold Theatre Equipment, 106 Michigan St., N. W 
MINNESOTA 


Minneapolis: 
53—Minneapolis Theatre Supply, 75 Glenwood Ave 
54—Elliott Theatre Equipment, Nicollet Ave. 
55—Froseh Theatre Supply, iiif Currie Ave 
National Theatre Supply, 56 Glenwood Av 
56—Western Theatre Equipment, 45 Glenwood Ave 


MISSOURI 
_ Kansas City: 


ssouri Theatre Supply, 115 W. i8th St.* 
th St 
y, 217 W. 18th St 

39—Stebbins Theatre Equipment, 1804 Wyandotte St 

St. Louis: 
60—jee Hornstein, 3333 Olive St 
National Theatre Suppiy, 3212 Olive St 

6i—St. Louis Supply Co., 3310 Olive St.* 
MONTANA 


62—Montana Theatre Supply, Missoula. 


63—Baliantyne Co., {707 Davenport St 
National Theatre Supply, 1610 Davenport St 
64—Quality Theatre Supply, 1515 Davenport St 
65—Western Theatre Supply, 214 N. 15th St.* 


NEW MEXICO 


66—Eastern New Mexico Theatre Supply, Box 1099, Clovis 


NEW YORK 
Albany: 
67—Aibany Theatre Supply, 443 N. Peari 
National Theatre Supply, 962 Broadway 
Aubur 


eo aubeen — Equipment, 5 Court St 


Buffalo: 
70—Eastern Theatre Supply. 496 Peart St.* 
National Theatre Supply 500 Peari St 
7!—Perkins Theatre Supply, 505 Pearl St 
72—United” Projector & Fiim, 228 Franklin St 


[Canadian dealers, and exporters, are listed on page 40] 
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3 W. 44th St. 
74—Capitol Motion Picture Supply, 630 Ninth pe 
75—Crown Motion Picture Snoaet 354 W. 44th St. 
76—joe Hornstein, 630 Ninth 
ele ey Theatre Supply. 356 w ath, St. 
Cinema Supply. 602 W. 52nd St. 
to—Sine Cinema Supply, 441 Ww. 50th St. 


Syracuse: 
79—Central N. ¥. Theatre Supply, 210 N. Salina St. 
NORTH CAROLINA 

Charlotte: 
80—Bryant Theatre Supply, 227 S. a sae! oe 
81—Charlotte Thea’ 
82—Dixie T 


83—Southeastern Theatre Equipment, 200 S. Poplar St.* 
84—Stan Theatre Supply, 219 S. Church St. 
85—Theatre Equ' ent Co., 220 S. Poplar *. 
86—WiliKin Theatre Supply, 229 S. Church S 


Greensboro: 
87—Standard Theatre Supply, 215 E. Washington St. 
88—Theatre Equipment Co., !!i Edwards PI. 


NORTH DAKOTA 


89—MeCarthy Theatre Supply, 67 North Fourth St., Fargo. 


OHIO 


Akron: 
90—Akron Theatre Supply, 936 E. Market. 
Cincinnati: 


91—Mid-West Theatre Supply. 1638 Central ee 

National Theatre Supply, 1637 Central Parkw: 
Cleveland: 

National Theatre Supply, 2128 Payne Ave. 

92—Ohie Theatre Equipment, 2100 Payne Ave. 

93—Oliver Theatre Supply, 2108 S. Payne.* 
Columbus: 

94—American Theatre Equipment, 165 N. High St 
Dayton: 

95—Dayton Theatre Supply, t!i Volkenand St. 

96—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 

87—American Theatre Supply, 439 Dorr St. 

98—Theatre Equipment Co., 109 Michigan St. 


OKLAHOMA 
Oklahoma City: 


99—Century Theatre Supply Co.. 20 N. Lee St 
100—Howell Theatre Supplies, s. —— Ave 
National Theatre Supply. 700 W. Grand 

Oklahoma Supply, 628 W. Grand Ave.* 
OREGON 

Portiand: 

oo -poae oe Suomi. 1935 N. W. Kearney St.* 
Sheare 947 N. W. Kearney St. 
0s-—Theatre Utilities Supply, 1987 N. W. Kearney St 

105—Inter-State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
106—Biumberg Gros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
107—Alexander Theatre Supply, 1705 Bivd. of * saa 
108—Atlas Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Allies. 
109—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barr 
110—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 


iti—Rhode Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 
112—American Theatre Supply, 316 S. Main St., Sioux Fails. 
TENNESSEE 
Memphis: 
113—Monarch Theatre Supply, 492 S. Second St.* 


National Theatre Supply, 412 S. Secon a 
1i4—Tri-State Theatre Supply, 320 S. Second St. 
TEXAS 

Dallas: 
115—Hardin Theatre Supply. J's South Hampton Rd. 
116—Herber 408 S. ood St. 
(17—M odern Theatr Eevipment, one S. St. Paul St. 
eee Teestro Supply, Harw 

estern Theatre Equipment, 2010 Jackson St.* 

Houston: 

{19—Southwestern Theatre Equipment, 1622 Austin St.° 


San Antonio: 
120—Alamo Theatre Supply, 1303 Alamoto St. 


UTAH 
Salt Lake City: 
12i—intermountain Theatre Seoply, 142 e- First South 
122—Service Theatre Supply, 250 E. Firs: 
123—Western Sound & Tovinment, 264 t. First South 


VIRGINIA 
124—Norfolk Theatre Supply, 270 Colley Ave., Norfolk. 


WASHINGTON 
Seattle: 


125—American Theatre Supply, 2300 First Ave., at Bell St. 
126—inter-State Theatre Equipment Co., 2224 Second Ave. 
127—Modern Theatre Supply, 200 Third Ave.* 
National Theatre Supply, 2319 Second 
128—B. F. Shearer, 2318 Second Ave. 


WEST VIRGINIA 
129—Charleston Theatre Supply, 506 Lee St., Charleston. 
WISCONSIN 

Milwaukee: 
130—Manhard« Co., 1705 W. Clybourn St.* 
Nati aoe Theatre Supply, 1027 N. Eighth St. 

y Smith, 710 W. State St 

132— Theatre Equipment & Supply, 1009 N. Seventh St 





HEATRE 


SALES 


Key Physical Factors of 
Snack Service Efficiency 


By JAMES LOEB 


Manager of Concession Department, 
Walter Reade Theatres, New York 


CONCESSIONAIRES have 
learned through experience that the loca- 
tion of a refreshment stand may mean the 
difference between a profit and a loss. I 
have seen this borne out in many instances. 
For example, Walter Reade’s Oxford 
theatre in Plainfield, N. J., had an old 
stand stuck in a corner of the lobby. This 
stand did an average business. We placed 
a new stand in the center of the lobby 
right behind the ticket taker. The patron, 
as he enters this lobby, cannot help but see 
the stand, and nine times out of ten, be- 
cause of its location and appeal, he buys 
something. The per person have 
risen phenomenally, importantly because of 
the changes made in position and appear- 
ance of this stand. 

Whether you are planning a refresh- 
ment stand for a theatre yet to be built, 
or for one already built, the requirements 
are the same. But the relative ease in ful- 
filling these requirements is a far different 
story. The new theatre can be planned, 
with refreshment facilities correct. 

An existing theatre presents more diffi- 
cult problems. The task here depends 
more or less on a fixed physical layout of 
the theatre. To make room for the proper 
type stand, major alterations may be re- 


sales 


BETTER THEATRES SECTION 


quired. I have seen rows of seats taken 
out, new exits cut out, doorways cut into 
solid walls, starways removed, etc. It may 
cost a great deal. However, it should pay 
off in refreshment sales when you install 
the right kind of stand in the right location. 

The vending facilities must be where the 
greatest number of patrons can get to them 
the greater number of times with the least 
amount of inconvenience. In other words, 
place the stand where it will be seen by 
patrons bound for both the balcony and the 


main floor of the auditorium. If possible 
place it so that the patron must pass by 
the stand to go to the women’s or the men’s 
rest rooms. 

Also, the stand should be inside the 
doors or other spot where tickets are col- 
People will often deprive them- 
selves of a drink or a candy bar rather 


lected. 


than go by a doorman. 

The stand should not be placed so close 
to the main floor of the auditorium that 
the noise will annoy patrons watching the 


STAFF PHOTO 


Lobby of the Strand, a Walter Reade Theatres house in Plainfield, N. J., with its new refreshment 
stand (trimmed for Halloween) opposite entrance and along traffic lanes to auditorium and balcony. 
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show, or that the light from the stand 
will reflect on the screen. 

In short, location is the key to the suc 
cess or failure of theatre vending sales. It 
commands careful consideration. 


AUXILIARY EQUIPMENT 


Most snack 


addition to the main stand, outlying auto- 


successful bars have, in 
matic equipment designed to further sales 
during times when the main stand is closed, 
and in areas more accessible to the patron. 
Machines can be placed that will dispense 
i great variety of merchandise, such as 
shoe shines, canned juice, sandwiches, sani- 
tary napkins, hot dogs, combs, handker- 
chiefs, 
chandise, like cigarettes, candy, ice 


and soft drinks 


as well as the more common mer- 


cream 


Use of these depends on the size of a 
the 
Reade theatre an automatic 
from the 


theatre and number of patrons. In 


Walter 


machine 


every 
: 
drink 


stand. 


is situated apart 
This tends to relieve congestion at 
the stand and make each service more ac- 
essible 

We have found that aside from the drink 


large theatre can support 


machines, only a 
| 


much additional equipment at a_ profit. 
Our trials in the small neighborhood house 
with candy machines were not successful. 
Phe busy metropolitan theatre, on the other 
hand, 


other areas. 


needs machines in a mezzanine and 


STORAGE FACILITIES 


\ refreshment service in a theatre, in 
its job efficiently, must have 
idequate storage facilities. Within the stand 
there should be sufficient cabinets to hold a 
peak day’s business. Our experience has been 
that this be large enough to hold all open 
boxes of candy, gum, popcorn supplies, 


order to do 


nuts, etc. 
The bulk storeroom, on the other hand, 
should This 


makes and 


contain no 
better 


open cartons. 


inventory control 


The 


tor 


better housekeeping. storerooms 


32 





STAFF PHOTOS 


In Walter Reade Theatres’ Carlton in Red Bank, N. J., the new snack bar is built 
under staircase to balcony, opposite entrance doors (see lobby view at left). 


should be large enough to hold a supply for 
three weeks’ business. I have arrived at 
this figure through several years of experi- 
ence in which there have been busy peak 
periods, slow periods, transportation strikes, 
crippling snow storms, etc. Three weeks 
seems to be the figure that will maintain 
supply during any but the severest of emer- 
This also the 
from having merchandise go stale. 

The storeroom should be as 
possible to the stand, and at the same time 
for deliveries from the street. 
In some theatres, by necessity, merchandise 


gencies. protects operator 


close as 
accessible 


has to be carted up stairs from the street 
to the storeroom, and later down the stairs 
to the candy stand. This is bad operation; 
unfortunately, it is sometimes only by re- 
building the theatre that this situation can 
be corrected. 

Storage facilities should be in areas that 
keep as constant a temperature as possible. 
A cool, from fur- 
naces, pipes or hot roofs is best. 
theatres, which are in New York and New 
Jersey, even during the hottest days of 


ventilated room away 


In our 


summer, our losses due to heat have been 
very small. Last but not least, the storage 
spaces must be secured against rodents and 
insects. Often the exterminator is the best 
way to handle this problem. 


POWER AND WATER 


With the advent of the newer, more 
diversified refreshment service, there has 
come a great demand for electric current. 
In planning a large stand wiring is neces- 
sary that can handle about 60 amperes at 
220 and 110 volts. Plans must be made 
also for water lines, with clean filtered 
water for drink machines. 

Be sure that the electrical wiring is done 
according to the electrical code. Too often 
I have seen equipment out of order be- 
cause of faulty wiring, which can be a 
dangerous fire hazard as well. With much 
equipment it is advisable to have a separate 
switch panel for the snack bar. This will 
eliminate the chance of uninformed persons 


using the stand switches and perhaps turn- 
ing off an ice cream box by mistake. 


SPACE FOR DISPLAY 


Many pages have been written about the 
methods of best displaying merchandise. I 
shall not go into this subject at this point 
except to say that no vending facility 
should be laid out without providing ade- 
space for display. A 
good as its ability to show its 
Room should be given for display whether 
bars, 


quate stand is as 


wares. 


it be in the form of shelves, back 
window boxes, hanging signs or other suit- 


able device. 
CANDY AND BEVERAGES 


The Candy Case: ‘here are several 
schools of thought on the choice of a candy 
display case. Some operators like the open 
stand the may 
pick up his own piece of candy. 
that the small loss from pilferage is more 
than made up by the increase in sales for 


theatregoer 
They say 


from which 


this type stand. 

We prefer the glass-enclosed case where 
the candy can be most tastefully displayed. 
As to arrangement of merchandise inside 
the case, there are also varying schools of 
thought. Some operators have individual 
items displayed apart on doilies, or on plat- 
forms of plastic and the like. In such 
instances, the case is for display only, and 
sales are from behind or underneath the 
case. 

Walter Reade Theatres use the mass 
display idea. Candy is piled in quantity 
sold from the case. This type re- 
quires more work by the attendant to 
keep up, but when properly taken care of, 
the merchandise does present a fetching 


and 


appearance. 

When we first bought drink machines, 
we put manually operated equipment in a 
and automatic machines in 
found the automatics more 


few stands, 
others. We 
successful as to sale. 

Merchandising these and other refresh- 
ments will be discussed in a later article. 


MOTION PICTURE HERALD, NOVEMBER 10, 195! 





Robert M. Shelton, Vice President and General Manager 
of Commonwealth Theaters, Inc., operating 68 theaters, 15 drive-ins, 
in Kansas, Missouri, Iowa, Nebraska, Arkansas and South Dakota 


says: “Chewing gum is an important part 
of the concession business in our theaters. 
Patrons seem to expect it and we are 
happy to accommodate them.” 





~ 


Yes...Chewing Gum Improves 


Your Profit Picture! 


It Pays to Display and Sell 
Your Patrons’ Favorite Brands 


@ In hundreds of theaters, a good display of chewing gum is 

now “standard equipment.’ That’s because popular brands of 

chewing gum build good will and produce extra revenue. People 

re like to chew gum at the movies—especially to freshen the taste 

ee a and sweeten the breath after eating a snack or treat from the 

ear. refreshment counter. To get your share of this profitable busi- 

ness, display Wrigley’s Spearmint, Doublemint, “Juicy Fruit’’ 

and other fast-selling brands where your patrons can easily see 
and buy them. It’s good business. 
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Cues Duden 


CLASSIFIED DIRECTORY OF LEADING SOURCES OF REFRESHMENT SERVICE EQUIPMENT AND SUPPLIES 





Listing by Brand Names: 


Candy Bars, Beverages and Chewing Gums widely sold in 


theatres are listed alphabetically by trade name with manufacturers indicated on page 37. 


BEVERAGES 


Bireley’s, 1127 North Mansfield, Los Angeles, Calif. 

Canada Dry Ginger Ale, Incorporated, 100 Park Ave- 
nue, New York, N. Y. 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. See id Cover. 

DAD’S ROOT BEER, Fountain Service, 2800 
lg pec Avenue, Chicago 18, Ill. See 

e 

Delaware Punch Company of America, San Antonio 
6, ex 

Doctor Pepper Company, 429 Second Avenue, Dallas 
2, Texas 

Double-Cola Company, 
enn 

General 
York 17 

The Grapette Company, 
stead, Camden, Ark 

Green & Green, Inc., 
T 


ex 
Green Spot. Inc., 
Angeles, Calif 
Charles E. Hires Company. 
¢ hia 3, Pa 
Mi 1 Dry Corporation 
Angeles, Calif 
National Fruit Flavor 
New Orleans 6, 
i Corporation 
Nesbitt Fruit Products, 
Angeles 23 alif 
Orange Crush Company, 
Chicago 10, Ill 
-~So-Grape Company, 1931 W 
36, Ill 
Pacific Citrus Pr 
Fullerton, Calif 
Pepsi-Cola Company, 
Red Rock Bottlers, 
Atlanta, Ga 
Rich Maid Products Company, 1943 
San Bernardino, Calif 
1069 Lyell 


1478 Market, Chattanooga 8, 


Foods Corporation, 250 Park Avenue, New 
N. Y 


Incorporated, 112 E. Grin- 


2000 Providence, Houston, 


1501 Beverly Boulevard, Las 


206 S. 24th Street, Phila- 


5001 S. Soto Street, Los 


Company, Inc., 4201 Girod, 


Columbus, Ga 
llth, Los 


a 
10th & 9th Avenues, 
Inc., 2946 East 


318 W. Superior Street, 


63rd Street, Chicago 


»ducts Company, P. O. Box 392, 
3 W. 57th Street. New York. 
Incorporated, 901 W. Peachtree, 


West Highland 


Avenue, Roch- 


Avenue, S$ 
Richardson 
N 


Corporation, 
este! . .f 
Ser >-Syrup Street, 
lyn, N 
Seven-Up alas 1316 Delmar, St. Louis, Mo 
The Squirt Company, 202 S. Hamilton Drive, 
erly Hills, Calif. 
Doctor Swett’s Root 
134 S. LaSalle Street, 
Tru-Ade, Incorporated, 
cago 6, Ill 
James Vernor 
Detroit, Mich 
The Welch Grape 
Whistle & Vess Bever ages, Inc., 
ing, St. Louis 1, Ohi 
Wonder Orange Company, 


— mpany Freeman Brook- 


255 


Bev- 
Beer Company, Incorporated, 
Chicago, Ill 

20 N. Wacker Drive, Chi- 
239 Woodward Avenue, 


Juice Company, Westfield, N. Y 
1118 Arcade Build- 


Company, 


223 W. Erie, Chicago, Ill 


BEVERAGE DISPENSERS 


Anderson & Wagner, Incorporated, 
Street, Los Angeles 3, Calif. 

Automatic Products ata 250 West 57th Street, 
New York 19 

Bastian-Blessing Set 
Chicago 30, IIL 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. See Second Cover. 

DAD’S ROOT BEER COMPANY, 2800 ay 
Taiman Avenue, Chicago 18, Ill. Eee page 36. 
tincolator Corporation 3700 Oakwood Avenue, 
Youngstown, Ohio 

The Fischman Company, 
phia, Pa. 

Green Spot, Incorporated, 
Los Angeles, Calif 

Charles E. Hires Company, 206 S 

delphia 3, Pa 
sah oatenbaum 


8701 S. Mettler 


4201 Peterson Avenue. 


10th & Allegheny, Philadel- 


1501 Beverly Boulevard, 


24th Street, Phila- 


Inc., 1790 First Avenue, New York 


naetadne Beverage Sa Hi Incorporated, 453 
Y 


6th Avenue, New York, 


34 


Lyons Industries, 342 Madison Avenue, New York City. 

Majestic Enterprises, Inc., Ltd., 959 Crenshaw Boule- 
vard, Los Angeles, Calif. 

Mills Industries, 4110 Fullerton Avenue, Chicago, Ill. 

Mission Dry Corporation, 5001 S. Soto Street, Los 
Angeles 54, Calif. 

Multiplex Faucet Company, 4319 Duncan Avenue, St. 

juls, o. 
Orange Crush Company, 318 W. Superior Street, Chi- 


cago 10, IlL 
Seco Company, Incorporated, 5206 S. 38th, St. Louis 
16, 


L. o. 
Selmix Dispensers, Inc., Stewart Avenue, Garden City, 
N 


Spacarb, Inc., 375 Fairfield Avenue, Stamford, Conn. 

Star Manufacturing Company, 6300 St. Louis Avenue, 
St. Louis, Mo. 

West Coast Sheet Metal Works, 
vard, Los Angeles 15, Calif. 


CANDY BARS AND SPECIALTIES 


Fred W. Amend Company, 8 S. Michigan Avenue, 
Chicago, IIL 

Banner Candy Manufacturing Corporation, 
Street, Brooklyn, = 

Paul F. Beich Company, Bloomington, IIL 

E. J. Brach & Sons, 4656 W. Kenzie, Chicago, I. 

Blumenthal Brothers, Margaret & James Streets, 
Philadelphia 37, Pa. 

Blum’s, Inc., Polk & California Streets, San Francisco, 


935 Venice Boule 


700 Liberty 


ali 
Brock —. Company, 11 Chestnut street, Chatta- 
nooga, 

Bunte Brothers, Franklin Boulevard, Chicago 
261 Broadway, New York 7, N. Y 
Bangs Avenue, Asbury Park, 


3301 


Cadbuey Fry, Inc., 

— Company, 601 

Chase Candy Company, 4230 Gravois Avenue, St 
Louis 16, Mo 

The D. L. Clark Company, 
burgh 12, Pa. 

= Chocolate Company, 4825 S. Rockwell, 
ul 


503 Martindale, Pitts- 


Chicago, 


Cox Confection Company, East Boston, Mass 

The Cracker Jack Company, 4800 W. 66th Street, 
Chicago, Ill 

Curtiss Candy Company, 
cago 13, Ill. 

Deran Confectionery Company, Incorporated, 
bridge, Cambridge 41, Mass. 

Drake America Corporation, 20 East 50th Street, New 
York 22 Y 

The Euclid Candy Company of — 
715 Battery, San Francisco 26, Cali 

F & F Laboratories, Inc., 3501 West 
Chicago. Ill 

Ferrara Candy Company, 2200-10 W. Taylor, 
cago, 

Gold Medal “aos Corporation, 2857 W. 8th Street, 
Brooklyn, 
Golden atl 2 om 
San Francisco, Cali 
D. Goldenberg, Incorporated, ‘‘I’’ 
delphia, Pa. 

H. K gs Confections, 
City, N. 

Hawley i Hoops, Inc., 271 
York City 

Henry Heide, Incorporated, 313 Hudson Street, 
York, N. 

Hershey tanceians 
Avenue, Hershey, Pa. 

~ d: oe Company, 308 Wset Ontario, Chicago 


1101 Belmont Avenue, Chi- 


134 Cam- 


Incorporated, 
48th Place. 
Chi- 


Ltd., 1975 Market Street, 


& Ontario, Phila- 


Inc., 540 39th Street, Union 


Mulburry Street, New 
New 


Corporation, 19 EE. Chocolate 


wanes Candy Company, Chestnut & Calumet, 
Centralia, Ill. 

Tom Huston Peanut Company, 900 8th Avenue, Col- 
umbus, 

Huyler’s, 660 First Avenue, New York City. 

Walter H. Johnson Candy Company, 4500 W. Bel- 
mont Avenue, Chicago 41, Il 

mn Candy Company, 6546 W. Belmont, Chicago, 
ll. 


Klein Chocolate Company, Incorporated, Brown Street, 
Eli a. 
Kontney Carton Compe, 418 North Clay Street, 
Green Bay, 
Kraft Foods Company, 500 North Peshtigo, Newark, 
os ‘0, Il 
Edgar P. Lewis & Sons, Incorporated, 
cial Street, Malden 48, Mass. 
Life Savers Corporation North Main Street, 
a. Reading, Pa 


Chester, N. Y. 
Delaware, Philadelphia 


183 Commer 
Port 


Luden's, Inc., 200 North 
— & Company, 148 
a Candy Company, 2371 Bates Avenue, Daven- 
. 12th Street, Philadelphia 6, Pa. 
Mars, Incorporated, 2019 N. Oak Park Avenue, Chi- 
cago 35, Ill. 
Mason, Au & Magenhei Confecti Manufac- 
turing Company, P. O. Box 549, Minecia, mm Be 
National Licorice Company, 106 John Street, Brook- 
lyn, N. Y. 

NESTLE’S CHOCOLATE COMPANY, 60 Hudson 
St New York City. See page 

New England Confectionery Company, 254 Massachu- 
setts Avenue, Cambridge 39, Mass. 

Norris Candy Company, Atlanta, Ga. 

Overland Candy Company, Div. of Leaf Brands, 
155 N. Cicero Street, Chicago 15, It. 

Pearson Candy eee: 108-114 Glenwood Avenue, 
Minneapolis 3, Min 

 ~ a Incorporated, New Haven Rd, Naugatuck, 





Oem City Chocolate & Confectionery Commune, 
Incorporated, 2140 Germantown Avenue, Phil 
phia, Pa. 

Queen Anne Candy Company, Hammond, Ind. 

Richardson Company, Atlantic and I, 
Philadelphia 34, Pa. 

Ridleys, 159 Carlton Avenue, Brooklyn 5, N. Y. 

Rockwood & Company, 88 Washington Avenue, Brook- 
lyn 5, N. Y 

Ryan Candy Cag was, Ltd., 

New York 17, N. 

Schutter Candy Division, Universal —- Corpora- 
tion, 1501 Locust Street, St. Louis 3, 

Shotwell Manufacturing Company, 350! Ww, Potomac 
Avenue, Chicago, Ill. 

Sifers Valomilk Confection Company, 6 West 36th 
Street, Kansas City 2, Mo. 

Sperry Candy Company, Milwaukee, Wis. 

Sweets Company of America, Incorporated, 1515 Wil 
low Avenue, Beton N. J. 

Switzer Licorice Company, 612 N. First Street, St. 
Louis, Mo. 

— O. Welch Company, 810 Main, Cambridge, 
Mas 

Wilbur. ‘Suchard Chocolate Candy, 
N. Broad, Lititz, Pa. 

Williamson “ec Company, 4701 Armitage Avenue, 
Chicago 39, 

George Ziegler _ ER 408 West Florida, Milwaukee 

is. 


420 Lexington Avenue. 


Incorporated, 48 


e 
CANDY MACHINES 


Automatic Canteen Co. of America, Merchandise Mart, 
Chicago, Ill. 

Belvend Manatactart Company, 122 South Michigan 
Avenue, Chicago, I Tih 

Arthur H. DuGrenier, 
hill, Mass. 

Mills Automatic Merchandising Corporation, 44-01 11th 
Street, Long Island City, 

The Rowe Corporation, 31 East 17th Street, New York 

ity. 

Sanitary Automatic Candy Corporation, 259 West i4th 
Street, New York C 
Stoner Manufacturing 

Aurora, 


Inc., 15 Hale Avenue, Haver- 


_ 328 Gale Street, 


CIGARETTE MACHINES 


Arthur H. DuGrenier, Inc., 
hill, Mass. 

The howe, ‘Corporation, 31 
York City. 


15 Hale Avenue, Haver- 


East 17th Street, New 
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Fast, over-the- @ In answer to many requests, here is Manley’s 
counter service new console-type popcorn machine, the CONSOLE 
ARISTOCRAT. It has an up-to-the-minute, low-cut, 
Fits into any con= streamlined beauty fitting in perfectly with the design 
cession stand flow of the most modern concession stands. Built into 
front or back counters, it’ll shine anywhere. With its 
Yields up to $178 = Formica counter only 50 inches above the floor, cus- 
perl0O Ibs.ofcorn — tomers can be served fast over the top of the machine. 
Yet with all this, there has not been the slightest sac- 
Pe rifice of quality or performance. The Console’s 12 and 
Bee ney wenetegerngge teaser 16-0z. kettles will pop out yields up to $178 per 100 
looks just like the Standard : 4 
Manley Aristocrat. Reading pounds of raw corn. Working space is ample, 
pamaepel sien eng tn bot- too, as you can see from the photogragh at the 
tom: cash and salt drawers, p . 
control panel, mammoth corn left...Get more details right away. Fill out 


bin, bag and box compartment, automatic season- coupon below. 
ing reservoir, old-maid bin, storage space. It all 
adds up to easy operation. 











ae Reap ie tame 


MANLEY, INC., Dept. MBH 11-3+51 
1920 wrencaus Sty Kansas City 8, Mo. 


j interested in fecciving\more information on 
ae Console Afistocrat. Please have a +4 


a j 


SALES AND SERVICE OFFICES IN 27 CITIES 


SEE YOUR TELEPHONE DIRECTORY 
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DISPLAY CASES 


Columbus Show Case Company, 850 W. Fifth Avenue, 
‘columbus 8, Ohio. 

Confection Cabinet Corporation, 234 Central, Newark, 
N. J 

Grand Rapids Store Equip. Company, 1340 Monroe 
Avenue, N. W., Grand Rapids 2, Mich 

ey * Corporation, 233 E. Erie Street, Mil- 


Weber Showcase & Fixture Company, 
Boulevard, Los Angeles 54, Calif 

West Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. 


5700 Avalon 


FOOD SERVICE EQUIPMENT 


AMERICAN PLAYGROUND DEVICES COM- 
PA — derson, Ind. (outdoor grills). See 


8701 South Mettler Street, 
(luncheonette equipment) 

988 Market Street, San Fran- 
(frankfurter bar). 

221 LaSalle, Chicago 1, Il! 


pa 

Anderson & Wagner, Inc., 
Los Angeles 3, Calif 

Cinesnax Corporation, 
cisco, Calif. 

Cory Corporation, (coffee 
rewer 

Dalason Products Manufacturing Company, 825 West 
Madison Street, Chicago 7, Ill. (frankfurter steamer). 

Doughnut Corporation of America, 393 7th Avenue, 
New York City, N. Y. (doughnut mixer) 

Helmco, Inc., 1215 Fullerton Avenue, Chicago, Ill 
barbecue sandwich equipment) 

Hotpoint, Inc., 5600 Taylor Street, 
Il. (deep fryer and roll warmer) 

W. Kestenbaum, Inc., 1790 First Avenue, 
28, N. Y. (griddle stand) 

Kneisley Electric Company. 2509 LaGrange, 
Ohio. (hot and cold drinks). 

itman & Sons, 711 Broad Street, 

(deep fryer). 

Pronto Popcorn Sales Corporation, 702 Beacon Street, 
Boston 15, Mass. (frankfurter steamer and dis- 


Chicago 44, 
New York 
Toledo, 


Lynn, Mass. 


penser). 

Star Manufacturing Company, 6300 St. Louis Avenue, 
St. Louis 20, Mo 

Steel Products Company, 


dispenser ) 


Cedar Rapids, Ia. (coffee 


FOOD SPECIALTIES 


Blue Jay Products Co., Inc., 
Brooklyn 22, N. Y. (biscuits) 

Castleberry’s Food Company, Augusta, Ga 
barbecue pork) 


36 Bainbridge Street 


(canned 


Coast Packing Company, 3275 E. Vernon, Vernon, 
Calif. (potato chips). 

Frito Company, Inc., 2600 Cedar Springs, Dallas, Tex. 
(potato chips) 

Pizza Corporation of America, Wrentham, Mass. (pizza 
pie). 

Pizza Enterprises, Inc., 420 75th Street, North Bergen, 
N. J. (pizza pie). 

Pronto-Pup, Incorporated, 619 Ist National 
Bidg., Cincinnati, Ohio. (frankfurters) 

National Biscuit Company, 449 West 14th Street, 
York 10, N. Y. (biscuits) 

Purity Pretzel Company, 38th & Derry Streets, Har- 
risburg, Pa. (pretzels). 

— andy Company, 61 Bridge Street, 
J.. (French fried potato sticks). 
So'Good Potato Chip Company, 2929 Gravois, St. 

Louis, Mo. (potato chips). 


GUM, CHEWING 


American Chicle mea Thompson Avenue & Manly, 
Long Island City, 

Beechnut ~~ ioc 10 E. 40th Street, 
York, 

Clark Bros. 


Bank 


New 


Patterson, 


New 


‘Chewing Gum Company, Merchant St., 
N.S. Pittsburgh 12, Pa. 
Frank H. Fleer Corporation, 

delphia 41, Pa. 
WILLIAM WRIGLEY, JR. COMPANY, 410 N. 
Michigan Avenue, Chicago, Ill. See page 33. 


10th & Somerville, Phila 


ICE CREAM AND FROZEN 
CUSTARD EQUIPMENT 


Anderson & Wagner, Inc., 8701 South Mettler Street, 
Los Angeles 3, Calif. (cabinets). 

Freez-King Corporation, 2518 W. Montrose Avenue, 
Chicago 18, Jil. 

General Equipment Sales, 

Street, Indianapolis 2, Ind. (ice cream) 

Icecreamolator Corporation, 3700 Oakwood Avenue, 
Youngstown, Ohio. (ice cream) 

La_ Crosse Cooler Company, 2809 Losy Boulevard, 
South, La Crosse, Wis. (ice cream) 

Mills Industries, Inc., 4110 Fullerton Avenue, Chi- 
cago 39, Ill. (ice cream) 

Multiple Products Company, 225 W. 39th Street, 
York 18, N. Y. (cone dispenser) 

Sweden Freezer Manufacturing Company, 3401 17th 
Avenue, West, Seattle 99, Wash. (frozen custard 
and cone dispenser) 

Whirla-Whip, Incorporated, W. O. W. Bldg, Omaha, 

eb. (soft ice cream) 


Incorporated, 824 S. W. 


New 


DAD’S LEADS* THE NATION’S 
NO. 2 SOFT DRINK FIELD . (3 


Root Bee! - 


Yes Sir, today and every day Root Beer is big business, 
second to only one flavor in popularity. With the flavor 
trend towards Root Beer and the brand trend DAD'S, it 
just makes sense to let DAD'S pay its way in your mach- 


ines. 
low-cost DAD'S. 


Your 


customers will 


You get even more volume—greater profit—with 


buy DAD’S — that's why DAD'S 


Proposition is important to you and your business now. 
Find out how DAD’S quality, merchandising and proved 
public acceptance will increase your profits the moment 


you put 
Propostion today! 


*(Based on a 
recent market study by 
CAPPER’S FARMER, o leading 
publication—Cir: 1,360,219) «= 


DAD'S 


in your machines. Write for 


DAD’S ROOT BEER COMPANY 


DAD'S 


PAPER CUPS 
Dixie Cup Company, 24th and Dixie Avenue, Easton, 


a. 
a og 3 ms 4 A arya 122 E. 42nd Street, New 
NATIONAL. THEATRE SUPPLY, 92 Gold Street, 
New York 38, N 
* 


POPCORN BAGS AND BOXES 


DROLL ia eas SUPPLY, 317 Sangamon Street, 
Chicago 

MANLEY, "INCORPORATED, 1920 Wyandotte Street, 
Kansas Ci Mo. 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
NeW York 38, N. Y. 

Oneida Paper Products, 10 Clifton 
Boulevard, Clifton, N. J. 

Rex Specialty Bag ee BS pe 
Avenue, Brooklyn 6,  & 

Supurdisplay a gg 223 E. Erie Street, Mil- 
waukee, Wis 


Incorporated, 
95-109 Onderdonk 


POPCORN POPPERS 

C. Cretors & Company, 600 W. Cermak Road, Chi- 
cago, Ill. 

MANLEY, nag egy 1920 Wyentetie Street, 
Kansas City, Mo. See page 35. 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
New York 38, New York. 

Star Manufacturing Company, 6300 St. Louis Avenue, 
St. Louis 20, Mo. 

Viking Popcorn Machines, Incorporated, 1481 W. 
Washington Boulevard, Los Angeles 1, Calif. 


POPCORN, RAW 


. B. C. Popcorn Company, 
North Avenue, Chicago, Ill. 

American Pop Corn Company, Sioux ocd 6, Iowa. 

Barteldes Seed Company, Lawrence, Kani 

Blevins Popcorn Company, 3098 Charlotte Avenue, 
Nashville, Tenn. 

Centra! Popcorn Company, Schaller, 

Charles E. Darden & Company, 
Street, Dallas, Tex 

Dore Popcorn Company, 5913 W. North Avenue, Chi- 
cago, Ill. 

Indiana Popcorn Company, Muncie, Ind. 

Interstate Popcorn Company, 1243 S. Wabash Avenue, 
Chicago, Ill 


Incorporated, 3441 W 


Iowa. 


308 S. Harwood 


2800 North Talman Avenve— Chicago, Illinois 
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AR Sy, DRNTORATED, 1820 Wyandotte Street, 

s City, Mo. 

NATIONAL THEATRE SUPPLY, $2 Gold Street, 
New York N. Y. 

J. A. McCarty Seed Company, Evansville, Ind. 

Northwest Popcorn and Seed Company, Box 277, 
Delaware, Ohio. 

Prunty Seed & Grain Company, 620 N. 2nd Street, 
St. Louis 2, Mo. 

Supurdisplay Corporation, 233 E: Erie Street, Mil- 
waukee, Wis. 

Wyandotte Popcorn Company, Marion, Ohio. 

Betty Zane Corn Products Company, 640 Bellefontaine 
Avenue, Marion, Ohio. 


POPCORN SEASONING 
AND DISPENSERS 


Arlington Edible Oil Products, 38 Yetten Place, Wal- 
tham, Mass. (seasoning). 
Automatic Products Company, 250 West 57th Street, 
New York 19, N. Y. (butter dis: 
Best Foods, Incorporated, 1 E. 
i . (seasonin; 


penser ) . 

43rd Street, New 
). 

W: Cermak Road, Chi- 


ser). 
Company, 5 East 26th Street, New 
York City (seasoning). 
Helmco, Inc., 1215 Fullerton Avenue, Chicago, Ill. 
(butter dispenser). 
NATIONAL THEATRE SUPPLY, 92 Gold Street, 
New York 38, N. Y. ( " 
C. F. Simonin Sons, Incorporated, Tioga. and Belgrade 
Street, Philadelphia, Pa. (seasoning). 
Supurdisplay, Inc., 233 East Erie Street, Milwaukee, 
is. (butter dispenser). 


POPCORN WARMERS 
AND DISPENSERS 


Blessing-Hoffman Corporation, 2422 W. Cermak Road, 
Chicago, Ill. (warmer). 

C. Cretors & Company, 606 W. Cermak Road, Chi- 
cago 16, Ill. (warmer). 

Holiywood Servmaster, Incorporated, 1908 S. Vermont 
Avenue, Los Angeles 7, Calif. (warmer). 

MANLEY, INC., 1920 Wyandotte Street, Kansas 
City, Mo. See page 35. 

Popcorn Equipment Company, 2004 Broadway, Santa 
Monica, Calif. (warmer). 

Pronto Popcorn Sales, 702 Beacon Street, Boston 15, 

ass. (warmer and dispenser). 

Queen City Manufacturing Company, 1020 Richmond 
Street, Cincinnati, Ohio. (dispenser). 

Supurdisplay. Incorporated, 233 E. Erie Street, Mil- 
waukee, Wis. (warmer 


West Coast Sheet Metal Works, 935 Venice Boule- 
vard, Los Angeles, Calif. (warmer). 


POPPING OILS 


The Best Foods, Incorporated, 1 E. 43rd Street, New 


ork, N. Y. 
MANLEY, INC., 1920 Wyandotte Street, Kansas 
City, Mo. 
C. F. Simonin’s & Sons, Incorporated, Tioga & Bel- 
grade Streets, Philadelphia, Pa 


SODA FOUNTAINS 


Anderson & Wagner, Incorporated, 8701 
Street, Los Angeles 3, Calif. 

Helmco, Inc., 1215 Fullerton St., Chicago, Ill. 

Ww 5-45 eae Inc., 1790 First Avenue, New York 
28, N. Y. 

Weber Showcase & Fixture Company, 5700 Avalon 
Boulevard, Los Angeles 54, Calif. 


S. Mettler 


a 
VENDING CARTS 


Federal! Ouality Corvoration, Atlanta, Ga. 

POBLOCKI & SONS, 2159 S. Kinnickinnic Avenue, 
Milwaukee 7, Wisc. 

Walky Service Company, 401 Schweiter Bldg., Wich- 
ita, Kans, 





[BRAND NAMES | 








[Addresses of the following list can 
be found by referring to proper classi- 
fication in the preceding directory.] 


BEVERAGES 

BIRELEY'S: General Foods Corporation. 

CANADA DRY (cherry, cream, qjnger ale, grape, 
lemon lime, orange, root beer): Canada Dry 


Ginger Ale, Inc. 
COCA-COLA: Coca-Cola Company. 


DAD'S ROOT BEER: Dad's Root Beer Company. 
DELAWARE: Delaware Punch Company of America. 
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DR. PEPPER: Dr. Pepper Company. 

DR. SWETT'S: Dr. Swett's Root Beer Company 
GRAPETTE: The Grapette Company. 

GREEN RIVER: Schoenhofen Edelweiss Company. 
GREEN SPOT: Green Spot, Inc. 

HAWAIIAN: Pacific Citrus Products Company. 
HIRES ROOT BEER: The Charles E. Hires Co. 
HI-SPOT: Canada Dry Ginger Ale, inc. 

RED ROCK: The Red Rock Bottlers, Inc. 
ROYAL CROWN COLA: Nehi Corporation 
SEVEN-UP: The Seven-Up Company. 

SPUR: Canada Dry Ginger Ale, Inc. 

SQUEEZE: National Fruit Flavor Company, Inc. 
SQUIRT: The Squirt Company. 

TRU-ADE: Tru-Ade, Inc. 

VERNOR'S: James Vernor Corporation. 
WELCH: The Welch Grape Juice Company. 





Famous Nestlé’s Crunch, 
Milk and Almond Bars 
available in both 

5¢ and 10¢ sizes 


WHISTLE: Whistle & Vess Beverages, Inc. 
WONDER ORANGE: Wonder Orange Company. 


CANDY BARS and SPECIALTIES 


ALMOND JOY: Peter Paul, Inc. 

BABY RUTH: Curtiss Candy Company. 

BEST YET: Cox Confection Company. 

BIG HUNK: Golden Nugget Sweets, Ltd. 

BIT-O-HONEY: Schutter Candy Div. of Universal 
Match Corporation. 

BLACK CROWS: Mason, Au 
Confectionery Company. 

BONOMO'S TURKISH TAFFY: Gold Medal Candy 
Company. 

BOSTON BAKED BEANS: Hawley & Hoops, Inc. 

BROCK NUT ROLL: Brock Candy Company. 


& Magenheimer 


Both 5¢ and 10¢ sizes 
packed 100 count and 24 count 


A favorite of both young and old! 





BUTTERFINGER: Curtiss Candy Company. 
BUTTERNUT: Hollywood Candy Company. 
CHARMS: Charms Candy Company. 
CHERRY MASH: Chase Candy Company. 
CHICKEN DINNER: Sperry Candy Company. 
CHOCOLETTOS: Peter Paul, Inc. 

CHUCKLES: Fred W. Amend Company. 
CLARK BARS: D. L. Clark Company. 
CRACKER JACK: The Cracker Jack Company. 


DOTS: Mason, Au & Magenheimer Confectionery. 


DR. |. O.: Mars, Inc. 

FIFTH AVENUE: Ludens, Inc. 

FOREVER YOURS: Mars, Inc. 

GOOBERS: Blumenthal Bros. 

GOOD & PLENTY: Quaker City Chocolate Co. 
GUMBO: The Euclid Candy Co. 

HERSHEY: Hershey Chocolate Company. 
HOPALONG CASSIDY: Ryan Candy Co., Ltd. 
JOLLY JACK: Curtiss Candy Co. 

JUICELETS: F & F Laboratories, Inc. 
JUJUBES: Henry Heide, Inc. 

JUJYFRUITS: Henry Heide, Inc. 

JUNIOR MINTS: James O. Welch Company. 
KRAFT KARAMELS: Kraft Food Company. 
LEAF-MINTS: Overland Candy Company. 
LICORICE PASTILLES: Henry Heide, Inc. 
LICORICE TWIST: Switzer's Licorice Company. 
LIFE SAVERS: Life Savers Corporation. 
LOOK: Golden Nugget Sweets, Ltd. 

LOVE NEST: The Euclid Candy Company. 

M & M’'S: M & M Ltd. 

MARS: Mars, Inc. 

MILK DUDS: M. J. Holloway Company. 
MILK-SHAKE: Hollywood Candy Company. 
MILKY WAY: Mars, Inc. 

MOUNDS: Peter Paul, Inc. 


NECCO WAFERS: New England Confectionery Co. 


NESTLE'S: Nestle Chocolate Company. 

NUT GOODIES: Pearson Candy Company. 
OH HENRY: Williamson Candy Company. 
OLD NICK: Schutter Candy Co. 

PAYDAY: Hollywood Candy Company. 
PEANUT CHEWS: D. Goldenberg, Inc. 
PECAN ROLL: Sperry Candy Company. 
PING BAR: Mars, Inc. 

POM POMS: James O. Welch Company. 
POWERHOUSE: Walter H. Johnson Candy Co 
RAISINET: Blumenthal Bros. 

RED SAILS: Hollywood Candy Company. 
ROCKWOOD MINTS: Rockwood & Company. 
ROOT BEER DROPS: Chase Candy Corp. 


SKY BAR: New England Confectionary Company. 


SNICKERS: Mars, Inc. 

SUCKERS: M. J. Holloway & Company. 
SUGAR DADDY: James O. Welch Company. 
3 MUSKETEERS: Mars, Inc. 

TOOTSIE ROLL: Sweets Company of America. 
25 KARAT: Charms, Inc. 


VALOMILK: Sifers Valomilk Confection Company. 


WELCH'S COCOANUT: James O. Welch Co. 


CHEWING GUM 


BEEMAN'S: American Chicle Company. 
BLACK JACK: American Chicle Company. 
CLARK'S TEABERRY: Clark Bros. 

DENTYNE: American Chicle Company. 
DOUBLEMINT: William Wrigley, Jr. Company. 
FLEER: Frank H. Fleer Corporation. 

JUICY FRUIT: William Wrigley, Jr. Company. 
P-K'S: William Wrigley, Jr. Company. 
PEPPERMINT: Beechnut Packing Company. 
RED HOT: Leaf Brands, Inc. 

SPEARMINT: William Wrigley, Jr. Company. 
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Precision Syrup Valve on 
Spacarb Drink Machines 


DEVELOPMENT of a new 
soft drink machine syrup valve that will 
dispense exactly the same syrup throw 
every time, has been announced by Spacarb, 
Inc., Stamford, Conn. Trade-named the 
“Tru-Throw,” the valve is now used on 
Spacarb drink dispensers. Developed by 
William V. King, chief engineer of the 
company, it is said to assure a drink pre- 
cisely in accordance with any standard for 
bottle drinks, no matter what the 
sistency of the syrup. 


con- 


Sees Effort Putting 
Snack Sales Over 22% 


PLACING refreshment sales 
in theatres at 22% of the gross, A. N. 
Steele of the Pepsi-Cola Company, is still 
of the opinion that-exhibitors are not real- 
izing the full potential income of their 
snack Addressing the Theatre 
Owners of America at its 1951 convention 
in New York, Mr. Steele urged exhibitors 
to install attractive stands in the most de- 
sirable locations, and to make greater mer- 
chandising efforts. 

“When you give your refreshment stand 
the same keen, intelligent marketing 
thought you give to ticket sales, improve- 
ment is rapid and often spectacular,” he 
said, adding that he could describe many 
instances where this had happened. 

To show what proportions theatre re- 
freshment sales had already reached, he 


said that they amounted to $402,700,000 


eer 


services. 


last year, with 63% of the patrons pur- 
chasing something at the snack bar. 

Offering other figures, he said that 48% 
of the total snack bar purchases were pop- 
corn, 33% candy and gum, 6%% ice 
cream and other foods, 1% cigarettes, and 
11% soft drinks. 


Paper Cup with Handles 
For Serving Hot Drinks 


PAPER CUPS made especially 
for hot drinks, such as coffee and choco- 
late, with a patented handle to permit the 
customer to hold the cup comfortably, have 


been marketed in the theatre field by Na- 


tional Theatre Supply. They are called 
“Movie Hour Handi-Handle Cups.” 

The cups are also given promotional 
value by carrying the legend on both sides, 
printed in red: “If you enjoyed the show, 
tell your friends.” 


MOVIETIME 
FOR POPCORN 


When Chicago staged 
its "Movietime U.S.A." 
campaign, the popcorn 
industry entered this 
fetching float in the 
parade. Theatre pop- 
corn merchandising 
will also figure impor- 
tantly at the conven- 
tion of the National 
Association of Popcorn 
Manufacturers in Chi- 
cago, December 4-6. 
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A CATALOG OF THEATRE EQUIPMENT, FURNISHINGS, SUPPLIES, ARCHITECTURAL 
MATERIALS... LISTING MANUFACTURERS ACCORDING TO CLASSES OF PRODUCT 


[For classes of products related to refreshment service, see THEATRE SALES BUYERS INDEX beginning on page 34] 





AIR-CONDITIONING AND 
VENTILATING EQUIPMENT 


AIR-CONDITIONING prop- 
erly signifies positive control of the heat 
and moisture in the air of an enclosure, 
and also its movement, no matter what the con- 
dition of the atmosphere outside may be. In 
common usage, however, the term air-condition- 
ing refers to comfort-cooling, and as such it is 
essential to theatres in areas having seasons of 
high temperatures with high relative humidity. 

Evaporative cooling equipment is regarded as 
well suited to localities of high temperatures 
ay the relative humidity is not more than 

0. 

Unit conditioners providing factory-assembled 
compressor, heat transfer coils and related 
equipment (also an evaporative condenser if 
desired), with steel housing designed for con- 
venient servicing, are available in small sizes 
(down to 3 tons of refrigeration) for direct- 
space cooling; and up to 75 tons for central 
station air-conditioning plants. There are cen- 
tral station models to accommodate various 
installation space conditions—vertical, horizon- 
tal, ceiling suspension as well as floor mounting. 
Heating coils may be incorporated. 

Unit conditioners are highly efficient within 
the cooling loads indicated by the range of 
capacities, and they eliminate much installation 
labor. Some circumstances, however, may advise 
a built-up plant of separate components within 
the upper levels of this range; and as a general 
rule, a built-up plant is indicated economically 
and operationally where as much as approxi- 
mately 100 tons of refrigeration is necessary. 

Evaporative condensers are available either 
separately or integrated with unit conditioners 
for conserving refrigerant-condensing water, 
which may be advised by water rates, or 
required by local regulations. In some instal- 
lations a cooling tower may be cheaper than 
evaporative condensers. Either method reduces 
water consumption about 95%. 

It is generally estimated that one ton of cool- 
ing capacity will serve from sixteen to twenty 
seats of auditorium capacity. 

For year-round air-conditioning, both cool- 
ing and heating plants are integrated into the 
installation, with either automatic or manual 
means of cutting in one and switching out the 
other. 


AIR DISTRIBUTION 
Blowers: Fans usually preferable for the ven- 
tilation of theatres are of multi-blade (“squirrel 
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cage”) type. They range in air volume capacity 
from those adapted to simple (ductless) ventila- 
tion systems, to large sizes capable of overcom- 
ing the resistance of extensive duct systems. As 
a rule, a simple ventilation system should in- 
clude an exhaust fan. 

Diffusers: To assure uniform distribution of 
conditioned air to each zone of the auditorium 
and other areas of the theatre, without an effect 
of draft, outlets for duct systems should be of 
“aspirating” type, which mixes the conditioned 
air with the room air before it reaches the 
breathing zone. Such diffusers are available in 
circular flush-set or projecting ceiling types, 
flush wall types, and rectangular ceiling types 
(the latter are indicated particularly for inte- 
gration with ceiling tiles). Each has readily 
adjustable dampers. 

For concealment of outlets that are merely 
dampered openings in ducts or in walls, con- 
cealing dampers or blowers, ornamental grilles 
are available in various stock sizes and also 
built to specifications in bronze, stainless steel, 
aluminum or other metals, with finish to match 
other metal fittings or the decorative scheme 
of the room. 


AIR CLEANSING 


Whether the theatre is air-conditioned or has 
only a simple ventilating system, the incoming 
air should pass through efficient filters to re- 
move as much dust and pollen as_ possible. 
Throw-away type filters are discarded when 
dirty ; permanent type, of which there are many 
kinds, are occasionally washed. 

Equipment for cleaning air of unpleasant 
odors and of bacteria responsible for many 
air-borne diseases is available in electrical and 
chemical types. 





PRODUCT NEWS . . Pages 27 and 38 


The department “About Products” 
on general eq + and 

is on page 27; "The Vender Vane" 
on refreshment service products is 
on page 38. 


DEALERS ..... . « Page 30 


Dealers in the Uniteci States are 
listed in the Theatre Supply Mart; 
those in Canada on page 40. 
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CONTROL EQUIPMENT 


An air-conditioning system can be designed 
for the simplest manual control or for automatic 
operation embracing a complex system of damp- 
ers and switches, safety valves, etc., all respond- 
ing, in fixed relation to each other, to changes 
in temperature and moisture. 


AIR WASHERS 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Chelsea Fan and Blower Company, Inc., 639 South 
Plainfield, N. J. 

National Engineering & Manufacturing Company, 519 
Wyandotte Street, Kansas City, Mo 

United States Air Conditioning Corporation. 3310 
Como Avenue, §.E., Minneapolis, Minn. 

BLOWERS AND FANS 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Ig Electric Ventilating Company, 2850 N. Crawford 
Avenue, Chicago, IIL 

National Engineering & nag rea Company, 519 
Wyandotte Street, Kansas City, 

Reynolds Manufacturing Company, 412 Prospect Ave- 
nue, N. E., Grand Rapids, Mich. 
Typhoon Air ‘Conditioning Co., Inc., 

Brooklyn, Y 
United States Air Conditioni 
Como Avenue, S.E., Minneapolis, 
Westinghouse Electric Corporation, 
sion, Hyde Park, Boston, Mass. 


COILS 
McQuay, Inc., 
Minn. 


794 Union Street, 
Corporation, 3310 
i 


nn. 
Sturtevant Divi- 


1600 Broadway, N. E., Minneapolis. 


CONDITIONERS, UNIT (5-tons up) 

Airtemp Division, oa Corporation, 1600 Webster 
Avenue, Dayton 1 

Alton Manufacturing Company, 

Dallas, Tex. 

Buensod-Stacey Air-Conditioning, Inc., 60 E. 42nd 
— New York City (integrated dry and wet bulb 
rea 

Curtis Manufacturing Company, 1998 Kienlen Street, 
t. Louis 20, 


1112 Ross Avenue, 


Carrier Corporation, “Syracuse, N : 

General Electric Company, 5 Lawrence Street, 
field, N. J. 

Governair argerstatt, 60S West Main Street, Okla- 
homa City, 

RL! weer oe Conditioning Co., Inc., 


Bloom. 


794 Union Street, 


United” States” Air Conditionin, 
Como Avenue, S.E., Minneapolis, 

York Corporation, Roosevelt Avenue, York, Pa 

Westinghouse Electric Corporation, Sturtevant Division, 
Hyde Park, Boston 36, Mass. 


CONTROLS & INSTRUMENTS 
The Brown Instrument Company, Philadelphia, * so 
Buensod-Stacey Air Conditioning, Inc., . 42nd 
Lesa New York City (integrated dry and FF bulb 
Pompany. 2822 
Min: 


Gay. Street, Balti- 


Gorperetion, 3310 
Min 


eader 
Minneapois - Hone 
Fourth Avenue, 
Monitor Controller Company, 51 S$ 
more, Md. 


Regulator 
Minneapolis, 
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FILTERS 
Air Devices, Inc., 17 East 42nd Street, New York 17, 
N. Y 


Herman Nelson Division, American Air Filter Com- 
pany, First and Central Avenues, Louisville 8, Ky. 

Owens-Corning Fiberglas Corporation, Ohio Building, 
Toledo, Ohio 

Research Products Corporation, 1015 East Washington 
Street, Madison 3, is. 

Universal Air Filter Company, Duluth, Minn 


GRILLES AND DIFFUSERS 
Air Devices, Inc., 17 East 42nd Street, New York 17, 
N. Y 


American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Anemostat Corp of America, 10 E. 39th Street, New 
York City 

-e-¥ Colman Company, Rockford, Il. 

w Connor Engineering -papsamuetee 114 East 32n¢ 
AS. New York 16, 

Tuttle & Bailey, New 134 Conn. 


REFRIGERATION MACHINES 


Airtemp Division, we Corporation, 1600 Webster 
Avenue, Dayton 1, 

American Blower “Corporation, 8111 Tireman Avenue, 
Detroit 32, Mic 

Baker Seiiersaion Corporation, 
Maine 

Carrier Corporation, Syracuse, N. Y. 

Curtis Manufacutring Company, 1998 Kienlen Avenue, 
St. Louis, Mo. 

Frigidaire Division, General — Sales Corporation, 
300 Taylor Street, Dayton, 

General Blectric Company, 5 Eapchie Street, Bloom- 

Refrigeration Corporation, Shirland Avenue, 


South Windham, 


eloit, 





f 
' 
5 


CANADIAN DEALERS 

Adamson, M. L., 105 Strand Theatre Bidg., 
Edmonton, Alta. 

Dominion Sound Equip +, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 386 Vic- 
toria St., Toronto; 820 Cambie St., Van- 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. C 

Gaumont-Kalee, Ltd. 431 Yonge Street, 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vancouver, B. C.; 185 Portage, 
Winnipeg, Man 

Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's Newfoundland. 

LaSalle Recreations, Ltd. 945 Granville 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury St., 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bidg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., 
change Bldg., Calgary, Alta. 
Theatre Equipment Supply Company, 906 

Davie Street, Vancouver, 

United Electric Company, 847 Davie Street, 

Vancouver, B. C. 





Film Ex- 


e 
EXPORT DISTRIBUTORS 
Bizzelle Cinema Supply Corp., 
45th St.. New York 19, A 
Cinematograph International, Inc., 630 
Ninth Avenue, New York, N. Y. 
Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco 11, Calif. 
National Theatre Supply, Export Division, 92 
Gold Street, New York 7, N. Y. 
45 West 45th Street, 


420 West 


Norpat Sales, Inc., 
New York, N. Y. 
Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 


Inc., J. E.; 267 Rhode Island Avenue, 
East Orange, N. J. 

. O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N.Y. 

K. Streuber & La — 1819 Broadway, 
New York 23, N. 

Westrex Corp., A Eighth Avenue, New 
York 11, N. Y. 











1951 TOA EXHIBIT: Nestle's Chocolate Company, Inc., 


STAFF PHOTO 
New York City (candy)—H. R. Barry, promo- 


tion manager; D. Scarota and W. Dimop, sales department; A. Semple, manager of cholocate bar sales. 


Governair Corporation, 605 West Main Street, Okla- 
homa City 1, Okla. 

Typhoon Air Conditioning Ca, 3 
Brooklvn. 

United States. hie Conditioning Corporation, 3310 
omo Avenue, S.E., Minneapolis, Minn. 

York Corporation, Roosevelt Avenue, York, Pa 

Westinghouse Electric Corporation, Sturtevant Divi- 
sion, Hyde Park, Boston 36, asi 

Worthington Pump Machinery "Cocporeiiun, 744 
Broad Street, prasark: & 


nc., 794 Union Street, 


AMPLIFIERS AND 
AMPLIFYING TUBES 

AMPLIFIERS, which are 
an integral part of a theatre type sound 
system, may be classified in three groups 
—pre-amplifiers, power amplifiers, monitor 
amplifiers. 

Most power amplifiers today contain their 
own filament and plate supplies, needing only 
connection to a power line of suitable voltage 
and frequency and dispensing with all auxiliary 
batteries, generators or rectifiers. In addition 
they commonly supply polarizing voltage to 
photocells. They also provide filament and plate 
supplies to pre-amplifiers, and in many cases 
to monitor amplifiers, where such are incor- 
porated in the sound system. 

Pre-amplifiers, where used, are built into the 
soundheads themselvesor may be mounted on 
the front wall of the projection room. In gen- 
eral, sound systems use two pre-amplifiers (one 
tur each reproducer ), and a combination voltage 
and power amplifier of sufficient capacity to 
provide sound in a given theatre auditorium 
without distortion. Where additional power is 
required, it may be obtained by using a mul- 
tiplicity of power amplifiers to obtain the re- 
quired wattage, or by installing one large power 
amplifier of equal wattage. The method em- 
ployed is dependent upon the manufacturer's 
specifications 

Minimum limitations for amplifier wattage in 
compérison with seating capacity have been 
established by the Research Council of the 
Academy ef Motion Picture Arts and Sciences, 
and it is strongly recommended that exhibitors 
consult these requirements before purchasing 
sound equipment 

The main amplifier equipment is generally 
mounted on a rack, or in a steel cabinet, for 
mounting on the projection room wall or built 
into the wall dividing the projection room from 
an adjacent equipment room. 

The monitor amplifier, where used, is some- 
times installed as a separate unit in its own 
housing. 

The volume control and sound changeover 
equipment is today commonly associated with 
the photocell pre-amplifier. 

Cabinets are usually available in either single- 
or dual-channel type, while panels may include 
provisions for non-sync and radio equipment 
with related switching means. 


Supplementary amplifiers in small wattage 
are available for cry-room as well as monitor 
speakers, group hearing aids, etc. 

For drive-in sound systems with in-car speak- 
ers, amplification may be built up to required 
output by the addition of main amplifiers or 
booster units according to the number of 
speakers. There are integrated systems of this 
kind designed specifically for drive-ins. 


AMPLIFIERS 

Altec-Lansing Corporation, 9356 Santa Monica Boule- 
vard, Beverly Hills, Calif. 

Amplifier Company of America, 398 Broadway, New 
York 13, N. Y. 

THE BALLANTYNE COMPANY, 1707-11 Daven- 
port Street, Omaha, Neb. 

CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York Ci 

= Corporation, 111i Armitage Avenue, Chicago, 


INTERNATIONAL PROJECTOR ginameome mates 
$5 LaFrance Avenue, Bloomfield, N. J. 


MOTIOGRAPH, 4431 West Lake Street, mm. 
RCA Victor Division of Radio Corporation of America, 
Camden, N. - 


ast N. 
WENZEL gery CORPORATION, 2505-19 
South State S Chicago 16, Ill. 
WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


AMPLIFYING TUBES 

Continental Electric Company, 715 Hamilton Street, 
Geneva, Ill. 

General Electric Company, 1 River Road, Schenectady, 
N. 


Y 

Gordos Corporation, 86 Shipman Street, Newark, N. J. 

RADIO CORPORATION OF ene er Engineer- 
ing Products Department, Camden, J. 

wy 5 hd Corporation, 700 Jelift Uae New- 
ark 

Raytheon Manufacturing Company, Foundry Avenue, 
Waltham, M 

Westinghouse Electric Corporation, Bloomfield. N_ 1 

Western Electric Company, 195 Broadway, New York 
City. 


ANCHORS FOR CHAIRS 
EXPANSION BOLTS suited 

to anchoring chairs in concrete flooring 
are available with metal jacket. A leading 
make of metal anchor consists of an especially 
long tapered fin head bolt, conical cup, lead 
sleeve, washer and hexagon nut. 
Chicago Expansion Bolt Company, 1338 West Concord 

Ry Chicago, IiL 

ensin Seating Company, 1139 Wabash Ave., 

e =. Ti. 

* 


ARCHITECTURAL MATERIALS 
AND THEATRE DESIGN SERVICE 
THE NUMBER of archi- 
tectural materials especially applicable to 
the facing of the fronts and finishing of 


the interiors of theatres has been greatly aug- 
mented by modern industrial science. Following 
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is an indication of the sorely of these ma- 
terials tor various purpo 

ted (built-up) tiles and sheets with 
permanent baked plastic nmmish provide wall 
finishes in solid color, in patterns and natural 
woods with tne practical advantage ot re- 
sistance to scratching and repeated washing. 
Wood veneering (plywood) now makes 
choicest grain ilable for dwork finishes 
of relatively moderate cost. 

Architectural glass, which has many interior 
applications, is notably successful as a means 
of giving the theatre front rich color without 
gaudiness. Glass blocks are excellent for ex- 
terior panels (translucent window effect, etc.), 
interior partitions, illuminated standee rails, 
and so on. Mirrors may be considered architec- 
tural materials, too, when used in floor-to- 
ceiling panels. 

Some of the natural beauty of terra cotta 
has been imparted to the later type of porcelain 
enamel finishing of metallic forms designed for 
exterior facing; these are obtainable in shapes 
which, when assembled. give a rib pattern, 
and in a variety of colors with either glossy or 
dull finish. Aluminum structural members are 
available to facilitate erection of fronts em- 
ploying this porcelain enamel facing or struc- 
turally comparable materials. 

Modern glass products include clear-vision 
doors which allow a charming interior to be 
revealed to the pedestrian. For colorful doors 
of solid shade or designed in a multicolored 
pattern the laminated plastics have, in addition 
to the qualities cited above, the ability to seal 
the structure against weather. 

Ceramic tile is obtainable in types suited to 
many interior areas besides outer lobbies and 
toilet rooms, while tor troms it tacilitates the 
making of varicolored architectural forms and 
patterns. 

Fluted (corrugated) asbestos sheets can be 
shaped to an architectural form on the job. 
Mineral and glass fibre tiles, solid or perforated 
for acoustical purposes may be laid in patterns 
of decorative effect. 

Perforated metal plates, with baked finish, 
are applicable especially to ceilings of areas near 
the auditorium, with noise-control material 
above; also, clipping on, they permit easy ac- 
cess to electrical or other installations above. 

For other kinds of materials of related pur- 
pose see also Fabrics and Wall Paper. 





Adelhardt Conernetion Company, 53-15 74th Street, 
Maspeth, N. Y. (structural engineering). 


Arketex thet Brazil, Ind. 
tiles). 


<n Cork Company, Lancaster, Pa. 


Corporation, (ceramic 


(wall lino- 


The Celotex Corporation, 120 §. LaSalle Street, Chi- 
cago, Ill. (mineral and vegetable fibre tiles). 

F & Y BUILDING SERVICE, 319 E. Town Street, 
Columbus, Ohio (design and construction). 

page 41. 

Federal Seaboard Terra Cotta Corporation, 10 E. 40th 
Street, New York City. 

The Formica Insulation Company, 4654 Spring Grove 
Avenue, Cincinnati, Ohio. (laminated plastic sheets) 

Hollobilt, 2081 Park, 
Calif. (doors). 

The Kawneer Company, 3203 Front Niles, 
Mich. (steel frame and porcelain front 
pie tne 

Owens-Ford Glass Company, Vitrolite Division, 
Nic olas Building, Toledo, Ohio (architectural glass, 
glass doors) 

MARSH WALL PRODUCTS, INC., Dover, Ohio 
(plectic-fi -i-hed gt plastic and metal 
mouldings). See page 13. 

Mosaic Tile Company, Zanesville, Ohio. (ceramic tile). 

———— Corporation, Wakefield, Mass. (wood 
veneer 

Pittsburgh Plate Glass Company. 2200 Grant Dulltieg. 
Pittsburgh, Pa. (architectural glass, glass doors) 

POBLOC“! & SONS COMPANY, 2159 SOUTH 
Kinnickinnic Avenue, Mi'waukee 7, Wis. 
pent stee! and porcelain enamel front 

res). See page 18. 

Rigiiced Metals Corporation, 658 Ohio Street, 
‘alo, N. Y. (perforated metal plates). 

United States Gypsum Company. 300 W. Adams 
Street, Chicago, Ill. (mineral boards and tiles). 
United States Plywood Company 55 West 44th Street. 

New York City (wood and plastic veneers). 

Westinghouse Electric Corporaticu, Micarta Division, 

East Pittsburgh, Pa. (Micarta for decorative pur- 
ses: U. S. Pt: Corporation, see a 


Laura Avenue, Huntington 


Street, 
enamel 


Buf- 


BASES—See Projectors and Accessories. 
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STAFF PHOTO 
1951 TOA Exhibit: K. Streuber & LaChicotte, Inc., 
New York City (export distributors)—Mrs. K. 
Streuber; J. Robert Hoff, of The Ballantyne Com- 
pany, and Ray Gallo, advertising manager of 
Better Theatres. 
a 


BEVERAGES—See Theatre Sales Buyers 
Index on page 34. 


“BLACK LIGHT” MATERIALS 

AND LIGHTING EQUIPMENT 
“BLACK LIGHT’ is the 

term popularly applied to the application 

of near-ultraviolet light, to surfaces 

treated with certain treated paints which this 

energy causes to glow. 

Fluorescent materials in paint form may be 
readily applied with either brush or sprayer. 

variety of colors are obtainable. 

Filament ultraviolet lamps are provided in a 
250-watt size with a bulb of filter glass, hence 
no additional filter or ballast is required. How- 
ever, the ultraviolet output of this lamp (Pur- 
ple X) is relatively low. 


Fluorescent ultraviolet lamps, called 360 BL 





save MORE on carsons 


Patents Pending 


amps, are available in the sizes and wattages 
of standard F-lamps. These are efficient gener- 
ators of near-ultraviolet, and the tubular shape 
lends itself readily to display work, and direc 
tional and similar signs are available in stock 
models, or may be made up especially. Light 
density filters are required since these lamps 
produce some visible light also 

Mercury ultraviolet, or Type H lamps, are 
concentrated sources of ultraviolet and visible 
light; hence, they are particularly useful to ob- 
tain a spot beam of “black light” for spec- 
tacular effects. A_ relatively filter must 
be used to absorb the visible and to 
create effective fluorescence. 

Murals painted with luminescent 
ready for mounting are obtainable in a number 
of subjects well suited to theatres. They come 
with complete framing materials and a ceiling 
type black-light lamp and fixture 


dense 
light 


pigments 


General Electric Company, Lamp Dept., Nela Park, 
Cleveland, Ohio (lamps). 
GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Street, Chicago, Ill. (lamp fixtures). 
KLIEGL BROS., 321 W. S@th Street, New York City 


(light sources). 

eese Engineering Company, 7380 Santa Monica 
Boulevard, Los Angeles, Calif. (paints, light sources) 
The Stroblite Company, 35 West 52nd Street, New 
York City (paints, lamps). 
Switzer Brothers, 4732 St. Clair Avenue, Cleveland 3, 


hio. 
Westinghouse Electric Corporation, Lamp Division, 


Bloomfield, N. J. (lamps) 


BOX-OFFICES AND ACCESSORIES 
ISLAND BOX OFFICES, as 
well as those built into one side of the 
vestibule or lobby, are commonly built 
“on the job” from specifications of the architect 
or other designer of the front and entrance 
area; however, box offices may be obtained 
ready for erection, in styles, colors and ma- 
terials to harmonize with the vestibule or 
lobby treatment. Architectural glass, glass 
structural blocks (which may be interestingly 
illuminated from behind), porcelain-enamelled 
metal, stainless steel (fluted or smooth) and 
laminated plastic are prominent among the 
facing materials. (Unless otherwise specified, 


Full Refund 
If not 100%, 
Satisfied 


CALI CARBON COUPLERS 
Let You Burn All the Carbon 


“They're Expendable" 
The most popular carbon saver. 


Used by more 


theatres than ALL other makes COMBINED. 


At all progressive supply houses. 
6mm. A 
7 or 8MM or 5/16 INCH ye 


They're Expendable 
No worrying about injury to high 
priced carbon savers. 
Burn ‘em up, you still profit. 


3721 Mar 


Prices per hundred, postpaid. 
. $2.25 


CALI Products Company 


jorie Way Sacramento 20 





319 East Town Street 





The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 


“The Buildings We Build Build Our Business” 


Columbus 15, Ohio 











the companies listed below are sources only of 
material suited to box-offices; see these further 
under Architectural Moterials.) : 

Besides ticket issuing machines and coin 
changers (which see), box-office accessories in- 
clude speaking tubes and admission price and 
show time signs (see Signs, Directional). 

Metallic speaking tubes covering an apertur. 
in the box-office window to protect the cashier 
from cold and infection, are usually louvred, but 
are also available with a resonating disk. 

Also for protection against cold are shields 
of transparent plastic extending across the deal 
plate and opening to several fixed positions. 


1440 North Fourth 


Everbrite Electric Signs, Inc., 
_~ (complete box-office 


Street, Milwaukee 2, _— 
tructures, tective shields 

The "Formica Insulation, + iat 4620 Spring Grove 
e. Cincinnati, Ohio 

GouDserc BROS., 3500 Walnut Street, Denver, 

Colo. (Speaking tube). See page 61. 
~Owens-Ford Glass Company, 1310 Nicholas 
Ohio 


Building, Toledo, Ohio. 
MARSH WALL PRODUCTS, INC., Dover, 


board). 

Pisesburgh Plate Glass Company, 2200 Grant Building, 
Pittsburgh, Pa. 

POBLOCKI & SONS COMPANY, 2159 South 
Kinnickinnic Avenue, Milwaukee 7, Wis. (com- 
piete box e structures). See page 18. 

estinghouse Electric Corporation, Micarta Division, 


East Pittsburgh, Pa. (Micarta for decorative pur- 
poses: U. S. Plywood Corporation, see above). 


CABINETS FOR 
FILM AND CARBONS 


REALLY FIREPROOF cabi- 
nets for film storage are essential accesso- 
ries of the projection room if the protec- 
tion required either by law or theatre opera- 
tor’s responsibility is to be provided both pro- 


Save 10% to 25% Using 


DROLL 


Processed Carbons 
—a continuous trim that 
burns the entire carbon. 


Available for these H.!. trims: 


NEGATIVES POSITIVES 
6mm. x 9 7 mm.x 12” and 14” 
7mm. x9” 8 mm. x 12” and 14” 

and 13.6 mm. x 22” (machined for adapters) 

to provide 20 minutes more burning time. 

Shipped PREPAID at regular carbon list 

prices, plus $1.15 per hundred for milling, 

drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred), less 5% on carbons, 10 days. 


Write today for literature. 


DROLL THEATRE SUPPLY COMPANY 


317 S. SANGAMON ST. 
CHICAGO 7, ILLINOIS 











jectionists and patrons. With the 2,000-foot 
reel standard in the American film industry, film 
storage facilities should accommodate this size 
of reel in m compartments that at least 
prevent the spread of fire from one compartment 
to another and reduce the effect of heat as a 
cause of combustion to a minimum. 

The desired safety is provided by a sectional 
cabinet of relatively thick (approximately 1% 
inches) steel walls insulated with fireproof ma- 
terial. Such cabinets are obtainable with or 
without vents (vents required by fire regula- 
tions in some communities) and with or without 
sprinkler heads inside. 

A cabinet for carbons (wherever no suitable 
compartment is otherwise provided) is a con- 
venient place to keep carbons. The carbons, 
while drying out, are out of the way so that 
breakage tends to be reduced. One cabinet 
will hold several hundred carbons (according 
to trim) and also provides a handy compart- 
ment for small tools. 


Diebolt Momsfocenctiog Company, Canton, Ohio 
GOLDE oe ANU Ag gg COMPANY, 1214-22 W. 


Stree’ “ay 
GOLDBERG BROS. Walnut Street, Denver, 


Colo. 
ee Safe Company, 320 Fifth Avenue, New York. 
Neumade Products Corporation, 330 West 42nd Street, 
ew or! '. 
=" PROJ) ‘OR COMPANY, 2509 South State 
— H. Wolk, 1241 South Wabash Avenue, Chicago, 
i. 
s 
CANDY—See Theatres Sales Buyers Index on 
page 34 
© 

CARBONS, PROJECTION 

MOTION PICTURE projec- 
tion carbons are required for projection 
in most motion picture theatres (all ex- 
cept those using filament projection lamps). 
The type and size of carbons required depends 
upon the type of arc, and in this connection the 
reader is referred to the several articles in The 
Buyers’ Index on projection lamps. 


Helios Carbons, Inc. (mfd. by Ringsdorff Werke, 
Rhein, Germany), 122 Washington Street, 


jem 
Bloomfield, N. J. 
yy INC. (mfrd. by Societe 
| ——— » Pagny, France), Boon- 


waTionaL CA gre mage. COMPANY, INC., 30 Eas: 
42nd Street, New York 7, N. Y. See page 43. 


CARBON SAVING DEVICES 
MEANS OF using carbons 
to as much as a 1-inch stub are available 
in various forms. In one type the carbons 
themselves are processed for the purpose. In 
others the device may consist in a metal rod 
that is clamped to the carbon jaws of the lamp 
mechanism, one end of the rod being designed 
to hold short lengths of carbon. 
Best ee Company, 3459 West 140th Street, Cleve- 
land, Ohi 
CALI propucTs COMPANY, 3721 Marjorie 
way, Sacramento Calif. See opposite page. 
DROLL THEATRE Pa “are. 317 
THE GOLD RING COMPANY, 
1214-22 West Madison S Chicago, IIL 
Motion Picture Accessories Inc., 1678 W. 17th Place, 
Hollywood, Cal. 
NORPAT SALES, 45 West 45th Street, New York 
19, N. Y. See page 61. 


= a 2451 West Stadium Boule- 
Ann ao Mich. See 
RAYTONE, SCREEN CORPORATION, 165 Clermont 
Avenue, Brooklyn, N. 
O. S. Cinema Supply p EE 602 West 52nd 


Street, New York Ci 
— Man y, Ltd., 1639 E. 102nd 
Los Angeles, Calif. 
WENZEL PROJECTOR COMPANY, 2509 South State 


Edw. H. Wolk, i24t S. Wabash Avenue, Chicago, Il 
a 
CARPETING 
TYPES OF carpeting suited 


to heavy-duty requirements of theatres 
are (to name them alphabetically) Ax- 


STAFF PHOTO 


1951 TOA EXHIBIT: Mason, Au & Magenheimer 
Confectionery Company, Mineola, N. Y. (candy) 
—Erwin Shapiro of Eastern sales branch; and Mr. 
F. E. Magenheimer, vice-president in charge of 
sales with dealers. 


minster (only in the finest grades, except pos- 

sibly when used in small lounges), Broadloom, 

Chenille (an expensive weave feasible only in 

rare instances in which superior carpet of special 

shape is absolutely required), Patent-Back (a 

special type consisting in Broadloom sections 

cut into desired shapes and colors and cemented 
to a backing), Velvet (pattern dyed) and 

Wilton (pattern woven). The last two are the 

weaves most widely used in theatres because of 

their durability and relatively moderate price 
while providing a wide selection of interesting 
patterns and colors. 

Theatres are usually carpeted in a single 
pattern, but consideration should be given to 
the advisability of using another design, or a 
plain Broadloom, or the same design in a 
smaller scale, for areas like lounges, which differ 
greatly in size and function from foyers and 
standee areas; and also on stairs, where some 
patterns can be confusing. 

Bigelow-Sanford Carpet Company, Inc., 140 Madison 
Avenue, New York City. (Line includes patent- 
back type). 

GOODALL FABRICS, INC., 525 Madison Avenue, 
New York City (patent-back). 

A. & M. Karagheusian, Inc., 295 Fifth Avenue, New 
York City. 

Thomas L. Leedom Company, Bristol, Pa. 

James Lees & Sons Company, Bridgeport, Pa. 

c. H. MASLAND es SONS, 295 Fifth Avenue, 


New York City. See 
Mohawk Carpet Mills, Inc., ——— N. Y. 
Radio Corp. of America, Camden, N. J. 
ALEXANDER SMITH, Inc., “By Fifth Avenue, 
New York City (patent-back). See page 6. 


CARPET LINING 
CARPET LINING or under- 
lay generally suited to theatres is made 
of hair and jute, or entirely of hair, or 
foam rubber (latex). Lining entirely of jute 
(vegetable fibre) does not retain uniform re- 
silience (it is not “waffled”), and is otherwise 
not so serviceable as the other types. 7 
Foam rubber lining is available in %4-inch 
thickness and in widths of 36 and 53 inches, 
some types with “waffling” on both sides. Sec- 
tions can be joined with adhesive binding tape. 
American Hair & Felt Company, Merchandise Mart, 
Chicago, Ill. 
enee= Carpet Company, Inc., 140 Madison 


Avenue, New York City 
gE. I. ry ‘Pont de Nemours Company, oo Conn. 
Fremont Rubber Company, Fremont, 
ALEXANDER SMITH & SONS CARPET COM- 
PANY 2 Fifth Avenue, New York C! 
—— — Inc., 470 Fourth Avenue, New 
ork 1 
Sponge Rubber Products Co., 284 Derby Place, Shel- 


United States Rubber Company, Mishawaka, Ind. 
Waite Carpet Company, Oshkosh, Wis. 
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it’s the NATIONAL 


TRADE-MARK 


CARBON ARC’S 


SMALL SOURCE SIZE 

HIGH BRIGHTNESS 

GREAT POWER FROM ONE UNIT 
WHITE LIGHT 

MINIMUM HEAT PER FOOT CANDLE 


The term “National” is a registered trade-mark of 
Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 


In Canada: National Carbon Limited. Montreal, Toronto, Winnipeg 


BETTER THEATRES SECTION 


TO THE STUDIOS... 
IT MEANS 


BETTER 
MOVIES / 


TO THE THEATRE OWNER... 
IT MEANS 


BIGGER 
BOX OFFICE / 


IG 


The National Carbon arc is an indispensable tool — 
both to the studios which make movies and to the 
theatre owner who exhibits them. Why? The National 
Carbon arc’s BIG FIVE: 


When you order studio or projector 
carbons—order “National”! 


For the studio, smal) source size insures sharp, dra- 
matic shadows, better simulates one-source lighting, 
creates a perfect “follow-spot’. High brightness pene- 
trates deep sets, gives high light levels without 
excessive heat. 

White light matches outdoor shooting conditions, 
lends itself perfectly to color movies. 

For the theatre owner, the carbon arc provides the 
“brightest spot in the world” —gives him the dazzling 
power he needs to get diamond-sharp pictures, vivid 
color and keeps his box office booming. The National 
Carbon Arc is tops. 


YOU CAN'T SKIMP ON STUDIO LIGHTING 
witHour riskinc BOX OFFICE! 





STAFF PHOTO 


1951 TOA EXHIBIT: Miniature Train Company, Rensselaer, Indiana (drive-in playground equipment)— 


Kenneth C. Wilson 


* 
CHAIR FASTENING CEMENT 


THE METAL pieces to 
which theatre chairs are bolted are firmly 
fastened to floor by special cement 
made for that purpose, which hardens in ap- 
proximately ten minutes. In reseating a thea- 
tre, the old chair bolts are removed from the 
new it — and recemented 


rs for Chair 
1139 South Wabash Avenue, 


the 


floor, an 
(See Anche 
Fensin Deather Company, 
Chicago 25, Ill 
General Chair Company, 


ones 


1308 Elston Street, 
o 


CHAIR CUSHIONS 
OF FOAM RUBBER 
CUSHIONS FOR auditor- 
ium chair seats and backs (or lounge 
chairs, settees, etc.) are obtainable in 
foam rubber. Such cushions may take the place 
of padding and coil springs, the fabric being 
fitted over them; or be used as padding over the 
springs 
This material may be moulded to fit any chair 
dimensions or design formation except for 
hollow cushion appears solid, but 
actually air throughout its struc- 
ture. 


Chicago 


cores, the 
nas access to 
n rubt ent 


Divi- 


1-repell 
‘Dunk »pillo” 


er cushic 


aig Tire & Rubber rtadinca Paar 
sion, Buffalo, N. Y 
Firestone Industrial Products Company, Foamex ‘viv., 


Akron, Ohio 
B. F. Goodrich Company, Akron, Ohio 
Goodyear Tire & Rubber Company, Airfoam Division, 
1144 East Mark Street, Akron, Ohio 
Hewitt-Robins. Inc., Hewitt Restfoam 
falo 5, N. Y 
J. §. Rubber 
Mishawaka, In 


Division, Buf. 


es Foam Sponge Division, 


CHAIR FABRIC PATCH KITS 
FOR REPAIRING simulated 
leather fabrics, kits of materials are avail- 
able, consisting in small amounts of 
“leatherette” in a color selected to match most 
the fabric to be repaired, and cement 
solvent with which to attach a section of it cut 
ut in a size to cover the injury. Typical colors 
available are blue, black, brown, red, green and 
ivory 
Eastern Seating Company. 
vard, Springfheld Gardens, 
Fensin Seating eae 1139 South Wabash Avenue, 
Chicago 25, 
Mystik bee ar 2635 North Kildare Avenue, 
Chicago 39, Ill 


ss =n Laboratories, Inc., 367 Hudson Avenue, Brook- 
yn, 


THEATRE SEAT SERVICE COMPANY, 160 Her- 
mitage Avenue, Nashville, Tenn. See page 28. 


closely 


ie 3 Springfield Boule- 


44 


sales manager, with Ginger Prince, tiny screen player, as engineer. 


a 
CHAIRS, AUDITORIUM 
AUDITORIUM CHAIRS 
best suited to the motion picture theatre 
are those manufactured from designs 
developed specifically to meet the conditions en- 
countered in “. theatre operation. 

Chairs may be obtained with seat cushions 
of box-spring or spring-edge type; or with no- 
Sag springs, alone or in combination with coil 
springs (the no-sag springs absorbing the shock 
of initial tension imparted to the coils); and 
with combination coil and Marshall spring con- 
struction. 

The backs may be either of spring or padded 
type, and here it should be noted that the choice 
affects the row spacing, spring back cushions 
being substantially thicker than padded backs 
(sgacing should not be less than 34 inches back- 

-back for chairs with padded backs, and as 
nach as 38 inches for spring backs). Chairs 
available include models with self-raising seats 
and with retracting or with combination re- 
tracting-rising seats designed to facilitate 
passage between rows. There are also especially 
luxurious models designed for loge sections. 

While end standards may be obtained in 
special designs, regular models offer a wide 
choice of patterns, which apd be readily exe- 
cuted in colors suggested by the color scheme of 
the auditorium Arm rests may be of wood or 
plastic, in “blonde” shades enhancing visibility ; 
r they may be foam rubber covered with fabric 

Acoustic considerations (each chair should 
represent approximately the sound-absorption 
f a person. so that the capacity factor affect- 
ing volume is fairly constant) demand a fully 
upholstered chair Upholstering Materials 
Some theatre operators think it feasible, how- 
ever, to use chairs with at least veneer backs 
in the first two or three rows, as protection 
against children’s vandalism without critical 
“ffect upon acoustics 

End standards can be supplied with or with- 
out aisle lights 

Aisle light fixtures are obtainable for 
attachment to standards not providing for them. 


(see 


also 


American Desk Manufacturing Company, P. O. Box 
416, Temple, 

AMERICAN SEATING COMPANY, 901 Groad- 
way, Grand Rapids, Mich. See page 19. 

GRIGGS EQUIPMENT COMPANY, Box 630, 
Belton, Tex. See page 61. 

HMEYWOOD-WAKEFIELD COMPANY, Gardner, 
Mass. Third Cover. 

ae Seating Company, Grand Rapids, Mich. 

1 Seat Cor ion, Union City, Ind. 

Irwin Seating Company, Waters Building, Grand 
Rapids, Mich 

KROEHLER MANUFACTURING COMPANY, 
Naperville, Ill. See page 4. 





RAYTONE SCREEN CORPORATION, 165 Clermont 
Avenue, Brooklyn, N. Y. (aisle lights.) 
Southern Desk Company, Hickory, N. C. 
e 


CHANGE-MAKERS 
CHANGE-MAKING ma- 
chines, which speed up ticket selling and 
prevent annoying errors are available with 
different degrees ot facility, some issuing change 
in any amount, including pennies, upon depres- 
sion of single key; others delivering on depres- 
sing keys of admission price; some with split- 
change keys (dimes, quarters, etc.). : 

For attachment to change makers without 
such provisions, where admission taxes in 
pennies are added to the regular price, a penny 
chute is available. It is clamped to the side of 
the change-maker and holds about 150 pennies. 
ASSOCIATED TICKET & REGISTER CORPORA- 

TION, 346 West 44th Street, New York 18, N. Y. 


(chute). 

Brandt Automatic Cashier Company, Watertown, Wis. 

GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, Chicago, Ill. (chute). 

Johnson Fare Box Company, 4619 North Ravenswood 
Avenue, Chicago 40, Ill. 

Ticketmaster, Inc., 30 East Adams Street, Chicago, Ill. 


e 
CHANGEOVERS AND 
CUEING DEVICES 
SWITCHING out one pic- 
ture projector while switching in the 
other may be accomplished in various 
ways according to the several types of devices 
available. The electrical type in general, per- 
forming its functions at the touch of a switch 
(either foot or hand), cuts off the light by a 
shutter arrangement while opening and closing 
the alternative circuits. There is also a me- 
chanical device which merely cuts off the light 
at one projection port while opening the other. 

One mechanism that employs the port cutoff 
method of light interruption, is electrically op- 
erated and includes circuit switching means. 
One of the electrical changeovers cutting off 
the light at the aperture also provides for clos- 
ing the speaker circuit, if this is desired. Yet 
another electrical device cuts off the light by 
a dissolving shutter mechanism in front of the 
projection lens. 

Several types of changeover time indicators 
are available, including reel-end alarm bells 
actuated by film tension. 

For making changeover cues on film effec- 
tively but without mutilating the film there are 
devices which make a neat ring in the emulsion. 
The better ones are designed to mark four 
cues in one operation in accordance with 
Standard Release Print specifications. 

Ace Electric Manufacturing Company, 1458 Shake- 
speare Avenue, New York City (cueing device). 
American Theatre Supply, 2300 First Avenue, Seattle, 

Wash. (reel end signal). 

Clint Phare Products, 282 E. 214th Street, Euclid, 


Ohio. (cueing device). 
owser Manufacturing Company, 303 West 42nd 


Street, New York City (changeover). 

Essannay Electric Manufacturing Company, 1438 North 
Clark Street, Chicago, Ill. (changeover). 

Fontaine <a Corporation, 545 Fifth Avenue, 
New York Cit 

GOLDE MANUFACTURING COMPANY, _— “9 w. 
Madison Street, Chicago, Ill. (reel end a 

ae sfo looeee c ENGINEERING "com. 

NY 


= page 61. 
FILM CEMENT — 


Cement. 


. 
CLEANING MECHANISMS 

THEATRES require heavy- 
duty vacuum cleaning equipment. Ordi- 
nary domestic type cleaners are useful as 
auxiliary equipment, but they have neither the 
endurance nor the suction demanded by theatre 
cleaning. 

Of the heavy-duty equipment, two types may 
be regarded as specifically adapted to theatre 
work. One is the central system, with pipes 
leading to outlets so placed as to provide ac- 
cess at least to all public areas of the theatre. 
The other is a portable type, with power plant, 
suction mechanism and dirt disposal equipment 





. 
See Splicers and Film 


MOTION PICTURE HERALD, NOVEMBER 10, 195! 





on rollers, to which equipment the hose is at- 
tached. Portable models are available with 
motor and suction devices detachable, to be 
used as a hand unit. Theatres require a hose 
length in portable models of not less than 20 
feet, and this may be provided in two sections, 
if desired, 10-foot lengths being connected by a 
brass coupling. Portable heavy-duty vacuum 
equipment for theatres should have motors of at 
least 44-h.p. 

Nozzles and brush attachments are available 
with both central and portable types for every 
kind of dry pick-up, and also for wet pick-up. 

In portable units, the mechanism, with at- 
tached dust bag, should not weigh over 50 
pounds so as to be conveniently carried on stairs 
and in seating area. 

Blower type cleaning mechanisms are par- 
ticularly useful in blowing popcorn boxes and 
similar refuse from under auditorium seating, 
so that it may be conveniently removed, and 
they are obtainable both in floor portable and 
hand models. Some heavy-duty vacuum equip- 
ment has a blower attachment for this purpose. 

Floor machines are obtainable for general 
maintenance of terrazzo, composition, tile and 


other flooring materials. in models adapted to 
use by a theatre porter, and to compact storage 
and convenient portability. Such floor machines 
scrub, wax, polish and remove stains. 


BREUER aera ee ce ae 
PANY, 5100 poms 40, tl 








page i. 

Clements Manufacturing Company, 6632 South Nar- 
ragansett, Chicago, 

General Electric Company, 1285 Boston 
Bridgeport, Conn. 

Holt Manufacturing Company, 651 20th Street, Oak- 
land 12, Calif. 

Ideal Industries, Inc., 307 North Michigan Avenue, 
Chicago, 

Invincible Vacuum Cleaner Manufacturing Company, 
15 West 15th Street, Dover, Ohio. 

Lamson Company, Allen Billmyre Division, Syracuse, 


Multi. ti-Clean Products, Inc., 2277 Ford Parkway, St. 
ini 


in. 
NATIONAL SUPER SERVICE COMPANY, 1946 
North 13th Street, Toledo, Ohio. this page. 
“ee — COMPANY, Hartford, 
Conn. See page 5S. 


CROWD CONTROL 
EQUIPMENT & SUPPLIES 

POSTS, BRACKETS and 
ropes for controlling patron traftic in lob- 
bies, foyers, etc., are available in types to 
meet conditions of floor plan and volume of 
patronage. Portable equipment for setting up as 
needed may have posts which screw into sock- 
ets permanently sunk in the floor, with metal 
rim to protect carpeting; or pedestal type posts 
with solid brass bases which need only to be 
lifted out of the way. The posts are made of 
hollow brass tubing, which can be obtained in 
chrome finish. For running control ropes to 
walls, plates are available with either loop or 
gooseneck attachment rings. 

Control ropes are made of cotton strands, 
over which is a woven fabric, and the covering 
is usually velour. which can be of most any 
desired color. Where a stronger rope is needed, 
control rope may be obtained with a chain or 
comparable center, which is covered with cot- 
ton strand roping, interlining and outer cover- 
ing. Metal ends for these ropes, with hook for 
attachment, are available in solid brass, which 
can be had with chrome plating, and in dull 
or polished finish. 

Hye a go Works Company, 1123 Broadway, New 
henna Metal Products, Inc., 79 Walker Street, 

New York City. 


lewman Brothers, Inc., 670 West Fourth Street, Cin- 
cinnati 3. Ohio. 


Avenue, 


CUE MARKERS — See Changeovers and 
Cueing Devices. 


CURTAIN CONTROLS & TRACKS 
SMOOTH AND silent 
opening and closing of curtains are ef- 


fected, either from backstage or from the 
projection room, by automatic machines that op- 


BETTER THEATRES SECTION 


STAFF PHOTO 
1951 TOA EXHIBIT: William Wrigley, Jr., Com- 
pany, Chicago, Ill. (chewing gum)—W. T. White 
and F. J. Romeo of the sales division. 


erate at the touch of a button. The curtain 
may stopped at any point along the stage, 
or its motion reversed as desired. Such equip- 
ment is available in heavy-duty (for large stage 
openings and heavy curtains) and in lightweight 
type (for relatively small stages, displays, etc.) 

Equipment consists of electric control mech- 
anism for controlling travel of curtain, and steel 
track with carriers. 

Such equipment is available also for con- 


tinuing the curtain travel on curved track 
around screen or along sides of stage, with turn 
of small radius. 

Control equipment for contour curtain opera- 
tion is likewise available, some adapted to 
limited overhead space. 
gy beng DEVICES COMPANY, 116 North 

th Street, Allentown, Pa. this page. 
is Clancy, Inc., 1010 West Belden Avenue, Syra- 

cuse, N. Y. 

Vallen, Inc., 225 Bluff Street, Akron, Ohio (curved 
track and contour curtain types as well as straight 
track. 


DECORATION, INTERIOR 

THE COMPLETE job of 
interior decoration, including designing, 
may be assigned to a studio specializing 
in theatres and similar buildings. Handling the 
work on a contract basis, such a studio can 
supply all necessary decorative materials as 
well as the decorating talent and installation 
labor. 
Charles H. Kenney Studios, 340 Hempstead Avenue, 

Malverne, N. 

Knoxville Scenic Studios, Maryville Pike, P. O. Box 


1029, Knoxville, Tenn. 
Menhot Studios, 178 Wellington Road, Elmont, L. I., 


NOVELTY SCENIC STUDIOS, INC., 28-34 West 
60th Street, New York City. See “4, 
Premier Studios, 414 West 45th Street, 
‘ity. 
G. Price, 37 Beverly Road, Merrick, L. N. Y. 
Rambusch Decorating Company, 40 West 13th Street, 
New York City. 
Rau a oe inc. 104 West 42nd Street, New York 


ew York 








Slash Labor Expense 


1. Reduce cleaning time. 
2. Clean more effectively. 
3. Cut operator fatigue. 


The Super needs only one pass over the dirtiest area to 
make it sparkling clean. This allows the operator more 


time to do other work. 


“Once 
a Over 
Does 
it’ 


The Super way is the most effective way to pick u 
popcorn, litter and street dirt. With Super exclusive rol 


even the most difficult places—screen, 


‘jection booth, 


drapes, stages, rest rooms—are kept clean at minimum 
cost. High up places are a cinch with the Super Hi-Up 


Tube. 


Supers have the powerful suction to remove the dust 
wherever it may be. These easily portable, heavy duty 
cleaners go everywhere, upstairs and down, between the 
seats and up the aisles. There is no bending nor stooping 


~~ tools need only 3% inch clearance. 
on 


e your Ic-al supply déaler—he will be glad to 
demonstrate a Super in your theatre. Or write for com- 


plete data. 


NATIONAL SUPER SERVICE CO., INC. 
1941 N. 13th St., Toledo 2, Ohio © 


SUPER SUCTION 


SINCE 1911 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


Super Model M— 
For all general 
cleaning and 
blowing. 
Powerful, 

readily 

portable. 





Super Model BP—A quiet, 
double-utility cleaner for 
both wet and dry pick-up, 














AMERICA’S 
FAVORITE 


All ADC 
Tracks are 
equipped 
with new 


“We support the most celebrated 
curtains in the world” 


CURTAIN TRACKS 
BESTEEL 
Simple, Smooth, Effortless, Durable 


AUTODRAPE CURTAIN MACHINES 


SILENT STEEL - FENESTEEL 


FOR BEST RESULTS 


EXCELLENT DELIVERY NOW! 


AUTOMATIC 
DEVICES COMPANY 


116 N. 8th St. Allentown, Pa. 
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1951 TOA EXHIBIT: Henry Heide, Inc., New York City (candy)—Walter R. Keefe, vice-president in 


charge of sales; 
min, sales representatives of Heide. 


DIMMERS 
THESE ELECTRO-ME- 
chanical devices for controlling stage and 
auditorium illumination, permitting fad- 
out of any desired set of lights and fading 
available in types and capa- 


dlight, etc.). Saeiatncle- 

multiple-circuit installations 

needed for complex stage lighting). There 

(electronic) dimmers for in- 
latter 


are also reactance 
stallations like the 
Autotransformer dimmers are adapted lu 
imple auditorium house-lighting circuits; they 
be installed for single-switch remote con- 

as from the projection room), or be bank- 
various interloc king asemblies for 

of circuits (as for 
olors or locations). 
iming is smooth 


nher 
ibe 


rent is also 
unit with 
auditoriums 


porta 


small 


light 
lamp) is 


n0de_ type sources 
possible 

d for this pur- 
acteristics of the 
regular dimming 
just before 


fluorescent 


Frank Adam Electric Company, 3650 Windsor Place, 
St iis 
527 West 45th 


Stage 


Lighting Company 
et, New = 


York 19 
Inc., 315 N 


Cutler-Hammer, 12th Street, Milwaukee, 


Genera Electric Company, 1 River Road, Schenectady, 
Y 

f.- Electrical Corporation, 2227 West Grand Avenue, 
Chicag Til 

KLIEGL BROS., 351 West S0th Street, New York 
198, N. Y. See page 59. 

Superior Electric Company, Bristol, Conn. 

Ward-Leonard Electric Company, 91 South Street, Mt 
Vernon, N. Y 


Westinghouse Electric Corporation, East Pittsburgh, 
Pa 


- 
DISINFECTANTS 
AND DEODORANTS 


THE SOURCE of a dis- 
agreeable odor in a theatre is almost 
always putrefaction of some organic sub- 
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Miss E. Fischer of Peoples Candy Company; George Grohol and Charles Beauche- 


stance. This is due to bacteria. For clean- 
ing of toilet bowls, lavatories and all surfaces 
so that they are free of bacteria as well as of 
dust, stains, etc., a really effective disinfectant 
must be used in the cleaning water or mixed 
with water to form a disinfecting solution of 
proper strength for the specific purpose. 

Absolute cleanliness is the only way to pre- 
vent odors not arising from air-borne sub- 
stances and the persons of people in the theatre, 
and a disinfectant of sufficient strength to de- 
stroy all bacteria rapidly must be used regu- 
larly in the cleaning routine, and additionally 
as conditions indicate. 

Some disinfectants, particularly those of 
types widely offered for general household use, 
are too limited in their bacteria-killing action 
to meet all requirements of a theatre; some, 
moreover, give off a persistent penetrating 
odor which, even though it may not be dis- 
agreeable to every patron, nevertheless is ob- 
jectionable because it suggests that extreme 
measures have been necessitated by an especially 
unwholesome condition. Disinfectants are avail- 
able which quickly destroy practically all bac- 
teria, yet do not themselves introduce an odor. 

There are also a variety of spray compounds, 
perfume pellets, etc., for introducing a pleasant 
odor. These are sometimes used to conceal an 
objectionable smell, but such applications prop- 
erly represent only emergency measures. “Para” 
(paradichlorobenzene) crystals and _ cakes, 
which are commonly placed in and around pub 
lic urinals, are sometimes used in theatres 


Bromm Chemical Co., Inc., 2 Ingle Street, Evansville, 
Ind 


Fort-a-Cide Corporation, 160 East Illinois Street, Chi- 
cago, I 

Hadco Corporation 
Ohio 

Hospital Specialty Company, 
Cleveland, Ohio 

Mitchell-White Corporation, 
York City. 

West Disinfecting Company, 42-16 West Street, 
Island City, N. Y. 


2705 Detroit Avenue, Cleveland, 


1991 East 66th Street, 


12 East 22nd Street, New 


Long 
o 


DISPENSERS FOR SOAP, 
TOWELS AND TISSUES 
DISPENSERS of liquid soap 
are available in concealed wall types and 
wall-mounting models. Only the spout of 
the concealed type is visible, while it is entirely 
theft-proof. It has the further advantage over 
mounted glass bowls in exposing nothing that is 
breakable. 
However, wall-mounted dispensers are avail- 
able with a shatter-proof translucent bowl, con- 


cealed means of attachment to the wall, and 

filler cap removable only by a special key. 

American D ay Company, 215 Fourth Avenue, 
New York Ci 

Bobrick Stanatec Corporation, 1839 Blake Ave- 
nue, Los An: cele, Calif 

West Disinfecting : ane 42-16 West Street, Long 
Island City, N. 

Woodlets, Inc., Pe A Pa. 

Wyandotte Chemical Corp. , Wyandotte, Mich. 


DISPLAY FRAMES, POSTER 
POSTER CASES with frames 

of extruded aluniinum and of stainless 
steel are fabricated in sizes for single one- 
sheets, while the frame units may be adapted 
also to long lobby displays, usually set flush in 
the wall. Standard cases, with glazed doors 
that swing on hinges and lock, are available for 
mounting against a wall as well as recessed; 
also with or without lighting provisions (sources 
may be all around, or along longest sides, and 
are regularly fluorescent tubular lamps concealed 
behind the edge of the frame). They are also 
available in models adapted to  black-light 
sources for luminescent displays. 

Easel frames of either aluminum or stainless 
steel construction are also on the market. 

Standard poster size frames are also available 
in Kalamein mouldings (metal on wood), fin- 
ished in stainless steel, chromium, aluminum or 
bronze. 

Extruded aluminum insert frames are obtain- 
able in a variety of sizes for single or multiple 
still displays. 


Alto Manufacturing Company, 
Chicago 13, IiL 

Ames Metal Moulding Company, Inc., 
City. 


1647 Wolfram Street, 


22 East 144th 
Street, New York 
Art Metal ag pong Company, 
Broadway, St. Louis, 
Champion Moulding Manufacturing Company, 234 
East 15ist Street, New York Cit: 
Everbrite Electric Signs, ee 1440 North Fourth 
551 West 52nd Street, 


Street, Milwaukee 12, 

eg A cs _ Corporation, 

PEOPLES «DISPLAY FRAME COMPANY, 1515 
Olympic Bivd., Montebello, Calif. See opposite 
p 


1408 North 


POBLOCK!I & SONS, INC., 2159 S. Kinnickinnic 
Avenue, Milwaukee 7, Wis. 
Universai Corporation, 6710 Denton Avenue, Dallas, 
‘ex. 
ee 


DRIVE-IN EQUIPMENT, 
SUPPLIES AND SERVICES 


[For Refreshment Service, Supplies and Equip- 
ment, see Theatre Sales Buyers Index, P. 34] 
MUCH OF THE equipment 

of drive-in theatres is the same as that of 
regular theatres. Noted here are the kinds 
specifically associated with this type of opera- 
tion. (Accordingly, for projectors, sound equip- 
ment, projection lamps, motor-generators, recti- 
fiers, and projection accessories such as splicers, 
rewinders, etc., reference should be made to the 
classifications in The Buyers Index that deal 
with these individually.) 

Items applying specifically to drive-in theatres 
are as follows: 


ADMISSION CONTROL 


Equipment especially devised to record drive- 
in admissions is available in various types, some 
climinating the use of tickets, others printing a 
ticket, while others are modifications of ticket 
issuing systems used in regular theatres. 

Systems eliminating tickets may also provide 
for registration of the car by trip of a treadle 
when the car passes over it; and for registration 
of the entire transaction on an overhead indi- 
cator visible at considerable distance. 

Some admission registration equipment may 
be installed for remote registration, as in the 
manager’s office. 

The Electronic Signal Company, 483 Willis Avenue, 

Williston Park, N. Y. 

General Register Corporatoin, 43-01 22nd Street, Long 

Island City, N. Y. 
mrss Corporation, 740 Bolander, Dayton, Ohio. 

erey Turnstile Company, 101 Park Avenue, New 

"Wes City. (turnstiles). 

Tian? Cooper, Inc., 75 Front Street, Brooklyn 1, 
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ATTRACTION ADVERTISING 


Changeable letter frames with lighted glass 
panels, and using aluminum and plastic letters, 
as installed on the marquees and fronts of 
regular theatres, are variously adapted to drive- 
ins. Where a screen tower or other facility 
structure is near the highway, the attraction 
advertising equipment may be mounted thereon. 
Otherwise special sign structures are indicated, 
with the name of the theatre and attraction 
frames integrated in an attractive pattern with 
suitable illumination. Designs for such struc- 
tures, from simple to elaborate. are available 
with complete blueprints for local fabrication. 

Changeable letter frames are also available 
for front illumination by reflector lamps, de- 
signed to be readily attached to walls, posts or 
similar supports. These are made in standard 
units for convenient erection on the job to any 
size of panel. Besides use as attraction boards 
at the drive-in, they are effective for remote 
exploitation, as along the highway, at nearby 
gasoline stations, etc. 

ADLER SILHOUETTE LETTER COMPANY, 

3021 West 36th Street, Chicago, Ill. See page 26. 
POBLOCKI & SONS, 2159 S. Kinnickinnic Avenue, 

Milwaukee, Wis. 
bag og SIGN SERVICE, INC., 218 South Hoyne 

Avenue, Chicago, Ill. 


DESIGN AND CONSTRUCTION 


Professional designers experienced in ramp 
grade requirements, drainage, traffic plans, etc., 
as well as structural needs and the operating 
peculiarities of drive-ins, are availale for plans 
and construction supervision. 

Such service may also include actual con- 
struction of the project. 
> Sate Oeien Company, 840 Cooper Street, 

amden, N. J. (design and construction). 
F rs x BUILDING SERVICE, 319 East Town Street, 

Columbus 15, io (design and construction). 
Griffing-Laskey Construction Company, 25 Hunting- 

ton Avenue, Boston, Mass. (design and onstruction) 


DIRECTIONAL SIGNS 


These include electrically lighted ramp mark- 
ers, with manual means of indicating when the 
ramp is full; stop-and-go, exit signs, etc. 
ASSOCIATED TICKET & REGISTER COM- 

PANY, 354 West 44th Street, New York City. 

See page 57. 

BALLANTYNE COMPANY, 1767-11 Davenport Street, 

Omaha 2, Nebr. 

Radio Corp. of America, Engineering Products De- 
partment, Camden, N. 
Revere Electric Manufacturing Co., 6020 Broadway, 

Chicago 40, Ill. 

Stone Manufacturing Company, 

Elizabeth, N. J. 


489 Henry Street, 


IN-CAR SPEAKERS AND HEATERS 

Two in-car speakers are hung suspended for 
convenient removal by patrons, from the ter- 
minal, or junction, box attached to a fixed pipe, 
which is located between each pair of auto- 
mobile positions, making one speaker readily 
available to each car. The speaker unit is 
equipped for attachment to a car door or other 
suitable portion of the interior, with a control 
for regulation of the volume according to the 
wishes of the car occupants. 

Such equipment is available in a variety of 
models, with speaker units ranging from 3 to 6 
inches. There are also speaker-heater models 
with a heating coil and fan incorporated in the 
design for heating car interiors; also models 
with means of functioning as a ‘microphone for 
communication with the concession building. 

In-car speaker equipment can be obtained with 
or without lights for illuminating post and ramp, 
and for signaling refreshment vendors. 

Heating units separate from the speaker are 
also available; they suspend from the speaker 
post and are electrically supplied through the 
speaker junction box. 

A protective device for in-car speakers pre- 
vents a car from being driven from the ramp 
until the speaker is replaced in a box, which is 
substituted on the post for the regular attach- 
ment. The rest of the device consists in a wood 
platform flush in the ramp, with front wheel 
guards actuated by the speaker box cover. 

Following manufacture in-car speakers only 
unless otherwise specified : 


BETTER THEATRES SECTION 


gy ny he CePAne, 1707-11 Davenport 

CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New ‘ity. 

DeVry Corporation, 1111 Armitage Avenue, Chicago, 


Drive-In Theatre Equipment Company, Inc., 2110 
Superior Avenue, Cleveland 14, Ohio (with talk- 
back system). 

a me Company, 


INTERNATIONAL PROJECTOR CORPORATION, 
55 LaFrance Avenue, Bloomfield, N. J. 

Loizeaux Lumber Company, 561 South Avenue, Plain- 
field, N. J. (rainproof speaker cover). 

Minnesota ining anufacturing Company, St. 
Paul, Minn. (rainproof speaker cover). 

mene. INC., 4431 W. Lake Street, Chi- 


cago, tl. 

National Heaters, Inc., sake Victory Boulevard, Gilen- 
dale, Calif. (heaters ‘only). 

Radio meogt of 2 8 Engineering Products 
Dep: ent, Camde: J. 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. (speaker guard). 


Electronics Dept., Syra- 


Theatre Equipment Co. of America, 109 Michigan 


Street, Toledo, Ohio 
WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 
INSECTICIDE FOGGING AND SPRAYING 
Equipment mountable on a small truck is 
available for application of insecticides by the 
fogging method (mist carried by air over broad 
area, effective particularly to discourage mos- 
quitos and similar pests from entering drive-in 
area). Some equipment is designed also for 
spraying insecticides (within buildings, on foli- 
age, etc.) and weed killers. Other uses include 
spray-painting and tire inflation. (See also 
Drive and Ramp Oiling below.) 
Detjen Corporation, 303 West 42nd Street, 
City (pest electrode) 
Magic Fog, Inc., Cissna Park, Ill. 
Todd Shipyards Corporation, Combustion Equipinent 
Division, 81-16 45th Avenue, Elmhurst, L. I. , A 
224 S. Michigan 


New York 


Welch Equipment, Inc., ‘Avenue, 
Chicago 4, IIL 
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eye catching 


Now! Strong, Rigid Metal Slide 
Frames for Little More Than the 
Cost of Wood! 

ATTRACTS ATTENTION 
DRESSES UP LOBBY 

LASTS A LIFETIME—ALWAYS 
GLEAMING 

ALUMILITE FINISH—NO 
TARNISHING 

NO FINGERMARKS OR PEELING 
EASILY MOUNTED 

ALL STANDARD SIZES 


PRICES SLASHED! ; 


UNBELIEVABLE SAVINGS 

Our new, exclusive EXPANDER PUNCH fab- 

ricates the ENTIRE FRAME in ONE PIECE in 

ONE OPERATION. Other manufacturers 

must charge you for the labor of making & 

g FOUR pieces. Compare 
—and see ‘how our ONE-PIECE CONSTRUC- 
TION METHOD cuts costs in HALF! 
ILLUMINATED & NON-ILLUMINATED 
POSTER CASES — WALL FRAMES 
STANDING COUNTER FRAMES 
WIDE MOLDING SLIDE FRAMES 
NON-TIP EASELS 
Mail coupon now for free catalog. Frames 
made to order. Write for free estimate. 
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SPECIAL 
Free! 8x10 Aluminum Slide Frame (regular $1 
e value) with ANY purchase. Limited time. 


PEOPLES DISPLAY FRAME CO. 
1513 Olympic Blvd., Montebello, Calif 


¥ Please send me free an 8 x 10 Aluminum Slide Frame 
with this purchase. Enclosed please fi 
the following extruded i 





display f frames: 

*Price 
x 10 Slide Frame $ 1.00 
x14 Slide Frame . 


1 
1. 
me 3. 
36 Insert Slide Frame ° 3 
28 Slide Frame » 3. 
eet Slide Frame, Wide Molding. . 7. 
x 40 Slide Frame, Wide Molding 7. 
x 60 Slide Frame, Wide Molding. . 10. 
*Prices F.0.8. Montebello, Cal 

MONEY BACK GUARANTEE 


Please send your free catalog. 
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MINIATURE TRAINS or EVERY LOCATION 
any SIZE....any CAPACITY... PRICE RANGE... 


THE WORLD'S FINEST BY THE WORLD'S LARGEST EXCLUSIVE MANUFACTURER 








DRIVE AND RAMP OILING 
Fogging and spraying equipment (see above) 
is available also with attachment for uniform, 
controlled application of road oil over drives 
and ramps (not only preserving surfacing and 
laying dust, but retarding weed growth). 
Welch Equipment, Inc., 224 South Michigan Avenue, 
Chicago 4, IIL. 


LIGHTING 
Mushroom and pylon lighting fixtures for 
drives, and floodlights for mounting on poles 
or high structures, are available in various 
styles combinations, including downlights 
with glass insets to aid lane demarcation. 
ASSOCIATED TICKET & 7 ae COMPANY, 
354 West 44th St., New York Cit 
General Electric Company, Nela Park, Cleveland, O. 
KLIEGL ees 321 West S0th Street, New 
York N. Y. See page 59. 
Revere Electric Manufacturing Company, 6020 Broad- 
way, Chicago 40, Ill 


PLAYGROUND EQUIPMENT 

Drive-in playgrounds for the younger chil- 
dren usually includes teeter-totters, slides and 
swings. These are available in many designs, 
built to assure safety and painted in lively 
colors. But the playground may be made more 
interesting by the addition of other pastimes, 
notably rides. Ride equipment includes small 
carousels and miniature trains; also “thrill” 
rides such as “airplanes” swung from a pole, a 
small, safe version of “The Whip,” etc. These 
are operated by motors of around 1 h.p 

hrens Manufacturing Company, Inc., Grinnell, Iowa. 
AMERICAN oe ec DEVICES, Ander- 
KING AMUSEMENT COMPANY, Mt. Clemens, 


ic age 18. 
a Mangels Company, 2863 West 8th Street, 
Y 


i N 
MINIATURE. TRAIN CO., Rensselaer, Ind. See 
page 47. 


Ohio. 
Beloit, 


Dayton 7, 
South 


National Amusement Device Co., 
ee Plane Manufacturing Company 


a ew Company, 1227 Rockaway Ave- 
N 


nue, Brooklyn, 


ae Way Company %y27 ndiana Avenue, St. Louis 


B z Schie 901 S.W. 69th Avenue, Miami, 34, Fla 
PREFABRICATED FENCING 

Prefabricated fencing of durable timber (such 
as white cedar) is available in styles particularly 
suited to drive-in theatres, for defining the limits 
of the theatre with visual isolation from high- 
ways and adjoining property, and to accomplish 
this in a rustically decorative manner. It may be 
had in heights from 4 to 8 feet, in natural bark 
or pealed palings, in straight-top or escalloped 
forms. The fencing comes in sections ready for 
erection, including gates and hardware 
Arnold-Dain Corp., Mahopac, N 
Fence Company of America, 

Street, Chicago, Ill 
Habitant Shops, Inc., Bay City, 


SCREEN TOWERS 
Pref 


Y 
608 South Dearborn 


Mich 


are available 


> screer 


several 


repared for 
surfaces of 

in screens usually 
however, 

screen materials 
regarded as suited 
may be had in large 


pe ad 


applicable to 


seams 

pment Manufacturnig Company, 
Kansas City, Mo 
Green Lane, Elizabeth, N. J 
Corporation, Evansville 8, 


Genus L. Mesker Steel 


Ind. (steel 
SPEAKER AND UNDERGROUND CABLE 

For wiring an ind system, a type of 
cable (neoprene-c available which 


1-Car Sol 


vered ) 1s 
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1951 TOA EXHIBIT: The Coca-Cola Company, 
New York City (beverages)—Felix W. Coste, exec- 
utive vice-president; William J. Hobb, president; 
and Ralph Hayes, vice-president. 


may be laid underground without conduit and 
without reference to frost line 
For safer connection of in-car speakers to the 
terminal than that provided by ordinary cable, 
self-coiling cable is available. Leading makes of 
in-car speakers are obtainable with self-coiling 
cords instead of the straight type 
General Electric Company. Bridgeport, Conn. 
Koiled-Kords, Inc., Hamden, Conn 
Western Insulated Wire Company, 
Street, Los Angeles 1, Calif. 
The Whitney-Blake Company, New Haven, 


STADIUM SEATING 

For situations that advise chairs in front of 
the first automobile ramp, for persons preferring 
to view the screen performance from such posi- 
tion, or for vaudeville or other special attrac- 
tions on a stage at the screen structure, standard 
outdoor stadium type chairs serve the require- 
ments. Typically of hardwood on metal frames, 
there are portable types, and models designed 
for safe attachment to wood or concrete; others. 
AMERICAN SEATING COMPANY, 901 Broadway, 


Grand Ra 


GRIGGS EQUIPMENT COMPANY, Box 630, Belton, 


1001 East 62nd 


Conn 


Grand Rapids, 
e 


EMERGENCY LIGHTING AND 
ELECTRIC POWER EQUIPMENT 

AUTHORITIES IN some 
localities require, and all theatres should 
have, equipment which safely illuminates 
at least the auditorium and exit areas in the 
event of power line failure, going into opera- 
tion automatically. Storage battery systems are 
available for this purpose. Small portable flood- 
lights that merely plug into an electric outlet 
and automatically go on when line power fails, 
taking their power from a dry cell battery, 
are also marketed for this purpose. 

Plants capable of supplying current for con- 
tinued operation of the theatre in case of line 
power failure, or where there is no public util- 
ty service, are obtainable with either gasoline 
or Diesel engine power in motor-generator 
units readily portable on trucks as well as for 
stationary installation. Such units are made in 
capacities approximately from 15 to 35 kilo- 
watts. There are also water turbine types. In 


all cases, for emergencies, switching is automatic. 

Chatham Products Company, 15 East Runyon Street, 
Newark 5, N. 

Consolidated Diesel Electric Corporation, 230 East 
Eighth Street, Mt. Vernon, Y. (power plants). 

Electric Storage Battery Company. Allegheny Avenue 
and 19th Street, Philadelphia, Pa. (storage battery 
lighting systems) 

Fairbanks, Morse & Company, 600 South Michigan 
Avenue, Chicago, Ill. (power plants) 

General a Company, Schenectady, N. Y. 

ants 


Ideal Seating Company, Mich 


(power 


Kohler Company, Kohler, Wis. é 
Lamplighter Products Co., Inc., 95 Atlantic Avenue, 
Brooklyn 2, 
D. . Onan & Sons, University Avenue, as. at 
25th, Minneapolis 14, Minn. (power plant: 
Portable Light Company, 216 Williams loon. New 
or . we 
Ready- Power Company, Kales Building, Detroit, Mich. 
lants) 
U- Cite Banutacturin Bom my -. i Hubbard 


Street, Chica 
U. S. Motors srporation, 584 Nebraske Sess, Osh- 


kosh, Wis (gover ts). : 
Westinghouse tg Corporation, East Pittsburgh, 
Pa. (power plants). 


EXPLOITATION & PROMOTIONAL 
DEVICES & MERCHANDISE 

FOR QUICK and easy cut- 
settings, etc., out of com- 
board, in making 
etc., electric saws 
for such 


ting of figures, 

position or wooden 

atmospheric lobby displays, 
are available designed especially 
purposes 

Posters can be quickly and conveniently made, 
often by persons of little or no training in 
poster art, with the aid of a poster projector. 

Slide projectors that plug into electric light 
outlets are available in small models adapted to 
projecting advertising on a screen in the lobby 
or elsewhere. : ‘ 

A motor-driven revolving tree holder is avail- 
able for Christmas decoration and mounting 
large exploitation material. 

AUTOMATIC DEVICES COMPANY, 116 North 
Eighth Street, Allentown, Pa. (revolving Christmas 
tree r). 

Best Devices Company, 3459 West 140th Street, Cleve- 
land, Ohio (slide projector). 

Gale Dorothea Mechanisms, 37-61 85th Street, Jackson 
Heights, New York City (continuous automatic slide 
projector). 

FLOWERS OF HAWAII, LTD., 670 La Fayette 
Park Place, Los Angeles 5, Calif. (orchids). 


See fe 14. 

General Die & Stamping Company, 262-272 Mott 
Street, New York 12, N. Y. (revolving stand). 

GOLDE MANUFACTURING COMPANY, i214 West 
Madison Street, Chicago, Ill. (revolving stand). 

International Register Company, 2620 West Washing- 
ton Street, Chicago, Ill. (cutout machines). 

K & W Automatic Stand Company, Muskegon, Mich. 
(Christmas tree stand). 
D. Kees Manufacturing Company, P. O. Box 105, 
Beatrice, Neb. (slide projector). 


FABRICS FOR WALLS, 
CURTAINS & STAGE DRAPES 
FABRICS ADAPTED to most 

drapery requirements of motion picture 
theatres are of four general types: cotton- 
rayon damask; fabric woven of glass filament; 
weaves combining glass and cotton; also glass 
and and fabrics woven of plastic fila- 
ment 

Fabrics of these types are suited to stage 
drapes and curtains, to auditorium walls, either 
for covering acoustical materials or for purely 
decorative purposes, and for the decoration of 
all other public areas, as wall coverings, door 
and window drapes, etc 

Cotton-rayon fabric should be (usually must 
be) flame-proofed before erection and as neces- 
sary thereafter to maintain adequate resistance 
to fire. Fiberglas, plastic woven and glass- 
asbestos fabrics are non-combustible. The cotton 
of Fiberglas-cotton fabric is flame- proofed 
before weaving 
CHICOPEE MANUFACTURING CORP. OF 
GEORGIA, — Div., 4 Worth Street, New York 


City ¢ 
Darian’ s, New York 18, 


asbestos ; 


ee 142 West 44th Street, 
N. Y. (cotton-rayon damasks 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 
City (cotton and wool) 

Maharam Fabric Corporation, 130 West 46th Street, 
New York City (cotton-rayon damasks). 

MANKO FABRICS COMPANY, INC., 114 East 
27th Street, New York 16, N. ¥. See page 

New York Flameproofing Company, 115 Christopher 
Street, New York 14, N. Y 

Plymouth Fabrics, Fall River, Mass. (Fiberglas-cotton). 

Thortel Fireproof Fabrics, Inc., 101 Park ue, 
New York City (Fibergias) 

United States Rubber Company. 
New York City (glass-asbestos). 


1230 Sixth Avenue, 


FABRICS For Seating—See Upholstering 


Materials. 
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FANS (theatre ventilation)—See Air-Condi- 
tioning & Ventilation 


FENCING FOR DRIVE-INS—See Drive-In 
Equipment and Supplies. 


FIRE SHUTTERS, 
PROJECTION ROOM .. 

FIREPROOF SHUTTERS 
for projection room ports to isolate the 
projection room in an emergency, operate 
either automatically (by melting of fusible links 
in case of fire), or manually. Mey: 

A special switch is available for tripping the 
port shutters by electro-mechanical action, in- 
stead of by means of fusible links, and at the 
same time actuating an exhaust fan to draw the 
fumes into a projection room ventilation duct. 
Best Devices Company, 3459 West 140th Street, Cleve- 


land, Ohio. 

Murch Electric Company, Franklin, Me. 

RAYTONE =, CORPORATION, 165 Clermont 
Avenue, Brooklyn, N. Y. 

The Trumbull Electric Manufacturing Company, Wood- 
ford Avenue, Plainville, O 


FLASHLIGHTS 

AMONG STANDARD general 
purpose models, there are flashlights well 
adapted to the duties of regular theatre 
ushers and to those of drive-in attendants. 
These are usually of plastic for light weight and 
coolness. Some models have belt clips, and 
there is an electric flare type with suction cup 
for outdoor use. 
er Star Battery Company, 200-A Crooks Avenue, 

ufton, 

LAVEZZI MACHINE WORKS, 4635 West Lake 
Street, Chi ‘o 4, 
NATIONAL CARBON COMPANY, INC., 30 East 
42nd Street, New York 17, N. Y. 


FLOOR SURFACING 
MATERIALS, COMPOSITION 
COMPOSITION floor cover- 
ings of roll or tile type are available for 
colorful pattern effects as well as solid 
tones in heavy-duty qualities adapted to non- 
public areas of theatres, and to certain sections 
of public areas, such as lobbies, in front of re- 
freshment counters and drinking fountains, and 
toilet rooms (not below grade) where terrazzo 
or ceramic tiles would be too expensive relative 
to hours of operation. 

Such materials make serviceable baseboards, 
and composition bases of cowled type are avail- 
able for this purpose. 

Composition flooring of heavy-duty grade, 
without design, is recommended for projection 
rooms. 


American Floor Products Company, 
N. ashington 5, 
ie Mat Corporation, 1722 Adams Street, Toledo 


1526 M Street, 


pee Cork Company, Lancaster, Pa. 

Congoleum-Nairn, Inc., 7 pT 

Fremont Rubber Company, Fremont, “Ohio. 

i Tire & Rubber Company, 1144 E. Market 

Akron, Ohio. 

an c oo Rubber Company, 10 South College 
Street, Akron 8, Ohio 

"T= $ a aged 1232 McKinley Avenue, Chicago 

bt hs Company, 1230 Sixth Avenue, New York 
ity. 


FURNITURE FOR 
FOYERS AND LOUNGES 
FURNITURE DURABLE 

enough to be practicable for theatre foyer 
and lounge areas is obtainable today in a 
variety of styles, in either metal or wood, and 
in metal-wood combination (steel frame). 

Metal furniture, which is markedly durable, 
is available in chromium, stainless steel and 
aluminum. 
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1951 TOA EXHIBIT: Manley, Inc., Kansas City, Mo. 


STAFF PHOTO 


(popcorn and popcorn machines)—Ken Ham- 


ilton, New York territory district manager; Sam Hornstein, Boston territory district manager. 


Wood furniture may of course be selected 
from the better-built pieces adapted to home 
living rooms, but to be most practicable these 
should be of wood or metal-wood construction, 
with the frame fully covered in durable fabric 
(eliminating arm rests, feet, etc., of wood). 

Moderately priced wood furniture of sturdy 
construction, without upholstering or with only 
seat or back cushions, is available in novel 
“modern” designs, and also in rustic or Early 
American styles, with “wheat” (pale yellow) 
or the darker maple finish. 

(For foyer and lounge furniture fabrics, see 
Upholstering Materials.) 

Admiral Chrome Furniture ae Inc., 

Street, New York 12, N. 

Art Chrome Company of desis (Div. of American 
Table Manufacturing Company), Melrose, Mass. 
Doehler Metal Furniture Company, Inc., 192 Lexing- 

ton Avenue, New Yor 2 
HEYWOOD-WAKEFIELD co., Gardner, Mass. 
KROEHLER MANUFACTURING COMPANY, Naper- 

ville, IN. 

Lloyd Manufacturing Company, Menominee, Mich. 
Royal Metal Manufacturing Company, 175 North 
Michigan Avenue, Chicago, IIL 


213 Greene 


GIVEAWAY S—See Exploitation and Promo- 
tional Devices and Merchandise. 
* 


GLASS FABRICS—See Fabrics for Walls, 
Curtains and Stage Drapery. 


HAND DRIERS, ELECTRIC 
ELECTRIC DRIERS for 
hands, and of course applicable also to the 
face, eliminate cowels, which practically 
always are of the paper variety in theatre wash 
rooms; hence, they remove the menace to clean 
toilet rooms of paper wads on the floor, and the 
danger to plumbing of wads thrown into water 
closets; and additionally, the fire hazard of 
matches tossed into used towel receptacles. 

Such driers are available with heating units, 
and related fans, capable of drying hands in 
about 20 seconds, or less than the time required 
for comparably thorough drying with paper 
towels. 

They can be had in either pedestal or wall 
model, the former operated by a foot pedal, 
the latter by either foot or hand control; and in 
black, brown, gray or ivory as well as white 
enamel finish. 


— Hardware Foundry Company, North Chicago, 
Ii. 
S. LaSalle 


Electric-Aire Engineering Company, 135 
Street, Chicago, Ill. 
Electronic Towel Corporation, 57 William Street, 
ork 5, N. Y. 
National Dryer Corporation, 
Chicago, Ill. 


New 


1125 West Lake Street, 


HEARING AIDS 

THERE ARE two distinct 
types of group hearing aid systems on 
the market of interest in motion picture 
exhibition. 

The latest development in this field is a sys- 
tem which is distinguished from the original 
type by the availability of the sound to persons 
in any seat of the auditorium. Using the prin- 
ciple of audio induction, this method consists 
physically in a series of loops of suitable elec- 
trical conductors, concealed beneath aisle car- 
peting, in baseboards, etc. This network is 
tapped into the theatre sound system amplifier 
through the hearing aid system amplifier. The 
deafened patron procures from the management 
a small “receiving set” which rests inconspicu- 
ously in the lap and is equipped with a lor- 
gnette type earphone and volume regulator. 

By the other general method, certain seats 
(usually from five to ten, each outlet serving 
two adjoining seats) are wired to the theatre 
sound system either directly or through a hear- 
ing aid system amplifier. 

Acousticon Division of Dictograph Products Company, 

Inc., 580 Fifth Avenue, New York City 
Audivox, Inc, (subsidiary of Western Electric Com- 

pany), 259 West 14th Street, New York City. 
Radio Corporation of America, Engineering Products 

Department, wn aR 
Sonotone Corporation, Elmsford, N 
TELESONIC THEATREPHONE, ‘Company, 3 

East 48th Street, New 17, N. Y. (audio 

induction method). See we page. 

WESTREX CORPORATION, 111 Eighth Avenue, 

New York 11, N. Y. (except in U. S. and Canada). 


IN-CAR SPEAKERS—See Drive-In Equip- 
ment and Supplies. 











SUFFERING 
FROM 
TV-ITIS? 




















Simple, pay-for-themselves, Telesonic 
HEARING AID installations are helping 
to CURE THIS CURRENT AILMENT by 
enabling 15,000,000 deafened, stay-away 
patrons to again attend their local movie 
houses. 
Here is a chance to entice YOUR absent 
patrons from their living room chairs— 
BACK INTO YOUR EMPTY SEATS. 
No prescription needed—just ask for free 
particulars, Full particulars free. 


CHARLES H. LEHMAN, President 


TELESONIC THEATREPHONE CORP. 
3 East 48th Street, New York 17, N. Y. 














LAMPS, A.C. PROJECTION ARC 
CARBON ARC projection 
reflector lamps are available for the use 
of alternating instead of direct current. 
A component of the equipment is a rotary trans- 
former which alters 60-cycle line current to a 
frequency of 96 (twice that of shutter) for sup- 
plying the arc. The trim is 7-mm. x 14 suprex 
positive carbon, unrotated 
Cc. 8. ASHCRAFT MANUFACTURING rege gly 
36-32 Thirty-eighth Street, Long Island City, N. Y. 


LAMPS, D.C. PROJECTION ARC 

PROJECTION ARCS of 
high-intensity characteristics for 35 mm. 
film for operation on direct current are 
of two general classes—condenser and reflector 
types. 

Condenser type high-intensity projection arc 
lamps specifically adapted to theatres are those 
operating at 120 to 170 amperes, and 68 to 78 
volts 

Condenser lamps in some models may be 
fitted with a water-cooled jaw assembly (which 
includes a special electromagnet unit) ; a similar 
device is available also for operation of re- 
flector lamps at the higher amperages. 

Reflector type high-intensity carbon arc lamps 
may be divided into three general groups, pro- 
viding a capacity range embracing the require- 
ments of theatres from small to large and in- 
cluding what appears to be the practical re- 
quirements of drive-in theatres. 

The smallest capacity is that of the so-called 
“one-kilowatt” arc, which employs a cored nega- 
tive carbon of composition designed to give 
smooth operation at very low current densities, 
with operation at 40 amperes, 27% volts, or 
about 1 kw at the arc. 

In the middle capacity range, the arc is oper- 
ated at currents from 42 to 65 amperes, and 
31 to 40 volts at the arc. Carbon combinations 
are 7mm positive with 6mm or 7mm negative 
for 42-45 amperes ; and 8mm positive, with 7mm 
negative for 56-65 amperes. 

amps are also available for use of 9mm 
positive carbons at intermediate amperage, as 
may be indicated by picture sizes of the smaller 
drive-ins, and of the larger regular theatres. 
Such equipment apf lies a 9mm _ uncoated posi- 
tive carbon, unrot ated, at approximately 78-82 
amperes, with a 15-inch reflector and water- 
cooled carbon holder. It is designed for ready 
adaptation to use of 8mm coated positive car- 
bons at 60-74 amperes, with a 14-inch reflector 
and without water-cooled jacket 

The large reflector type arc (16-inch mirror) 
usually uses an uncoated 9mmx20-inch positive 
(lamp may be adaptable to larger diameters), 


a 
LA 
Resi 
€ 


poner 


1951 
vice-president 


TOA EXHIBIT: Pepsi-Cola Company, 


seles 


50 


New York (beverages) — Kenneth McAleenan, 
George Franklin, Sam Holden, John Hubbard and Charles E. Baker, 


for operation at an average of 85 amperes and 
58 volts. The lamps are designed for filters or 
other means of protecting the aperture from 
heat produced at this wattage, and also may 
have a water-cooling system to protect the 
carbon contact assembly. 

There is also a model for rotating positive 
carbons that is adjustable to sizes from 7mm to 
9mm. 

For arc illumination in 16mm_ projection, 
lamps are available for high-intensity carbon 
trims of 6mm positive with 5.5mm negative oper- 
ated at 30 amperes and 28 volts. A 46-ampere 
size is also available. 

c. S. ASHCRAFT MANUFACTURING COM- 

city, ta. 36-32 Leg ith Street, Long Island 

THE BALLANTYNE COMPANY, 1707-11 Daven- 
Om. See 43. 


port Nebr. 
Brenkert Plant-RCA Victor Division, 6545 St. An- 


toine Street, Detroit 2, Mich 
Forest Manufacturin Corporation, 122 Washington 
Street, aN. J 
J. &. hachwle “Manuiazuring Company, 554 West 
Adams Street, Chicago, 
Morelite Co., Inc., 600 08 West 57th Street, New York 
MOTIOGRAPH, INC., 4431 Lake Street, Chicago, 
ill. See page 3. 
THE STRONG ELECTRIC CORPORATION, 87 
City Park Avenue, Toledo, Ohio. See opposite 
page. 
. 


LAMPS, FILAMENT 
FOR PROJECTION 

FILAMENT (“mazda”) 
lamps for theatre motion picture projec- 
tion are characterized by a high degree of 
source concentration and relatively high wat- 
tage The most effective lamp for this purpose 

-the 2,100-watt, 60-volt T-24 bulb—is designed 
for lower voltage to secure additional source 
concentration. Hence a transformer with volt- 
age-regulating characteristics is required. 

There are also available, 1,000-watt prefocus 
base, and 50,10-watt bipost ey 100-120 volt, 
T-20 bulb lamps employing the biplane filament 
construction. This construction makes possible 
relatively high source concentration for lamps 
operating at ordinary circuit voltages. 

For portable 35-mm. motion picture projectors 
there are the 500-watt monoplane-filament, and 
the 750-watt and 1,000-watt biplane filament 
lamps in T-20 bulbs with medium-prefocus 
bases. The 750-watt and 1,000-watt require 
forced ventilation 

Another type of 1,000-watt projection lamp 
designed to burn base down gives considerably 
greater output of light, and does not require the 
inclusion of anti-blackening electric grids in- 
ternally. 

For stereopticon projectors there area 500- 
watt short T-20, medium-prefocus base projec- 


, 3a 

STAFF PHOTO 
assistant 
manager of field 


tion lamp, and a 1,000-watt long T-20 bulb, 

mogul-prefocus base lamp. Both are of the 100- 
120 volt type and employ monoplane filaments. 

General Electric Company, Incandescent Lamp De 
partment, Nela Park, Cleveland, Ohio. 

Westinghouse y bonny Corporation, Lamp Division, 
Bloomfield. N. J. 


LAMPS FOR GENERAL 
THEATRE ILLUMINATION 


GENERAL SERVICE lamps 
—available in sizes from 15 to 1000 watts 
—serve the majority of lighting applica- 
tions in and around theatres. Except for the 
tubular bulb bipost lamps, all are designed for 
burning in any position; all are available with 
inside-frosted finish up to 1000 watts, and in 
clear lamps from 100 to 1000 watts (also a 
10-watt). The frosting absorbs little light—in 
fact, inside-frosted and clear lamps (clear lamps 
are regularly available in sizes above 100 watts) 
have the same rating in light output. 


Inside-colored lamps for sign and decorative 
service: The general service lamps mentioned 
luminous displays where protected from rain and 
snow. For outdoor exposed applications, a line 
of vacuum lamps from 6 to 40 watts is avail- 
able in frosted and inside-colored types. 

Outside-colored lamps: Several sizes of out- 
side-colored lamps are also listed in round and 
flame-shaped bulbs. 

Lumiline lamps are a tubular filament type 
in clear, inside frosted, straw and white; 30 and 
600 watts (1734 inches long), 40 watts (11% 
inches long). Other colors red, orange, blue, 
green, surprise pink. These tubular lamps have, 
by their physical shape, introduced new con- 
cepts of decorative lighting design. They may 
be used exposed or in narrow reflecting and 
shielding equipment. 

(often referred to as F- 


Fluorescent lamps 
in straight tubes of 


lamps) are now available 
the following sizes: 
Diameter Wattage 
S inch 

5g inch 


Length 
9 inches 
12 inches 
21 inches 5@ inch 

15 inches 1% inches 

18 inches 1 or 1% inches 
24 inches 1% inches 
36 inches 1 inch 

48 inches 1% inches 
60 inches 2% inches 


“whites” and colors are cur- 
most sizes: 3500° white, 
4500° white, 6500° daylight white, soft white, 
pink, gold, blue, green, red. 

Slimline fluorescent lamps are a later type, 
similar to the F-lamps, but with instant start- 
ing made possible by a new cathode which does 
not require preheating. In addition, the Slim- 
line ballasts are offered in two currents, 0.12, 0.2 
and 0.3 amperes; thus giving a choice of three 
brightnesses for each of these lamps. The same 
colors will be made available as noted above 
for F-lamps. The sizes of Slimline currently 
available are: 


following 
available in 


The 
rently 


Ballast 
Amperage 
0.12 
0.2 
0.3 
0.1 
0.2 
0.3 
0.1 
0.2 
0.3 
0.1 
0.2 
0.3 
Circline lamps, fluorescent lamps of circular 
shape, are useful for decorative effects, such as 
mirror lighting in the lounge. Only white lamps 
of 12 inches diameter in 114 inches size tubing 


Length Diameter Wattage 


42 inches 44 inch 


64 inches + inch 


i) 


72 inches 1 inch 


96 inches 1 inch 
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You Can’t Go Wrong With Strong 


projected to any screen, REGARDLESS OF HOW LARGE, 
but at 90 amperes projects 21,000 lumens AT FAR LESS 
COST than other types of big lamps! 


As the only lamps produced complete within one factory, 
Strong lamps can be engineered to obtain these high effi- 
ciencies and fine screen results. 


© Exclusive Lightronic automatic focus control. 


Big 1612” reflector, the largest used in any lamp, 
matches high speed 1.9 lens. 


Forced air cooled feed mechanism. Low operating tem- 
peratures. Rugged burner mechanism. 


Bi-Metal Lightronic tube controls both carbon feed 
motors. Simple feed rate adjustment. 





Air stream arc Complete of 


black soot. White deposit on reflector prevented. 


Unit construction permits instant removal of major 
components, 


THE STRONG ELECTRIC CORPORATION 


1 CITY PARK AVENUE TOLEDO 2, OHIO 
(C0 I would like a demonstration of the Strong Mighty +90” in my theatre 
without cost or obligation. 
Please send free literature on the [] Mighty +90"; (CD Mogul Lamp; 
(CD Utility Lamp; [) Strong Are Spotlamps: [] Strong Incandescent 
Spotlights; [) Strong Rectifiers; [) Strong Reflectors 


NAME 
THEATRE 
STREET 

CITY & STATE 
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are available. Another form of fluorescent lamp 
of similar application is the Circlarc of semi- 
circular shape. 

Projector lamps are of filament type with 
spot and flood lens cover glasses for narrow or 
wide beams. These lamps differ from the usual 
type filament lamps in that they contain their 
own surface, which is hermetically 

the lamp, providing a high- 
light for supplementary light- 
rugged, heat resisting 
for service inside and 
joors They equipped with medium 
bases to fit regular sockets and are avail- 
able 150 watts (PAR 38), 200 watts (PAR 46), 
3K) watts (PAR 56). The latter two are nar- 


spots. 


reflecting 
within 
intensity beam ot 
ing hey are made of 
l and are table 
are 


screw 


r spot and flood lamps also have 
ouilt-in, mirror-like surfaces; however, they 
are made of ordinary glass and must be pro- 
tected fre he weather. Like the projector 
lamps, the ‘spot type has a narrow light dis- 
tribution of high intensity and the flood, a 
wide-beam distribution They are eqpipped 
with medium screw bases to fit regular sockets 
(R-40 bulbs) and are available in 150 and 300- 
watt sizes. (See also Black Light Materials and 
Lighting Equipment.) 
General Electric Compan Incandescent 
mie Nela Park, 7, rae y Ohio. 
iant Lamp Corp., 700 Jeliff Avenue, 
wiiidtpouse 
Bloomfield 


Lamp De- 
Newark, 
Lamp Division, 


Electric Corporation, 
N. J 


LAMPS, P. E. CELL EXCITER 

THESE LAMPS provide 
the light which, interrupted or varied by 
the sound track, actuates the photoelectric 
cell and initiates the process of sound repro- 
duction 
Incandescent Lamp Depart- 


Ohio 
Engineering Products 


ic Company, 
. Cleveland, 
i of America, 
Depertment, Camden, N. 
Westinghouse Electric Corporation, Lamp Division, 
Bloomfield, N. J. 


General Electr 
N 


LENSES, PROJECTION 

THERE ARE two general 
yndenser lens, which focuses 
- projection light on the aperture (see 
ondensers) ; The latter 
ommonly the projection 
f 9 the screen. 
rd diameters, and 
f length as deter- 
he screen image desired, 

projector. 
tors, the supply dealer or 
read lily determines the 
ordering projection 
e the type of light 
the make and model 


classes 


objectives 
reter to as 


light 


ject 
Send of f 2.0 are available in focal 
lengths from (or 3% inches, depending 
m type) to 5 inches, in %4-inch steps; and 
slower speeds 5% to 7 or 9 inches all in 
j of £/1.9 and £/2.0 
also in focal lengths from 5 
through 7 inches in 4-inch diameter. The 
faster lenses are regularly coated; others may 
be had either coated or uncoated. Coated lenses 
are standard in theatre projection. 
Coated as well as uncoated lenses are also 
available for portable model projectors, in focal 
lengths 3 to 6 inches, speeds £/2.5 to £/3.4 


BAUSCH & LOMB OPTICAL COMPANY, 679 St. 
Paul Street, Rochester, N. Y. See e 22. 

Fish-Schurman 
Rochelle, N 

Gundlach Manufacturing Company, Fairport, N. Y. 
lex Optical Manufacturing Company, 726 Portland 
Avenue, R 

KOLLMORGEN OPTICAL COMPANY, 2 Frank- 
lin Avenue, Brooklyn, N. Y. page 

a amuse p Corporation, 926 North Citrus Avenue, 


ollywood 38, Calif. 
PROJECTION OPTICS COMPANY, INC., 334 
See page 26. 


standard diamete Speeds 


are availa 


Corporation, 70 Portman Road, New 


Lyell Avenue, Rochester, N. Y. 
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STAFF PHOTO 


1951 TOA EXHIBIT: Rex Specialty Bag Corpora- 
tion, Brooklyn, N. Y. (noiseless paper bags)—Mr. 
and Mrs. H. Gilbert, and Leonard C. Gold, general 
manager. 


LENS ASSEMBLIES, SOUND 

OPTICAL UNITS are com- 
posed of lenses or lenses and prisms, and 
include either a slit opening or a wedge- 
shaped prism, by means of which the exciting 
light of the sound system is focused on the 
sound track, and reduced to the height deter- 
mined by the smallest frequency to be repro- 
duced. 
BAUSCH & LOMB OPTICAL 


Paul Street, Rocheste 
KOLLMORGEN OPTICAL. COMPANY, 2 Franklin 


Avenue, Brooklyn, N. 
WESTREX CORPORATION, 111 Eighth Avenue, 
and Canada). 


New York 11, N. Y. (except in U. S. 


COMPANY, 679 St. 


LETTERS AND FRAMES FOR 
ATTRACTION ADVERTISING 

CHANGEABLE letter equip- 
ment is available in frame design and in 
styles and sizes of letters and accessories 
that allow forceful as well as highly legible 
announcements of current attractions at the 
front of the theatre (usually on a marquee), 
and of coming attractions in the lobby, as 
above entrance doors, facing the interior. (Also 
see Marquees; and Attraction Advertising 
under Drive-In Equipment.) 

Standard practice employs lighted white back- 
grounds with black aluminum silhouette or 
translucent colored plastic letters. 

Frames designed to fit into marquee or com- 
parable structures, with white translucent glass 
panels, variously provide for convenient ser- 
vicing of the lamp box and for attachment of 
letters. In all, however, bars for letter attach- 
ment are spaced 7 inches and all letters (above 
4-inch types) are designed to fit interchange- 
ably. Regular sizes (though plastic letters have 
not yet been produced in all of them) are 8, 10, 
12, 16 or 17, 24 and 30 inches. Four-inch letters 
are attached by means of a special interlinear 
frame. Plastic letters are obtainable in red, blue 
and green, and other colors may be had to 
order. Aluminum silhouette letters in color are 
available 

Frames of similar letter provisions are also 
available for single attachment to a wall or 
other structure, with illumination by shielded 
lamps placed in front (see Drive-In Equip- 
ment ) 

Advertising accessories include pictorial trans- 
parencies (such as star portraits) and clip-on 
plastic colored letters for interior signs (such 
as coming attraction displays); also projectors 
and accessories for projecting slides or film 


also 


trailers on the attraction panel from inside the 

marquee structure (see Marquees). 

ADLER Ly ty LETTER COMPANY, 
3021 West 36th Str a il. See page 26. 

POBLOCKI & SONS, 115) South Kinnickinnic Avenue, 
Milwaukee 7, Wis. 

A Forms. Inc., 255 Conover Street, Brooklyn, 

Theatre Soeene, Inc., 1615 Cordova Street, Los 
Angeles, 


Calif. 
WAGNER SIGN SERVICE, ~~ ae S. Hoyne 
Avenue, Chicago, If. See page 


LIGHTING, ARCHITECTURAL 
AND FOR PUBLIC AREAS 

IN ADDITION to the part 
that sign and marquee play on the archi- 
tectural effect of the theatre facade, light 
may effectively contribute to the front design, 
maintaining its daytime values after dark, or 
even adding to them, by flooding the entire 
upper front, or parts of it, by means of reflector 
sources on the roof of the marquee; by out- 
lining architectural features with neon or fluo- 
rescent lamps. 

For the public areas of the interior, lighting 
facilities are to be divided into two general 
fixtures. 

Built-in sources include coves and troughs, 
recessed light boxes (usually having a diffusing 
device, like concentric louver-rings, or covered 
with flush-set panels of translucent glass with 
or without diffusing ribs), and sc-called down- 
lights, consisting in ceiling reflectors or pro- 
jectors behind tiny apertures in the ceiling, 
with the light beam directed to cover precisely 
a prescribed area. 

Modern fixtures are available in stock de- 
signs of great variety—bracket or pylon lumin- 
aires, flush-type ceiling drums and boxes, sus- 
pended troughs, ceiling bowls, wall urns, etc., 
constructed of metal or glass or both. 


(See also Lamps for General Theatre Illumi- 
nation, “Black Light’ Materials and Lighting 
Equipment. 

Adams Lighting, Inc., 48 W. 27th Street, New York 

Ci 


Art Metal Manufacturing Company, 3110 Park Place, 
St. Louis, Mo. 

Century Lighting, Inc., 521 West 43rd Street, New 
York, N. Y. 

ars Lighting, Inc., 6135 West 65th Street, Chicago 


Tih 

Th "Egli Company, Inc., 29 West 17th Street, New 
York City. 

Gruber Brothers, 72-78 Spring Street, New York we 


Edwin F. Guth Company, 2615 Washington Blvd. 
St. Louis, Mo. 

—— BROTHERS, 321 W. 50th Street, New Yerk 
ty. 

wereous Lighting Company, Inc., 2308 South Sev- 
enth Bivd., St. Louis, 

mw. Ry Lighting Corporation, Emmaus, Pa. 

Revere Electrical Manufacturing Company, 
Broadway, Chicago, IIL 

oii aeons Electric Corp i East P 4 


6009 





a. 
Charles J. Winston & Company, Inc., 41 East 53rd 


Street, New York City 


LIGHTS, SPOT AND FLOOD 

SPOTLIGHTS AND flood- 
lights are available in many sizes and 
light capacities, and in both lamp bulb 
and arc types—the former for use on and near 
the stage, for display and architectural lighting 
(see Projector and Reflector Lamps under 
Lamps for General Theatre Illumination) ; the 
arc sources for stage lighting from the pro- 
jection room. 

Filament lamp spot- and floodlights (most 
spotlights are adapted to flood applications) are 
designed for wattages of from 75 to 2,000. Arc 
equipment is available in capacities of from 25 
to 170 amperes. 

Best a Company, 3459 West 140th Street, Cleve- 
land, Ohi 
Century Lighting Inc., 521 West 43rd Street, New 

York, 

Genarco, Inc., 36-56 34th St., Long Island City, N. Y. 
General Electric Company. Schenectady, nF. 

GOLDE ae ae COTY, 1214-22 W. 
Killark ane a Company, Vandeven- 


ter venues, Louis 13, Mo. 
KLIEGL ‘BROTHERS, 321 W. S0th 
York City. See page 59. 
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Major Equipment Company, Inc., 4603 Fullerton Ave 
nue, Chicago, Ill. 
Neumade Prodects Corporation, 330 West 42nd Street, 
New York City. 
—— Company, 35 West 52nd Street. New York 
City. 


— ELECTRIC age ng eigenen 87 City 
Park A Toledo, Ohio. See page 51. 


esting Electric Corporation, Lamp Division, 
Blodmfield, N. J. 


LOBBY POSTS AND ROPES—See Crowd 
Control Equipment. 
a 


MAGAZINES—See Projectors and Acces- 
sories. 


MARQUEES 

MARQUEES have become 
more closely associated with the general 
architectural form of the theatre front 
than they originally were. They are usually 
constructed according to specifications supplied 
by an architect who has designed the marquee 
itself, along with other display and sign ele- 
ments of the front, as a part of the facade; or 
by the design department of the fabricator. 

Marquees are generally of sheet metal con- 
struction, painted, or with porcelain enamel 
finish in desired colors, with soffits of metal 
or glass illuminated by exposed filament or 
fluorescent lamps. There are, of course, many 
variations in pattern and illumination; however, 
the design ordinarily should provide for attrac- 
tion advertising panels with changeable letters 
(see Letters, Attraction Board) as integral 
parts of the structure. 

An inside service type marquee is available 
with a room for storage of letters, lamps, etc., 
from which sign copy and lamps, which are 
mounted in prismatic reflectors, can be changed. 
The panel bars accommodate standard letters. 
American Sign Company, 1940 Riverside Drive, Cin- 

cinnati, Ohio. 

Artkraft-' Straus Be | Corporation, 820 Twelfth Ave- 

nue, New Y 
Continental Signa, Inc., 550 E. 

York oly. 

Everbrite Electric Signs, Inc., 1440 North Fourth 

Street, Milwaukee 12, Wis. 

Flexlume § Sign Cormeen 1464 Main Street, Buffalo 


170th Street, New 


POBLOCK!I & SONS COMPANY, 2159 S. Kin- 
Milwaukee, Wis. (inside 
ge 18. 
aintenance Company, 1850 W. 
Fulton &., Chicago, IL 


MATS FOR LOBBIES 
RUNNERS, SPACE UNITS 

LOBBY MATS (specifically 
for vestibule and similar outer lobby areas 
preceding carpeted space) are available in 
heavy-duty rubber and thickness in link-belt and 
perforated types required for scuffing off grit 
and dirt so that it won’t be tracked in upon the 
carpeting. 

Lighter mats, with corrugated surface, are 
available in runner widths (usually 36 inches) 
for spreading over carpeting in traffic lanes dur- 
ing stormy weather, laying behind or in front of 
refreshment counters, etc.; and in various indi- 
vidual mat sizes for placing, in front of fountains, 
vending machines, etc. There are also ribbed 
types for placing behind refreshment counters, 
with a variety that may be readily cut to fit the 
space. 

Mats of any of these qualities can be obtained 
on special order in most any practicable dimen- 
sions, and in color, including special patterns. 

There are also space mats and runners of 
other materials than rubber, such as cocoa and 
sisal fiber. 

The following manufacurers make rubber 
mats, unless otherwise specifi 
Aw Floor — semiaicl 


Washington 5, 
Corporation, 1722 Adams 


1526 M Street 

American Street, 
Toledo, Ohio. 

American Tile ‘& Rubber Company, Foot of Perrine 
Pe Trenton, N. 

N. Brabrook, 42 424 Madison Avenue, New York City. 

Firestone ndustrisl Products, Inc., Akron, Ohio. 
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Fremont Rubber Company, Fremont, Ohio. 
Goodyear Tire oe Company, 1144 E. Market 


Street, 
Goodrich Company, 500 South Main Street, 
Gardner, 


“Akron 18, Ohio. 
HEYWOOD-WAKEFIELD COMPANY, 
mats). 
& Company, 290 Fifth Avenue, New 


Mass. (cocoa 
O. W. Jackson 
York City. 
Lorraine Rubber Engineering Company, 286 Fifth Ave- 
nue, New York City. 
C. Musson Rubber Company, 10 South College 
Street, Akron, Ohio. 
oa Mat Company, 106 Kingsley Street, Buffalo 
Fifth 


N.Y. 
Pett Mat & rare Company, Inc., 281 
Avenue, New York City. 
United States Rubber Company, 1230 Sixth Avenue, 
New York City. 
e 
MICROPHONES 
THE THEATRE has many 
uses for microphones, from ballyhoo 
work on a sound truck, or in connection 


when youuse SUPER-S 


with the front display, to reinforcement of stage 
performances, announcements of election returns 
and sporting events, or emergency talks to 
pacify an audience in time of trouble. Micro- 
phones can be used with separate amplifying 
and loudspeaker equipment, or can in most cases 
be operated through the existing picture sound 
installation. 

Crystal magnetic, velocity, dynamic and 
cardioid are the type of microphones recom- 
mended. Where loudspeakers and microphones 
are closely associated, the cardioid principle 
greatly reduces the danger of feedback. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. 

American Microphone Company, 370 South Fair Oaks 

Avenue, Pasadena 1, 

Amperite Company, 561 ap OG New York City. 
Electro-Voice, Inc., South Bend, Ind. 
Operadio Manufacturing Company, St. Charles, Ill. 
Racon Electric te Inc., 52 East 19th Street, 

New York Cit 


APLITE 


projection lenses 


es “MOVIES ARE BETTER” and they're “BETTER THAN EVER” if you 
use Super Snaplite f/1.9 Projection Lenses. These superb lenses 
give you maximum light, maximum sharpness, and maximum contrast 


. .. maximum viewing satisfaction for your patrons. 


True speed of f/1.9 in every focal length up to 7 inches. 


Ask for Bulletins 207 and 209. 


® “You Get More Light with Super Snaplite” 


KOLLMORGEN 


2 Franklin Avenue 
Brooklyn 11, New York 


CORPORATION 











You Can’t Buy 


A GOOD 


Rectifier 
for Less! 


Strong Rectifiers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 

with and for use with motion picture pro- 

jection arc lamps. This is highly important, as 

efficient operation of each type and rating of arc 

necessitates a rectifier specifically engineered to its 
particular requirements. 

There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube « 6-Tube « Single 
and Three Phase Models for 
e Rotating Feed Angular Trim High Intensity 
e Copper Coated Coaxial High Intensity 
© 1K.W. High Intensity 
« Low Intensity 
All assure smooth output current, long life, low operating 

temperature, and flexibility in control. 


THE STRONG ELECTRIC CORP. 

CITY PARK — TOLEDO 2, OHIO 
ROJECTION LAM 

SHTS © RECTIFIERS © REFLECTORS 


ep: t, len, N. J. 
| WESTREX agg ial il 


| Mo. ; 
—— Wheeler Division, 





SPOTLIG 














7 
a 
“ 


?@, 
«oro 


ROBIN-ESCO 


| “Super-Power W.6. Set 





| Radio Corporation of ‘se 





MODERN . . . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 

















| for certain makes. 





Radio Corporation of America, Engineering Products 


_ Avenue, 
. N. Y. (except in U. S. and Canada). 


MOTOR-GENERATOR SETS 


New York 1 


| FOR D.C. ARC SUPPLY 


MOTOR - GENERATOR sets 


| are made in models specifically designed 


for motion picture and related direct cur- 
rent carbon arc light sources of all outputs. 


| Capacity provides for operation of two lamps 
| simultaneously during changeover. 


Close-regulation sets for large theatres are 
available up to 400 amperes at 100 volts for con- 


| tinuous operation, or about 600 amperes at 
| changeover. 
| steel bases and vibration dampeners. 


The larger sets have structurai 


Sets of lower voltage for 6mm to 8mm suprex 


| carbon trims have duuble overload capacity for 
| the changeover period. They are obtainable 
| with vibration dampeners if installation con- 


ditions require them. 

The type and capacity needed depends on the 
type of arc and amount of light it must produce 
(see Lamps, D.C. Projection Arc). 
sy Ag = — i COMPANY, 116 North 8th 


treet, Al a. 
| Century Electric Company, 1806 Pine Street, St. Louis, 


Elliott Company, Jeanette, 


| General Electric Company, 1 River Road, Schenectady, 


} B.%, f me ET, 12690 Elmwood Avenue, 


Cleveland, Oh 


Mheceric Company, Inc., 64 Ira Avenue, 


| Akron, Ohio. 
MOTIOGRAPH. INC. 4431 West Lake Street, 


Chicago 1 page 

ROBIN-ESCO DIVISION, ELECTRIC SPECIAL- 
TY COMPANY, 267 Rhode Isiand Avenue, 
East Orange, N. J. See this page. 

Westinghouse Electric Corporation, East Pittsburgh, 


| PHOTOELECTRIC CELLS 


ALTHOUGH IT has a 


| number of applications in many fields, in 
| the theatre the photoelectric cell functions 


the sound system, to transform the light of the 
exciter lamp, after it has passed through the 
sound track of the film, into the electrical 
energy which, amplified, actuates the loud- 


| speakers. 


Continental Electric Company, Geneva, Ill. 
we Corporation, 1111 Armitage Avenue, Chicago, 


General Electric Company, Schenectady, N. Y. 
Gordos Corporation, 86 Shipman St., Newark. N. } 
Engineering Products 
Department, C. 
Radiant Lamp Corporation, Newark, N. J. 
Westinghouse Electric Corporation, East Pittsburgh, 
Pa. 
POPCORN—Sce Theatres Sales Buyers Index 
on page 34. 
e 


| PROJECTION PORT COVERS 


OPTICAL GLASS covers for 
projection ports (indicated especially where 
the auditorium had better be acoustically 
isolated from the projection room) are available 


| n metallic frame units ready for mounting in 


existing projection room walls as well as in 
new construction. They may be had in round 


| or square shape 
| Best Devices Company, 3459 West 140th Street, Cleve 


land 14, Ohio. 
Murch Electric Corp., Franklin, Me. 


| PROJECTION LAMPS: See Lamps, D. C. 


Projection Arc. 
. 


PROJECTOR REPLACEMENT PARTS 


REPLACEMENT PARTS for 
a projector (provided the model has no. 
been too long obsolete) are of course 
available from its manufacturer, while some 
parts are obtainable from other manufacturers 
When a projector head 


STAFF PHOTO 


1951 TOA EXHIBIT: Purity Pretzel Company, Har- 
risburg, Pa. (pretzels) —Ben Stronecker showing an 
exhibitor and his wife new theatre display. 


must be removed for overhauling at the factory, 
it is usually possible to replace it meanwhile 
with a head borrowed from the manufacturer 
or his dealer 
In selecting replacement parts it is highly 
important to be assured that the new part is 
precision-tooled for the projector to which it is 
to be applied. 
gg egy baht on bs cau 
Omaha 2, 
Pa Plant- REA _ Division, 
toine Street, Detroit 2, Mich 
CENTURY ok was CORPORATION, 
Avenue, New York Cit 
and Corporation, im. ‘Armitage Avenue, Chicago, 


ge alg PROJECTOR + tmanetie 


rance Avenue, Bloom! 
Lavezzi zi MACHINE WORKS, 4635 West Lake 
Street, Chicago 44, Ill. See page 24. 
Chicago, IIL 


1707-11 =Davenport 


6545 St. An- 
729 7th 


MOTIOGRAPH, 4431 West Lake Street, 
WENZEL PROJECTOR COMPANY, 25 2509 South State 


Street, Chicago, Il. 
Edw. H. Wolk, 1241 Wabash Avenue, 


PROJECTORS & ACCESSORIES: 
STANDARD 35-MM., THEATRE 
PROJECTOR mechanisms 
for theatrical and comparable professional 
projection of 35mm motion picture film 
are available in both heavy-duty and light-duty 
models. Heavy-duty equipment is usually in- 
dicated even for theatres not operating on a 
daily continuous policy, but the lighter equfp- 
ment may suffice for small theatres presenting 
only a few performances a week. Such light- 
duty equipment is “portable” in a limited sense. 

Even within the classification of heavy-duty 
there are models which, while adapted to large 
as well as small theatres, are of somewhat sim- 
plified design suggested by the requirements of 
theatres not operating on a continuous policy. 

Heavy-duty mechanisms are available with 
various types of shutters, but all with rear shut- 
ters either exclusively or optionally. Some may 
be had with rear shutters of single or double 
type; or with single rear and front shutter. 

For reduction of film gate heat, a water- 
cooled gate assembly may be procured for some 
models of projectors. If a lamp with water- 
cooled carbon jaw assembly is used, the film 
gate device and jaw assembly may use 
same water supply. 

Made by the manufacturer of the projector 
head and designed in integration with it, the 
necessary bases and magazines are separate 
items of purchase. Bases are adapted to any 
standard carbon arc lamp, and are adapted to, 
or include models designed for, tilting upwards 
as required by drive-in theatres. The takeup 
for the lower magazine is also a separate item. 
eo eS COMPANY, 1767-11 Davenport Street, 


Brenkert Plant-RCA , Division, 6545 St. An- 


toine Street, Detroit 2. 
CENTURY “prosecton. yOORPORATION, T7 
Seventh Avenue, See oppo- 


New York City. 
site page. 
ou Corporation, 1111 Armitage Avenue, Chicago, 


Holmes Projector Corporation, 1815 Orchard Street, 
Chicago, Ill. 


Chicago, Il. 
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NTERNATIONAL PROJECTOR gonrene 
TION, SS ay tom Avenue, Bloomfieid, N. J. 


See Fourth Cov 
MOTI OGRANH, INC., 4431 West Lake Street, 
BER Divisic 

ER DIVISION, Pan mys Cor- 
267 Rhode Island A’ East Orange, 


Ch 
ROBIN- 
a 





SIGNAL ELECTRIC ENGINEERING COM- 
PANY, ed ae Avenue, omy ela Pa. 
(belt pu “5 ine). See page 

WENZEL. "PRO ECTOR COMPANY, S09 South 
State Street, Chicago, Ill. See page 13. 

e 


PROJECTORS, 16-MM. 
HEAVY-DUTY TYPE 

PROJECTORS FOR 16-mm. 
film, incorporating soundheads and with 
complete sound reproducing system avail- 
able, are obtainable in heavy-duty models 
adopted to regular theatres as auxiliary equip- 
ment for such purposes as the presentation of 
local newsreels, educational subjects, etc. Either 
low-intensity or high-intensity carbon arc lamps 
are obtainable for such equipment (see listing 
under Lamps, D.C. Projection Arc). 
Ampro Corporation, 2851 North Western Avenue, Chi- 


cago, 4 

Deviey Corporation, 1111 Armitage Avenue, Chicago, 
It 

Eastman Kodak Company, Rochester, ¥, 
olmes Projector Corporation, 1815 , Street, 
Chicago, IiL 

Mitchell Camera Corporation, 666 W. Harvard Street, 
Glendale 4, Calif. 

Radio Corporation of America, Engineering Products 
Department, Camden, N. 

Victor Animatograph Corporation, Davenport, Iowa. 


PUBLIC ADDRESS SYSTEMS 

PUBLIC ADDRESS and 
sound re- enforcement systems may pro- 
vide any one or all of various services. 
They can be utilized for amplifying stage sound, 
for managers’ announcements, etc. 

In the theatre the public address system may 
consist of microphones suitably connected to the 
standard sound installation, or an entirely 
separate system, with its own amplification. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. 

DeVry Corporation, 1111 Armitage Avenue, Chicago, 
General Electric Company, Electronics Dept., Syracuse, 
N. Y 


INTERNATIONAL PROJECTOR CORPORATION, 
5S France Street, B « ) e § : 

MOTIOGRAPH, INC., 4431 West Lake Street, Chi- 
cago, IIL 

Radio Corporation of America, Engineering Products 
Division, Camden. 

Western Electric Company, 195 Broadway, New York 
City. 

co 


RECTIFIER TUBES 

LINES OF Tungar tubes 
made by the manufacturers listed below 
embrace types and amperages for exciter 
lamp and for field supply required by some 
speaker systems, as well as those for projection 
arc supply rectifiers. These gas-filled tubes are 
not of the mercury type, but some may contain 
a small amount of mercury. Amperages run 
from 2 to 15. (See Rectifiers.) 
Baldor Electric Company, 4353 Duncan Avenue, St 

Louis, Mo. 

Continental Electric Company, Geneva, IIL 
General Merchandise D 





1285 Boston Avenue, Bri Conn. 
Gordos Corporation, 86 Shipman Street, Newark, N. : 
Radiant Lamp Corporation, 300 Jelliff Avenue, Newar 


Strickland Electric Company, 1427 East 18th Avenue. 
ity. 
Westiaghauns Electric Corporation, Bloomfield, N. J. 
« 
RECTIFIERS AND POWER UNITS 
RECTIFIERS for changing 
the alternating current supply to direct cur- 
rent, for operation of the projection arc, 
are available in either Tungar tube or dry type 
employing, according to the various makes, 
copper oxide, magnesium-sulphide or selenium 
as the rectifying agent. Regular models are de- 
signed for single- or three-phase operation up to 
four-tube capacities, inclusively; higher capaci- 
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ties are three-phase. Capacities range from 20 
to 80 amperes in most makes, and higher in 
some, ; 

Sound system rectifiers also are made in tube 
and disc types. 
Cc. S. ASHCRAFT MANUFACTURING CO., 36-32 

Leng Island City, N. ¥. 

— Electric Company, 4353 Duncan Avenue, St. 


uis, Mo. 
BALLANTYNE COMPANY, 1767-11 Davenport Street, 
Omaha 2, Nebr. 
—— Linze Company, 1815 Locust Street, St. 


Louis, Mo. 
CENTURY PROJECTOR CORPORATION, 729 Sev- 
en’ venue, York City. 
DeVry Corpersiia, | 1111 Armitage Avenue, Chicago, 


15 

Forest Manufacturing Corp ion, 122 Washing 
Street, Bloomfield, N. J. 

Garver ——— Company, Union City, Ind. 

General ic Company, tase me _ napertanaat 
1285 a.  heatin ridgeport, 

Kneisley Electric Corporation, 2509 tanseaas Street, 


Toledo, Ohio. 
cCoipin-Christie Ltd., 4922 S. Figueroa, 
Los Angeles 37, 
MOTIOGRAPH, INC., 4431 West Lake Street, Chi- 
cago 24, 
Richardson Allen Corporation, 15 West 20th Street, 
ew York City. 
J. oo "ROBIN, INC., 287 Rhode Island Avenue, East 
Cases N. J. 
THE STRONG ELECTRIC CORPORATION, 
City Park 


Avenue, oledo, Ohio. page PH 
or Electric Corp East P gh 
a. 








e 
REEL END ALARMS 
WHILE APPROVED practice 
in the projection of American pictures 
(Standard Release Prints of the Academy 
of Motion Pictures Arts & Sciences) calls for 
observation of the screen to note the signal pro- 
vided for changeover in the standard print, reel 
end alarms supply a changeover signal for other 
prints. They are also sometimes regarded as 
helpful in projection rooms having but one pro- 
jectionist. Attached to the upper magazines, 
they indicate, by bell or other audible signal, 
according to the particular design of the device, 
the approach of the end of the reel being pro- 
jected. 
Ace Electric Munufacturing Company, 
Shakespeare Avenue, New York City. 
American Theatre Supply Company, Inc., 
Avenue, » Wash. 
Essannay Electric "Manufacturing Company, 1438 N. 
Clark Street, str Ii. 
E. W. Hulett Man sgt Company, 4602 Finley 
Avenue, Los Angeles 27, Pas lif, 


Inc., 1458 


2300 First 


REELS 
REELS NECESSARY for 
takeup magazines of projectors (and in 
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1951 TOA EXHIBIT: Sero-Syrup Company, Brook- 
lyn, N. Y. (syrups) —Sam Aaron, Lester Horne and 
George T. Herald, director of sales, with a visitor. 


best practice, also in place of the film 
exchange reel in the upper magazine), and 
otherwise constantly utilized in the projection 
room, are available in a number of sizes and 
types of construction. The standard reel in the 
United States takes 2000 feet of 35-mm. film. 
Original specifications provided for a diameter 
of 14% inches with a 4%-inch hub, but reel 
manufacturers regularly supply two diameters— 
15 inches with 5-inch hub, and 14 inches with 
4-inch hub. Cast aluminum or stamped steel is 
used for the grades best able to provide maxi- 
mum protection to the film. Reels of less pro- 
tective design and cheaper construction are also 
available and may be practicable for purposes 
other than regular program projection in 
theatres 

Reels are also obtainable in 1000-foot sizes, 
having diameters of 10 inches and 2-inch hubs. 
1111 Armitage Avenue, 


DeVry Corporation, Chicago, 


GOLDBERG BROTHERS, 3500 Wainut Street, 
Denver, Colo. See opposite page. 

Neumade Products, Inc., 330 West 42nd Street, 
York City. 

Pelson Thred-O-Matic Film — * garpetariad. 228 West 
71st Street, New York 23, 

Tayloreel Corporation, 2 Biemiecelin Street, 


er. . 
WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, IIL 


New 


Roches- 








the NEW 4-inch icin lens eee pic 
tures of increased brightness and appeal 
for even the largest drive-in screens. 


CENTURY’S water-cooled aperture gives 
as much light with a 90 ampere arc as 
other projectors using a 180 ampere ara 
and heat filtersI—Reduce power cost—Gef 
sharper pictures—Save film. 


CENTURY'S sealed, oil-less bearings 4 and) 
glass-hard gears reduce maintenance, 
costs. No oil sprays or baths to mess up 
film or projection room. 


You can SEE anal HEAR the 
Y PROJECTION AND SOUND SYS 


See your dealer or write for ini 





REFLECTORS, PROJECTION ARC 

MIRRORS FOR reflector 
type projection arc lamps are available in 
the diameters required by the various 
models of lamps in either glass or metal (see 
Lamps, D.C. Projection Arc). 

Glass shields, called mirror guards, are ob- 
tainable for protection of glass reflectors against 
pitting. The guards themselves are pitted in 
time, but are much less expensive than the re- 
flectors. 

BAUSCH & LOMB OPTSCAL COMPANY, 679 St. 

Paul 
6545 St. An- 
N. J. 


(metal s). iS page. 
INTERNATIONAL PROJECTOR CORPORATION, 
SS LaFrance Avenue, Bloomfield, 
KOLLMORGEN OPTICAL CORPORATION, 2 Frank- 


552 West 


Brenkert Plant-RCA Victor Division, 


‘Cedar Grove, 


Avenue, Brooklyn, N. 
5. ‘ McAuley Manufacturing Company, 
Adams Street, Chicago 6, a 
Mirror-Guard Company, 837 Eleventh Avenue, 
York City. 
THE STRONG ELECTRIC CORPORATION, 87 
City Park Avenue, Toledo, Ohio. See pgae 51. 


REFRESHMENT SERVICE 


Sales Buyers Index on page 


See Theatre 
34 
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REWINDERS, FILM 
FILM REWINDERS are 
available in two general types, open and 
fireproof enclosed. The open type is of- 
fered in a number of different models, either as 
a single unit or as two separate units that are 
clamped to the rewind table, or bolted in place. 
The enclosed type is a single unit. 

1 open and enclosed types may be hand- 
n or motor-driven, may have sleeve bear- 
or ball bearings, may accommodate either 
2 ponent reels, or both, and may have 

ne or several driving speeds 
of he 1€ motor- driven types incorporate 
i means of which the same motor 
neral machine work, such as 
metal 


provide a fireproof 


SELMIX D DISPENSERS, INC. 


qanenat, oom 


STAFF PHOTO 
1951 TOA EXHIBIT: Selmix Dispenser, Inc., Gar- 
den City, N. Y. (beverage dispensers)—Ervin J. 
Mars, production manager and Arthur B. Segal, 
president. 
° 


work bench especially adapted to projection 

room needs and are available with tool drawer, 

rack for film cabinet, and clamping blocks ac 

commodating any type of rewinder. 

Clayton Products Company, 31-45 Tibbett 
New York City. 

ae Corporation, 1111 Armitage Avenue, 

GOLDBERG 4 yoy 3500 Wainut Street, 

mver, Colo. age. 

GOLDE MANUFACTURING “COMPANY, 1214-22 W 
Madison Street, Chicago, 

a er abn te PROJECTOR 1 ipdameoienaa 

% LaFrance Avenue, Bloomfield, N 

Lakewood Automatic Rewind Switch, 

-_ Avenue, Lakewood 7, Ohio. 

The Neumade Products | Corporatic 
Street, New York 

WENZEL PROJECTOR ‘COMPANY, 2505 South State 
Street, Chicago, Ill. 

Edw. H. Wolk, 1241 Eouth Wabash Avenue, Chicago, 


Tilinois 


Avenue, 


Chicago, 


298 Hathaway 


n, 330 West 42nd 








ae 








HEYER— 


HEYER - SHULTZ, INC. cepar Grove N ) ” 


SHULIZ 


AU Metal 


REFLECTORS 


They are GUARANTEED 5Syears!. 











NEW! GOLDE 
MOD-URN 
SAND URN 


Handsome, convenient, non-tipping. 
Heavy gouge steel. Large sand stor- 
oge capacity in leck proof diamond 
etched ond polished chrome column. 
Polished top of triple plated chrome 
steel. Colors: Ebony Block, Mandarin 
Red trim at top ond bottom. * Write 
for bulletin No. 501. 

At better theatre supply deolers. 


@ GOLDE MANUFACTURING CO. 
1220-D W. Madison St. Chicago 7 








**** Exclusively 


SAND URNS 

THESE RECEPTACLES spe- 
cifically for cigarette butts and used 
matches, usually needed at entrances, are 
available in either metal or ceramic, plain or 
modeled types, and in a number of sizes from 
about 12 to 18 inches high. 


ASSOCIATED TICKET & ee ng, aca 
354 West 44th Street, New York 18, N. Y. 


Atlas Products Company, 9257 South Houston Street, 
South Chicago, Ill. 
i Paul Avenue, 


Comes pco Se as an » 2257 West St. 

hicago iL. 

= RG "BROTHERS, 35060 Walnut Street, Den- 

Ex-Cell Products Corporation, 457 North Racine 
Avenue, Chicago, IIL 

Glaro Machine Products Co., Inc., 3711 Edgemere 
Avenue, Far Rockaway, N. Y. 

GOLDE MANUFACTURING COMPANY, 1214-22 

West Madison Street, Chicago, Ill. See this 
page. 
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SCREENS, PROJECTION 


BASICALLY, motion pic- 
ture screens are of three general types: 
Diffusive, for auditoriums having a ratio 
between width and depth of approximately 3% 
or more, to 5; Semi-Diffusive, for auditoriums 
tending toward the narrow; and Specular, for 
auditoriums definitely elongated. Another type 
is Translucent, used with rear projection. 

In surface treatment (which is more or less 
associated with the critical materials used in 
general fabrication) screens are “white,” “silver” 
(metallic) or “beaded” (glass.) Specular 
screens are either “silver” or “beaded.” 

Diffusive screens are variously fabricated, be- 
ing available in (1) cotton or comparable ma- 
terial having the front surface treated with a 
suitable pigment-carrying coating in several 
layers; (2) in cotton or comparable synthetic 
woven fabric, of which there may be several 
layers; (3) in plastic; and (4) in fabric woven 
of glass filaments. 

For transmission of sound, non-porous screens 
(Types 1 and 3) are perforated. A plastic 
screen is available either uniformly perforated, 
or with perforations graduated recessively from 
the center. (These types can also be procured 
without perforations for installation where 
speakers are not placed behind.) 

A specialized type of screen is one differing 
from other types basically in its form, which 
is effected by a metallic structure. This frame 
is designed to form the screen in a convex shape 
with curvature according to seating plan 
dimensions and projection angles. The screen 
itself is regularly of glass filament type, but 
may be of plastic. 

Da-Lite Screen Company, 2723 North Pulaski Road, 

Chicago, 

Hurley Screen Company, Inc., 96-17 Northern Boule- 

vard, Corona, N. 

Nu-Screen Corporation, 1501 Broadway, New York 8, 

N. Y. (glass filament fabric). 

Radiant Manufacturing Corporation, 2627 West Roose- 

velt Road, Chicago 8, Ill. 

Raven Screen Corporation, 124th Street, 

New York City. 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. See page 26. 
B. F. prea i COMPANY, — Second Ave- 

nue, Seattle 1, W See pi 
Trans-Color Screen Company, Arcade, 

Charlotte, N. C. (curved screen). 
bg my mag oe CORPORATION, 19 Dehe- 

se Avenue, Roosevelt, N. Y. See 17. 
WILLIAMS SCREEN COMPANY, 1620 mmit 

Lake Boulevard, Akon, — See page a 

P 00 -B 


124 West 


¢ 1 ¥ Latta 





SCREEN PAINT 
THE RELATIVELY rapid 
deterioration of the reflection characteris- 
tics of coated motion picture screens (see 
Diffusive type under Screens, Projection) 
advises either replacement of the screen or 
resurfacing of it within eighteen months after 
its installation, and subsequently at somewhat 
more frequent intervals so long as resurfacing 
is practicable. For better standards of projec- 
tion, resurfacing should take place at intervals 
of from nine to twelve months. 
For this purpose various coating materials 
are available already made up into a paint of 
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proper consistency for spraying without serious 
filling of the sound-transmission perforations, 
provided it is skillfully applied. Such resurfac- 
ing paint is available from screen manufacturers 
(see list under Screens, Projection), and from 
the following : 

For drive-in screens, flat white paints com- 
pounded especially for such outdoor application 
are available, adapted to metallic or asbestos 
or comparable surfaces. 

Gillespie Varnish Samer. Inc., Day & Howell 

Streets, Jersey City, N. 9 4 
NATIONAL THEATRE SCREEN REFINISHING 

COMPAN Zenner Street, Buffalo, N. Y. 


See page 
RAYTONE —, = enema 165 Clermont 
Avenue, Brooklyn, 


SCREEN TOWERS—See Drive-In 
Equipment. 


Theatre 
o 


SEATING—See Chairs, Auditorium. 


SIGNS (ELECTRIC) 
FOR THEATRE NAME 
ELECTRIC SIGNS (metal) 
framework with illumination provisions, 
are available in a wide variety of designs 
more or less closely associated with the archi- 
tecture of the theatre front. While they are 
commonly especially designed by the architect 
or sign construction company, there are also 
standardized designs adaptable to the theatre 
front. (See also Attraction Advertising under 
Drive-In Theatre Equipment.) 
Artkraft-Strauss Corporation, 820 Twelfth Avenue, 
New York City. 
Everbrite Electric Signs, Inc., 1440 North Fourth 
Street, Milwaukee, 
bis 6% Sign Carcengtion, 1464 Main Street, Buffalo, 
Long im Company, 61 West Hubbard Street, Chi- 
IL 


cago, 
POBLOCK: & SONS COMPANY, —- coe 


Kinnickinnic Avenue, Milwaukee, Wis. 
page 18. 
. 


SIGNS: DIRECTIONAL, 
BOX-OFFICE, IDENTIFICATON 

SIGNS FoR all the pur- 
poses of theatres are available in a variety 
of materials and modern styles that effi- 
ciently perform their function while lending at 
the same time a detail of decorative interest, and 
at such low relative cost that ordinary box and 
painted signs are never warranted. 

They can be had either in stock or readily 
made-up models to indicate exits, location of 
balcony stairs, toilet rooms, etc., fabricated of 
decorative metal, etched glass and plastic, and 
there are types with free-standing luminescent 
plastic letters lighted by a concealed black-light 
lamp, still others of plastic with letters so en- 
graved as to be defined by edge lighting. 

Signs of engraved plastic are available for 
such copy as “No Admittance,” “Information.’ 
etc., and as poster date strips; and for the box- 
office there are admission price signs available 
with or without show time clocks of the same 
material. 

Art Metal Sa Company, 1408 North Broad- 

way, St. Louis, M 
anor & TICKET REGISTER Bg Ba 

est 44th Street, New York City. See th 
capi for Stage Lig ting Company, 527 West 45th 
treet, New York 19, N. Y. 

‘ re. Degree 123 West Canton Street, Boston 

Edgar S. Bowman, 124 West 21st Street, New York 


12. .. ¥, 
erbrite Electric Signs, Inc., 1440 North Fourth 

Street. Milwa 

International Metal a = Company, 3110 Park 
Avenue, St. Louis 4, Mo. 


.-~ * BROTHERS, 321 W. 00th Street, New 
ork City. See e 59. 
McFadden Lightin, open, ae 2308 South Sev- 


enth Bow it. Lo 
Novel Lighting, 2480 East 22nd Street, Cleveland 


15, Ohio. 
POBLOCKI & SONS COMPANY, 2159 South Kin- 
Avenue, 
Polyplastic Forms, Inc., 255 Conover Street, Brook- 
lyn, N.Y. 


BETTER THEATRES SECTION 


CHOCOLATES i. ENGLAND 


w CADBURY: FRY 





a. 
STAFF P 
1951 TOA EXHIBIT: Cadbury-Fry tdmean’, tos. 
New York City (candy)—Walter Winch and Jesse 
Wesse. 


a Corporation, 693 Broadway, New York 
The Tablet & ns Company, 1021 W. 
Street, Chicago 7, IL sii extremes 
Vio-Glo Plastics Corporation, 249 West 34th Street, 
New York City. (black-light signs). 





SLIDES—See Stereopticons 


SOUNDHEADS 

HOWEVER MUCH sound- 
heads may be of comparable design in 
principle, different models may accomplish 
their purpose by substantially different methods. 
This is true even within the lines of some manu- 
facturers, particularly those who include a sim- 
plified type, possibly eliminating certain com- 
ponents of their most refined model, for instal- 
lations of relatively moderate requirements. 

Critical points of design in any case are the 
provisions for filtering out flutter, and for assur- 
ing constant accuracy of the optical system. 

Not all, but most models are adapted to inte- 
gtation with various makes and types of pro- 
jector mechanisms. 

THE BALLANTYNE COMPANY, 1707-11 Daven- 

port Street, Omaha, Neb. See page 58. 
CENTURY PROJECTOR CORPORATION, 729 

7th Avenue, New York 19, N. Y. See page 55. 


sca Corporation, 1111 Armitage Avenue, Chicago, 


INTERNATIONAL PROJECTOR CORPORA- 

TION, SS LaFrance Avenue, Bloomfield, N. J. 
Fourth Cover. 

a West Lake Street, Chicago, 


pg ve ha go of America, Engineering Products 
epartmen 
OBIN-WEBER DIVISION, WEBER MACHINE 
CORPORATION, 267 Rhode Island Avenue, East 


Orange, N. 

Ss. O. x CINEMA SUPPLY CORPORATION, 62 
West 32nd Street, New York City. 

WENZEL PROJECTOR CORPORATION, 2509-19 
South State Street, Chicago 16, Ill. See page 





PLASTIC SCREEN 








Super-reflective. Assures sharp, petticoat pictures with vivi 


ions with no projecting fibres to impe 
moisture. Fungus-proof. Delivered wi protective’ conties, 


rast. 
sound or collect ‘aint "Stays white longer. Unaffected by 


ONLY $1.50 PER SQUARE FOOT. 


Write for free samples, 


silver or white. 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard 





Akron 7, Ohio 





Model F20-S. 
jing 
Plastic Ad 


ILLUMINATED 


THEATRE SIGNS 
FOR 


DRIVE-INS 
AND 
BOX-OFFICE 


and Directional 








20 Inch 
Lucite Plate Signs. ... 


At Dealers Everywhere. 
Send for Brochure. 


ASSOCIATED T. & R. CO., 354 W. 44th St., New York 18, N. Y. 


Model F12-H 
Hanging Type 
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be +e eg ge 111 Eighth Avenue, 
1, N. Y. (except in U. S. and 
Ganata, , ae ie 28. 


SOUND SYSTEMS, COMPLETE 

ALL OF THE components 
of a sound reproducing installation may 
be purchased as an integrated system of a 
single manufacturer, with some of his own fabri- 
cation and the rest (notably speakers) the 
products of other manufacturers on which he 
has standardized. Thus are offered complete 
systems for regular theatres of different seating 
capacities, and also for large outdoor instal- 
lations such as in drive-in theatres. 
(See Amplifiers and Amplifying Tubes ; Sound- 
heads, Speakers and Horns.) 

THE BALLANTYNE COMPANY, 1707-11 Daven- 
Street, Omaha, Nebr. See page 58. 
CENTURY PROJECTION CORPORATION, 729 
Seventh Avenue, New York City. See page 


DeVry Corporation, 1111 Armitage Avenue, Chicago, 


INTERNATIONAL PROJECTOR oo, 
TION LaFrance Avenue, Bloomfield, N. J. 
See Fourth Cover. 

MOTIOGRAPH, 4431 West Lake Street, Chicago, 
il. See page 3. 

Radio Corporation of America, Engineering Products 
Department, Camden, N 

WESTREX CORPORATION, 111 Eighth Avenue, 
New York City (except in U. S. and Canada). 
See page 28. 

* 


SPEAKERS AND HORNS 

SPEAKER EQUIPMENT 
usually recommended for the picture 
sound system of indoor theatres is a horn 
system consisting in a low-frequency speaker 
housed in a suitable horn baffle, and a high-fre- 
quency speaker attached to a multicellular horn. 
Speaker systems are available in many models 





OLNDIMAST 


NEW MODEL 9 
SOUNDHEAD 


SEE IT! HEAR IT! 


More new features, simplified de- 
sign, and advanced engineering 
combine to bring you an outstand- 
ing achievement in sound reproduc- 
tion. There is nothing equal to it 
at any price. 


for the various seating capacities of theatres. 
(Also see Drive-In Theatre Equipment and 
Supplies.) 

In large theatres these Speaker systems may 
incorporate as many as six low-frequency, and 
four high- -frequency units. An integral part of 
such a system is a dividing network which may, 
or may not, incorporate means for high-fre- 
quency attenuation 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. 

THE yn fs COMPANY, 1767-11 Davenport 


treet, Nebr. 

General Electric Company, Electronics Dept., Syra- 
cuse, me 
matt pag eng PROJECTOR CORPORATION, 

55 La France Avenue, Bloomfield, N. J. 
Radio Corporation of America, Engineering Products 

Department, Camden, N. J 
WESTREX hig pee eee 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


SPLICERS AND FILM CEMENT 
DEVICES FOR splicing film 

are available in various models, including 
those which supply heat for creating a 
weld in the shortest possible time; however, 
splicers used in theatre projection rooms are 
usually of the pressure type, depending on me- 
chanical force to effect a firm splice 

Pressure types can be had in either perforated 
or non-perforated models, and these for 1/10- 
and 5/32-inch splice. There 16mm splicers 
which also splice 35mm _ film 

Film cement generally 
theatre use is of the weld, rather than the ad- 
hesive, type, and is classified as all-purpose. It 
is adapted to the splicing of acetate (safety) as 
nitrate film. With acetate, however, the 
should be kept under pressure in the 
at least 15 minutes, and it should not 
at least 5 minutes afterward. 


are 


recommended for 


well as 
splice 

splicer tor 
be pulled until 


IT’S REVOLUTIONARY! 


For complete details, literature, and prices, see your 


nearest Ballantyne dealer or write... 


THE BALLANTYNE COMPANY 


1707-17 Davenport St. 


Omaha, Nebraska, U.S. A. 





Announcement 


THE MANKO FABRICS COMPANY, INC. 


IS NOW LOCATED AT NEW AND LARGER 
QUARTERS WHERE WE CAN 
BETTER SERVE YOU 


114 E. 27th St.,. New York 16, N.Y. 


of 


TYPICAL VALUE: 
Strong Upholstery Leatherette 52-54” Wide 
$1.15 per yd. Popular Colors 
Our drapery department can supply you with 
velours, reps, flame-proof masking cloth, etc. 
Reasonably priced. Samples and quotations 
on request. 


MANKO FABRICS Co.., INC. 


114 East 27th Street New York 16, N. Y. 








TARST : 


zat, THEATRES? 


BOOTHS 
NATION'S 
FOR OVER 35 YEARS 


1GRISWOLD, 


oc} Ca bg ORIGINAL AND SOLE MANUF 
TURERS OF GENUINE GRISWOLD SPLICERS z 


t FILM SPLICERS 7 


The Projectionist's Choice ’ 


For Further Details Contact 
National Distributors 


EUMADE PRODUCTS 


330 W. 42nd St., New York 18, N. Y. & 
Sege ee ee 


Ace Electric Manufacturing Company, Inc., 1458 


Shakespeare Avenue, New York City (splicers). 

GRISWOLD MACHINE WORKS, Port J 
N. Y. (splicers). See 

Lake Products pen 6576 Oleatha Avenue, St. 
Louis 9, Mo. (cemen 

NATIONAL THEATRE SUPPLY, 9 Gold Street, 

York 38, N. Y. (cement). 

siamese Products “Corporation, 330 W. 42nd Street, 
New York City (splicers, mei 

Prestoseal Manufacturing Corporal tion. 38-01 Queens 
Bivd., Long Island City, N A (splicers). 

* 
SPOTLIGHTS—See Lights, Spot and Flood. 


STAGE DRAPES AND CURTAINS—See 
Fabrics for Walls, Curtains and Stage 
Drapes 


STAGE LIGHTING EQUIPMENT 

* EQUIPMENT FOR lighting 
the stage in its use for live-talent perform- 
ances basically requires such permanent 
installations as footlights, borderlights and strip- 
lights. What is additionally required depends 
on the kind of stage productions to be offered; 
these may need a variety of portable flood and 
spotlights equipped for color effects. 

Most productions, even of home talent, advise 
the availability of at least one small spotlight for 
projection room installation or comparable loca- 
tion. 

According to these factors of scale, control 
equipment may be of the simpler dimmer types 
indicated in the Buyer’s INpEx under Dimmers, 
or elaborate preset interlocking switchboards of 
resistance, autotransformer or electronic type. 

Companies listed below manufacture complete 
lines of stage lighting equipment (except pos- 
sibly actual switchboard units); others limited 
to certain items, are so indicated. 

Capitol Stage Lighting Company, 527-529 W. 

al New York City. ss ——— 

ighting Equipment, Inc., 419 West 55th 

Street. New Yor 
bar no DE MANUFACTURING Aye sf 1214-22 W. 

adison Street, Chicag. t a 
oe BROTHERS, “jai w W."soth Street. = 
STRONG ELECTRIC CORPORATION 87 City Park 

venue, Toledo, ( ts). 


spot and 
Ward-Leonard Electric Company, 91 South Street, 
Mt. Vernon, N. Y. 


STAGE RIGGING AND HARDWARE 


THESE INCLUDE blocks 
and pulleys, counterweights, arbors, be- 
laying pins, cleats, curtain tracks, key- 
stones, pin rails, pin wire, sand bags, manila 
rope, wire rope, rope locks, trim lamps, carriers, 
rigging, steel curtains and contour curtains. 
(Also see Curtains and Stage Drapes, and Cur- 
tain Controls.) 

AUTOMATIC ay ag COMPANY, 116 North sth 
con’ 


J. R. Clancy, Inc., 


cuse, N. Y. 
Vallen, Inc., 225 Bluff Street, Akron, Ohio (curtain 
controls). 


a ( e 
1010 West Belden Avenue, Syra- 


STEREOPTICONS 
LIGHT PROJECTORS for 
advertising copy, pictorial and effect slides 
are available in single, double and triple 
dissolving types that permit striking effects and 
novelties. Light sources are typically filament 
lamps with reflectors, carbon arc models 
are available. The simpler models, some with 
color wheels, can be obtained at moderate prices. 
Slides for the projection of song lyrics, adver- 
tising and effects are available made up on glass, 
and in a flexible material on which a message 

can be typewritten at the theatre. 


American Optical Corporation, Buffalo, N. Y. 

BAUSCH & LOMB OPTICAL COMPANY, 679 St 
Paul Street, Rochester, N. Y. 

Charles Beseler Company, 131 East 23rd Street, New 
York City. 

a yo Company, 3459 West 140th Street, Cleve- 

Brenkert Light pretation Company, 6545 St. Antoine 
Avenue, Detroit, Mich. 
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GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, 


KLIEGL BROS., 321 West S0th Street, New York 
19, N. Y. See below. 

SLIDES 

NATIONAL STUDIOS, 145 West 45th Street, 
New York 19, N. Y. See page 61. 

North American Slide Company, 206 North Linden 
Avenue, Kirklyn, U. D. Pa. 

o 


TAKEUPS—See Projectors and Accessories. 
a 


TELEVISION SETS FOR 
FOYERS AND LOUNGES 
TECHNICALLY, _ television 
equipment for theatres includes apparatus 
of ‘instantaneous (direct projection of the 
televised image) and of intermediate type 
(photographing of the televised image on film 
for almost immediate motion picture projec- 
tion). Instantaneous equipment, with the re- 
ceiver-projector mounted not more than 65 feet 
from the screen (ranges up to 90 feet are con- 
templated, however), with the projector 
mounted at the front of the balcony, or sus- 
pended from the auditorium ceiling, can re- 
produce an image up to 20 feet wide. Inter- 
mediate types are available for either 35mm or 
16mm film. 

For incidental television entertainment in a 
foyer or lounge, conventional home type sets 
are sometimes used; however, there is equip- 
ment specifically designed for such purposes. 
Two models incorporate the screen and speaker 
in the set, one with an image 36 x 48 inches, 
the other with an image 27 x 36 inches. An- 
other is essentially comparable to auditorium 
equipment, with a receiver-projector on a stand 
or suspended from the ceiling to beam the image 
to a screen, and with a speaker placed near the 
screen. Such equipment can reproduce an image 
up to 6 x 8 ft. 

All of the following companies manufacture 
large screen equipment. 

Air Marshall 

York 17, N 


GENERAL PRECISION CORPORATION, Plea- 
santville, N. Y. See page 24. 
Paramount Television, 1501 Broadway, 


aaa 12 East 44th Street, New 


New York 


ity. 

Radio Corporation of America, Camden, N. J. 

Trad Television Corporation, 337 Fourth Avenue, 
New York 16, N. Y. 


TICKET BOXES AND 
ADMISSION CONTROL SYSTEMS 


TICKET collection equip- 
ment ranges from simple receptacles for 
the tickets or stubs, and similar boxes 
with knives for chopping the tickets to prevent 
further use, to collection and filing mechanisms 
designed to effect a record of ticket sequence to 
prevent collusion. 

_ Simplex boxes are typically of steel construc- 
tion on an iron base of weight to resist tipping, 
finished attractively, usually in color, with a 
bowled hinged top of aluminum or comparable 
metal. 

Chopper boxes are of similar construction and 
design, plus knives actuated manually by an 
outer wheel. 

Collection and filing systems consist in a 
receptacle of regular ticket box dimensions and 
comparably attractive in external finish, with 
means of cutting the ticket in two and filing the 
stub. One system files the stubs so that they 
are removable in the sequence of collection on 
a string. Another files the stubs in a trans- 
parent container wherein the tickets, which have 
been imprinted for the purpose, form a criss- 
cross pattern, alteration of which indicates a 
break in the sequence of collection. The latter 
system is automatic; the other is available for 
either manual or automatic operation. 

Register Corporation, 43-01 22nd 

Long Island City, N. Y. (admission con’ 

systems). See page 17. 

GOLDE MANUFACTURING COMPANY, 1214-22 W. 


7 Street, , 
Ticketmaster, 30 East Adam Street, Chicago 3, IIL 


BETTER THEATRES SECTION 


STAFF PHOTO 


1951 TOA EXHIBIT: Switzer's Licorice Company, St. Louis, Mo. (candy)—P. Greenberg of New York; 
S. Weaver and K. Wilson of Memphis; Joseph Switzer, president. 


TICKET ISSUING MACHINES 


AUTOMATICALLY regis- 
tering ticket dispensers facilitate the han- 
dling of box office peaks, and impart the 
impression of efficiency, cleanliness and busi- 
nesslike methods; they eliminate all excuses for 
errors on the part of the cashier (some type 
of dispensers make the usual errors impossible) ; 
and they may be regarded as necessary to any 
real assurance that box office losses are not 
occurring through cashier-doorman collusion. 
They are obtainable in motor-driven and manu- 
ally operated types. 

Ticket issuing machines are also available 
with the mechanism for the ejection of each 
channel of tickets built as a complete unit. If 
any unit gets out of order, it is promptly re- 
placed without disturbing the rest of the equip- 
ment. Housings are available to accommodate 
up to three, and up to five units. 


GENERAL REGISTER CORPORATION, 
ro3t Street, Long Island City, N. Y. See 
17. 


GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, Chicago, Ill. 

National Cash Register Corporation, Dayton, Ohio. 

Ticket Register Industries, 218 South Wabash Avenue, 
Chicago, IIL. 


43-01 
page 





WENZEL PROJECTOR CORPORATION, 296-19 
South State Street, Chicago 1¢, Ill. (manual type) 


TOILET ROOM ACCESSORIES—Sce Hand 
Driers; also dispensers, soap and towels. 


UNIFORMS 


WHILE LEADING uniform 
manufacturers can readily meet special 
design specifications, their catalog models 
provide a variety of styles that have proved 
effective in distinguishing the functions of 
ushers, doormen, porters and other attendants. 

These can be had in such materials as regular 
weight worsted, tropical worsted, serge and 
gabardine, with caps to match. Some lines also 
include such accessories as gloves, hoods and 
capes, shoulder knots, etc. 

Usher uniforms are available in women’s 
styles, while cashier jackets are obtainable with 
or without matching skirts. 

For concession stands of drive-in theatres, 
and comparable refreshment services, women’s 
uniforms of waitress style are available in nylon, 
poplin and other materials of comparable dura- 




















Footlights 
Borderlights 
Bridge Lights 
Proscenium Lights 
Tower Lights 
Front Lights 


Klieglights 
Dowalights 
Spotiights 
Floodlights 
Sciopticons 
Scene Projectors 





ORIGINATORS and 








USEFUL INFORMATION. 
ON STAGE LIGHTING 


R : a 


Write for a ¢ opy for Ready Refer nce 


KLIEGL 


UNIVERSAL ELECTRIC STAGE LIGHTING CO.. Inc 


THEATRICAL - ERROR 
LIGHTING 
32! West 5Oth Street 


NEW YORK!II_N Y. 
MANUFACTURERS of 


Plug Connectors 
Plugging Boxes 
Floor Pockets 
Wall Pockets 
Pipe Clamps 


Stage Illusions 
Dimmer Units 
Control Boards 
Cloud Projectors 
Musicians Lights 


Color Accessories Cable Supports 


SPECTACULAR 





‘“*KLIEGLIGHTS"’ 


— 
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bility, washability and lightness of weight, and 
in a variety of colors. 

Collars for ushers are obtainable in reversible 
type so that when one side gets dirty the col- 
lar may be turned with other side out, thus 
doubling the time that a single collar may be 
used before laundering. 

.—o~ ci, Me Company, 1471 Olive Street, St. 


8. coal & Company, 840 Broadway, New York City 
ary Uniform Company, 75 West 45th Street, New 


ork City. 

m Uniform Division, Highway — Com- 
pany, 3 East 28th Street, New Yor' N.Y 

Maier-Lavaty Company 2141 Lincoln p A Chi- 


cago Ill. 

MARCUS RUBEN, Inc., 625 South State Street, 
Chi , i. See page 61. 

Plastic terprises, Inc., 71 Borden Street, Boston 28, 
Mass. (dickies). 

Reversible Collar Company, 111 
Cambridge, Mass. (dickies only). 

Russell Uniform Company, 192 Lexington Avenue, 
New York. 


Putnam Avenue, 


UPHOLSTERING MATERIALS 

UPHOLSTERING materials 
are of importance in theatre operation, 
first in relation to auditorium seating, sec- 
ond as coverings for foyer and lounge furniture. 
They may be divided into two general kinds— 
(1) woven fabrics, and (2) coated fabrics. 

Woven fabrics regarded as suited to motion 
picture theatre auditorium chairs are mohair, 
wool flat fabrics (certain high grades), cordu- 
roy and plastic-filament. 

Fabrics are now being woven of plastic fibres, 
in a variety of patterns and colors. They are 
washable and fire-resistant. 

There are two general classes of coated 
fabrics, that having a pyroxylin-base, and that 
with a vinyl-plastic base. Each is available in 
different grades and in various leather-grains 


as well as smooth finish 


The vinyl-plastic base type is the most ex- 


Special Seat fabric 
Cuts upkeep Costs 


LU MITE* woven saran fab- 
ric cuts maintenance costs 
these 2 ways: 


LUMITE fabric is easier to keep 
1 clean — cleans readily with soapy 
water or cleaning fluid. Unaffected by 
acids, alkalies, grease, moisture. 


LUMITE fabric lasts longer because 

ya highly resistant to scuffs, and it 
won't rot or mildew ever. 
But this is just one of many big advan- 
tages you get with luxurious LUMITE 
fabric. To get the whole story, write for 
free fabric sample and name of your 
nearest theatre supply dealer to: Dept. 
MP-71, Lumite Division, Chicopee Mfg. 
Corp. of Georgia, 40 Worth Street, New 
York 13, N. Y. 


LUMITE 


woven SARAN fabric 


*Registered trade-mark 


pensive, but it is also regarded more durabie 
under stress of flexing, while it is not affected 
by perspiration, hair oil, grease, etc. 

The coated fabrics are suited to foyer and 
lounge furniture. Here, however, and particu- 
larly in women’s lounges, soft fabrics are often 
preferred for their suggestion of luxurious com- 
fort, and also for the colorful patterns available. 
Because of their patterns as well as washability, 
woven plastic fabrics are also indicated for 
lounge and foyer furniture. 


Athol Manufacturing age eo ane — 


Bolta Product Lawr 

CHICOPEE MANUFACTURING om CORPORA- 
Street, New York City (plastic 

fabric). See this 


TION, 40 Worth 
Columbus Coated Fabrics Corporation, Columbus, 


io. 
Cotan aa ov 331-359 Oliver St., Newark, N. J. 
Inc., 1270 Sixth Avenue, New 

E. I. du Pont de Nemours & Company, Inc., Fabrics 
Division, Fairfield, Conn 

Firestone Industrial Produste Co., Velon Div., Akron. 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 
City (simulated leather ). 

a aut 3 Company, Inc., 40 West 40th Street, 

ity. 

—— FABRICS COMPANY, 114 East 27th 
St., New York a page "58. 

Masland Duraleather pany, Amber Street zt Wil- 
lard, Philadelphia, Pa. 

The Pantasote Corporation of N. J., 444 Madison 
Avenue, New York City. 

The Textileather Corporation, 607 Madison Avenue, 
Toledo, Ohio. 

United States Rubber Company, Coated Fabrics Divi- 
sion, Mishawaka, Ind. 

Zapon-Keratol Division of Atlas Powder Company, 
Stamford, Conn 


VACUL 


anisms 


IM CLEANERS—See Cleaning Mech- 
& 


VENDING EQUIPMENT-—See Theatre Sales 
Buyers Index on page 34. 


WALLPAPERS AND OTHER 
FLEXIBLE WALL MATERIALS 


WALLPAPER of far more 
serviceable type than ordinary domestic 
papers are available in a large variety of 
patterns that include both large- and small- 
scale designs and color schemes that make wall 
paper entirely practicable for theatre foyers 
and lounges generally, and for some sizes and 
styles of auditoriums. Wall paper is particu- 
larly advantageous for the smaller auditoriums, 
or for balcony areas, in locations where com- 
petent interior decorating service is not locally 
available. There are heavy-duty papers which 
can be cleaned repeatedly with soap and water, 
with even ink stains being removed in this way. 
These papers also have shown considerable re- 
sistance to fire. 

For such wall coverings as damask, Fiber- 
glas and woven plastic, see Fabrics. 

Other flexible coverings for theatre walls 
that are comparably applied are linoleum, 
asphalt-base and plastic sheets, and coated 
fabrics. The coated fabrics are available in a 
variety of wall paper-like patterns, and also 
in leather-like types. 


Armstrong Cork Company, Lancaster, Pa. (linoleum). 

Frederick Blank & Company, Inc.. 230 Park Avenue, 
New York City (wall paper) 

Bolta Products Sales, Inc., 151 Canal Street, Lawr- 
ence, Mass. 

Congoleum-Nairn, Inc., Kearny, N. J. (linoleum). 

Goodyear Tire & Rubber Company. 1144 East Market 
Street, Akron, Ohio (simulated leather). 

Goodall Fabrics, Inc., £25 Madison Avenue, New 
York City. 

Katzenback & Warren, 49 East 53rd Street, New York 
City (wall paper). 

Masland Duraleather Company, Amber Street at Wil- 
lard, Philadelphia, Pa. (simulated leather). 

The Pantasote Corp. of New Jersey, 444 Madison 
Avenue. New York City (simulated leather). 

Textileather Corporation, 607 Madison Avenue, Toledo, 
Ohio (simulated leather). 


United States ay eg Foon lai Division, 





United Wallpaper, Inc., Varlar Division, Merchandise 
Mart, Chicago 54, Ill. (wall paper). 

Wall Trends, Inc., 390 Rockaway Avenue, Brooklyn 
12, N. Y. (wall paper and wall canvas) 


About People 
of the Theatre 


# 
AND OF BUSINESSES SERVING THEM 


T. C. Criarke has been named presi- 
dent and director of Dominion Sound 
Equipments, Ltd., Montreal, to succeed the 
late A. L. Brown. 
Mr. Clarke is also 
vice - president in 
charge of sales of 
Northern Electric 
Company, Ltd. A 
native of Wales, 
T. C. Clarke came 
to Canada in 1910 
and settled in Sas- 
katchewan, where 
he engaged in elec- 
trical contracting and telephone system 
construction. After service in World War 
I, he joined Northern Electric in Vancou- 
ver as a sales engineer. He went to 
Winnipeg as district sales manager for that 
company in 1929, and four years later re-, 
turned to Vancouver as district sales man- 
ager for Alberta and British Columbia. 
In 1933, he was appointed manager for the 
district. Last February he was appointed 
general sales manager of Northern Electric. 


T. C. CLARKE 


Livio Dorro, formerly projectionist at 
the Strand theatre, Thompsonville, Conn., 
has been named manager of the State 
theatre, Jewett City, Conn. 


Pyt. FRANK P1zzo, projectionist at the 
Star theatre, Hartford, Conn., before being 
inducted into service, is a member of the 
projectionists crew at the Suffolk County 
(N. Y.) Air Force base theatre. 


WituiaAM McSpeppen, manager of the 
Rockwood Amusement Company’s Palace 
theatre, Greenville, Ky., recently was ap- 
pointed a Kentucky Colonel by Gov. 
Lawrence Wetherby. 


Joun C. Pace has purchased the Iris 
theatre, Pensacola, Fla., from the Para- 
mount-Gulf Theatres Corporation. 


RayMonD Lonr, assistant manager of 
the Little theatre, Baltimore, has left for 
military service. 


Tony SUDEKUM, late founder of the 
Crescent Amusement Company, will be 
honored by the name “Sudekum Homes” 
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WEIGHT 


B Creators of 
@ Distinctive 
B Uniforms 
B for Every 
HB =—s—~ Purpose 
a Write for full 


information 


& 

] Samples and 

ry illustrations 
will follow. 


4 Our 


8lst Year 


MNareus Ruben Inc. 


Harold J. D’Ancona, Pres. 
g Dept. S, 625 S. State St., Chicago 5. Ill. 


WITHSTAND 
TOUGHEST WEAR 


Comfort — the minute 

they're occupied! 

Their Beauty sparkles! 
- WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 





The Little 


. 
is a Wonder in 
accurately spac- 
ing and punching 
the holes for joining 
round belting used on 
takeups and rewinders. 
Durable, precision made, 
easy to use, fits in vest pocket. 
A real timesaver for an otherwise 
bothersome job. Order now and have 
it when next you need it. Price $2.00, 
4 ia Cauasbicé. at. guar 4 A 


SIGNAL ELECTRIC ENGINEERING CO. 


179 HOPEWELL AVE., ALIQUIPPA, PA. 
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given to a city housing project by Nash- 


ville, Tenn. 


DoNnALp GILSON, operator of drive-ins 


at Canton and Massena, N. Y., has ac- | 
quired the Thousand Island drive-in and | 


the Bay theatre, Alexandria Bay, N. Y., 
from Mrs. ANTOINETTE McNamara. 


Don Waters, recently released after a | 


year’s service with the U. S. Marines, is 
now the manager of the Star drive-in, 
Birmingham, Ala. 


C. P. Davis, Jefferson City, Tenn., ex- 
hibitor, has been appointed part-time city 
recorder by the local City Council. 


Harry GARLAND and his son KENNETH 


have taken over the Park theatre, Nashua, | 


a 


Tom Down, formerly of the 52nd Street | 
theatre, is the new manager of the Beacon | 


Hill theatre, Boston. 


Eppie Mixer has replaced Josepu B. | 
CLEMENTS, resigned, as manager of the | 


Paramount theatre, Buffalo. 


The Chautauqua drive-in, Chautauqua 
Lake, N. Y., has been renamed the Mid- | 


way. 


Birt DeVry, president, and Exiis W. | 


D’Arcy, chief engineer of the DeVry 
Corporation, Chicago, were awarded hon- 


orary fellowships in the Society of Motion | 


Picture and Television Engineers at their 


1951 fall convention in Los Angeles. The | 
awards were for achievements in motion | 


picture equipment, climaxed by the devel- 
opment of the DeVry Joint-Army-Navy 


16mm projection equipment. Mr. D’Arcy | 
was also appointed a member of the gov- | 


erning board of the SMPTE. 

ANTHONY MASELLA, manager of 
Loew’s Poli Palace, Meriden, Conn., has 
been named publicity 
Meriden Junior Chamber of Commerce. 


J. KENNETH ROBERTSON, 


of Trinity College, Hartford, Conn. 


Harry CoLteMan, Evansville, and J. | 
have purchased the | 
from | 


PiFFNER, Chicago, 
Princeton drive-in, Indianapolis, 
Marcus, Woir & MENDELSSOHN. 
Thomas Company, 


Sheldon 


Dakota, at Bismarck, N. D. 


GerorGceE SATTIs, owner of the Sheridan | 
theatre, Pittsburgh, has been awarded an | 
Americanism Citation by the American | 





peaking 


$6.00 — 214” to 44” opening 
$8.00 — 214” to 512” opening 
Ask Your Dealer 








HANOVER 


CONTINUOUS 
CARBON BURNER 
Burn carbon waste down 


to the last Save 
$170 a year. 


inch! 


See your Hanover dealer 


NORPAT SALES, Inc. 


45 West 45th St., New York 19, N. Y. 





chairman of the | 





Refreshment 
Service for 
DRIVE - IN 


SPORTSERVICE CORP 


SPORTSERVICE BLOG, * BUFFALO, N.Y 


NATIONAL STUDIOS 
145 W. 45 8T., N.Y. C. 








formerly | 
with the Pittsburgh zone of Warner Bros. | 
Theatres, was recently named comptroller | 


Chicago, 
recently opened a 1000-seat theatre, the | 





FREE AND EASY 


Some advertisements offer litera- 
ture on the product advertised, 
and often a coupon is included as 
a convenient means of procuring 
it. You'll save time—be able to 
detail your 
writing advertisers direct. How- 


requirements — by 


ever, The Theatre Supply Mart 
provides a postcard for your con- 
venience. This department ap- 
pears at page 29. 














parm Re inGS wong, 


Legion for his activities in helping under- 
privileged children. 


NorMAN PiLecarp has been appointed 
manager of the California theatre, Berke- 
ley, replacing JoHN NyLen, who was 
transferred to the Costa theatre, Richmond, 


Calif 


Joun Marcon has resigned as manager 
of Warner’s Metropolitan theatre, Wash- 
ington, D. C. 


GeNE PLESHETTE, manager of the 
Brooklyn Paramount theatre, was a guest 
Long Island 


lecturer at University re- 


cently. 


Lestiz C. Scorr is the new owner of 
the Don theatre, Roachdale, Ind. 


CuHarites R. Darsy, manager of the 
Avon Cinema, Providence, R. I., for the 
past six years, has been promoted to dis- 
trict manager for Lockwood & Gordon 
Enterprises, Inc. 





Seats for the Roxy's 
100 Million Patrons 


As an industry gathers years, certain of 
its less publicized people nevertheless 
acquire, through their loyalty and de- 
pendable know-how, a kind of celebrity. 
The theatre business of the East, particu- 
larly in and around New York, has such 
a person in L. H. Francis, whom it knows 
as Lew. After the Roxy theatre had ad- 
mitted its hundred-millionth patron, as it 
did on October IIth, Lew Francis was 
thus photoraphed sitting in one of the 
Heywood-Wakefield “Airflo rocking 
chairs" that now lend special comfort 
to the Roxy's loge section. For Lew had 
handled the original selection and instal- 
lation of the 6,000 seats in that famous 
theatre, ‘way back in 1927, and also the 
reseating of it in 1942. He was on those 
occasions, as now, New York sales repre- 
sentative of the Heywood-Wakefield 
Company. Lew accredits the sustained 
popularity of the Roxy through the years 
to two things: (1) the seating, and (2) 
the show—not necessarily, however, in 


that order.—G. S. 











THEATRE TELEVISION 


(Continued from page 26) 
of-the-theatre complications may be trivial 
or extensive. 

Location of the balcony fascia with ref- 
erence to the screen, and the possibility of 
moving the screen forward or back in 
order to obtain optimum separation, be- 
tween itself and the projector, form an- 
other complication. In TV practice to 
date, the screen is tilted to match the angle 
of projection throw, thus transferring key- 
stone from projection angle to viewing 
angle. Beaded, perforated screens have 
been extensively used with the theatre’s 
existing loudspeakers. The theatre’s exist- 
ing sound amplifiers also serve in the re- 
production of television sound. 

Floor space for the control equipment 
shown in the accompanying illustration is 
needed along the front wall of the projec- 
tion room. In some theatres it has been 
necessary to rearrange existing projection 
room equipment in order to make room for 


the TV racks. 
OPERATION AND MAINTENANCE 


Operation of the equipment is not ex- 
tremely different from operating a home 
TV receiver, although of course the quality 
of results required falls into a different 
class altogether from what can be tolerated 
in a living room. The theatre program is 
commonly monitored in advance—as the 
projectionist in the picture is doing—using 
headphones so the regular monitor can re- 
main switched to the motion picture which 
is still on the screen. 

The image is adjusted by reference to 
the projection room monitor screen before 
it is allowed to appear on the large screen. 
Vertical adjustment and intensity level of 
the signal can be pre-set by reference to 
guides provided on the 3-inch oscilloscope. 
The 7-inch monitor tube can be switched 
(in advance of the show) to the circuits 
of the projector, thus showing on a 7-inch 
screen how the image would appear on the 
big screen. Through these and other 
means, the technical quality of the enter- 
tainment can be thoroughly checked and 
raised to the highest possible standard be- 
fore it is presented to the audience. 

To meet this difficulty a number of 
maintenance precautions have been built 
into the PT-100, and some new techniques 
in theatre maintenance developed by RCA. 
Among the precautions are the protective 
interlocking circuits previously referred to, 
which at least keep the expensive picture 
tube from burning itself out, even if they 
Still others 
are the monitoring picture tube, oscillo- 


do not always save the show. 


scope and headphones, through which the 
program can be checked before presenta- 
tion. Still another, according to RCA en- 





New RCA Models for 
Various Throw Ranges 


RCA direct-projection theatre TV is no 
longer limited to projection throws between 
50 and 75 feet. A new model video pro- 
jector has just been placed on the market, 
adapted to projection distances of 30 to 
50 feet. Another for a range of 75 to 95 
feet will be produced during the next three 
months. 


Also, ultimately RCA expects to offer 
television projectors in sufficient variety to 
permit all equipment to be grouped in the 
projection room, regardless of the size of 
the theatre. 


The new 30-50 foot projector has a larger 
kinescope and a new correcting lens. The 
75-95 foot model will be new in all com- 
ponents. 














gineers, is a design emphasizing generous 
safety factors and breakdown factors at 
every point, to minimize the chance of any 
equipment difficulty arising. 

Precautions to protect projectionists and 
others are built into the apparatus in the 
form of high-voltage interlock switches. 
Additionally, RCA _ publicizes necessary 
precautions concerning both the handling 
of the kinescope tubes and working on the 
ae. 

As to the tubes, the warning runs: 
“extreme care in handling absolutely im- 
perative. The person handling the tube must 
wear golves and shatter-proof goggles.” 

As to the high-voltage warnings, those 
include the following: 

“Do not block out or short-circuit door 
interlocks.” 

“Do not work on any circuit, low- or 
high-voltage, when the power is on.” 

“A good rule to follow when working 
on live circuits is to ‘keep one hand in your 
pocket’.” 

“Never put your head in a position 
where it is likely to strike a live circuit.” 
“Never work on high-voltage alone.” 

“In a case of electric shock, use your 
foot or’a good dry non-conductor to free 


wiring. 


victim from circuit. Don’t use hands.” 

There is a variation of the RCA PT-100 
not yet on the market, but very recently 
demonstrated in New York on a 12-foot 
It is a full- 
color system utilizing three kinescopes and 
three sets of Schmidt optics, one for each 
of the primary colors. The three separate 
colors are projected to, and merge on, the 
This equipment will be 
described in greater detail in a later article 
on theatre color television. 


screen at the Colonial theatre. 


theatre screen. 


[Aaron Nadell, radio and sound engineer, 
has been a writer on those subjects for many 
years and has been a frequent contributor to 
BETTER THEATRES on sound. He edited the Sev- 
enth Edition of “Richardson’s Bluebook of 
Projection.” —Eb. 
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Experience shows it’s 


a matter of arithmetic! 


THE 4/RFLO 
ROCKING CHAIR LOGE 


Brings Extra 


Profits from 
Premium 


Prices 


Experience 
Shows The Airflo 
Pays Its Way 


deligestmellolelh a sich mem ela-e 
MT Mela aiem<eiliclameli 

SE SRO, eek ws es eS view ets 
You can easily sell 

tale) 


loge seats per 


earn an extra.. 


10 shows a week oF this 


basis comes to 


52 weeks at this rate comes 
to over 

¥%& These figures fron 
rience of exhibitors cle 


Rockin 


We've always said the Airflo “Rocking Chair” Loge is America’s 
most comfortable theatre chair. The experience of a 

steadily growing number of exhibitors shows that the 

Airflo is one of the most profitable 

investments in comfort you 


can make. Because its extra 


comfort not only commands 4 a FE Y W @) @) 9) e 
WAKEFIELD 


an added admission 
premium, but builds steady, 
added repeat patronage. 


Theatre Seating Division 
Menominee, Michigan 
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MOVIETIME .. 


BETTER PICTURES 
DESERVE 


BETTER PROJECTION 


Your patrons deserve only the finest! And there is 
none finer, none more reliable than the SIMPLEX X-L! 
For the makers of SIMPLEX projection and sound 
systems have behind them the vital know-how needed 
to produce the best! 
@ Forty years of faith in the motion picture 
industry. 
@ Forty years of advanced design 
experience. 
@ Forty years of constant development and 
improvement. 


@ Forty years of proven dependability and 
PROJECTION AD proven performance in motion picture 


theatres all over the world. 


Give your patrons the finest—give them SIMPLEX X-L 
projection. 





